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All  Roads  Leading  to  New  York  City 
For  Yearns  Biggest  Conventions 


AP  and  ANPA  Drawing  Five  Hundred  Newspaper  Executives — ^News  Rights, 
Telephoto,  Labor,  Guild,  Freedom  of  Press  Liveliest  Scheduled  Topics 


ATTUNEID  to  the  past  year’s  far 
^  better  business,  five  hundred  of 
America's  important  newspaper  exec¬ 
utives  were  converging  upon  New 
York  City  this  weekend  for  their  an¬ 
nual  deliberations  at  the  Associated 
Press  and  American  Newspaper  Pub¬ 
lishers  Association  meetings  at  the 
Waldorf-Astoria  next  week. 

President  Roosevelt’s  optimistic 
message  to  the  gatherings  recounts 
the  progress  of  the  nation  as  recorded 
in  the  public  press  since  a  year  ago, 
adding  “.  .  .  surely  the  business  and 
financial  pages  of  ^1  our  newspapers 
have  given  a  cheerful  chronicle  of 
improvement  in  business  throughout 
the  nation.” 

As  if  in  tacit  agreement  with  this 
holding,  less  internal  dissension  and 
Udcering — the  children  of  hard  times 
—appeared  likely  to  come  on  the  floor 
of  the  three-day  ANPA  convention 
this  year,  with  the  guns  of  comment 
and  resolution  trained  on  forces  out¬ 
side  the  organization  which  threaten 
the  standing  of  newspapers  as  a  busi¬ 
ness  and  as  a  profession. 

This  does  not  mean  that  either  con¬ 
vention  will  be  uninteresting.  The 
AP  members  have  before  them  the 
deep-rooted  question  of  broader  rep¬ 
resentation  upon  the  board  of  direc¬ 
tors — a  point  of  dissension  which  more 
than  likely  will  not  be  allowed  to 
destroy  harmony.  Another  point  will 
be  the  forcing  into  line  of  chain 
papers  which  have  felt  required  to 
supply  local  news  to  associated  news 
services  operating  in  competition  with 
the  AP.  Because  of  the  fairly  small 
number  of  publishers  who  might  line 
up  against  fliis  effort  to  put  offenders 
into  a  new  category  of  “associate” 
members  without  AP  prerogatives 
aside  from  the  reception  of  the  news 
reports,  it  appeared  reasonable  this 
week  that  such  moves  might  be  accom¬ 
plished  with  a  minimum  of  dissension. 

With  the  NRA  code  a  dead  issue, 
radio  newscasting  virtually  threadbare 
as  a  controversial  subject,  and  free¬ 
dom  of  the  press  in  this  country 
greatly  bolstered  by  the  invalidation 
by  the  U.  S.  Supreme  Court  of  the 
Huey  Long  tax  on  newspaper  revenue, 
ANPA  delegates  are  expected  to  de¬ 
vote  considerable  attention  to  those 
specific  problems  which  attend  a  ris¬ 
ing  national  market. 

These  are,  principally,  the  matter 
of  rising  labor  costs,  which  are  being 
met  by  devices  economical  in  the 
use  of  labor  and  by  local  arbitration, 
the  recovery  of  lost  national  linage, 
«nd  the  promotion  of  the  newspaper 
as  a  national  medium.  The  f^eral 
^ial  Security  Act  is  due  for  atten¬ 
tion  in  discussions. 

Election  of  officers  will  be  one  of 
die  last  items  on  the  ANPA  agenda. 
Re-election  of  Jerome  D.  Bamum, 
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publisher  of  the  Syracuse  (N.  Y.) 
Post-Standard,  as  president  of  the  as¬ 
sociation  is  forecast.  James  G.  Stahl- 
man,  Nashville  Banner,  was  named 
vice-president  last  year.  E.  H.  Harris, 
Richmond  (Ind.)  Palladium- 1  tern,  is 


pected  to  overflow  the  huge  banquet 
room. 

The  important  dinner  program  will 
be  opened  by  Edwin  S.  Friendly,  busi¬ 
ness  manager  of  the  New  York  Sun, 
chairman  of  the  committee  in  charge 
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It  gives  me  great  pleasure  through  the  medium  of  EDITOR  tl>i 
PUBLISHER  again  to  send  hearty  felicitations  to  the  members  of 
the  press  associations,  the  publishers,  editors  and  advertisers  in 
connection  with  their  annual  meetings  in  New  York.  This  yearly 
gathering  of  the  various  instrumentalities  which  a  great  statesman 
of  an  earlier  day  so  aptly  called  “The  Fourth  Estate"  invites  an  in¬ 
ventory  into  our  standing  as  a  Nation  as  revealed  in  the  public  press 
since  the  meeting  a  year  ago.  And  surely  the  business  and  financial 
pages  of  all  our  newspapers  have  given  a  cheerful  chronicle  of  im¬ 
provement  in  business  throughout  the  Nation. 

In  the  hope  that  the  record  of  improvement  so  uniformly  reflected 
by  the  press  during  the  year  which  has  passed  since  1  last  addressed 
you  may  be  maintained  and  strengthened  in  the  year  to  follow,  1 
wish  for  the  various  bodies  which  will  gather  in  New  York  a  success¬ 
ful  solution  of  all  the  problems  which  will  come  before  them  for 
consideration 

Very  sincerely  yours, 

Editor  fit  Publisher, 

New  York,  N,  Y. 


secretary  and  Walter  M,  Dear,  Jersey 
City  (N.  J.)  Journal,  treasurer. 

There  will  be  two  important  social 
functions  during  the  week.  The  AP 
luncheon  will  be  held  Monday  noon, 
with  H.  L.  Mencken  and  Sir  Wilmott 
Lewis,  American  correspondent  for 
the  London  Times,  as  flie  featured 
speakers.  Frank  B.  Noyes,  Washing¬ 
ton  Star,  president  of  the  AP,  is  ex¬ 
pected  to  make  a  short  talk.  The 
speeches  of  these  three  men  will  be 
carried  over  the  combined  red  and 
blue  networks  of  the  National  Broad¬ 
casting  Company. 

Leaving  the  Friday  ANPA  session 
somewhat  anti-climactic,  the  annual 
Bureau  of  Advertising  dinner  will  be 
held  Thursday  evening  in  the  Grand 
Ballroom  at  the  Waldorf.  Colorful  in 
dress  and  setting,  the  diners  are  ex- 


of  the  Bureau.  Mr.  Friendly  will  intro¬ 
duce  the  toastmaster.  Dr.  John  H. 
Finley,  associate  editor  of  New  York 
Times. 

The  principal  address  will  be  by 
Dean  Carl  W.  Ackerman  of  the 
Columbia  Graduate  School  of  Jour¬ 
nalism  whose  topic  is  “The  Source  of 
Our  Liberties.” 

Dorothy  Thompson  (Mrs.  Sinclair 
Lewis),  famous  for  her  foreign  corre¬ 
spondence  work  and  now  author  of 
the  daily  syndicated  column  “On  the 
Record,”  will  be  another  of  the  dinner 
speakers.  The  third  will  be  Sir  Gerald 
Campbell,  British  Consul  General  in 
New  York  City,  whose  practiced  touch 
in  light  vein  has  made  him  popular 
as  a  dinner  speaker. 

Last  year  at  the  AP  meeting  John 
Francis  Neylan,  Hearst  counsel,  used 


the  Wirephoto  issue  as  a  spring-board 
from  which  to  leap  into  representation 
battle,  but  the  members  of  the  AP 
sustained  the  management  on  the  de¬ 
velopment  of  Wirephoto. 

However,  the  minority  committed 
the  AP  directors  to  consider  and  de¬ 
vise  plans  for  the  greater  representa¬ 
tion  of  small  city  dailies  on  the  board. 

This  consideration  has  brought  forth 
a  plan  which  will  be  presented  at  this 
year’s  convention.  TTie  directors  are 
not  empowered  to  make  a  change  in 
the  directorate  set-up  nor  to  recom¬ 
mend  action  one  way  or  another.  The 
board  is,  however,  privileged  to  ex¬ 
plain  its  findings  and  to  suggest  how 
enlargement  of  the  board  to  provide 
for  broader  representation  can  be  ac¬ 
complished  within  the  legality  of  the 
AP  charter.  Increasing  the  board 
membership  to  18  has  been  suggested. 

Whether  the  membership  will  ap¬ 
prove  the  plan  worked  out  for  it  by 
the  board  or  reject  the  directors’  ideas 
and  pass  another  representation  plan 
will  be  ironed  out  at  the  Monday 
meeting. 

Opinion  is  still  divided  among  the 
membership.  Apparently  there  is  no 
antagonism  to  change  on  the  part  of 
the  directors,  but,  on  the  other  hand, 
the  cause  of  smaller  city  representa¬ 
tion  in  greater  numbers  has  no  strong 
champion  on  the  board.  Some  mem¬ 
bers  are  said  to  feel  that  the  rather 
radical  change  in  the  operation  of  the 
AP  during  the  past  year  has  removed 
some  of  the  objections  of  smaller  city 
members. 

During  the  past  year  Kent  Cooper, 
general  manager,  made  extensive  per¬ 
sonnel  changes  in  the  executive  staff 
responsible  to  him.  Within  the  past 
month  the  AP  annoimced  a  new  de¬ 
parture  in  the  creation  of  a  promotion 
department  which  enlisted  its  per¬ 
sonnel  from  the  editorial  ranks,  pick¬ 
ing  important  bureau  chiefs  here  and 
there  who  had  shown  particular  apti¬ 
tude  in  the  matter  of  memberships, 
However,  if  it  is  shown  that  a  ma¬ 
jority  can  be  mustered  for  greater 
representation  by  the  smaller  papers, 
the  practical  details  of  handling  such 
a  change  are  simple. 

As  a  matter  of  fact,  the  AP  nomi¬ 
nating  committee,  when  it  announced 
its  choices  early  this  year,  paved  the 
way  for  broader  representation  if  that 
is  what  the  membership  votes. 

Five  incumbents  were  nominated 
for  re-election.  Five  more  nominees 
are  required.  Of  these  five  three  are 
from  cities  of  under  25,000  and  a 
fourth  from  a  city  of  100,000. 

The  five  directors  whose  terms  ex¬ 
pire  this  month  and  who  have  been 
nominated  for  re-election  are:  W.  H. 
Cowles,  Spokane  (Wash.)  Spokesman- 
Review;  E.  Lansing  Ray,  St.  Louis 


Globe -Democrat;  Robert  R.  McCor¬ 
mick,  Chicago  Tribune;  George  B. 

Longan,  Karuoa  City  Star,  and  L. 

K.  Nicholson,  New  Orleans  Times- 
Picayune. 

Also  nominated  for  directorships 
are  E.  K.  Gaylord,  Oklahoma  City 
Oklahoman  and  Times;  Alfred  G.  Hill, 

Fort  Collins  (Colo.)  Express-Courier; 

J.  Lawrence  Home,  Jr.,  Rocky  Mount 
(N.  C.)  Telegram;  William  J.  Pape, 

Waterbury  (Conn.)  Republican,  and 
Howard  C.  Rice,  Brattleboro  (Vt.) 

Reformer.  This  completes  the  ten 
nominations  required  by  AP  by-laws. 

A.  L.  Miller,  Battle  Creek  (Mich.) 

Enquirer  and  News,  is  chairman  of  the 
nominating  committee.  Other  mem¬ 
bers  are  Oscar  S.  Stauffer,  Arkansas  When  the  AP  endeavored  strictly  to  committee.  Nomination  of  directors. 

City  (Kan.)  Traveler;  E.  R.  Stevenson,  enforce  its  rule  against  member  Appointment  of  tellers  (Inspectors  of 

Waterbury  (Conn.)  American;  Henry  papers,  or  men  on  the  staff  of  member  Election) 

Walser,  Hazelton  (Pa.)  Standard  Sen-  papers,  supplying  news  to  agencies 
tinel;  A.  W.  Huckle,  Rock  Hill  (S.  C.)  other  than  ^e  AP,  fingers  of  accusa- 

Herald;  J.  L.  Mapes,  Beaumont  (Tex.)  tion  were  pointed  to  one  or  two 

Journal,  and  E.  G.  Leipheimer,  Butte  flagrant  violators  with:  “Then  what 
(Mont.)  Standard.  about  the . ?” 

Up  to  the  latter  part  of  this  week  According  to  the  notice  of  the  an¬ 
no  independent  candidates  had  an-  nual  meeting,  sent  out  by  the  AP 
noimced  themselves  so  that  unless  de-  March  20,  this  matter  of  first  responsi- 
made  to  increase  the  size  of  bility  will  be  definitely  settled  by  the 
membership. 

It  will  be  made  clear  that  there  are 
two  alternatives,  if  the  structiu^  of 
the  AP  is  to  be  maintained, 
the  strict  enforcement  of  the  regula- 
‘  tion  against  giving  news  to  any  other 

'  agency,  group  or  association  without 

deviation  in  the  case  of  strong  chain 
papers.  Failure  to  comply  would 
probably  mean  expulsion  from  the 


SPEAKERS  AT  BUREAU  OF  ADVERTISING  DINNER 


United  Press,  sign  up  nearly  400 
clients  in  the  radio  field,  many  of 
them  for  sponsored  newscasts. 

But  Mr.  Harris  is  still  hopeful  that 
some  method  will  be  worked  out  which 
will  keep  air  news  free  from  com¬ 
mercial  taint,  eliminate  commercial 
announcements  during  the  course  of 
broadcast,  and  halt  the  misleading  ad¬ 
vertising  “flashes”  now  in  some  vogue. 

Mr.  Harris  will  present  a  plan 
worked  out  by  the  Press-Radio  Com¬ 
mittee,  and  although  he  has  not  re- 
Report  from  vealed  its  details,  it  is  expected  to  call 
lusiness.  New  for  continuation  of  the  Press-Radio 
linating  com-  Bureau,  now  operating  much  more  to 
kuditing  com-  the  satisfaction  of  the  radio  chains 
than  at  its  inception  two  years  ago. 
.  McCormick,  The  cooperation  of  the  AP,  UP  and 
nan,  the  re-  INS  in  supplying  their  news  to  the 
e  freedom  of  Bureau  is  assur^,  although  the  lat- 
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Kent  Cooper 


Frank  Noyes 

ter  two  will  continue  to  supply  news 
for  sponsorship. 

Some  say  Mr.  Harris  aims  ulti¬ 
mately  at  getting  the  press- radio  situa¬ 
tion  under  the  control  of  the  FCC, 
with  some  sort  of  regulation  by  that 
body  which  would  enable  stations  to 
charge  higher  rates  for  “next  to  news” 
time  but  not  actually  to  sell  the  news 
program.  He  may  reveal  his  ultimate 
hopes  in  his  report  to  the  conventioa 

The  Wednesday  afternoon  sessicm 
will  be  devoted  entirely  to  a  discus¬ 
sion  of  advertising  subjects,  following 
presentation  of  the  report  of  the  ad¬ 
vertising  agents  committee. 

Among  the  principal  topics  of  this 
session  will  be  a  discussion  of  the  gen¬ 
eral  and  retail  rate  situation;  the  re¬ 
port  of  the  Bureau  of  Advertising  and 
a  special  presentation  by  the  bureau 
on  research;  improvement  of  advertis¬ 
ing  copy;  color  advertising;  methods 
of  developing  retail  advertising;  the 
press  agent  and  losses  incurred 
through  use  of  free  publicity,  with  a 
possible  review  of  the  publicity-curb¬ 
ing  plans  worked  out  by  the  Atlanta 
and  Los  Angeles  dailies.  CirculatioD  / 
guarantees  and  other  circulation  prob-  | 
lems  are  scheduled  for  comment  and  ! 
criticism  Wednesday  afternoon.  j' 

The  program  for  Thursday  and  Fri-  | 
day  has  not  been  definitely  set,  but  it 
will  consist  of  conunittee  reports  with  ji 
discussions  following.  f 

The  committee  on  federal  laws  will; 
have  for  consideration  the  problenti*  , 
attendant  to  the  work  done  in  Wash-;  ; 
ington  on  advertising  regulation  and  ^ 
child  labor  legislation,  particularly. 


the  board,  probability  of  spirited  elec¬ 
tion  contests  is  small. 

Wirephoto  has  virtually  been  elimi¬ 
nated  as  a  topic  of  argument  in  AP 
membership  circles,  due  to  enlarge¬ 
ment  of  the  service  through  the  addi¬ 
tion  of  25  portable  sets  for  greater 
coverage  and  the  making  available  of 
prints  of  Wirephoto  pictures  by  air- 
nuul  for  publication  the  day  after  they 
appear  in  Wirephoto  papers. 

Then,  too,  all  the  other  picture  ser¬ 
vices  have  gone  into  the  telephoto 
business,  with  the  net  result  that  the 
question  now  is  not  whether  the  wir¬ 
ing  of  pictures  is  a  sound  operation 
but  just  whose  telephoto  pichire  will 
be  used  by  individual  papers. 

TTie  AP  Wirephoto  portable  trans¬ 
mitter  will  be  shown  to  the  visiting 
publishers  at  the  Waldorf,  if  present 
expectations  of  the  AP  engineers  ma¬ 
terialize.  The  portable  was  recently 
tom  down  to  use  as  a  production 
model  for  the  manufacture  of  parts, 
but  will  be  reassembled  for  the  an¬ 
nual  meeting. 

Besides  a  relatively  unimportant 
proposal  for  changes  in  the  by-laws 
which  would  clarify  the  conditions  of 
notice  of  withdrawal  from  member¬ 
ship,  but  not  change  the  conditions  of 
such  notice,  the  only  other  vital  topic 
on  the  AP  agenda,  is  a  matter  of  AP 
news  property  rights  in  the  local  news 
of  member  papers. 

There  are  a  few  sore  spots  through¬ 
out  the  country  where  AP  members, 
being  members  of  newspaper  chains 
or  having  other  affiliations,  have  been 
supplying  their  local  flimsies  to  ser¬ 
vices  in  competion  with  the  AP. 


Henry  L.  Mencken 


Sir  Wilmott  Lewis 
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In  view  of  President  Roosevelt’s  in¬ 
tention,  expressed  this  week,  of  mak¬ 
ing  child  labor  legislation  one  of  his 
chief  campaign  tenets,  the  state  ratifi¬ 
cation  of  the  federal  amendment  is  a 
vital  problem  before  the  1936  ANPA 
convention.  Mr.  Barnum  has  been 
particularly  active  in  behalf  of  the 
newspaper  interest  in  this  legislation 
and  his  connection  with  the  effort  in 
Uew  York  state,  plvis  the  fact  he  is 
president  of  the  ANPA,  may  give  the 
question  added  impetus  this  year. 

The  ANPA  committee  studying  the 
newsboy  problem  has  already  recom¬ 
mended  a  program  of  adherence  to 
the  defunct  NRA  code  regulations  on 
employment  conditions  to  help  news¬ 
boys  and  to  stop  attacks  on  newspaper 
delivery  systems. 

J.  0.  Parsons,  Neic  York  Herald- 
Tribune,  as  chairman  of  the  commit¬ 
tee  on  the  Securities  Act,  and  A.  V. 
Miller,  of  the  .same  paper,  chairman 
of  the  committee  on  social  security, 
are  students  of  their  respective  sub¬ 
jects  and  their  reports  are  expected 
to  clear  up  much  of  the  confusion 
^rfuch  has  surrounded  the  application 
of  these  two  measures.  Mr.  Miller  is 
also  chairman  of  the  committee  on  tax 
depreciation. 

Because,  at  least  in  the  big  cities, 
general  mechanical  labor  wages  are  as 
high,  per  hour,  as  they  were  in  1929, 
many  publishers  look  forward  to  Har¬ 
vey  Kelly’s  report  on  the  activities 
of  the  special  standing  committee. 
Eugene  MacKinnon  has  been  an¬ 
nounced  as  successor  to  Mr.  Kelly  and 
will  be  at  the  convention  but  Mr. 
Kelly  is  in  charge  of  the  ANPA  labor 
matter  until  he  joins  the  Hearst  News¬ 
papers  July  1. 

He  will  have  something  to  .say  about 
American  Newspaper  Guild  activities 
in  Lorain,  O.,  Milwaukee,  Wis.,  and  a 
number  of  smaller  points  during  the 
past  year. 

Referring  to  the  peiradoxical  situa¬ 
tion,  in  which  there  has  been  a  greater 
than  usual  number  of  trouble-breed¬ 
ing  factors,  Mr.  Kelly  asserted  this 
week  that  arbitration  on  the  part  of 
publishers  and  organized  trade  unions 
has  kept  labor  relations  on  a  compara¬ 
tively  harmonious  keel,  as  far  as  the 
newspaper  business  is  concerned. 

“Despite  the  delicate  situation,  there 
has  been  little  disturbance  in  news¬ 
paper  industrial  relations — all  things 
considered,”  he  declared  in  an  inter- 
new  with  Editor  &  Publisher. 

“The  past  year  has  been  character¬ 
ized  by  an  abundance  of  factors  which 
contained  all  of  the  elements  for 
widespread  misunderstandings  and 
strikes,”  he  pointed  out.  “The  most 
inflammatory  of  these  will  be  enumer- 
a^  in  the  annual  report  of  the  Spe¬ 
cial  Standing  Committee  to  the  ANPA 
convention.” 

Discussing  underlying  conditions 
which  have  tended  to  keep  newspaper 
strikes  at  a  minimum.  Mr.  Kelly 
stated: 

is  due  to  two  factors,  in  my 
opinion.  The  first  is  the  existence  of 
international  arbitration  procedure — 
a  comprehensive  system  of  mutually- 
created  bi-partizan  local  and  review 
boards.  The  system  is  simple,  com- 
paiatively  inexpensive  and  is  avail¬ 
able  to  members  of  the  ANPA  and  to 
subordinate  locals  of  the  various  in¬ 
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James  C.  Stahiman 


J.  D.  Barnum 


Col.  R.  R.  McCormick 

ternational  unions  of  the  printing 
trades.  It  is  tried  and  seasoned  by 
35  years  of  use  and  accumulated  ex¬ 
perience. 

“The  other  and  equally  important 
factor,”  he  continued,  “is  the  patience 
and  general  desire  for  peaceful  and 
orderly  adjudication  of  disputes, 
which  characterizes,  collectively, 
members  of  the  ANPA  and  officers 
and  members  of  the  various  printing 
trades  unions. 

“The  great  number  of  conciliatory 
settlements  which  occur  in  the  pre¬ 
liminary  steps  of  arbitration,  or  by 
actual  arbitration  award,  as  compared 
with  the  small  number  of  strikes,  fur¬ 
nishes  mute  but  conclusive  evidence 
of  the  prevalence  of  this  mutual  de¬ 
sire  for  orderly  .settlement  of  dis¬ 
putes.” 

Directing  his  attention  to  the  sterner 
aspects  of  industrial  relations,  namely, 
strikes,  he  remarked: 

“Occasionally,  however,  one  or  both 
of  the  local  parties  will  elect  to  fight 
it  out.  Most  usually  it  is  the  union 
which  makes  this  choice.  It  is  annoy ¬ 


j«>lm  L.  Stewart 

ing  and  expensive  to  publishers,  but 
that  is  about  all  that  can  be  said  for 
strikes.  The  record  proves  that  any 
strike,  any  place,  is  futile  if  it  en¬ 
counters  determined  resistance  by  the 
publisher,  or  publishers  concerned.” 

Apparently  alluding  to  the  activities 
of  the  American  Newspaper  Guild, 
Mr.  Kelly  concluded:  “There  have 
been  some  strikes  in  the  past  year  by 
inexperienced  groups,  actuated  by 
more  zeal  than  judgment.  They 
plunge  impetuously  into  strikes  with¬ 
out  consulting  experienced  labor 
leaders  and  then  clamor  for  sympa¬ 
thetic  action  in  support  of  a  position 
which  labor  leaders  of  experience  and 
judgment  would  have  counseled  them 
against  in  the  first  instance.” 

During  1935  and  thus  far  in  1936 
there  has  been  no  increase  in  news¬ 
print  prices,  although  at  this  time  last 
year  a  $2.50  increase  was  expected. 
To  be  discussed  is  the  effort  in  Canada 
to  legislate  a  higher  price,  the  ten¬ 
dency  toward  heavier  newsprint,  and 
exemption  from  tariff  of  newsprint 
heavier  than  the  minimum  now  in  ef- 


Walter  M.  Dear 

feet.  Despite  the  over-weight  of 
newsprint  for  the  Christian  Science 
Monitor  the  courts  ruled  last  month 
that  this  heavier  print  is  duty  free. 

One  of  the  big  victories  of  the  traffic 
department  of  the  ANPA  during  the 
past  year  was  the  discontinuance  Feb. 
1  of  a  western  surcharge  on  news¬ 
print,  constituting  a  large  saving  to 
western  publishers.  These  are  but  a 
few  of  the  many  aspects  of  newsprint 
problems  now  facing  publishers  as 
other  costs  rise. 

The  “special”  session  of  the  ANPA 
for  papers  under  50,000  circulation 
which  developed  such  lively  interest 
last  year,  will  again  be  held  on  Tues¬ 
day,  this  time  under  the  chairmanship 
of  John  L.  Stewart,  Washington  (Pa.) 
Observer- Reporter.  Following  are  the 
topics  slated  for  discussion: 

I.  What  )H)!icy  should  the  newspapers  adopt 
rrsifftniK  news  coverage  of  j'oiitical  si>eeches 
that  have  been  broadcast? 

J.  J»<*  the  small  pu  dishers  receive  fr(Hii  the 
syndicate'*  the  kind  of  picture  news,  mats  and 
ither  features  most  suitable  to  their  needs  ami 
in  o».nforniity  with  their  general  news  j>olicy  ? 

(Continued  on  page  66) 
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DAILY  CHARGED  WITH 
RUNNING  LOTTERY 


“Famous  Names”  Contest  of  St.  Louis 
Globe-Democrat  Held  to  Be  a 
Violation  of  Law — Ray  Says 
Competition  Caused  Suit 


An  ouster  suit,  in  the  nature  of 
quo  warranto  proceedings,  was  filed 
in  the  Missouri  Supreme  Court  April 
1.3  against  the  Globe-Democrat  Pub¬ 
lishing  Co.,  publishers  of  the  St.  Louis 
Globe- Democrat,  by  Attorney  General 
Roy  McKittrick. 

The  suit  charges  that  the  company 
has  exceeded  its  charter  ri^ts  by 
conducting  the  “Famous  Names”  car¬ 
toon  contest  in  violation  of  the  lottery 
laws  of  the  state. 

The  attorney  general  asks,  if  the 
court  finds  the  charge  is  true,  that  the 
company’s  “rights  to  do  business  in 
Missouri  be  withdrawn  and  cancelled 
and  that  it  be  ousted  from  the  state 
of  Missouri  and  fined  in  such  sum  as 
the  court  may  deem  proper”  and  that 
it  be  enjoined  from  continuing  the 
contest. 

In  a  recent  statement  published  in 
the  Globe-Democrat  over  the  signa¬ 
ture  of  E.  Lansing  Ray,  publisher,  the 
company  denied  the  contest  is  a  lottery 
and  contended  it  merely  is  “a  contest 
of  skill.”  The  contest,  which  opened 
February  3,  was  scheduled  to  end 
April  27. 

In  his  petition,  McKittrick  declares 
the  company’s  charter  gives  it  the 
ri^t  to  “engage  in  the  carrying  on 
of-  a  general  printing,  publishing  and 
bookbinding  business.” 

It  never  has,  the  petition  declares, 
had  “the  power  and  authority  to  set 
up  or  conduct  a  lottery,  scheme  or 
drawing  in  the  nature  of  a  lottery.” 

Despite  this,  it  is  charged,  the  com¬ 
pany  “is  now  violating  and  has  for  a 
long  period  of  time  continuously  and 
wilfully  violated  the  laws  of  this 
state  and  has  been  and  is  doing  and 
performing  acts  that  are  beyond  its 
corporate  powers,”  in  conducting  the 
cartoon  contest 

Declaring  the  cartoons  “are  so  drawn 
as  to  deceive  and  mislead  the  con¬ 
testant”  the  suit  charges  that  the  con¬ 
test  is  “so  designed  and  so  conducted 
as  to  appeal  to  persons  of  all  ages 
and  in  general  to  arouse  the  gambling 
instinct  of  the  public.” 

The  petition  then  describes  the 
contest,  declaring  that  prizes  ranging 
from  ^  to  $10,000  are  offered  the 
witness.  It  points  out  that  contes¬ 
tants,  in  order  to  be  eligible  for  the 
prizes,  are  required  to  remit  10  cents 
with  each  of  the  twelve  weekly  series 
of  seven  cartoons  each  and  that  car¬ 
toons  in  back  issues  are  sold  for  3 
cents  each. 

The  cartoons  themselves  are  de¬ 
scribed  in  the  suit  as  “lottery  tickets.” 
It  declares  that  these  “lottery  tickets” 
are  published  daily  in  the  Globe- 
Democrat  and  the  company  “shares  in 
the  proceeds  derived  from  sale  of  said 
lottery  tickets.” 

As  to  the  rules  of  the  contest,  the 
petition  says  that  “many  of  said  car¬ 
toons  have  two  or  more  equally  ap¬ 
propriate  names  printed  below  it  and 
the  name  used  by  respondent  (the 
company)  in  determining  the  winners 
is  a  name  selected  in  advance  and 
known  to  respondent  but  unknown  to 
contestants.” 

Mr.  Ray  made  the  following  state¬ 
ment  April  13; 

"The  presentation  of  the  question 
as  to  whether  or  not  the  Famous 
Names  Contest  is  a  lottery  to  the  de¬ 
termination  of  the  Supreme  Court  is 
the  result  of  a  campaign  against  the 
Globe- Democrat  by  the  two  compet¬ 
ing  afternoon  papers,  the  Post-Dis¬ 
patch  and  the  Star-Times. 

"The  Star- Times  made  the  formal 
complaint  to  the  attorney  general  (the 


only  complaint  made  to  him).  They 
both  presented  the  matter  to  the 
Better  Business  Bureau  in  the  hope 
of  enlisting  its  co-operation. 

“The  Globe- Democrat  has  always 
been  of  the  firm  conviction  that  the 
contest  is  in  no  sense  or  degree  a 
lottery.  This  view  has  been  fully  con¬ 
firmed  not  only  by  its  own  lawyers 
but  by  eminent  lawyers  entirely  out¬ 
side  of  its  organization. 

“The  Globe-Democrat  welcomes  the 
opportunity  to  vindicate  its  view. 
Meanwhile,  the  contest  will  go  on. 
The  attorney  general  is  not  asking 
that  it  be  stopped  unless  and  until 
the  Supreme  Court  finally  says  it  is 
unlawful.” 


REPORTER  IS  CITED 
FOR  CONTEMPT 


New  York  Daily  News  Man  Obtained 
Divorce  Story  After  Judge 
Had  Ordered  Papers  in 
Case  Sealed 


The  question  of  whether  a  New 
York  State  Supreme  Court  Justice  has 
the  power  to  prohibit  publication  of  a 
news  story,  no  matter  how  the  facts 
concerning  it  were  obtained,  will  be 
decided  this  week  in  White  Plains. 
N.  Y. 

Jack  Turcott,  reporter  for  the  New 
York  Daily  News,  was  directed  by 
Supreme  Court  Justice  Graham  Wits- 
chief  Monday  afternoon  to  show  cause 
the  next  day  why  he  should  not  be 
punished  for  contempt  for  writing  a 
story  for  his  paper,  dealing  with  a 
divorce  and  a  libel  suit,  the  papers 
on  which  the  jurist  had  ordered 
sealed. 

The  story  concerned  a  divorce  suit 
by  Gladyce  Ditmars  Kopetzky, 
daughter  of  W.  Raymond  L.  Ditmars. 
curator  of  reptiles  at  the  Bronx  Zoo, 
against  Karl  Kopetzky,  and  with  a 
libel  suit  by  the  alleged  co-respondent. 
Celineze  Flegel,  against  Ditmars  and 
members  of  his  family  for  having  her 
named  co-respondent,  was  published 
in  the  News  on  April  13  under  Tur- 
cott’s  by-line.  The  story  carried  a 
sentence  that  the  papers  had  been 
sealed  and  impounded. 

The  reporter,  represented  by  J. 
Howard  Carter,  of  the  News  legal 
staff,  denied  Tuesday  morning  before 
Supreme  Court  Justice  William  F. 
Bleakley  that  he  had  unsealed  court 
papers  and  said  that  he  would  not 


EDITOR  &  PLBLISHER 
CxM.ENDAR 

April  2(1— .\^so^ialed  Press,  an¬ 
nual  meeting.  Waldorf-Astoria 
Motel.  New  York. 

April  21-24  .\iiierican  News¬ 
paper  Publishers’  .Assn.,  annual 
meeting,  Wuldorf-.Astoria  Hotel, 
New  Y  ork. 

-April  24-2.'j-  South  Texas  Press 
Assn.,  annual  convention,  San 
Antonio. 

.April  24-2.>-  Southern  Illinois 
Etiitorial  .Assn.,  annual  spring 
meeting.  Highland.  111. 

.April  24-2.'>  Florida  Press 
.Assn.,  annual  convention,  Day¬ 
tona  Beach. 

.April  27-Muy  2  Journalism 
Week.  Medill  ;^hool  of  Journal¬ 
ism.  Northern  I'niversity,  Evans¬ 
ton. 

.Vpril  27  Wisconsin  Daily 
Ne%»spaper  League,  spring  meet¬ 
ing.  .Milwaukee. 

.April  28-29-  New  York  State 
Circulation  Managers’  .Assn..  Ho¬ 
tel  Martin.  I  tica,  N.  Y'. 

.Vpril  lO-May  1 — .American  As¬ 
sociation  of  .Advertising  .Agencies, 
annual  meeting.  White  Sulphur 
Springs.  W.  Va. 

April  :10-May  2(V  Texas  Wo¬ 
man’s  Press  .Assn.,  meeting.  Hunts¬ 
ville.  Texas. 


PATMAN  SAYS  BILL 
WOULD  AID  PAPERS 


Hold*  Regulation  of  Advertiiiag  Al. 
lowances  Would  Increace 
Revenues  Available  to 
Publications 


disclose  the  source  of  his  information. 

Justice  Bleakley  set  the  case  down 
for  trial  on  Friday,  April  17,  after 
contentions  by  Turcott  and  his  attor¬ 
ney  that  there  was  no  precedent  in 
New  Y’ork  laws  under  which  a  judge, 
sealing  papers  and  enjoining  the 
principals  in  a  suit  from  disclosing  the 
facts  of  the  suit,  could  bar  a  news¬ 
paper  from  printing  the  story,  if  the 
reporter  found  other  ways  of  obtain¬ 
ing  it. 

The  papers  in  the  libel  and  divorce 
suits  were  ordered  sealed  after  Miss 
Flegel.  known  in  radio  circles  as  Sally 
Reynolds,  said  her  radio  singing  career 
would  be  ruined  if  she  were  charged 
with  moral  turpitude,  even  though 
she  succeeded  later  in  proving  the 
falsity  of  the  charges.  She  is  accused 
of  misconduct  with  Kopetzky.  a  law¬ 
yer  and  son  of  a  New  York  college 
professor,  in  a  parked  automobile. 


KIRBY  RECUPERATING 

Rollin  Kirby.  New  York  World- 
Telegram  cartoonist,  is  recuperating 
;n  Pine  Ridge.  N.  C.,  from  an  opera¬ 
tion  undergone  early  in  March.  He 
is  expected  to  be  back  at  work  soon. 
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“Newspaper  and  magazine  publidj. 
ers,  who  have  suffered  substantijl 
losses  in  potential  advertising  reve¬ 
nues  through  the  monopolistic  price 
discrimination  policies  imposed  by 
powerful  centralized  marketing  o^ 
ganizations,  stand  to  benefit  dhectly 
through  the  passage  of  the  Robin**. 
Patman  anti-price  discrimination  bi 
now  before  Congress,”  said  Represent- 
ative  Wright  Patman  this  week  in  i 
special  statement  on  the  bill. 

“From  the  newspaper  business-office 
standpoint,  the  provisions  of  the  bib 
will  tend  to  raise  the  level  of  adver¬ 
tising  revenues  available  for  such  pub¬ 
lications.  At  the  same  time  it  will 
decrease  the  existing  spread  of  un¬ 
equal  advertising  allowances.  The* 
are  now  enjoyed  almost  wholly  hj 
favored  mass  buyers. 

“By  requiring  that  advertising  al¬ 
lowances  granted  powerful  purchasiri 
units  be  allowed  also,  proportionatelj, 
to  the  smaller  buyers  and  independu 
merchants,  a  broader  field  of  adverta- 
ing  opportunity  will  be  opened  and  at 
the  same  time  a  more  equal  compe¬ 
titive  basis  established  for  the  pro¬ 
tection  of  the  independent  merdiaot 
and  the  consumer  alike. 

“Under  existing  conditions,  powa- 
ful  buying  organizations  which  re¬ 
ceive  price  concessions  in  the  guia 
of  ‘advertising  allowances’  may  or  may 
not  spend  in  advertising  the  amount 
of  the  discounts  thus  allowed  them. 
To  such  extent  as  they  are  spent 
they  are  applied  in  large  part  to  adt 
placred  through  retail  outlets  at  'local' 
rates  rather  than  at  the  higher  ‘fet- 
eign’  rate  the  product  in  question  nor¬ 
mally  would  carry. 

“Titat  allowances  made  for  adver¬ 
tising  often  fail  to  reach  the  tills  ci 
the  newspaper  or  other  publisher  is 
borne  out  by  a  recent  report  of  tbc 
Federal  Trade  Commission. 

“My  opinion  is  these  companies  de 
not  expend  more  than  50  per  centci 
the  amount  allowed  them  for  adver¬ 
tising  in  advertising  the  goods  ftr 
which  the  allowance  is  paid. 

■‘Another  phase  of  this  ‘advertisiiif 
allowance’  which  now  is  a  discrimins- 
tion  against  newspapers  as  well  as 
against  the  small  merchant,  is  this: 

"Such  allowances  granted  smsii 
nrerchants  would,  almost  exclusivdy, 
be  spent  in  the  columns  of  the  loca. 
home-town  newspapser.  'When  covereo 
into  the  advertising  fund  of  the  large- 
scale  mass  buyer,  however,  operatir; 
retail  outlets  state-wide  or  even  na¬ 
tion-wide  in  scopte,  a  large  p)art  t 
this  money  goes  for  other  forms  e 
promotion,  including  billboard  an: 
poster  advertising,  radio  programs,  etd 


And  such  part  as  the  local  paper  griffor  b 


must  be  carried  at  local  rates,  thoud 
the  products  advertised  should,  prop^ 
erly,  carry  a  ‘foreign’  classificatioa 
“Opponents  of  the  bill,  who  hav 
benefited  through  the  spaecial  concej 
sions,  discounts  and  allowances  whid 
the  measure  would  prevent,  hav 
sought  to  create  the  impression  tha 


it  would  abolish  all  allowances  fufthat 


abov( 

tive 


advertising. 

“The  bill  would  do  nothing  of  (h 
sort.  It  would  merely  prevent  th  gest 
discrimination  in  the  granting  of  sud  son 
allowances  which  now  gives  the  f»  Easte 
vored  buyer  a  competitive  advantaj  buyii 
against  the  less  influential,  less  power  some 
ful,  indep)endent  merchant.”  ‘  Pr( 
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BUY  LOUISIANA  DAILY 

Stanley  W.  Irvine,  co-publisher 
the  Nacodoches  (Tex.)  Daily  Scnth“i 
has  purchased  the  New  Iberia  (Li| 
Daily  Mail. 
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EASTER  BRINGS  BROAD  SALES  ADVANCE 

Retail  Gains  Are  General,  and  Some  Districts  Report  Best  Business  in  Six  Years,  Despite 

Lingering  Cold  Weather 


E/^STER  sales  throughout  the  na¬ 
tion  showed  improved  buying  this 
year  as  compared  with  the  Easter  sea- 
^  of  1935,  according  to  reports  re¬ 
ceived  this  week  from  Editor  & 
PiibusheR  correspondents  in  Federal 
jjeserve  cities.  Gains  of  10  to  15  per 
cent  more  than  last  year  were  com¬ 
monly  reported,  and  in  some  instances 
retail  sales,  especially  in  clothing  and 
accessories,  were  said  to  have  been  the 
best  in  six  years. 

The  Federal  Reserve  Board  s  pre¬ 
liminary  report  for  the  month  of 
March,  which  this  year  included  half 
of  the  pre-Easter  season,  showed  a 
big  gain,  rising  from  80  per  cent  to 
88  per  cent  of  the  1923-25  average. 
Total  department  store  sales  for  the 
month  were  put  at  9  per  cent  greater 
than  a  year  before,  and  the  percent¬ 
age  of  gain  for  the  first  quarter  was 
the  same. 

These  figures  seem  to  have  been 
borne  out  or  improved  by  the  two 
weeks  of  Easter  business  early  in 
April.  Easter  this  year  was  more  than 
a  week  earlier  than  in  1935,  when  it 
fell  on  April  21,  but  later  than  in 
1934,  when  it  fell  on  April  1. 

Lingering  cold  weather  interfered 
with  sales  in  many  cities,  but  accord¬ 
ing  to  some  reports  this  served  only 
to  delay  buyers  and  to  cause  a  rush  in 
the  last  few  days  before  Easter. 

In  New  York  pre-Easter  business 
in  department  stores  was  estimated  at 
12  to  15  per  cent  ahead  of  last  year, 
reaching  the  highest  levels  since  early 
in  the  depression.  Clothing  and  ac¬ 
cessories  accounted  for  the  bulk  of 
the  gains,  with  candy,  flowers  and 
similar  gift  lines  also  doing  well.  In 
other  lines  business  was  reported  as 
fair  to  good,  but  with  gains  less  pro¬ 
nounced. 

Net  gains  as  high  as  26.8  per  cent 
ahead  of  the  same  days  last  year  were 
reported  for  New  York  and  Brooklyn 
department  stores  but  much  of  this 
advance  was  due  to  the  difference  of 
Easter  dates.  After  allowance  for  this, 
distinct  improvement  was  still  evi¬ 
dent 

Wholesale  apparel  markets  were  ac¬ 
tive,  with  go^  business  reported. 
Purchasing  in  some  lines  for  post- 
Easter  sales  was  strong. 

Following  are  the  reports  from  cor¬ 
respondents: 


BOSTON 

Easter  retail  trade  in  the  Boston 
area  not  only  brought  out  a  greater 
number  of  buyers  this  year  as  com¬ 
pared  with  1935,  but  the  average  sales 


parisons,  lather  than  relative  w<?ek 
figures. 

Tliere  was  an  increase  of  approxi¬ 
mately  15  per  cent  in  retail  newspaper 
advertising  throughovit  this  Easter  sea¬ 
son  as  compared  with  last  year. 

A  rainy  Easter  Saturday  curtailed 
last  minute  shopping  very  noticeably 
in  this  area. 

PHILADELPHIA 

■'More  people  spent  more"  for  a 
festive  Easter  in  the  Philadelphia  area 
this  year. 

Retailers  reported  this  week  that 
they  were  "unusually  well  satisfied  ’ 
with  the  results  of  a  buying  bulge 
that  pushed  sales  well  above  the  19^ 
mark  and  gave  this  section  its  best 
Elaster  season  in  five  years. 

Retail  advertising  for  last  week, 
compared  with  the  pre- Easter  week 
last  year,  showed  an  increase  of 
slightly  more  than  4  per  cent.  Ad¬ 
vertising  for  all  retail  stores  in  Phila¬ 
delphia  dailies  was  617,303  lines  against 
593,704  in  1935,  an  increase  of  24.599 
lines. 

Sales  in  department  stores,  despite 
tfie  week’s  cold  and  rainy  weather, 
averaged  10  to  15  per  cent  higher  than 
the  week-before-Easter  last  year. 

One  store,  running  well  ahead  of 
the  others,  said  the  increase  will  be 
35  per  cent.  Its  sales  the  previous 
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week  had  been  up  20  iier  cent  over 
the  1935  figuie,  but  the  surge  of  shop¬ 
pers  last  week  brought  this  unprece¬ 
dented  lise  for  the  Easter  period. 

Specialty  shops  were  jubilant  over 
gains  ranging  from  50  to  75  per  cent 
over  last  year.  There  was  a  great 
demand  for  wearing  appiarel  of  all 
descriptions  and  a  trend  to  better 
cjuality  purchases  was  nqted. 

One  day’s  rush  was  "better  than 
Christmas,”  it  was  stated  by  the  local 
office  of  Dun  &  Bradstreet.  There  was 
a  tendency  for  the  stores  to  fill  up 
with  the  slightest  indication  of  "a 
decent  day.”  Even  rain  and  threaten¬ 
ing  weather  failed  to  keep  thousands 
of  shoppers  at  home. 

Demand  for  clothing,  real  jewelry 
and  merchandise  in  the  upper  price 
brackets  was  "in  greater  proportion 
than  in  the  past  three  years,”  accord¬ 
ing  to  Wanamaker’s.  This  store  said 
sales  were  “considerably  higher  rmd 
txceeded  by  far  all  expectations.” 
Sears,  Roebuck  &  Co.  said  its  sales 
for  the  week  were  up  30  per  cent  over 
last  year  in  its  retail  stores. 

PrelimincU’y  Federal  Reserve  figures 
for  30  department  stores  in  13  cities 
in  this  area,  embracing  Eastern  Penn¬ 
sylvania,  southern  New  Jersey  and 
Delaware,  show  a  12  per  cent  rise  in 
sales  for  March  over  the  same  month 
in  1935.  A  gain  of  11  per  cent  over 


tfie  corresponding  period  last  year  is 
reported  for  the  three  months  ended 
March  31.  Official  figures  for  early 
April  sales  will  not  be  available  until 
later  in  the  month. 

It  was  pointed  out  that  March  this 
year  had  four  Saturdays,  against  five 
in  1935. 


BIGGEST  NEWSPAPER  ADVERTISERS 
RAISED  INCOMES  37%  IN  1935 


per  cent  higher  than  last  year’s, 
clearly  indicating  a  general  demand 
^ffer  quality  merchandise. 

In  the  apparel  field,  both  men’s  and 
women’s  wear  showed  an  increase  of 
epproximately  10  per  cent,  based  on 
an  estimate  of  business  for  the  six 
weeks  preceding  Easter  this  year  as 
compared  with  the  same  relative  weeks 
of  last  year.  For  the  week  immedi¬ 
ately  preceding  Easter,  it  is  estimated 
trade  rose  to  about  4  pier  cent 
,  volume  of  the  same  rela- 

’>  t  th  last  Easter  season.  Big- 

"f  qud  was  shown  in  a  compari- 

k  k  second  weeks  preceding 

I  ®  ^for,  when  1936  trade  exceeded  1935 
fh®  comparable  week  by 
something  like  25  pier  cent. 

^oportionate  increases  were  felt  in 
children’s  wear  and  boys’  wear.  In 
a  survey  of  the  retail  trade,  individual 
stori's  repxirted  up- turns  as  high  as 


70 


per  cent,  but  several  quotations 


Were  based  on  calendar  week  com 


NET  INCOME  OF  CORfORATlo.N S 
(Tabulation  by  Standard  Statistics  Ccinipany, 
New  York) 

1934  1935 

I'leneral  Motors  ....  $94,940,771  $lb7,430,.s90 
Liggett  &  Myers  Tob.  20,086,690  16,856,543 

R.  J.  Reynolds  Tob..  21,536,894  23,896.398 

Ford  Motor  Car  Co .  . 

Chry^er  Corj. .  9,534.837  ’4.075.813 


la-ver  Itros . 

American  Tobacco  Co. 
Distillers  Corp.  •  Sea- 
grams  (including 
Calvert  •  Maryland) 

( years  ended  J  ulv 

31)  . 

I’.  Ixirillard  Co . 

Natl.  Distillers  Prod. 
Schcnlcy  1  Hstillers  Co. 
Procter  &  Gamble 
(years  ended  Iniie 

30)  . 

Standard  Brands  . . . 

General  Foods . 

Sterling  Products  . . . 

Kellogg  Co . 

Hudson  Motor  Car  Co. 
Colgate-Palmolive  Peet 
W’anler  Co . 

H.  J.  Heinz  Co . 

Sun  Oil  Co . 

Socony- Vacuum  Oil. . 

\Vm.  Wrigley  Jr - 

Philco  Radio  &  Tele¬ 
vision  . 

Nash  Motors . 

Shell  Union  Oil  .... 
General  Electric  .... 
F'rankfort  Distilleries. 
Standard  Oil  Co.  of 

Indiana  . 

E.  R.  Squibb  .... _ 

Continental  Distilling 
American  Oil  Co. . . . 
.Studebaker  Corp.  . . . 
Canada  Dry  (iinger 

Ale  . 

Quaker  Oats . 

Hiram  Walker -Good- 
erliam  Worts  (years 
ended  Aug.  31)  . . . 
National  Biscuit  .... 
Gulf  Oil  Corp . 

I. jdia  E.  Pinkham 

Medicine . 

Atlantic  Refining  . . . 
\'ick  Cbeniical  Co... 
Continental  Oil  Co.. 
Tide  Water  Associateil 

Oil . 

Park  &  Til  fori . 

Gillette  Safety  Razor 

( 'leneral  Cigar . 

Bristol-Myers  . 

Payck  CiK,irs . 

Goodyear  Tire  &  Rub¬ 
ber  . 

Firestone  Tire  &  Rub¬ 
ber  . 


1935 

24.282.643 


8,791. 58U 
3,053,709 
7,009,238 
8,035,268 


Thirty-Nine  of  the  50  Leaders  Report  Net  Earnings 
$512,228,509,  Against  $373,412,826  in  1934 — 
41.9'^/  Gain  for  1300  Corporations 

THIRTY-NINE  of  the  biggest  news- 
papier  advertisers  in  the  nation 
pushed  their  net  incomes  up  nearly 
$140,000,000  in  1935,  according  to  a 
tabulation  made  this  week  for  Editor 
&  Publisher  by  Standard  Statistics 
Company,  New  York. 

For  1934  their  aggregate  net  earn¬ 
ings  were  $373,412,826,  for  1935  $512.- 
228,509,  a  gain  of  37.27,. 

Even  this  jiercentage  of  gain,  how¬ 
ever,  is  not  exceptional  among  the 
current  corpioration  repiorts.  For  a 
list  of  more  than  1,300  important  do¬ 
mestic  corporations.  Standard  Statis¬ 
tics  has  repjorted  that  aggregate  earn¬ 
ings  last  year  rose  41.9  pier  cent  above 
the  1934  total.  For  1934  the  earnings 
were  $1,431,551,000,  and  for  1935  they 
reached  $2,029,999,000.  This  list  actu¬ 
ally  is  longer  than  the  1,300,  since 
subsidiaries  are  not  listed  separately. 

Other  lists  of  impxirtant  corporations 
.show  similar  piercentages  of  gain. 

The  list  of  big  advertisers  includes 
a  number  of  companies  whose  earn¬ 
ings  are  fairly  well  stabilized,  and  did 
not  shrink  greatly  during  the  depres¬ 
sion.  This  goes  far  to  explain  why 
the  piercentage  of  increase  for  these 
companies  is  somewhat  below  the  pier- 
centage  for  longer  lists  of  corporations. 

The  following  list  covers  the  50  lead¬ 
ing  newspaper  advertisers  as  pub¬ 
lished  in  this  papier  March  14.  For 
eleven  of  the  50  no  earnings  repiorts 
are  available,  because  they  are  closely 
owned  and  do  not  publish  reports, 
or  for  other  reasons.  Here  are  the 
figures  for  the  39  others: 


of 


1934 

2-4.n’8y,05-4 


941,256 

2.833,318 

11,134,768 

6.970,961 


14.366,816 

13,888,780 

11,143,876 

8,289,202 

•3,239,261 

3,744,107 


6,650,464 

24.121,298 

7.854,285 


*1.625,078 

•949,111 

19,726,044 


18,949,680  30, 


‘1,461,985  ’1 


439,547 

5,478,956 


120,324 

746,020 

730,768 

308,073 


587,101) 

141,721 


100,239 

500,000 

24,616 


610,227 

812,93.4 

843,772 


179,000 


240,423 

552.501 


3,025,743 

11,597,573 

2.811,183 


3,486.412 

9,986,020 

t4,538.00ii 


5.512,106 

2,332,851 

4,755,610 

5,810,657 

210,525 

4,229,001 

2.,333,545 

1.966,165 

941,298 


3,970,598 

2.484.788 

7.336.97,’ 

7.865,701 
225.25 1 
4,568.805 
2,076,131 
2,232,573 
1,022.544 


4,287,684  5,452,240 

4,154,656  5,649,146 

TolaD . $373,412,826  $512,228,509 


•  I.Z)as. 

5  l-Atimatel. 


RICHMOND 

Retail  trade  in  the  Fifth  Federal 
Reserve  district  made  a  favorable  ad¬ 
vance  during  the  final  week  before 
Easter,  according  to  the  weekly  busi¬ 
ness  survey  of  the  U.  S.  Department 
of  Commerce. 

In  Norfolk,  Va.,  depewtment  store 
sales  .showed  gains  over  both  the  pre¬ 
vious  week  and  the  same  week  last 
year. 

In  Washington,  D.  C.,  department 
store  sales  climbed  to  higher  levels 
during  the  past  week,  with  gains  of 
5.11  per  cent  v.ver  the  previous  week, 
o'J.l  pier  cent  over  the  corresponding 
week  last  year,  and  15.8  pier  cent  over 
the  comparable  1935  pre-Easter  week. 

Baltimore  retail  trade  continued 
an  expanding  volume,  the  approach 
of  Easter  bringing  a  large  demand 
for  wearing  apparel.  Other  retail 
items,  espiecially  in  the  gift  and  novelty 
class,  shared  in  the  business  improve¬ 
ment. 

Richmond  stores  were  crowded  last 
Friday  and  Saturday,  with  the  throngs 
estimated  to  be  nearly  as  Icirge  as 
those  of  the  pre-Christmas  shopping 
season.  One  large  department  store 
increased  its  regular  st^  by  an  addi¬ 
tional  150  clerks  Saturday  and  all  were 
reported  by  the  m2mager  as  doing  a 
capacity  business. 

Departments  dealing  in  women’s 
and  children’s  appiarel  of  various  kincis 
were  the  most  crowded,  especiaUy 
those  handling  such  accessories  as 
gloves,  blouses,  hose  and  hats.  Shoe 
stores  were  also  jammed. 

Haberdasheries  were  also  busy,  with 
men  shoppiers  investing  in  new  neck¬ 
ties  for  the  Easter  piarade,  or  with 
women  purchasing  additional  items 
for  their  husbands’  Easter  costumes. 

Hastily- prepared  estimates  on  the 
volume  of  week-end  Easter  retail 
trade  resulted  Monday  in  a  consensus 
among  Hopiewell,  Va.,  merchimts  that 
the  upturn  in  business  was  highly 
noticeable  in  most  cases. 

One  merchant  said  his  store  was 
rushed  for  about  two  hours  Saturday 
night  by  late  shoppiers  who  desired 
Easter  outfits,  but  credited  some  of 
the  rush  to  continued  inclement 
weather  that  prevailed  during  much 
of  last  week.  However,  he  believed 
that  a  real  increase  over  last  year’s 
sales  resulted. 

Most  affected  were  the  clothing, 
florists  and  footwear  lines,  with  much 
of  the  trade  coming  in  from  surround¬ 
ing  counties. 

Distribution  of  a  10  pier  cent  divi¬ 
dend  from  the  closed  Hopiewell  Bank 
and  Trust  Company  last  Thursday 
also  was  a  factor  in  a  substantial  in¬ 
crease  in  Easter  business,  merchants 
said. 

In  Richmond,  one  depiartment  store 
reported  a  gain  in  retail  sales  of  at 
least  50  pier  cent,  another  of  approxi¬ 
mately  30  pier  cent  and  a  third  of 
about  20  pier  cent. 

The  Richmond  News-Leader  and 
the  Richmond  Times-Dispatch  re¬ 
ported  gains  of  11  pier  cent  plus  in 
advertising  attributable  to  the  Easter 
season  over  the  same  pieriod  a  year 
ago. 

(Continued  on  page  48) 
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DROP  DEFENSE  ATTITUDE  —  PATTERSON 


A.  S.  N.  E.  Convention  Hears  President  Call  for  Vigorous  Stand  on  America’s  Greatest  Institution 
— Women’s  Expert  Chides  Editors  on  Outmoded  News  Appeals 

By  ARTHUR  ROBB  Washington  newspapers  this  momin, 

WASHINGTON.  D.  C.,  April  16.—  ,  ^  .u  u  i  t  j  ^  venereal  dk 

A  chaUenge  to  newspaper  men  « «PP‘ly  written  fiction,  with  boiler  years  of  women  s  attitude  toward  ^.^ses  by  name. 

tc  drop  a  defensive  attitude  toward  Pl^^f  syndicate  material  you  wouldnt  aaver  ismg.  She  found  that  local  penls  of  another  sort  were  ^orc^ 
press  criticisms  and  take  the  offensive  yourselves.  My  criticism  of  the  advertising  is  read  and  trusted  as  f^Hy  p,esented  to  the  society  in  ^ 

on  behalf  of  "the  most  useful  and  is  l^at  much  of  it  is  written  by  are  local  merchants  If  a  merchant  off-the-record  address  by  J.  Edgi,. 

valuable  product  of  today's  civiliza-  P««P  f  hav^never  been  west  of  cheats  a  woman,  he  loses  a  customer.  Hoover,  head  of  the  bureau  oft 

tion-the  American  newspaper.”  was  Hudson  River  nor  south  ot  the  she  said.  Toward  naUonal  advertis-  vestigation  of  the  Department  ^ 
the  keynote  sounded  by  Grove  Patter-  Poh'mac,  who  don  t  know  what  is  the  mg.  she  found  a  d^p  and  growing  justice.  While  sharply  critical  5 
son.  editor.  Toledo  Blade,  in  his  open-  current  interest  ot  the  w<,nien  in  your  aistaste  and  distrust.  Women  hate  ,,ome  newspapers  for  overzeal  in  pu" 
ing  address  as  president  of  the  Amer-  city,  what  is  for  sale  in  their  shops,  testimonial  advertising,  she  ^id  and  jjshing  news  of  investigations,  thwan- 
ican  Society  of  Newspaper  Editors,  'vhat  they  are  eating  how  they  are  are  moved  only  to  envy  of  the  testi-  the  plans  of  law-enforcem® 

holding  their  14th  annual  convention  I .  know  and  respect  many  bed  who  got  SoW  for  her  praise,  .officers,  Mr.  Hoover  accorded  h® 

at  the  National  Press  Club  today.  ^hese  writers,  but  I  know  that  while  Women  despise  the  exaggeration  so  praise  to  the  press  for  its  general  ate 

"I’m  tired  of  being  put  on  the  de-  'k^y  know  all  the  lights  of  Broadway,  common  in  national  advertising,  and  tude  ol  co-operation  with  local  aa 
fensive,”  Mr.  Patterson  declared.  “If  ^*e  not  equipped  to  write  with  ridicule  the  ^n^less  appeals  on  federal  police.  His  informal  remark., 

in  detail,  we  are  guilty  of  many  mis-  equal  appeal  to  all  the  women  of  which  much  of  this  copy  is  hung,  an  hour  long,  were  followed  by  an. 

takes,  in  the  mass  of  our  performance  ‘^is  country.  Women  have  come  -to  disbelieve  in  ..Ujcr  half-hour  of  rapid  questk& 

we  are  making  daily  the  greatest  pos-  “You  are  giving  youi  women  beauty  'he  honesty  ot  American  manulac-  fi  om  members  of  the  Society,  also  oj 

sible  contributions  to  the  communities  cream  when  they  want  a  Jack  Demp-  turers.  advertisers,  and  even  of  pub-  the  record. 

we  serve,  and  each  one  of  us  should  sey  steak.  Investigate  that  statement  hshers,  she  declared.  Putting  it  up  to  “i  Cover  the  Pacific  Waterfront” 

have  that  in  his  own  mind  and  make  for  your.selves,  and  you’ll  find  that  'ue  newspaper  men  to  convince  the  the  title  chosen  by  the  beloved  Wii- 

it  plain  to  our  neighbors.”  women  are  coming  to  like  red  meat,  skeptics  that  95  per  cent  of  American  jjan,  .\llen  White,  Emporia  (Kaai 

In  a  rapid-fire  summary  of  news-  on  their  tables  and  in  their  newspa-  business  is  honestly  conducted  and  Gazette,  lor  an  informal  resume  of  bi 

paper  development  from  the  Roman  pers.  They  are  getting  it  in  very  few  o«  standards  intoitely  superior  to  fccent  world  cruise.  Armed  as  ht 

Acta  Diurna  to  present-day  journal-  newspapers  because  you  men  close  ”'().se  prevailing  in  other  countries.  ^.3^  a  syndicate  commission  tc 

ism,  Mr.  Patterson  commented  that  your  ears  to  what  women  are  think-  In  the  discussion  which  ensued,  write  of  anything  he  cared  to,  a® 
the  major  current  charge  against  the  i>ig  and  saying.  You  are  still  run-  Talbot  Patrick,  editor  Goldsboro  witness  though  he  was  of  many  ina- 

press  is  that  it  has  become  commercial,  ning  your  newspapers  for  a  man’s  (N.  C.)  News-Argus,  suggested  that  dents  in  the  Orient,  Mr.  White  con. 

“Of  course  it  has,”  he  continued.  despite  the  well  known  fact  a  series  of  articles  frankly  discussing  fessed  that  up  to  now  he  has  not  writ- 

“Not  until  the  press  became  commer-  ‘^at  85  per  cent  of  the  money  that  the  perils  of  venereal  disease  had  a  ten  a  line  of  his  experiences.  "I  was 

cial,  and  financially  strong,  did  it  Passes  over  retail  counters  is  spent  proper  place  in  women’s  pages.  too  close  to  it.  mentally  and  spirite 

become  what  it  ought  to  be  and  what  women.  Talk  to  your  wives,  talk  With  much  trepidation,  he  said,  idly  .seasick,  and  I  didn’t  kno* 

it  was  not  in  the  good  old  days,  d>  the  women  in  your  employ,  hnd  News-Argus  had  published  such  enough  about  all  of  it  to  write  of  x 


AS  THE  MAKE-UP  VIEWS  POLICY 


infant  mortality,  now  heavy,  would 
be  greatly  decreased,  and  the  spat 
of  life  might  be  lengthened  20  yean 
the  net  result  of  which  would  be 
more  mouths  to  feed,  more  over¬ 
crowding  of  population  in  an  alreadi 
crowded  country.  The  Chinese  can¬ 
not  use  machinery  economically,  he 
believes.  Eighty  per  cent  of  theii 
production  never  travels  far  enough 
to  require  wheeled  transport.  Rail¬ 
roads  cannot  prosper  except  in  small 
areas.  Farms  cannot  be  tilled  bj 
machinery  because  they  are  ta 
.small.  It  is  not  a  commercial  civili¬ 
zation,  and  the  Chinese  are  not,  lit 


WHiTMAKi 


CANTOR  SUES  FUR  SHOP 

A  suit  for  $20,000  damages  was  11- 
in  Supreme  Court  this  week  by  Eci'b 
Cantor,  stage  and  film  cumcdw: 
against  Sally's  Fur  and  Ready  ' 
Wear,  Inc.,  cl  7  W.  44th  St.,  New  Yor« 
City.  CanU.r  cliarges  that  on  la-' 
Jan.  12  his  jihotograph  was  used  b] 
the  defendant,  without  his  permissi® 
to  advertise  its  furs.  No  answer  ha 
been  filed  as  yet.  The  complaint  wa 
filed  by  Attorney  David  Podell. 


•pccia'.lv  r'rawn  fur  Enirou  8:  Pt'blishv*  by  Bert  Whitman, 
Detroit  Setes. 


BEWARE  OF  DICTATORS,  SAYS  PEGLER 


Columnist  Returns  from  Europe  With  Some  Ifs,  Buts  and  Don’ts  for  America 

Is  Easily  Lost,  He  Avers — Interviewed  on  Estate 

New  CANAAN,  CONN.,  April  15.— 

Westbrook  Pegler,  an  American 
columnar  phenomenon,  sat  atop  a 
broad  granite  rock  in  the  middle  of 
his  35-acre  estate  overlooking  Con¬ 
necticut’s  hedged  and  greening  hills 
today,  and  insisted  he  is  in  dead  earn¬ 
est  about  his  idea  that  America’s 
newspaperdom  get  its  house  in  order 
against  a  possible  day  wlien  those  in 
power  try  to  toss  freedom  of  the  press 
out  the  window. 

He  has  just  returned  from  Europe 
where  he  had  witnessed  the  ravages 
of  wide-spread  suppression,  and  so  he 
knew  whereof  he  spoke. 

Serious  in  the  light-but-not-giddy 
way  which  characterizes  his  daily 
column,  Pegler  turned  from  the  vista 
of  residential  isolation  which  inspired 
a  sense  of  remoteness  from  the  toils 
of  producing  a  newspaper,  to  say: 

"You  see,  it’s  our  living  and  you  and 
1  would  be  in  a  bad  way  if  America 
ever  gets  a  dictator — unless  we  want 
to  join  the  party. 

"And  don’t  think  the  newspaper 
boys  of  this  country  would  react 
much  differently  to  the  coming  of  a 
fascist  state  than  have  the  rank  and 
file  of  newspaper  men  in  Italy  and 
Germany.  Maybe  we’d  be  a  bit  more 
recalcitrant. 

“But  here’s  a  fellow  out  in  Des 
Moines,  Iowa,  or  Galesburg.  Illinois, 
or  some  place  in  the  South.  He  :iees 
a  dictatorship  on  the  way  and  says 
to  himself,  ‘Well,  I’ve  got  my  wife 
and  the  two  kids  and  that  $1,200 
mortgage  on  the  bungalow.  Here’s  a 
chance  to  double  my  income  and  all 
I  have  to  do  is  write  a  little  propa¬ 
ganda  stuff  favorable  to  the  cause.’ 

"So  he  joins  up.  It’s  that  simple.” 

And  we  had  a  tart  taste  of  what 
actually  could  happen,  Pegler  thinks, 
in  Huey  Long’s  Louisiana  empire 


Press  Freedom 


By  BICE  CLEMOW 

>htable  to  have  sources  of  His  European  jaunt  was  foreshort- 
her  than  the  orthodox  ones,  c-ned  slightly  when  Roy  W.  Howard, 
through  long  years  of  inti-  his  boss,  suggested  that  the  firing  was 
iation  with  the  many  sports  all  over  on  the  other  side  and  Ameri- 
Peglar  thinks  bribery  of  can  interest  in  foreign  affairs  was  be- 
len  still  is  at  a  minimum,  ing  sidetracked  for  the  fast  expresses 
there’s  something  wrong  of  baseball  and  presidential  politics, 
but  nobody  ever  tried  to  Pegler  doesn’t  like  to  “harp  on  Eu- 

_  _  rope  now  that  I'm  back”  so  he  had 

I  week  dug  himself  a  hole  at  New 

Canaan  for  several  days  of  intensified 

‘'No,  I  don’t  wrestle  with  the  dic- 
I  tionary,”  he  explains  to  those  who 
frivy  his  punchy  style,  "but  I  do  re- 
^  cast  virtually  every  sentence,  par- 
’  ticularly  if  it  doesn’t  ring  clear  the 
<'‘i'st  time. 


If  I  cant  go  forward  into  being  subjected  to  such  insults.” 
a  sentence,  I  turn  around  and  back  Honest  with  himself,  Pegler  insisted 
into  it.  Or  maybe  I  just  close  my  being  honest  with  the  reader. 

would  not  close  his  eyes  to  the 
don  t  just  snatch  words.  If  thousands  of  military  corps  at  Garm- 
I  did  the  results  would  probably  be  igch,  although  some  were  masquerad¬ 
like  some  turn^  out  by  old  H.  B.,  a  gg  police,  work  troopers,  flying 
well  known  D^roit  sports  editor  squadrons,  etc.  Another  important 
whose  paper  subscribed  to  Grant-  correspondent,  in  Germany  on  a  con- 
land  Rice,  Ring  Lardner  and  Pegler,  ditional  basis,  so  to  speak,  politely 
but  this  wise  s.  e.  didn  t  use  a  bit  of  called  Pegler  a  liar,  but  Pegler  thinks 
re-hash  of  Rice.  fjjjg  foj.  the  purpose  of  ingratiat- 

One  day  the  paper  got  a  new  man-  j,.jg  the  unncimed  writer  in  the  eyes 

aging  editor,  who  called  in  H.  B.  with  of  the  Germans 

this  message:  'Look  here,  we  buy  Despite  his  flair  for  fighting,  Pegler 
these  expensive  features.  Why  don’t  knows  how  to  pull  his  punches  if 
yoii  use  them ^  ^  that  seems  to  be  the  best  tactics  to 

Because  they  re  no  good,  H.  B.  preserve  his  usefulness  as  a  reporter, 
came  back.  He’d  like  to  go  back  to  Berlin  for 

Well,  how  about  this  piece  of  the  summer  Olympics  and  he  was  not 
Rice,  it  s  a  good  column?  asked  the  anxious,  obviously,  to  gum- up  hia 

passport  so  that  complications  might 
Oh,  I  do  use  a  bit  of  it  now  and  arise  when  he  wants  to  revisit  the 

theii’  H.  B.  grudgingly  granted.  Reichsland.  Correspondingly,  he  has 

Well,  how  about  Lardner?  carefully  pursued  a  policy  of  letting 

Can’t  you  use  him  part  of  the  time.  Publisher  Howard  “pick  his  own  fight 

at  least?’  if  there  is  going  to  be  one.  It’s  not 

“‘Why,  boss,  he  can’t  write.  He  my  paper,”  Pegler  says, 
can’t  even  spell  half  the  tiine.  Did  ^his  Connecticut  mid-westerner 
you  ever  see  any  of  that  terrible  copy  ^he  immense  personal  sac- 

.  ,  .  „  ,  ,  rifices  being  made  by  his  good  friend 

b  Pegler,  then,  surely  gj^d  writing  colleague,  Heywood 

he  s  O.K.. .  Broun,  in  furthering  the  cause 

‘“'What!’  said  H.  B.  ‘That  guy?  of  his  labor  views,  yet  Pegler 
.  .  _  Didja  ever  see  him?  Why  just  to  (who  is  renewing  his  Guild  affilia- 

a  $10  a  week  glorified  office  boy  for  look  at  him  you  can  tell  he  can’t  tions)  appears  skeptical  of  a  policy 

thing  the  United  Press  in  1912,  he  has  been  write.’  ”  of  prejudicing  prestige  unnecessarily, 

apers.  at  least  once  removed  from  the  pinch  jfg  ^ggy  believe  that  "Peg’s”  Perhans  that  is  because  Peeler  en- 
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LINAGE  SHOWED  STRENGTH  IN  MARCH 

Makes  Good  Advance  in  Editor  &  Publisher  Index,  Despite  Hampering  Effect  of  Floods  in 
Many  Regions  During  That  Month — Classified,  General,  Financial  Lead 

By  ROBERT  S.  MANN 
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TREND  OF  NEWSPAPER  LINAGE 

tCoinpileil  from  Media  Records  measurements  of  linage  in  32  cities) 

Total  Advertising 

1936 

Linage 

1935  Pet.  of 

Linage  1935 

E.&P. 

Index 

.March  . 

..  116.443,051 

110,066,979 

105.8 

104.7 

February  . 

.  90.540.596 

85,430.259 

106.0 

101.0 

Display  Onlv: 

.March  . 

.  94,452,172 

90,577,301 

104.3 

1024 

February  . 

.  73,083,354 

70,107,557 

104.2 

99.3 

Clus^iiiecl: 

.March  . 

.  21.990,879 

19,489,678 

112.8 

114.0 

February  . 

.  17,457,242 

15,322,702 

113.9 

107.7 

Retail: 

March  . 

.  63,326,861 

(>2,750,781 

100.9 

102.1 

February  . 

.  48.276.786 

47,534,992 

101.6 

99.4 

Dept.  Store: 

March  . 

. .  26,441,177 

26.072,319 

101.4 

1034 

I'ebruarv . 

. .  19,795,488 

19.339,809 

102.4 

100.1 

General : 

March  . 

. .  22,899,021 

20414470 

113.3 

1064 

February  . 

. .  19,292,858 

16.939,316 

113.9 

1044 

Automotive: 

March  . 

3,453412 

5,559,564 

98.1 

95.6 

February  . 

3,604.704 

4,183,473 

86.2 

80.0 

Financial: 

March  . 

..  -2,773,078 

2,052,386 

135.1 

102.7 

February  . 

1,909,006 

1,449,776 

131.7 

94.8 

ol _ I _ ^ ^ _ I _ I _ ^ _ I  1 _ I  I  lo 

jrMAMJJASOfVD 
Eight-;  ^'ear  record  of  actual  newspaper  linage,  us  measured  by  Media  Records, 
Inc.,  in  the  dailies  of  52  cities. 


of  more  than  a  week  on  the  Easter  make  no  report.  Attorney  Hanson  de¬ 
sales  secison.  The  fact  that  both  clas-  manded  that  the  status  of  his  client 
sifications  advanced  in  the  Linage  In-  be  clarified  since  he  was,  theoretically 
dex  indicates  that  strength  in  March  at  least,  still  under  subpoena.  He  was 
of  1935,  rather  than  any  weakness  in  informed  that  the  subpoena  is  vacated 
March,  1936,  was  responsible  for  the  and  the  incident  clos^  without  fur- 
small  decline  in  the  margin  over  1935.  ther  test  of  the  issue  raised. 

As  a  matter  of  fact,  the  retail  linage  - - 

showing  in  M^ch  was  most  encour-  MARMOLA  CASE  CLOSING 
aging  when  all  conditions  are  con-  _ 


Newspaper  advertising  showed 
strength  in  all  departments  dur¬ 
ing  March,  maintaining  its  February 
margin  over  1935  practically  un¬ 
changed  and  advancing  sharply  in  the 
Linage  Index.  The  record  is  the  more 
remarkable  in  view  of  the  floods 
which  hampered  important  regions 
that  month,  forcing  elimination  of  ad¬ 
vertising  by  some  newspapers  and 
causing  some  advertisers  hastily  to 
cancel  their  orders. 

The  Linage  Index,  incidentally,  is 
adjusted  to  eliminate  the  distortion 
which  otherwise  would  be  caused  by 
including  the  bank-holiday  month  of 
March,  1933,  in  the  averages  against 
which  the  current  figures  are  com¬ 
pared.  Without  such  adjustment  the 
March  advance  would  have  put  the 
index  practically  on  a  level  with  the 
peak  reached  at  the  close  of  1935,  but 
such  an  exaggerated  rise  would  hard¬ 
ly  afford  a  clear  picture. 

Classified  advertising  was  especial¬ 
ly  strong.  General,  automotive  and 
financial  followed  with  powerful 
strides.  Department  stores  and  other 
retailers  made  small  advances  in  the 
index,  but  narrowed  their  margin 
over  last  year. 

These  calculations  are  based  as 
usual  on  Media  Records’  measure¬ 
ments  of  advertising  published  in  the 
daily  newspapers  of  52  important  cit¬ 
ies.  Actual  linage  figures  are  of 
course  much  higher  than  in  Febru¬ 
ary,  but  the  index  does  not  reflect 
such  seasonal  considerations. 

The  changing  date  of  Blaster,  which 
gave  March  more  of  the  Blaster  buy¬ 
ing  season  this  year  than  last,  may 
show  some  effect  in  the  comparisons 
with  1935,  but  is  of  little  consequence 
in  the  Linage  Index  this  time. 

Classified  advertising  reached  114.0 
in  the  Linage  Index — the  highest  for 
any  classification,  and  the  highest 
classified  has  yet  reached.  Actual 
classified  linage  in  the  52  cities  was 
4%  million  lines  greater  than  in  Feb¬ 
ruary  this  year,  and  21/^  million  lines 


better  than  it  was  in  March,  1935. 

Automotive  advertising,  whose  new 
month-by-month  pattern  remains  to 
be  worked  out,  came  almost  up  to  the 
automotive  linage  of  March,  1935, 
after  a  two-month  period  in  which  it 
fell  far  behind  the  corresponding 
months  a  year  ago.  In  January,  for 


Editor  &  Publisher  Linage  Index 
instance,  lacking  the  usual  January 
Auto  Shows,  the  classification  held 
only  60.5  per  cent  of  the  January, 
1935,  linage. 

Since  month-by-month  comparisons 
are  futile  in  view  of  the  changed  au¬ 
tomobile  calendar,  one  may  get  a 
better  picture  of  the  situation  by  tak¬ 
ing  figures  for  the  six-month  period 
covering  the  introduction  of  the  1936 
models.  The  period  from  last  October 
to  March  inclusive  shows  a  10.4  per 
cent  gain  over  the  corresponding  pe¬ 
riod  of  a  year  before. 

General  advertising,  despite  the 
wave  of  cancellations  in  flooded  dis¬ 
tricts  in  March,  remained  something 
over  13  per  cent  ahead  of  1935,  and 
advanced  moderately  in  the  linage 
index. 

Financial  advertising,  smallest  clas¬ 
sification  in  actual  linage,  was  35.1  per 
cent  ahead  of  March,  1935,  and  got 
above  100  in  the  Linage  Index  for  the 
first  time.  In  actual  linage  financial 
was  the  biggest  month  since  January, 
1932.  Call  for  statements  of  bank  con¬ 
dition  helped  swell  financial  linage, 
but  this  was  true  of  March,  1935  and 
1934,  also. 

Department  store  and  other  retail 
linage  barely  stayed  ahead  of  1935 
figures,  despite  this  year's  advantage 


sidered.  Sections  where  floods  were 
at  their  worst  are  represented  in  the 
list  of  cities  upon  which  these  tables 
are  based,  and  still  the  linage  held 
above  that  of  March.  1935. 

DROPSQUESTIONING 
OF  HEARST  MAN 

Eli*ha  Hanson  Wins  in  Waldrop  In¬ 
quiry — House  Committee  Finds 
Itself  Without  Power  to 
Probe  Sources 

{Special  to  Editos  &  Publishes) 
Washington,  D.  C.,  April  15 — The 
contention  made  by  Attorney  Elisha 
Hanson  that  the  House  committee  on 
military  affairs  is  without  power  to 
examine  Frank  C.  Waldrop,  Univer¬ 
sal  Service  writer,  in  connection  with 
news  stories,  will  not  be  contested 
further  by  the  congressional  commit¬ 
tee.  The  subpoena  under  which  Wal¬ 
drop  was  brought  before  the  commit¬ 
tee  was  withdrawn  Wednesday. 

A  series  of  stories  mentioning 
Chairman  John  J.  MeSwain  of  the 
military  affairs  committee  in  connec¬ 
tion  with  a  sale  of  surplus  army  ma¬ 
terials,  which  sale  later  resulted  in 
indictment  of  two  principals  in  the 
deal,  caused  the  committee  to  sum¬ 
mon  Waldrop  under  a  subpoena.  The 
news  writer  appeared  with  Attorney 
Hanson  and  the  latter  told  the  com¬ 
mittee  pointblank  that  it  could  not 
question  the  reporter,  and  that  he  had 
advised  Waldrop  to  ignore  their  in¬ 
quiries. 

Waldrop  took  the  witness  stand  at 
Chairman  MeSwain’s  command,  but 
refused  to  answer  even  the  most  for¬ 
mal  questions,  such  as  those  relating 
to  his  name  and  age.  Realizing  they 
were  making  no  headway,  committee 
members  excused  the  reporter  “from 
further  questioning,”  but  did  not  va¬ 
cate  the  subpoena. 

The  committee  developed  internal 
strife  in  the  succeeding  days  and  fi¬ 
nally  decided  to  drop  the  inquiry  and 


Milwaukee  Journal  Station  Cleared 
on  Fat-Reducing  Copy 

{Special  to  Kditob  &  Publishei) 

Washington,  D.  C.,  April  15— With 
the  renewal  of  the  regular  licenses  of 
the  Milwaukee  Journal  station,  WTMJ, 
and  the  Don  Lee  station  of  Sjin  Fran¬ 
cisco,  KBHC,  the  Federal  Communi¬ 
cations  Commission  has  virtually 
completed  its  scrutiny  of  the  21  broad¬ 
casting  stations  carrying  programs  ad- 
v'ertising  the  allegedly  dangerous 
Marmola  fat- reducing  compound. 

Marmola,  a  product  of  the  Raladam 
company,  has  been  the  subject  of  at¬ 
tack  of  the  Federal  Trade  Commission 
in  the  past.  It  was  finally  given  clear¬ 
ance  papers  in  a  case  that  went  to  the 
Supreme  Court.  The  court  pointed 
out  that  even  if  the  compound  were 
dangerous  to  the  health  of  users,  there 
was  no  jurisdictional  ground  for  FTC 
action  against  the  producer. 

^e  Federal  Communications  Com¬ 
mission  in  May,  1935,  instituted  action 
against  21  radio  stations  for  carrying 
Marmola  programs,  raising  the  ques¬ 
tion  whether  the  broadcasters  were 
serving  the  "public  convenience,  in¬ 
terest  and  necessity.” 

ORDERS  BRIEFS  IN  SUIT 

The  Milwaukee  (Wis.)  Journal’s 
motion  which  seeks  to  force  Mayor 
Daniel  W.  Hoan  to  make  more  definite 
and  certain  the  complaint  in  his 
$100,000  libel  suit  against  the  Journal, 
was  taken  under  advisement  by  Cir¬ 
cuit  Judge  Daniel  W.  Sullivan,  April 
11.  Judge  Sullivan  ordered  Francis 
E.  McGovern,  attorney  for  the  mayor, 
to  file  briefs  within  10  days. 

PAPER  TO  HAVE  NEW  STATION 

{Special  to  Editob  &  Publishes) 

Washington,  D.  C.,  April  15— Re¬ 
porter  Broadcasting  Company,  Abi¬ 
lene,  Tex.,  has  been  granted  a  con¬ 
struction  permit  for  a  new  broadcast 
station  to  operate  on  1240  kilocycles, 
100  watts,  unlimited  time. 
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NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Name  of  Newspaper  Representative  New  York  Address 

A 

Adrian  fMicti.)  TeleKram.  . . . Stuart  II.  IVrry . Lotos  Club 

Akron  (O.I  Ileacon  Journal . Joliii  S.  iCuiKbt . Barclay  Hotel 

Albany  (N.  Y.)  Knickerbocker  Press  and 

Albany  Kvening  News . .Arthur  I).  Ilecox . J.  P.  McKinney  &  Son, 

SO  K.ockeleller  Plaza 

John  J.  Connors . J.  P.  McKinney  &  Son. 

30  Rockefeller  Plaza 

Altoona  (Pa.)  Tribune . Tlieotlore  .Arber,  Jr . Commodore  Hotel 

Amsterdam  (N.  Y.)  Recorder . \V.  H.  LcKavour . Waldorf-Astoria  Hotel 

.Anwnia  (Conn.)  Sentinel . H.  F.  Emerson . Waldorf-Astoria  ilotcl 

L.  L.  Desaulniers . Waldorf-Astoria  Hotel 

Ardmore  (Pa.)  Main  Line  Times . A.  E.  Hickerson . .Astor  Hotel 

.Arkanos  City  (Kan.)  Traveler . Oscar  S.  Stauffer . Waldorf-Astoria  Hotel 

Asheville  (N.  C.)  Citizen-Times . Charles  A.  Webb . Wahlorf-.Astoria  Hotel 

.Ashland  (Ky.)  Indei)endent . Janies  T.  Norris . R.  R.  Mulligan  .Agency, 

441  1-exington  .Ave. 

.Ashland  (O.)  Times-Oazette  . Robert  M.  Beer. . . Bristol  Hotel 

Athens  «>.)  Messenger . Gordon  K.  Bush .  483  Madison  St.,  Bklyn. 

Athol  (Mass.)  News . Mr.  and  Mrs.  Lincoln 

O’Brien . Great  Northern  Hotel 

.Atlanta  (Ga.)  Constitution . . Clark  Howell . Waldorf-Astoria  Hotel 

Clark  Howell.  Jr . Waldorf-Astoria  Hotel 

.Attica  (Ind.)  I.e<lger-Tribune  . J.  Frank  McDermond.  Jr.  New  A’orker  Hotel 

.Attlehoro  (Mass.)  Sun . Charles  C.  Cain.  Jr . Julius  Mathews  Agency, 

400  Madison  Ave. 

.Allx-rt  .A.  Penney . Julius  Mathews  Agency. 

400  Madison  Ave. 

.Auburn  (N.  A'.)  Citizen-.Advertiser . Mr.  and  Mrs.  AA’illiani  O. 

IJapping . AValdorf- Astoria  Hotel 

Ch.arles  1).  Osborne . Ritz-Carlton  Hotel 

Lithgow  Osborne . AVatson  AVashburn.  Bar 

lililg.,  30  AA'est  44th  St. 

Audit  Bureau  of  (Mrciilations . O.  C.  Harn . Waldorf-Astoria  Hotel 

Autora  (III.)  Beacon-News . .A.  M.  Hirsh . AA’aldorf-Astori.a  Hotel 

B 

Bangor  (Me.)  News  . E.  P.  Gosling . Savoy-Plaza  Hotel 

Frank  L.  Ames .  .Savoy-Plaza  Hotel 

Bath  (Me.)  Times . .Arthur  K.  Purington . Woodstock  Hotel 

Baton  Rouge  (I-a.)  State-Times  anil  Morn¬ 
ing  .Advocate . . Charles  P.  Manship . John  Budd  Co.,  420  Lex¬ 

ington  .Ave. 

Battle  Creek  (Mich.)  Enquirer  and  News.  ..A.  L.  Miller . AValdorf-.Astoria  Hotel 

R.  B.  Miller . AV'aldorf -.Astoria  Hotel 

Battle  Creek  (Mich.)  Moon-Journal . George  B.  Dolliver . Waldorf-Astoria  Hotel 

Beaver  Falls  (Pa.)  News-Tribune . Janies  H.  March . . 

Beloit  (Wis.)  News . R.  F.  Collins . ! . ' '  ! 

M.  H.  Hobson . ..!!!. 

C.  P'.  Karstaedt . !!!!!! 

Bennington  (A't.)  Banner . P'rank  E.  Howe . AA'ooilstock  Hotel 

Bethlehem  (I’a.)  Glolie-Timcs . Harold  B.  Farquhar . Taft  Hotel 

R  L.  .Adams . Mc.Alpin  Hotel 

Binghamton  (N.  Y.)  Pre.ss . Ralph  E.  Bennett . McAlpin  Hotel 

Merle  C.  Ostrom . McAlpin  Hotel 

Bisbee  (.Ariz.)  Review . Cleveland  E.  Dodge . 40  AVall  St. 

Booth  Newsiiapcrs.  Inc . .Arthur  R.  Treanor . Biltmore  Hotel 

Boston  (Mass.)  Christian  Science  Monitor.  .J.  Roscoe  Drummond . 500  Fifth  Ave. 

Hudson  C.  Burr . 500  Fifth  Ave. 

George  E.  Munro . 500  Fifth  Ave. 

Don  K.  AVilson . 500  Fifth  Ave. 

Boston  (Mass.)  Transcript . William  M.  Hines . AValdorf -Astoria  Hotel 

Bradenton  (Pa.)  Era . AAilliam  E.  Eysinger . Piccadilly  Hotel 

Bristol  (Conn.)  Press . .Arthur  S.  Barnes . Lexington  Hotel 

Bristol  (A'a.)  Herald  Courier  and  News 

Bulletin . C.  J.  Harkrader . McAlpin  Hote' 

Brockton  (Mass.)  Enterprise-Times . Char’es  L.  Fuller . AValdorf- Astoria  Hote' 

Brunswick  (Ga.)  News . C.  H.  Leavy . AValdorf-Astoria  Plotei 

Buffalo  (N.  Y.)  Courier-Express . AA'illiam  J.  Conners.  Jr  .  . .  Lorenzen  &  Thompson, 

Inc.,  28  AVest  44th  St. 

Burrows  Matthews . Lorenzen  &  Thompson. 

Inc.,  28  AA'est  44th  .St. 

BuBalo  (N  A'.)  Pivening  News . P>nest  D.  .Anderson  .  ..Ambassador  Hotel 

Buffalo  (N.  A'.)  Polish  EverytxKiy’s  Daily..  .  J.  C.  Ruszkiewicz . Ciommodore  Hotel 

F.  B.  Rogger . Commodore  Hotel 

Burlington  (A’t.)  Free  Press . David  AA".  Howe . Savoy  Plaza  Hotel 

C 

Canandaigua  (N.  Y.)  Messenger . Leon  J.  McCarthy . AA'aldorf -.Astoria  Hotel 

Catskill  (N.  Y.  Mail . M.  E.  Silberstein . CaLskill,  N.  Y. 

Howard  E.  Silberstein . C.atskill,  N.  Y. 

Centralia  (III.)  .Sentinel . A'erne  E.  Joy . AA'aldorf-Astoria  Hotel 

A'era  Joy  Perrine . AA'aldorf -.Asroria  Hotel 

Chanute  (Kan.)  Tribune . Clarence  AA".  Moody . Barbizon  Plaza  Hotel 

Charleston  (AA'.  A'a.)  Gazette . Robert  L.  Smith . Savoy-Plaza  Hotel 

AV.  E.  Chilton,  Jr . Savoy-Plaza  Hotel 

J.  E.  Chilton,  II . Savoy-Plaza  Hotel 

Charleston  (AA’.  A'a.)  Mail . F.  M.  Staunton . Savoy-Plaza  Ilotel 

Charlotte  (N.  C.)  Observer . Curtis  B.  Johnson . Ambassador  Ilotel 

Chattanooga  (Tenn.)  Times . H.  C.  Adler . New  York  Times 

Chester  (Pa.)  Times . Charles  R.  Long . .Astor  Hotel 

Frederick  R.  Long . Astor  Hotel 

Cheyenne  (AA’yo.)  Tribune . AA'illiam  C.  Deming . AA'aldorf-.Astoria  Hotel 

Chicago  Times . S.  E.  Thomason . AA'aldorf-Astoria  Hotel 

I.  A.  Griffin,  Jr . AValdorf-Astoria  Hotel 

Cliillicothe  (Mo.)  Constitution-Tribune...  .C.  E.  AVatkins . Mitchell-Ruddell-Rudden. 

Inc.,  295  Madison  Ave. 

Cincinnati  (O.)  Times-Star . Hulbert  Taft . Ambassador  Hotel 

C.  H.  Rembold . AA’aldorf-.Astoria  Hotel 

(ieorge  Fries . AA'aldorf-.Astoria  Ilotel 

Moses  Strauss . AA’aldorf-Astoria  Hotel 

Cleveland  (O.)  News . Dan  R.  Hanna,  Jr . Savoy  Plaza  Hotel 

C.  F.  McCalull . Savoy-Plaza  Hotel 

Earle  Martin . Savoy- Plaza  Hotel 

Cleveland  (O.)  Plain  Dealer . John  S.  McCarrens . AA’aldorf-Astoria  Hotel 

J.  A.  Van  Buren . AValdorf-.Astoria  Hotel 

B.  A.  Collins . Lexington  Hotel 

Paul  Bellamy . Harvard  Club 

AV.  G.  A'orpe . AA'aldorf-Astoria  Hotel 

N.  R.  Howard . AA'aldorf-.Astoria  Hotel 

Coatesville  (Pa.)  Record . C.  H.  Heintzelman . New  AA’eston  Hotel 

Coffeyville  (Kan.)  Journal . Hugh  J.  Powell . AValdorf-Astoria  Hotel 

Cohoes  (N.  Y.)  American . A.  A.  Scully . .Astor  Hotel 

Concord  (N.  C.)  Tribune . Talbot  Patrick . Governor  Clinton  Hotel 

Culver  City  (Calif.)  Star-News . C.  F.  AVaite . M.  C.  Mogenson  Co.,  21 

East  40th  St. 

Cumberland  (Md.)  Times . Joseph  B.  Finan . AA'aldorf-Astoria  Hotel 

D 

Dallas  (Tex.)  News-Journal . Ted  Dealey . John  B.  AA’oodward.  Inc., 

no  East  42nd  .St. 

Danville  (111.)  Commercial-News . E.  C.  Hewes . Lexington  Hotel 

Daytona  Beach  t,!^-)  News-Journal . Herbert  M.  Davidson . Beaux-Arts  Apartments 

Dubuque  (la.)  Telegraph-Herald . F.  A.  Woodward . F.  P.  .Alcorn  Co.,  21  East 

^  40th  St. 

Des  Moines  (la.)  Register  &  Tribune . John  Cowles . Savoy-Plaza  Hotel 

Gardner  Cowles,  Jr . Savoy-Plaza  Hotel 

Henry  P.  Martin,  Jr . AA’aldoif-Astoria  Hotel 

Charles  J.  Feldmann . Waldorf-Astoria  Hotd 

Duluth  (Minn.)  Herald  &  News-Tribune . . .  M.  F.  Hanson . 247  Park  Ave. 

E 

Piston  (Pa.)  Express . John  C.  Merrill . McAlpin  Hotel 

.A.  M.  Umholtz . Mc.Alpin  Hotel 

N.  S.  Rounsley . Mc.Alpin  Hotel 

J.  L.  S  ickh'iuse . Mc.Alpin  Ilotel 


Name  of  Newspaper 


New  York  Address 


Representative 
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ElDnrado  (Knn.)  limes . R,  .A.  Clymer . AValdorf-Astoria  Hotel 

Elizaircth  (N.  J.)  Journal  . Fred  L.  Crane . Elizabeth,  N.  J. 

Elmer  E.  .Stanioii . Elizabeth,  N.  J. 

Rufus  K.  Ness . Elizabeth,  N.  J. 

Elmira  (N.  A'.)  Star-Gazette,  .Advertiser  and 

Sunday  Telegram . Fr.ink  E.  Tripp 


John  T.  Calkbis. .  . 

E!  Paso  (Tex.)  Times . Dorraiice  Roderick. 

Erie  (Pa.)  Times . John  J.  .Alead,  Sr..  . 

John  J.  Mean,  Jr. . , 
(  '•eorge  Mead . 


. . .  J.  P.  McKinney  &  Son,  30 
Rockefeller  Plaza 
. . .  J.  P.  McKinney  fit  Son,  30 
Rockefeller  Plaza 
. .  .AA’aldorf-.Astoria  Ilotel 
. .  .AA’aldorf-.Astoria  Hotel 
. .  .Savoy-Plaza  Ilotel 
. .  .Savoy-Plaza  Hotel 


Fairmont  (AA'.  A'a.)  Times . 

Fargo  (N.  D.)  Forum . 

Findlay  (D.)  Republican-Courier . 

Fort  Collins  (Colo.)  Express-Courier . 

Fort  Smith  (Ark.)  Times- Record  and  South 

west  American . 

Fort  AVorth  (Tex.)  Star-Telegram . 

Freeimrt- Hempstead  (N.  Y.)  Nassau  Re 
view  and  Star . 


.  Ed  J.  Fehn . 

. .  .Astor  Ilotel 

.0.  K.  Smitli  . 

.  .  .AValdorf-.Astori.i  Ilotel 

,  Norman  O.  (Mack .... 

. .  .Astor  Hotel 

.  K.  L.  lleniinKer . 

. . .  Kristol  Hotel 

Alfred  G.  Hill  . 

. .  .Astor  Hotel 

.J.  S.  Parks . 

. .  .AValdorf-.Astoria  Hotel 

..\mon  (#.  {'arter . 

. . .  Ritz-Carlton  Hotel 

J.  .M.  North,  Jr . 

. .  .AValdorf-Astoria  Hotel 

.Janifi  E.  Stiles . 

. .  .  Review  HMg.,  Rockville 
Centre,  N.  Y. 

Thecxlore  Ivison . 

...Review  Bldg..  Rockville 
Centre.  N.  A". 

William  C.  Kowley  .  . 

. .  .  Review  Bldg.,  Rockville 
Centre.  N.  Y. 

.Arthur  L.  lltMlges.  .  .  . 

.  .  .  Review  Bldg..  Rockville 
Centre,  N.  V'. 

John  M  ( ireene . 

. . .  Review  Bldg.,  Rockville 
Centre,  N  Y. 

(ief)rKe  P.  Moyer . 

. .  .  Review  HMg..  Rockville 
Centre,  X.  V. 

Geneva  (N.  A'.)  Times. 


Gettysburg  (Pa.)  Times . 

Glens  h'alls  (N.  Y.)  Post-Star  and  Times. 


Gloversville  (N.  Y.)  Herald  and  I.a!ader 
Republican . 


Gohlstjoro  (N.  C.)  News- .Argus 


Grand  Forks  (N.  D.  Herald.  . . 
Grand  Rapids  (Mich.)  Herald. 


Grants  Pas.s  (Ore.)  Courier . 

Great  Falls  (Mont.)  Tribune-Leader. 
Greenville  (S.  C.)  New.s-Piedmont  . . 


a 

G.  B.  AVilliams . Bristol  Ilotel 

AA'.  .A.  Gracey . 52  N.  Bovls  .Ave..  Port 

AA'ashington,  N.  Y. 

Herbert  L.  Grimm  . Paramount  Hotel 

.Arthur  P.  Irving . .Ambassador  Hotel 

Roland  .A.  Nett-ton . Kellv-Siiiith  Co.,  Graybar 

Bldg. 

Frank  L.  Rogers  . Taft  Hotel 

Edward  H.  Mills . Piccadilly  Hotel 

Talbot  Patrick . Governor  Clinton  Hotel 

Mrs.  Talbot.  Patrick . Governor  Clinton  Hotel 

.A.  W.  Huckle . Crt)vernor  Clinton  Hotel 

M.  M.  Oppegard . Journal  of  Commerce 

Frank  M.  Sparks . AValdorf-.Astoria  Hotel 

Louis  A.  AVeil,  Jr . AValdorf-Astoria  Ilotel 

O.  L.  Price . 

O.  S.  AVarden . AValdorf-Astoria  Hotel 

Roger  C.  Peace  . 


H 

Hagerstown  (Md.)  Herald-Mail  . S.  E.  Phillips.  .  .  . 

Hanover  (Pa.)  Sun . H.  B.  Hostetter.  . 

C.  H.  Meredith  . 

Hartford  (Conn.)  Times . John  F.  Rolfe.  . .  . 

F.  S.  Murphy. . .  . 

D.  R.  Daniel . 

C.  C.  Hemenway 
AA'ard  E.  Duffy. . 

Hazelton  (Pa.)  Plain  Speaker  and  Standard- 


Sentinel . Henry  AA’alser . 

Frank  AA'alser . 

J.  R.  Dershuck 

Henderson  (N.  C.)  Dispatch . Henry  A.  Dennis  .  . 

Houston  (Tex.)  Chronicle . J.  H.  Butler . 

Hudson  (N.  Y.)  Star . Emory  C.  A'an  Loan 

Henry  M.  James.  .  . 

Hudson  (Mass.)  Sun . Dustin  Lucier . 

Hutchinson  (Kan.)  News  and  Herald . John  P.  Harris  .  . 


,AA'aldorf-.A.storia  Hotel 
.Prince  George  Hotel 
.  Prince  fleorge  Hotel 

■  AValdorf-Astoria  Hotel 
.AA’aldorf-Astoria  Hotel 
.AValdorf-.Astoria  Hotel 
.AValdorf-Astoria  Hotel 
.  AA'aldorf-Astoria  Ilotel 

.AValdorf-Astoria  Hotel 
AA’aldorf-.Astoria  Hotel 
.AA'ahlorf-.Astoria  Hotel 
.  President  I  Intel 
AValdorf-.Astoria  Hotel 
Piccadilly  Ilotel 
•  Piccadilly  Hotel 

■  St.  James  Hotel 
Barbizon  Plaza  Hotel 


Indianapolis  (Ind.)  Commercial . Mark  Gray . AA’aldorf-.Astoria  Hotel 

Indianapolis  (ind.)  News . AVarren  C.  Fairbanks . AA'aldorf-.Astoria  Hotel 

Frank  T.  Carroll . A'anderbilt  Hotel 

Indianapolis  (Ind.)  Star . James  A.  Stuart . AValdorf-.Astoria  Hotel 

B.  F.  Lawrence . AA'aldorf-Astoria  Hotel 

Inland  Daily  Press  Assn . John  L.  Meyer . Waldorf-Astoria  Hotel 

Ironwood  (Mich.)  Globe . Linwood  I.  Noyes . AValdorf-Astoria  Hotel 

.1 

Jacksonville  (Fla.)  Times  Union . Jesse  M.  Elliott . AA’aldorf-Astoria  Hotel 

Jamaica  (L.  1.)  Long  Island  Press . AAlIliam  F.  Hofmann . Jamaica.  L.  I.,  N.  Y. 

Jamestown  (N.  Y.)  Journal . .  .Henri  M  Hall . Edison  Hotel 

Johnson  City  (Tenn.)  Press  and  Chronicle.  .C.  J.  Harkrader . McAlpin  ilotel 

Johnstown  (Pa.)  Tribune  and  Democrat..  .AA’alter  AA'.  Krebs . Astor  Hotel 

Joliet  (Ill.)  Herald-News . John  F.  Lux . AA’aldorf- .Astoria  Hotel 


Kane  (Pa.)  Republican . G.  Scott  Smith. 

I^nsas  City  (Kan.)  Kansan  ...  . AA’.  .A.  Bailey. . 


. . .  .AA’aldorf-.Astoria  Hotel 

- Capper  Publications,  420 

Lexington  Ave. 

Kansas  City  (Mo.)  Star . George  B.  Longan . Ritz-Carlton  Hotel 

Earl  McCollum . Ritz-Carlton  Hotel 

Roy  .A.  Roberts . Ritz-Carlton  Hotel 

Kingston  (N.  Y.)  Freeman . Jay  E.  Klock . Cooley  &  Cortes,  350  Mad¬ 

ison  Ave. 

Knoxville  (Tenn.)  Journal . j.  C.  McKinney . Vanderbilt  Hotel 


Laconia  (N.  H.)  Citizen . Edward  J  Gallagher . Bristol  Hotel 

Lancaster  (Pa.)  New  Era.  Intelligencer 

Journal  and  Sunday  News . J.  Haly  Steinman . Savoy-Plaza  Hotel 

I.  Z.  Buckwalter . Astor  Hotel 

J.  F.  Steinman . Savoy-Plaza  Hotel 

Lansford  (Pa.)  Record . D.  G.  AVatkins . Astor  Hotel 

Lansing  (Mich.)  State  Journal . Paul  A.  Martin . McAlpin  Hotel 

Lawrence  (Mass.)  Eagle-Tribune . George  A.  Mellen . McAMn  Hotri 

Harold  B.  Morrill . Taft  Hotel 

Lebanon  (Pa.)  News-Times . John  K.  R.  Schropp . Montclair  Hotel 

Lexington  (Ky.)  Herald . Thomas  R.  Underwood...  .Ambassador  Hotel 

Lexin^on  (Ky.)  Leader . Fred  B.  AA'achs . 

Lima  (O.)  News . L.  S.  Gahrin . McAlpin  Hotel . 

C.  R.  Galvin . McAlpin  Hotel 

Lincoln  (Ill.)  Courier . .Allyne  Carpenter  Nugent. .  Astor  Hotel 

J.  Lithgow  Nugent . Astor  Hotel 

Lincoln  (Neb.)  Star . Frank  O.  Throop . St.  Moritz  Hotel 

Little  Fsdlt  (iN.  Y.)  Times . John  Crowley . Roosevelt  Hotel 

Lockport  (N.  V.)  Union-Sun  ano  Journal . . .  Egbert  D.  Corson . Plaza  Hotel 

Long  Iriand  (N.  Y.)  Star . LeRoy  Smith . Long  Island  City,  N.  Y. 

Frank  J.  Kappler . Long  Island  City,  N.  Y. 

Lorain  (O.)  Journal  and  Times-llerald  .  . .  .J.  J.  Devine . Chryslet  Bldg. 

W.  P.  Burn . Chrysler  Bldg. 

(.Continued  on  page  14) 
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Louisville  (Ky.)  Courier-Journal  and  Times  Barry  Bingham . Waldorf-Astoria  Hotel 

Howard  W.  Stodgliill.  .  .  Waldorf-Astoria  Hotel 

Alvin  R.  Magee . Waldorf-Astoria  Hotel 

Lowell  fMass.)  Courier-Citisen  and  Leader .  William  Ci.  Spence .  Roosevelt  Hotel 

Jefferson  R.  Mansfield  Roosevelt  Hotel 

Lowell  (Mass.)  Sun . Frank  A.  Lawlor . Savoy. Plaza  Hotel 

Tliomas  F.  Costello . Savoy-Plaza  Hotel 

M 

Macon  (Ga.)  Telegraph  and  News . W.  T.  Anderson . Wahlorf-Astoria  Hotel 

Pejton  T.  Anderson.  Jr.  .  .Waldorf-Astoria  Hotel 

Manche.ster  (Conn.)  Herald . Ronald  H.  Ferguson . Julius  Mathews  Special 

Agcy.,  400  Madison  Ave. 

Manchester  (N.  H.)  Union-Leader . Edmund  F.  Jewell . Lexin^on  Hotel 

Neil  Dekker . Lexington  Hotel 

Marlboro  IMass.)  Enterprise . Dustin  Lucier . St.  James  Hotel 

Martinsville  (Va.)  Bulletin . J.  J.  Goodman . DeLisser,  Boyd  &  Terhune, 

.500  Fifth  Ave. 

Marysville  (Calif.)  Appeal-Democrat . Horace  E.  Thomas . McAlpin  Ifotel 

JdcClatchy  Newspapers . G.  C.  Hamilton . .Ambassador  Hotel 

Walter  P.  Jones . Waldorf-Astoria  llotel 

McKeesport  (Pa.)  News . W.  D.  Mansfield . McAlpin  Hotel 

W.  D.  Mansfield.  Jr . McAlpin  Hotel 

Meadville  (Pa.)  Tribune- Republican .  Robert  S.  Bates . Bristol  Hotel 

Meriden  (Conn.)  Journal . C.  H.  Tryon . McAlpin  Hotel 

Meriden  (Conn.)  Record . Wayne  C.  Smith . l-exington  Hotel 

Meridian  (Miss.)  Star . James  H.  Skewes . Pennsylvania  Hotel 

Miami  (Fla.)  Herald . Frank  B.  Shutts . Waldorf-.Astoria  Hotel 

fieorge  V.  Harper . Gotham  Hotel 

Middletown  (Conn.)  Press . Elmer  S.  HubMI . Peter  Cooper  Hotel 

Middletown  (N.  Y.)  Times  Herald . Charles  E.  Koons . Waldorf-Astoria  Ilotel 

Minneapolis  (Minn.)  Journal .  Carl  VV.  Jones . (VMara  &  Ormsbee.  270 

Madison  Ave. 

George  B.  Bickelhaupt. ..  .O'Mara  &  Ormsbee.  270 
Madison  Ave. 

Minneapolis  (Minn.)  Star . Davis  Merwin . Savoy-Plaza  Hotel 

Moline  (III.)  Dispatch . August  Sundiue . Taft  Hotel 

Monroe  (Mich.)  News . J.  S.  Gray . Waldorf-Astoria  Hotel 

Montgomery  (Ala.)  Advertiser . R.  F.  Hudson . McAlpin  Hotel 

Moscow  (Ida.)  News  Review . W.  T.  Marineau . New  Yorker  Hotel 

Dr.  Frank  B.  Robinson.. .  .New  Yorker  Hotel 

Muncie  (Ind.)  Star . Frank  E.  Harrold . Waldorf-Astoria  Hotel 

Muskogee  (Okla.)  Phoenix  and  Times- 

Democrat . Joel  H.  Bixby . Waldorf-Astoria  Hotel 


N 

Nashua  (N.  H.)  Telegraph . B.  E.  Warren . 

B.  E.  Warren,  Jr . 

F.  M.  Britton . 

Newark  (N.  J.)  Star-Eagle . H.  J.  Auth . 

Gilbert  Falk . 

Newark  (O.)  Advocate  and  American  Tri¬ 
bune . Frank  W.  Spencer . 

Newburgh- Beacon  (N.  Y.)  News . F.  H.  Keefe . 

Harry  Cohen . 

Newburyport  (Mass.)  News . Edward  E.  Hicken.  . . . 

Joseph  G.  Gavin . 

New  England  Daily  Newspaper  Assn  .  .  Frank  E.  Phillips . 

New  Ilaven  (Conn.)  Journal-Courier  .  . .  Everett  B.  Harvey . . . . 

.\.  J,  Pease . 

.A.  J.  Sloane . 

M  H.  AVren . 


New  Haven  (Conn.)  Register . John  Day  Jackson. . . . 

New  London  (Conn.)  Day . Theodore  Bodenwein.. 

Orvin  G.  Andrews. . . . 

New  Orleans  (La.)  Times-Picayune  and 

States . Leonard  K.  Nicholson. 


Newsport  News  (A’a.)  Press  and  Times 

Herald . Raymond  B.  Bottom 

New  York  Journal  of  Commerce . Joseph  E.  Kidder.. . 

A'ictor  F.  Ridder .  . . 
Bernard  Ridder .... 
.Alex  R.  Sharton _ 

New  York  News .  Roy  C.  Holliss . 

John  W.  Barnhart. . 
Ray  T.  Wilken . 

New  York  State  Publisliers  .Assn . E.  D.  Corson . 

Karl  H.  Thiesing. . . 

New  York  Sun . William  T.  Dewart. 

Keats  Speed . 

Edwin  S.  Friendly. . 

New  York  Wall  Street  Journal . Kenneth  C.  Hogate. 

William  T  Devlin.. 
Eli  Day . 

Norfolk  (Va.)  Ledger  Dispatch  and  A’ir- 

ginian  Pilot . S.  L.  Slover . 


P  S.  Huber . 

Frederick  Lewis . 

H.  S.  Lewis . 

N.  N.  Hill . 

W.  R.  Harris . 

Norfolk  (Neb.)  News . Gene  Huse . 

Norristown  (Pa.)  Times  Herald . W.  A.  Wilson . 

G.  H.  Kite . 

Norwich  (N.  Y.)  Sun . P.  L.  Clark . 

O 

Oakland  (Calif.)  Tribune . Joseph  R.  Know-land.. 

Ocala  (Fla.)  Banner . Thomas  F.  Clark . 

Ogdensburg  (N.  Y.)  Journal . Franklin  R.  Little.  . .  . 

Cigden  (Utah)  Standard  Examiner . ..A.  L.  (^lasniann . 

Oil  City  (Pa.)  Derrick . ^ward  P.  Bo>le . 

John  O’Donnell . 

Oklahoma  City  (Okla.)  Oklahoman . E.  IC  Gaylord . 

Omaha  (Neb.)  World  Herald . M.  B.  McNab . 

Orlando  (Fla.)  SenUnel-Star . Martin  Andersen . 

Oshkosh  (Wis.)  Northwestern . O.  J.  Hardy . 

Oswego  (N.  Y.)  Palladium-Times . Edwin  M.  Waterbury 

P 

Passaic  vN.  J.)  Herald-News . Edward  H.  Roemle... 

vVilliam  M.  McBride. 

Paterson  (N.  J.)  News . Herry  B.  Haines . 

Edward  B.  Haines.  .  . 

Pennsylvania  Newspaper  Publishers  Assn. .  William  N.  Hardy _ 

Peoria  (Ill.)  Journal-Transcript . Carl  P  Slane . 

Peoria  (111.)  ^ar . Louis  Proehl . 

Phoenix  (Ariz.)  Republic  and  Gazette . W.  W.  Knorpp . 

Mrs.  W.  W.  Knorpp. 

Port  Huron  (Mich.)  Times  Herald . L.  A.  Weil,  Jr . 

W.  W.  Ottaway . 

Port  Jervis  (N.  Y.)  Union-Gazette . Fred  D.  Salmon . 

Portland  (Ore.)  Oregonian . O.  L.  Price . 


. .  Prince  George  Hotel 
. .  Prince  George  Hotel 
.  .Prince  George  Hotel 
. .  247  Park  Ave. 

. .  247  Park  Ave. 

. .  Bristol  Hotel 
.  .J.  P.  McKinney  &  Son 
. .  J.  P.  McKinney  &  Son 
. .  Small,  Spencer  &  Brewer, 
250  Park  Ave. 

. .  Small,  Spencer  &  Brewer. 

2.50  Park  Ave. 

.  Waldorf-Astoria  Hotel 
.  Julius  Mathews  Special 
Agcy.,  400  Madison  Ave. 
..Julius  Mathews  Special 
Agcy.,  400  Madison  Ave. 
.  Julius  Mathews  Special 
Agcy.,  400  Madison  Ave. 
.  Julius  Mathews  Special 
.Agcy.,  4(K)  Mauison  Ave. 
. .  Plaza  Hotel 
. .  .Ambassador  Hotel 
.  .Ambassador  Hotel 

. .  Waldorf-Astoria  Hotel 
.  .Waldorf-Astoria  Hotel 

.  .Waldorf-.Astoria  Hotel 
.  .63  Park  Row 
.  .63  Park  Row 
. .  63  Park  Row 
.  .63  Park  Row 
.  .220  East  42nd  St. 

.  .220  East  42nd  St. 

.  .220  East  42nd  St 
. .  Plaza  Hotel 
.  .Lexington  Hotel 
. .  280  Broadway 
. .  .280  Broadway 
. . .  280  Broadway 
.  .44  Broad  St. 

. .  .  44  Broad 
. . .  44  Broad  St. 

. .  .  Waldorf-Astoria  Hotel 
. .  .  A'anderbilt  Hotel 
.  .  .  A’anderbilt  Hotel 
. .  .Vanderbilt  Hotel 
. . .  A’anderbilt  Hotel 
. .  .A'anderbilt  Hotel 
. .  .  AA'aldorf-Astoria  Hotel 
. . .  Mc.AIpin  Hotel 
. .  .McAlpin  Hotel 
. . .  Bristol  Hotel 


AValdorf-Astoria  Hotel 
.  205-217  East  42nd  St. 

.  RfXMievelt  Hotel 
AValdorf-Astoria  Hotel 
AA  aldorf-.Astoria  Hotel 
.  AA'aldorf-Astoria  Hotel 
■  AValdorf-Astoria  Hotel 
.Waldorf-Astoria  Hotel 
.  M_c.Alpin  Hotel 
.AA’aldorf-Astoria  Hotel 
.  Bristol  Hotel 


. .  .  Biltmore  Hotel 
. .  .  Biltmore  Hotel 
. . .  Paterson,  N.  J. 

.  .  .  Paterson,  N.  J. 

. . .  Barbizon-PIaza  Hotel 
. .  .AValdorf-Astoria  Hotel 
. . .  .Astor  Hotel 
. .  .AA’aldorf-Ast.oria  Hotel 
. .  .  AV’aldorf-Astoria  Hotel 
.  . .  .Waldorf-Astoria  Hotel 
. .  Baro-izon-Plaza  Hotel 
. .  Cooley  &  Cortes,  350  Madi¬ 
son  .Ave. 

.  .  .AA’aldorf-Astoria  Hotel 


Name  of  Newspaper  Kepresenlatire  New  York  .Address 

P  Continued 

Poughkeepsie  (N.  A’.)  Evening  Star  and 

Eagle-News .  .Ernest  L.  Owen . .Astor  Hotel 

Richard  E.  C<x>n.  Jr . .Astor  Hotel 

Poughkeepsie  (N.  Y.)  Sunday  Courier . Florence  D.  Tobey . 405  North  Beaux  .Arts  .Ajits. 

Princeton  (Ind.)  Clarion-News . Mr.  &  Mrs.  H.  E.  Scheerer... Astor  Hotel 

Providence  (R.  I.)  News-Tribune . Roy  1.  AA’akcman Plaza  Hotel 

Q 

Ouincy  (Mass.)  Patriot  Ledger . AA’alter  .A.  Schmitz . Taft  Hotel 

R 

Redondo  Beach  (Calif.)  South  Bay  Breeze.  C.  F.  AVaite . M.  C.  Mogenseii  &  Co..  21 

East  40th  St. 

Richmond  (Ind.)  Palladium-Item . E.  11.  Harris . AA'aldorf-Astoria  Hotel 

Richmond  (A’a.)  Times-Di^patch . Mark  Etliridge . McAlpin  Hotel 

T  R.  A'an  Aurmen . Mc.Alpin  Hotel 

Rochester  (N.  A’.)  Journal-American . Dr,  Meyer  Jacobstein . AA'aldorf-Astoria  Hotel 

Rochester  (N.  Y.)  Times-Union . '■>oy  C.  Kates . Shelton  Hotel 

Fred  .A.  Glover . .Shelton  Hotel 

Rome  (N.  A’.)  Sentinel . A.  R.  Kessinger . Lexington  Hotel 

F.  FL  Kessinger . la-xington  Hotel 

Bradley  C.  Barnard .  Lexin^on  Hotel 

S 

.St.  Joseph  (Mo.)  News-Press  and  Gazette. .  r.  M.  Palmer .  Palmer,  Suter  &  Palmer, 

350  Madison  Ave. 

H.  .A.  Sprague . A'anderbilt  Hotel 

St.  laiuis  (Mo.)  Post-Dispatch.  .  . George  M.  Burbach . AA'aldorf-Astoria  Hotel 

St  Paul  (Minn.)  Dispatch  an<l  Pioneer 

Press . Leo  E.  Owens . Savoy-Plaza  Hotel 

St.  Petersburg  (Fla.)  Times . Paul  Poynter  . AA’aldorf-Astoria  Hotel 

Salem  (Mass.)  Evening  News . AA’illiam  E.  Foster . Julius  Mathews  .Agency, 

400  Madison  Ave. 

San  Angelo  (Tex.)  Standard-Times  . Houston  Harte . Ritz-Carlton  Hotel 

.San  Jose  (C^if.)  News . G.  laigan  Payne . .Ambassador  Hotel 

Santa  Rosa  (Calif.)  Press  Democrat  and 

Republican . Ernest  L.  Finley .  AA'aldorf-.Astoria  Hotel 

Scranton  (Pa.)  Republican . Frank  D.  Schroth . A'anderbilt  Hotel 

AA’illiam  T.  Dodge . Tenney,  AVoodward  ii  Co., 

Inc.,  no  E.  42nd  St. 

Scranton  (Pa.)  Times . E.  J.  Lynett . AA’aldorf-Astoria  Hotel 

AA'.  R.  Lynett . AValdorf-Astoria  Hotel 

E.  J.  Lynett,  Jr . AA'aldorf-Astoria  Hotel 

J.  E.  Bradley . AA'aldorf-Astoria  Hotel 

J.  AA'.  Flanawn . AA'aldorf-Astoria  Hotel 

Shamokin  (Pa.)  News-Dispatch . J.  Monroe  Hioyer . .Astor  Hotel 

R.  E.  Malick . .Astor  Hotel 

Shawnee  (Okla.)  News  and  Star . O.  S.  Stauffer . 

Shenandoah  (Pa.)  Herald . C.  T.  Straughn . AValdorf-Astoria  Ho.el 

Someraet  (Pa.)  Herald . Henry  Baker  Reiley . .Astor  Hotel 

South  Bend  (Ind.)  News-Times . J.  M.  Stephenson . Savoy-Plaza  Hotel 

South  Bend  (Ind.)  Tribune . F.  A.  Miller . AA’aldorf-Astoria  Hotel 

Southern  Newspaper  Publishers’  .Assn . Cranston  AA'illiams . Astor  Hotel 

Springffeld  (111.)  Illinois  State  Register . George  M.  Clendenin . Savoy-Plaza  Hotel 

Springfield  (O.)  News  and  Sun . Edgar  Morris . .Am  >assador  Hotel 

Sunburv  (Pa.)  Daily . AA’illiam  AVolfe . Hotel  Bristol 

Stuart  (Fla.)  News . Ralph  R.  Mulligan . 441  Lexington  .Ave. 

Sturgis  (Mich.)  Journal . Mark  P.  Haines . .Astor  Hotel 

T 

Tacoma  (AA'ash.)  News  Tribune  and  Lc<l- 

ger . Frank  S.  Baker . Savoy- Plaza  Hotel 

Tampa  (Fla.)  Times . David  E.  Smiley . Ambassador  Hotel 

Topeka  (Kan.)  Capital . Marco  Morrow . AValdorf-Astoria  Hotel 

11.  S.  Blake . AA'aldorf-Astoria  Hotel 

Topeka  (Kan.)  State  Journal . Arthur  Carruth . 

Henry  J.  .Allen . 

Toronto  (O.)  Tribune . Forrest  Richmond . Bristol  Hotel 

Lucille  Richmond . Bristol  Hotel 

Troy  (N.  Y.)  Record . D.avid  B.  Plum . .Ambassador  Hotel 

Tucson  (.Ariz.)  Star . AA’illiam  R.  Mathews . AValdorf-Astoria  Hotel 

Tulsa  (Okla.)  AVorld . N  G.  Henthorne . AValdorf-Astoria  Hotel 

F.  O.  Larson . AA'aldorf-.Astoria  Hotel 

U 

Utica  (N.  Y.)  Observer-Dispatch . Prentiss  Bailey . Lexington  Hotel 

V 

A'andergrift  (Pa.)  News . Herbert  D.  Brauff . Howland  5c  Howland.  247 

W  Park  Ave. 

AVarren  (O.)  Tribune  Chronicle . .Mrs.  Zell  Hart  Deming...  .AA’aldorf-Astoria  Hotel 

AVarren  (Pa.)  Tiraes-Mirror . AA’.  A.  AValker . %  Fred  Kimball,  Inc.  67 

AA’est  44th  St. 

Washington  (D.  C.)  Herald . Eleanor  Patterson . . 

AVasliington  (D.  C.)  Times . .A.  G.  Newmyer . AA'arwick  Hotel 

AA’ashington  (Pa.)  Observer  and  Reporter.  John  L.  Stewart . AValdorf-Astoria  Hotel 

Howard  L.  Christman . Bryant,  Griffith  &  Brunson, 

9  East  41st  St. 

AA’aterbury  (Conn.)  Republican  and  Amer¬ 
ican . AA’illiam  J.  Pape . Ambassador  Hotel 

AA'illiam  B.  Pape . Lexington  Hotel 

James  H.  Daroey . l-exington  Hotel 

E.  R.  Stevenson . Savoy-Plaza  Hotel 

AVaterloo  (la  )  Courier  . Jackson  McCoy . AV’aldorf-Astoria  Hotel 

AVausau  (AVis.)  Record-Herald . J.  L.  Sturtevant . AA'aldorf-Astoria  Hotel 

AVaynesboro  (Pa.)  Record  H“rald . Floyd  Chalfant . Capitol  Hotel 

White  Plains  (N.  Y.)  Reporter . AA'.  Lee  Tuller . White  Plains,  N.  Y. 

AA’alter  V.  Hogan . AA'hite  Plains,  N.  Y. 

Edward  A.  Keeffe . AA’hite  Plains,  N.  Y. 

AA'ichita  (Kan.)  Beacon . Louis  Levand . Lorenzen  &  'Thomson,  Inc, 

28  West  44th  St. 

Wichita  (Kan.)  Eagle . M.  M.  Murdock . Paul  Block  &  Associates, 

247  Park  Ave. 

Wilkes-Barre  iPa.)  Sunday  Independent..  .T.  F.  Heffernan . St.  Regis  Hotel 

AA’ilkes-Barre  (Pa.)  Times-Leader . Col.  Ernest  G.  Smith . Taft  Hotel 

E.  W.  Prophet . Taft  Hotel 

Joseph  T.  Murphy . Taft  Hotel 

Williamsport  (Pa.)  Grit . Dietrick  Lamade . AValdorf-Astoria  Hotel 

George  Lamade . Gotham  Hotel 

Howard  J.  Lamade . Gotham  Hotel 

Charles  D.  Lamade . Gotham  Hotel 

AA'ilniington  (Del.)  News-Journal . Charles  H.  Ten  AVeeges.  .  ..Ambassador  Hotel 

AA’illiam  L.  Mapel . .Ambassador  Hotel 

AV.  F.  Metten . .Ambassador  Hotel 

C.  J  Pyle . Ambassador  Hotel 

AVinnemucca  (Nev.)  Humboldt  Star . R.  C.  ^tser . AValdorf-Astoria  Hotel 

AVorcester  (Mass.)  Telegram-Gazette . George  F.  Booth . AValdorf-Astoria  Hotel 

Howard  M.  Booth . I-exington  Hotel 

Harry  H.  Hoffman . Lexington  Hotel 

Y 

Youngstown  (O.)  A’indicator . AA’illiam  F.  Maag,  Jr . Waldorf-Astoria  Hotel 

Z 

Zanesville  (O.)  Times  Recorder  and  Signal.  .AV.  O.  Littick . New  AVeston  Hotel 

O.  B.  Littick . New  AA'eston  Hotel 

11.  C.  Littick . New  AA’eston  Hotel 

CANADA 

Fredericton  (N.  B.)  Mail . J.  L.  Neville . Biltmore  Hotel 

Mrs.  J.  L.  Neville . Biltmore  Hotel 

Halifax  (N.  S.)  Herald  and  Mail . Hon.  AV.  H.  Dennis . Charles  H.  Eddy  Co.,  Inc, 

247  Park  Ave. 

Robert  J.  Rankin . Charles  H.  Eddy  Co.,  Inc, 

247  Park  Ave. 

Hamilton  (Ont.)  Spectator . F.  1.  Ker . AA'aldorf-.Astoria  Hotel 

Montreal  (P.  Q.)  Standard . AA'.  C.  Bates . Fralick  &  Bates,  Inc,  500 

Fifth  Ave. 

Vancouver  (B.  C.)  Province . F.  J.  Burd . AA’aldorf-.Astoria  Hotel 
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UP  EXECUTIVES  MEET 
DURING  ANPA  WEEK 


COPELAND  FOOD-DRUG 
BILL  FACES  DEATH 


IT  CAN’T  HAPPEN  HERE 


To  Discuss  National  Election  CsaJ 
paign  Coverage  and  Stories 
impending  Abroad — Oivi. 
sion  Managers  to  Attend 

United  Press  executives  will  hold 
their  annual  meotinK  in  New  York 
durinK  the  ANPA  convention,  Hugt 
Baillie,  president,  announced  this 
week. 

Division  managers  attending  thf 
meetiiiK  include  Frank  H.  Barthob- 
mew,  Pacific  Coast  division  manage 
San  Francisco;  Thomas  K.  Curran 
Central  division  manager,  Chics^ 
Stanley  Whitaker,  Southern  divisioc 
tnanager,  Atlanta,  and  Jacques  D’Ar- 
mand.  Southwest  division  manage 
Kansas  City. 

Other  executives  who  will  partia- 
pate  in  the  conference  arc  James  R 
Furay,  general  foreign  manager;  Clan 
J.  Randau,  general  business  manage: 
Elarl  J.  Johnson,  general  news  man¬ 
ager;  Edwin  M.  Williams,  sales  man¬ 
ager;  Webb  Miller,  general  Eure^iean 
news  manager;  Miles  W.  Vaughn,  nigh: 
nevvs  director;  Joseph  L.  Jones,  for¬ 
eign  editor;  L.  B.  Mickel,  superin¬ 
tendent  of  bureaus;  Webb  C.  ArU 
promotion  manager,  and  Carl  B.  Mo- 
lander,  commercial  manager. 

Details  of  the  news  coverage  of  the 
national  election  campaign  and  of 
stories  impending  abroad  because  of 
growing  international  tensions  will  be 
discussed. 

"UP  preparations  contemplate  an 
important  series  of  world-shaking 
stories  directly  ahead  of  us,”  Genera: 
News  Manager  Johnson  said  this  week 
"Already  the  big  stories  of  1936  have 
outdone  those  of  the  same  period  Iasi 
year." 

Plans  for  further  expansion  in  the 
United  States  and  abroad  will  lilu- 
wise  receive  considerable  attention  a: 
round-table  discussions. 

"The  United  Press  has  made  a  net 
gain  of  more  than  60  new  newspape 
clients  since  the  last  ANPA  conven¬ 
tion,”  Mr.  Randau  stated.  "This  gaii 
is  added  to  a  growth  of  more  than  K 
new  newspaper  clients  during  the  pre¬ 
vious  year. 

"We  have  been  gratified  by  the 
expressions  of  appreciation  from  oir 
clients  for  the  superior  service  we 
have  given  them  on  the  unusua. 
stories  of  recent  months.” 

Mr.  Randau  said  the  outlook  wa; 
for  continued  improvement  in  bua- 
ness  during  1936,  as  evidenced  b 
countrywide  reports. 

Also  attending  the  meeting  in  N« 
Y  ork  will  be  Kenneth  D.  Gilmore,  It 
Roy  Keller,  Gene  Gillette  and  Jad 
Bisco,  United  Press  business  repre¬ 
sentatives. 


S|>eciaUy  Drawn  for  FlDiTfiR  Pt'ri.isher  l»y  Je!r>  Co«tcllo. 
(N.  Y.l 


only  numbers  and  no  names.  The 
judges  were  Dr.  Frederick  B.  Robin- 
.son  of  City  College,  Dr.  Henry  Noble 
McCracken  of  Vassal-  College,  Dr. 
Ray  Lyman  Wilbur  of  Leland  Stan¬ 
ford  University,  and  Dr.  Robert  M. 
Hutchins  of  the  University  of  Chicago. 
r.ewis,  who  received  a  trip  to  New 
York  this  week  as  part  of  the  prize, 
was  sent  home  by  airplane  after  his 
confession. 

It  is  expected  that  an  alternative 
winrer  will  be  announced. 


Winner  of  $5,000  Radio  Contest 
Prize  Copied  Essay  on  Peace 
from  Article  by  College 
President 


to  them.  They,  too,  would  be  pleased  Ott  a  tip  from  an  anonymous  woman 
to  have  the  law  go  on  the  books  as  now  Newark  Evening  News,  April  13, 

proposed,  rather  than  face  the  uncer-  uncovered  one  of  the  greatest  plagi- 
tainties  that  would  attend  postpone-  arism  stories  of  the  year.  It  was 
ment  of  action  until  the  next  Congress,  discovered  that  Lloyd  Lewis,  18,  junior 
At  this  date,  the  Copeland  bill  the  Plattsburgh  High  School  at 
stands  about  an  even  chance  of  be-  Smith  s  Fork,  Mo.,  winner  of  the 
coming  law.  Much  depends  upon  $5,000  prize  offered  by  Ekidie  Cantor 
what  Representative  Chapman  is  able  _  3  radio  contest,  had  copied  his 
to  accomplish  in  assembling  his  com-  prize-winning  essay, 
mittee  and  smoothing  away  differ-  America  Stay  Out  ol  War.’  ,  word 

ences  of  opinion.  If  the  sub-corn-  for  word  from  an  article  written  by 

mittee  approves  a  draft  it  will  go  to  Dr.  Frank  Kingdon,  president  of  the 

the  full  committee,  then  to  the  House;  University  of  Newark,  N.  J.,  which 

then  the  rules  committee  must  de-  appeared  in  the  December  issue 
cide  if,  and  when,  and  how,  the  bill  r-eacc  Digest  under  the  caption,  "Price 

will  be  considered  on  the  floor.  If  of  Peace.’ 

Congress  remains  in  Washington  long  Arthur  Sylvester,  city  editor  of 
enough,  and  no  serious  controversy  News,  who  handled  the  story, 

develops,  the  bill  may  be  enacted.  But  explained  that  when  the  New  York 
if  the  House  refuses  to  accept  the  Times  published  the  name  c' 

proposal  that  advertising  control  be  winner  of  the  contest  early  in  ,  i  -  .  i  i  -  .  -  .  . 

vested  in  the  Department  of  Agri-  on  excerpt  of  the  essay,  the  first  line  picture  cooking  schqol  plan  which  the 

culture,  and  insists  that  it  be  imposed  which  was  ‘Peace  is  an  expensive  f-— - 
in  the  Federal  .Trade  Commission,  the  hixury,”  caught  the  eye  of  the  un-  bers. 

passage  of  time  may  defeat  all  chances  known  woman  who  lives  in  West  Mr  _ „  _  _ 

for  revising  and  modernizing  the  Orange,  N.  J.  Believing  that  she  had  make  on  the  NEA  action.  .  __  „ 
quarter-century  old  Wiley  Act.  fhis  line  before,  she  investigated  derstood,  however,  that  plans  may  be  an 

- - -  and  found  that  it  was  the  first  line  completed  soon  for  fur  flier  develop - 

DAILIES  WIN  LIBEL  SUITS  of  the  Kingdon  article.  Angered  that  ment  of  the  “F _ I  7 _ 71.^ _ 

Upholding  the  right  of  newspapers  Dr.  Kingdon  did  not  receive  credit  Party"’  program  by  Rutledge  under 
to  criticize  public  officials  and  com-  for  the  quote  the  woman  called  John  independent  sponsorship, 
ment  on  subjects  of  public  interest,  W.  Maynard,  editorial  writer  for  the  -p^e  original  plan  called  for  a  mo- 
juries  last  week  exonerated  the  Flush-  News,  who  relayed  the  tip  to  the  picture  in  which  nationally  ad- 

itiff  (N.  Y.)  North  Shore  Daily  Journal  desk.  vertised  food  products  would  be 

and  the  Lowell  (Mass.)  Sun  of  libel  When  the  two  essays  were  put  side  featured  and  advertised  in  the  col- 
charges.  In  the  former  case  the  news-  by  side  it  was  found  that  they  were  of  non-metropoliten  dailies  and 

paper  was  defendant  in  a  $230,000  suit  identical  except  that  Lewis  piece  was  weeklies  sponsoring  the  program 

resulting  from  articles  concerning  limited  to  5(10  words  which  neces-  locally. 

service  given  by  the  North  ^ore  Bus  sitated  the  cutting  of  Kingdon’s  origi-  _ 

Co.,  Inc.  In  the  latter  case,  Albert  nal  article. 

Bergeron,  former  city  council  mem-  More  than  212,000  essays  were  sub-  EL-SEE  MILLS  APPOINT 

ber  alleged  that  articles  in  the  mitted  in  the  contest.  These  were  El-See  Knitting  Mills,  Inc.,  has  ap- 
Lowell  Sun  charged  him  with  mis-  eliminated  by  readers  to  100  which  pointed  W.  I.  Tracy,  Inc.,  New  York, 

conduct  and  want  of  integrity  in  his  were  then  judged  by  four  college  to  place  all  advertising.  Class  publi- 

tflicial  duties.  He  asked  $25,000.  presidents.  The  manuscripts  bore  cations  will  be  used. 


NEA  WITHDRAWS  SUPPORT 


Group  No  Longer  Backing  Rutledge 
Movie  Cooking  School 

(Stccial  to  Editor  &  Publisher! 
Chicago,  April  14. — Report  of  with¬ 
drawal  of  National  Editorial  Associa¬ 
tion  support  of  the  motion  picture 
gf  cooking  school  program  originally  out¬ 
lined  by  Harry  B.  Rutledge,  former 
NEA  managing  director,  was  con¬ 
firmed  here  today  by  Will  W.  Loomis, 
acting  NEA  managing  director. 

It  is  reported  that  several  organiza- 
of  the  tions  are  negotiating  with  the  asso- 
April  ciation,  seeking  to  set  up  a  motion 


COURT  RULES  IN  WILL  CASE 

(Speciat  to  Editor  &  Publishh) 
Milwaukee,  Wis.,  April  14.— A: 
requiring  Robert  Wahl  SB 
Mrs.  Paula  Wahl  Pierce  to  show  cau» 
why  a  date  should  not  be  fixed  f*| 
connection  wt 


NEA  could  recommend  to  its  mem- 

order 

Rutledge  had  no  comment  to 
It  is  un- 


examination  ...  _ 

.  their  action  to  break  the  will 

‘Food  Festival  "Theater  late  Mrs.  Agnes  Wahl  Nieman,  widff 
m  by  Rutledge  under  of  the  founder  and  president  of  tt 
lonsorship.  Milwaukee  Journal,  was  adjourned  t 

plan  called  for  a  mo-  Ap"l  11,  for  oi^  ^ 

.  Judge  John  C.  Karel.  The  two 


^■r 
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NEWS  PICTURES  EXHIBIT  AT  WALDORF 

Twenty  Chosen  for  Top  Awards  from  570  Submitted  by  200  Photographers  on  81  Newspapers 

— All  Displayed  at  E.  &  P.  Headquarters 
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Lowell  Thomas 

time  that  was  available,  entries  were 
received  from  81  newspapers  and 
picture  services  of  the  United  States 
and  Canada,  the  570  news  pictures 
representing  the  work  of  some  200 
press  photographers. 

Twenty  pictures  were  selected  from 
this  numter  as  worthy  of  special 
distinction  by  a  group  of  judges  who 
viewed  the  eaihibit  privately  last 
Monday.  Five  picttires  were  chosen 
from  each  of  the  four  classifications 
that  were  set  up  when  the  eadiibition 
was  announced  —  static  spot  news  — 
pictures  made  in  a  fixed  location, 
sport  shots,  etc.;  dynamic  spot  news — 
pictures  caught  “on  the  fly,”  like  fires, 
floods,  riots,  storms,  etc.;  featiue  news, 
like  animals,  people  wearing  curious 
clothes  or  doing  vmusual  things;  scenic 
or  portrait  studies,  candid  camera 
shots,  etc. 

The  pictures  which  won  awards  are 
printed  on  following  pages  of  this 
issue,  and  the  photographers  who  made 
them  will,  during  the  next  week,  re¬ 
ceive  an  Editor  &  Publisher  Certificate 
in  recognition  of  their  achievements. 

In  the  opinion  of  the  judges,  these 
^  winners  represent  high  achievement 
in  the  photographic  art.  In  addi¬ 
tion  to  technical  merit,  the  judges  de¬ 
manded  news  interest  strong  enough 
to  carry  the  picture  without  a  cap¬ 
tion.  Pictures  in  which  posing  was 
self-evident,  or  which  depended  upon  gripped  by  a  husky  bailiff  evidently 
trick  effects  for  interest  rated  below  at  the  moment  of  an  impending 
those  with  a  genuine  human  appeal,  scream.  The  photographer  was  Bob 

While  no  “grand  champion”  picture  Rankin,  Chicago  Times. 
was  selected,  the  judges  informally  Second  award  was  given  to  one  of 
leaned  to  the  shower  bath  photo  of  several  blizzard  scenes  entered  by  the 
Max  Baer  “washed  up”  after  his  de-  Milwaukee  Journal.  Made  by  Harris 


Pirie  MacDonald 

his  camera  into  position  to  catch  the 
utter  fatigue  in  the  flyer’s  face,  the 
droop  of  her  neck  and  shoulders,  the 
sheaf  of  telegrams  clutched  in  a  weary 
hand. 

Third  in  this  group  was  another 
Acme  shot,  by  Frank  Gebman,  of 
President  Franklin  D.  Roosevelt  shar¬ 
ing  a  pack  of  cigarettes  with  one  of 
his  sons.  Again  the  camera  caught 
the  keen  personal  note,  and  the  picture 
stands  without  a  caption. 

Fourth  was  an  imusual  shot  of  a 
fairly  commonplace  subject — a  beauti¬ 
ful  woman  on  a  beautiful  horse  ex¬ 
ecuting  a  jump  with  perfect  form. 
It  was  made  at  the  Maryland  liorse 
Show  by  Elwood  Baker,  Washington 
Star. 

Fifth  was  a  rare  shot  of  J.  Pierpont 
Morgan  in  a  moment  of  relaxation  and 
refreshment  during  his  testimony  be¬ 
fore  the  Senate  investigation  of  war¬ 
time  finance.  Another  Acme  winner, 
it  was  made  by  J.  A.  Nesensohn. 

Of  a  completely  different  typ»e  were 
the  pictures  shown  imder  the  group¬ 
ing  of  “Dynamic  spot  news.”  Death, 
disaster,  destruction  are  dominant. 

First  award  went  to  a  shot  charac¬ 
teristic  of  several  fine  photographs 
submitted  by  Chicago  photographers. 
A  woman  on  trial  for  mvu:der  of  her 
husband  is  shown  with  her  shoulders 


feat  by  Braddock.  Almost  in  equal 
fevor  was  the  shot  of  Dr.  Dafoe  with 
^  lap  full  of  little  Dionnes.  The 
remainder  of  the  20  represented  care- 


W.  Nowell,  it  pictures  a  bus  stalled  on 
a  state  trunk  highway  by  snow  drifts 
which  all  but  cover  the  telegraph 
poles  by  the  roadside.  Lights  of  an- 


tiil  consideration  and  repeated  elimi-  other  stalled  machine  in  the  back- 
nations  before  the  final  five  in  each  ground  accentuate  the  darkness  and 
class  stood  out  as  tops.  desolation. 

Hie  photo  of  Max  Baer,  made  by  Third  award  was  made  for  a  scene 
Joe  Rosenthal  of  Acme  News-Pictures,  as  hot  as  the  preceding  was  cold, 
"^ch  appears  hereafter,  won  first  Herman  C.  Bryant,  San  Francisco 


Laurence  Stallings 

product  of  Richard  Sarno,  New  York 
Daily  Mirror,  it  pictures  the  rescue 
of  a  newborn  baby  from  the  second 
floor  window,  with  the  Connecticut 
River  lapping  against  the  house  walls. 

Water  in  force  dominates  in  the 
fifth  award,  a  picture  made  by  H.  A. 
Scheer,  Providence  (R.  I.)  Journal, 
of  gale- lashed  surf  thimdering  against 
the  rocky  shore  at  Point  Judith,  R.  I. 

The  tempo  changes  again  in  the 
Feature  News  classification. 

First  award  was  made  to  Clyde 
Brown,  Chicago  Daily  News,  for  a 
group  of  pertly  inquisitive  pups. 
Luminous  eyes,  shiny  wet  muzzles, 
and  long  silky  hair  appear  in  a 
photograph  that  was  exposed,  devel¬ 
oped  and  enlarged  with  the  aim  of 
preserving  the  beauty  subjects. 

To  Alden  Brown,  also  the  Chicago 
Daily  News,  went  second  honor  for 
an  animal  picture  that  stressed  power 
and  ferocity.  His  subject  was  an 
orangutan  gnawing  at  the  bars  of  his 
cage,  and  like  the  first  award  winner, 
was  notable  for  well  executed  detail. 

Third  award,  to  Jesse  Strait,  New 
York  Daily  Mirror,  was  captioned 
“How  can  it  be  described?” — a  picture 
of  four-year-old  Mannfried  Haupt¬ 
mann  doing  his  best  to  comfort  his 
mother  immediately  after  the  execu¬ 
tion  of  their  husband  and  father. 
The  mother’s  grief,  while  evident,  is 
not  the  central  idea  of  the  photograph; 
the  boy’s  unstudied  solicitude  is  an 
honest  portrayal. 

Fourth  award  was  made  by  John 
Rooney,  Associated  Press,  New  York 
office,  for  his  picture  of  James  J. 
Braddock,  triumphant  amid  his  bruises 
and  whiskers,  after  sending  Max  Baer 
to  the  showers. 

Fifth  award  went  to  a  rare  pic¬ 
ture — an  action  shot  by  Eddie  Murphy, 
San  Francisco  News,  of  a  gentleman 
attempting  to  establish  an  alibi.  It 
needs  no  caption. 

Wide  variety  appears,  as  might  have 


A.  J.  Powers 

Second  award  went  to  Henry  C. 
Eisenhand,  Associated  Press,  for  a 
dynamic  picture  of  a  dust  storm.  Made 
as  it  probably  was  with  a  long-range 
lens,  there  is  no  question  that  the 
photographer  had  to  step  lively  after 
getting  his  picture  to  get  it  and  him¬ 
self  out  of  the  path  of  destruction. 

Third  award  was  made  for  one  of 
the  most  novel  pictures  in  the  exhibi¬ 
tion — a  shot  of  Vice-President  Garner 
at  ease  in  a  Pullman  berth.  This 
picture  was  made  by  Charles  L. 
Sheely,  Spokane  (Wa^.)  Chronicle. 

Fourth  award  was  taken  by  a  pic¬ 
ture  of  the  Potomac  wildly  raging 
and  tossing  destruction  against  the 
bridge  at  Harper’s  Ferry  a  few  weeks 
ago.  The  picture  was  taken  by  A. 
Malashuk,  Baltimore  Sun. 

Fifth  award  went  to  a  picture  that 
had  no  similars  in  the  show — an  al¬ 
most  allegorical  grouping  of  a  family 
setting  forth  for  the  new  frontier  in 
Alaska.  Captioned  “Matanuska  Pio¬ 
neers,”  and  possessing  the  balance 
and  beauty  of  a  classical  statuary 
group,  it  was  made  by  Robert  Boyd, 
Milwaukee  Journal. 

'Thus,  while  the  entries  ranged  in 
geographical  distribution  from  Lewis¬ 
ton,  Me.,  west  to  Honolulu,  the  20 
awards  were  also  widely  distributed. 
Every  section  was  represented. 

Awards  were  made  by  a  jury  in¬ 
cluding  Pirie  MacDonald,  famous  New 
York  photographer;  Augustin  J. 
Powers,  head  of  the  largest  photo¬ 
engraving  firm  in  New  York  City 
and  long  a  specialist  in  newspaper 
photography;  Lowell  Thomas,  noted 
news  commentator;  and  Laurence 
Stallings,  former  reporter,  soldier  and 
author,  now  a  leading  news  reel  edi-- 
tor.  All  applied  severe  standards  of 
criticism  to  the  display,  toward  both 
photographic  technique  and  presen¬ 
tation  of  news  interest.  To  them,. 
Editor  &  Publisher  expresses  its  sin¬ 
cere  appreciation  of  their  unselfish 
contribution  of  time  and  talents. 
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By  ARTHUR  ROBB 


i  N  important  addition  to  attractions 
iTi  for  newspaper  people  at  the  1936 
newspaper  conventions  is  the  First 
Annual  News  Picture  Exhibition.  It 
will  be  open  to  visitors  at  the  conven¬ 
tion  headquarters  of  Editor  &  Pub- 
usher,  in  the  Astor  Gallery  at  the 
Waldorf-Astoria. 

A  new  enterprise,  the  Exhibition 
was  announced  to  the  newspaper 
world  about  a  month  ago.  In  the  short 


award  in  the  “static  spot  news”  class. 
It  is  an  excellent  enlargement  of  a 
fine  photograph,  made  while  the  sub¬ 
ject  had  his  mind  on  other  things. 

Closely  pressing  the  winner  in  this 
group  was  the  photograph  of  Miss 
Amelia  Earhart  at  the  conclusion  of 
her  flight  from  Honolulu  to  Oakland. 
Sherman  Montrose,  also  of  Acme 
News-Pictures,  who  made  the  shot, 
was  skilful  and  lucky  enough  to  get 


News,  took  a  remarkable  shot  of  two 
heavy  streams  playing  against  a  back¬ 
ground  of  dense  smoke  at  a  tire  ware¬ 
house  fire.  Highlights  on  the  serpen¬ 
tine  hose  lines  on  the  street  and  the 
luminous  quality  of  the  streams 
against  the  smoke  billows  made  the 
picture  technically  one  of  the  most 
notable  in  the  ei^ibition. 

Fourth  award  brought  the  waters  of 
destruction  into  the  foreground.  ”1110 


been  expected,  in  the  group  including 
scenic  and  portrait  studies. 

First  award  was  made  to  Fred 
Davis,  NEA  Service,  and  famous  for 
his  scores  of  photographs  of  the  Dionne 
quintuplets.  His  winning  picture, 
shown  on  the  next  page,  is  an  unusu¬ 
ally  good  specimen  of  his  art,  with 
imdeniable  news  and  human  interest. 
Inclusion  of  Dr.  Dafoe  with  the  babies 
also  makes  it  unusual. 


Copyright  N  EA  Scrr** 

LAP'FULL— DR.  DAFOE  AND  THE  DIONNE  QUINTUPLETS 


First  Award,  Scenic  or  Portrait  Studies,  made  by  Fred  Davis,  NEA  Service,  Inc.,  one  of  many  hundreds  of  j 


studies  on  the  same  subjects  made  by  this  photographer. 


First  Annual  News  Picture  Exhibition 
Under  Auspices  of  EDITOR  &  PUBLISHER 


VICE  PRESIDENT 
GARNER  TRAVELS 

THIRD  AWARD,  Scenic  or 
Portrait  Studies,  was  won  by  Charles 
L.  Sheely,  Spokane  (Wash.)  Chron¬ 
icle,  with  the  enterprising  picture 
of  Mr.  Garner  shown  at  right. 


DUST  STORM 

SECOND  AWARD,  Scenic  or 
Portrait  Studies,  went  to  Henry  C. 
Eisenhand,  Associated  Press,  who 
risked  his  life  and  equipment  to  get 
the  close-up  (below)  of  a  dust 
storm  last  Spring. 
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MATANU8KA  PIONEERS 

FIFTH  AWARD,  Scenic  or  Portrait 
Studies.  At  left  is  a  statuesque  group  of 
>turdy  folk  facing  the  last  American  fron¬ 
tier  in  the  new  Alaskan  colony.  The  pic¬ 
ture  was  made  hy  Robert  Boyd.  Milwaukee 
lournal. 


HARPER'S  FERRY 

FOURTH  AWARD,  Scenic  or  Portrait 
Studies,  (below)  won  by  A.  Malashuk, 
Baltimore  Sun.  Of  the  many  flood  photo¬ 
graphs  submitted,  the  judges  considered 
that  this  view  of  the  rampaging  Potomac 
most  vividly  depicted  the  dramatic  quali¬ 
ties  of  the  store . 


I  F  i  I*  s  t  Annual  News  Picture  Exhibition 
Under  Auspices  of  EDITOR  &  PUBLISHER 
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“WASHED  UP” 

First  Award,  in  the  Static  Spot  News  class,  was  given  to  Joe  Rosenthal,  Acme  News  Pictures,  Inc.,  for  his  picture 
of  Max  Baer,  a  few  minutes  after  he  had  lost  the  heavyweight  boxing  championship  to  James  J.  Braddock 


First  Annual  News  Picture  Exhibitii>n 
Under  Auspices  of  EDITOR  &  PUBLISHER 


HONOLULU  TO  OAKLAND 

SECOND  AWARD,  Static  Spot  News 
class  (at  right),  was  won  by  the  superb 
technical  qualities  in  this  shot  ot  Amelia 
Earhart  at  the  conclusion  of  her  trans¬ 
pacific  flight.  The  picture  was  made  by 
Sherman  Montrose,  Acme  News  Pictures. 
Inc 


‘‘HAVE  A  SMOKE,  SON!" 

THIRD  AWARD,  Static  Spot  News 
class  (below),  was  made  to  Frank  Gebman, 
Acme  News  Pictures,  Inc.,  for  this  inti¬ 
mate  picture  of  President  Franklin  D. 
Roosevelt  and  his  son. 


First  Annual  News  Picture  Exhibition 
Under  Auspices  of  EDITOR  &  PUBLISHER 


"BILLION  DOLLAR 
OUTLOOK” 

FIFTH  AWARD,  Static  Spot  News 
class  (at  right)  went  for  this  unguarded 
moment  view’  of  J.  Pierpont  Morgan  dur^ 
mg  his  testimony  before  the  Senate  inveS' 
tigation  of  war-time  finance.  The  picture 
was  made  by  J.  A.  Nesensohn,  Acme  News 
Pictures,  Inc. 


MARYLAND  HORSE  SHOW 

FOURTH  AWARD,  Static  Spot  News 
class  (below)  was  made  to  Elw'ood  Baker, 
Washington  (D.  C.)  Star,  for  the  unusual 
treatment  of  a  picture  which  might  other¬ 
wise  have  been  commonplace. 
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ON  TRIAL  FOR  MURDER  ,  i 

First  Award,  Dynamic  Spot  News  class,  was  made  to  Bob  Rankin,  Chicago  Times,  for  this  court^room  shot  ol 
a  murder  defendant.  Several  pictures  of  this  type  were  submitted  by  Chicago  photographers,  who  seem  to  display^ 
unusual  alertness  in  getting  to  the  scene  of  a  homicide,  or  to  a  dramatic  trial  incident  at  the  right  instant* 
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First  Annual  News  Picture  Exhibition 
Under  Auspices  of  EDITOR  &  PUBLISHER 


SAVING  A  BABY 

FOURTH  AWARD,  Dynamic  Spot 
News,  (at  right)  was  made  to  Dick  Sarno, 
New  York  Daily  Mirror,  for  this  sidelight 
on  life  amid  the  flixxls.  The  infant  was 
new'Kirn  while  the  waters  raged  at  second 
fl(Xir  windows. 
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THUNDERING  SURF  AT 
POINT  JUDITH 

FIFTH  AWARD,  Dynamic  Spot  News 
(below)  was  won  by  this  view  of  New 
England’s  stern  and  rockbound  coast  dur¬ 
ing  a  gale.  The  picture  was  made  by  H.  A. 
Schecr,  Providence  (R.  I.)  Journal. 
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First  Annual  News  Picture  Exhibition 
Under  Auspices  of  EDITOR  &.  PUBLISHER 


j  “WHAT  HAPPENS  NEXT?” 

j  First  Award,  Feature  Pictures,  was  won  by  Clyde  Brown,  Chicago  Daily  News,  for  this  appealing  picture  of  three. 
'  little  dogs  who  are  watching  his  operations  with  the  utmost  curiosity. 


First  Annual  News  Picture  Exhibition 
Under  Auspices  of  EDITOR  &  PUBLISHER 


THIRD  AWARD,  Feature  News,  was  made  to  Jesse  Strait,  New  FOURTH  AWARD,  Feature  News,  is  the  counterfoil  to  “washed 

York  Daily  Mirror,  for  his  picture  of  Mannfried  Hauptmann  com-  up"  on  an  earlier  page.  It  is  Champion  James  J.  Braddock,  after  his 

forting  his  mother  immediately  after  the  execution  of  her  husband.  victory  over  Max  Baer,  as  seen  by  John  Rooney,  Associated  Press. 


SECOND  AWARD,  Feature  News,  was  won  by  Alden  Brown,  FIFTH  AWARD,  Feature  News,  is  captioned  “Alibi”.  Made  by 

Chicago  Daily  News,  with  “ORANGUTAN,”  best  of  several  score  Eddie  Murphy,  San  Francisco  News,  it  won  the  judges'  favorable 

<wild  animal  shots  considered  by  the  judges.  attention^ — and  left  them  certain  that  the  gentleman  was  lying. 
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radio  no  serious  menace— WESTON 

Study  of  Time- Attention  Factor  Convinces  Writer  That  Proper  News  Presentation  by  Dailies 
Insures  Supremacy — Newspapers  Have  Always  Had  Competition 


By  SAMUEL  P.  WESTON 

Newspaper  Analyst 


The  lirst  studies  I  made  of  radio 
broadcasting,  which  were  prior 
to  the  organization  of  the  commercial 
broadcasting  companies,  convinced  me  Distance;  Time-Lag,  and  Time-Atten-  recreation,  or  improvement  each  day, 

tion.  These  are  defined  broadly  as  or  to  matters  not  specifically  given 
follows:  his  occupational  engagements. 


that  ultimately  this  new  and  instan¬ 
taneous  method  of  communication 
would  very  definitely  affect  the  news¬ 
papers.  One  of  the  first  conclusions 
leached  was  that  there  should  be  a 
r^tural  community  of  interest  between 
the  two,  and  that  neither  could  perma¬ 
nently  maintain  a  successful  fight 
against  the  other.  Primarily,  their 
lunctions  are  identical.  The  fact  that 
both  mediums  have  been  distorted  in 
their  functioning,  does  not  alter  the 
bpcir  reasons  for  their  existence.  Each 
has  specific  individual  advantages; 
each  supplements  the  other  in  degree; 
both  are  sustained  on  the  same  source 
of  revenue,  but,  more  vital  than  all 
else,  both  are  the  servants  of  the  same 
master— the  general  public. 

This  article  is  devot^  largely  to  the 
,  single  element  of  time  and  the  part  it 
plays  in  affecting  the  competition  of 
the  two  mediums.  There  are  a  num¬ 
ber  of  qualifying  elements  which  need 
not  now  be  enumerated  in  detail.  If 
'he  element  of  time  is  utilized  as  a 
basis,  it  would  seem  that  it  will  be 
possible  to  develop  some  workable 
formulae  with  regard  to  news  broad¬ 
casting  which  will  protect  the  indi¬ 
vidual  interests  of  both  the  news¬ 
papers  and  the  radio  broadcaster. 

The  production  and  publishing  of  a 
ricwspaper  from  every  phase  is  a  con¬ 
tract  of  Time.  Time  is  the  essence 
of  its  product.  Time  establishes  the 
y  degree  of  its  competition.  Time  fixes 
its  operating  and  production  costs.  In 
and  through  Time  lies  the  creation, 
existence  and  value  of  the  newspaper, 
either  from  an  individual,  political, 
social,  or  economic  standpoint.  It  is 
logically  evident  that  the  capital  upon 
which  a  newspaper  has  its  being  and 
functions  is  encompassed  in  the  one 
controlling  element  of  time. 

It  lias  been  through  the  capitaliza¬ 
tion  of  practically  what  has  amounted 
to  a  monopoly  in  the  time  of  assem¬ 
bling  the  product  and  in  the  syn- 
dironized  time  speed  in  distributing 
its  product,  that  newspapers  have  been 
able  profitably  to  market  an  intangible 
product  which  ceases  to  exist  immedi¬ 
ately  it  is  produced.  Therefore  any 
new  method  which  outspeeds  the 
newspaper  either  in  the  assembly  or 
in  the  distribution  of  its  primary  prod¬ 
uct  is  bound  sooner  or  later  to  affect 
the  capital  investment  of  the  news¬ 
paper  industry  itself. 

The  newspaper  neither  owns  nor 
controls  its  primary  product  beyond 
the  technique  of  assembly  employed 
and  first  dissemination.  Neither  does 
it  create  its  primary  product,  news. 

If  it  is  true  that  Time  is  the  primary 
essence  of  the  publishing  business. 


Time-Speed  is  the  time  period  re¬ 
quired  for  collecting,  assembling,  and 
disseminating  news.  These  processes 
are  susceptible  of  varying  degrees  of 
competition.  In  the  process  of  collect¬ 
ing  and  assembly,  the  only  competition 
is  in  methods  of  technique  of  assembly 
employed.  In  regard  to  dissemination, 
there  comes  a  vital  difference  between 
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Samuel  P.  Weston 


newspaper  dissemination  and  radio 
1  roadcasting. 

Time- Distance  is  the  area  of  dis¬ 
tance  from  the  originating  center  that 
i:ews  may  be  effectively  disseminated 
m  the  shortest  period. 

Time-Lag  is  the  time  consumed  by 
method  employed,  either  in  assem¬ 
bling  or  disseminating  the  product, 
news. 

The  three  preceding  Time  classifi¬ 
cations  relate  to  the  mechanics  of  time 
application  in  producing  and  dissemi¬ 
nating  the  one  commodity  that  both 
newspapers  and  the  radio  can  success¬ 
fully  market.  Both  radio  and  news¬ 
paper  depend  for  their  revenues  on 
advertising.  The  newspapers  have  a 
supplwnentary  revenue  from  circula¬ 
tion,  but  this,  in  the  last  analysis, 
represents  simply  a  diversion  from 
the  advertising  source. 

The  fourth  category.  Time- Atten¬ 
tion,  relates  solely  to  the  customs  and 
psychology  of  reception  of  the  reader 
or  listener  representing  as  an  indi¬ 
vidual  the  public  in  the  mass.  In 
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then  It  must  be  equaUy  true  that  the  Time- Attention,  in  the  final  analysis. 


existence  of  speedier  means  of  gen 
oil  dissemination  than  the  printed 
PSge  constitutes  a  very  real  limiting 
fsctor  on  a  previously  held  monopoly. 
Ibe  presence  of  radio  on  the  modern 
scene  is  an  accomplished  fact.  As  far 
a  the  newspaper  is  concerned,  the 
competition  from  radio  broadcasting 
IS  far  more  vital  than  a  mere  diver¬ 
sion  of  advertising  revenues  or  the 
soTOuncing  of  news  bulletins.  Yet 
wre  is  no  reason  why  such  competi¬ 
tion  should  be  destructive  in  the  last 
dialysis. 


lies  the  vital  competiticm.  Neither 
newspapers  nor  radio  will  ever  exer¬ 
cise  a  complete  control  or  monopoly 
of  this  one  factor. 

Each  of  these  definitions  naturally 
have  broader  applications.  It  has  been 
possible  to  consider  Time-Attention 
on  a  mathematical  basis.  A  formula 
sufficiently  accurate  to  serve  as  a 
vmrking  basis  has  been  devised  to 
measure  the  element  of  Time- Atten¬ 
tion.  Since  Time-Attention  is  the 
focal  point  of  the  vital  competition  af- 


to 

While  the  major  p>ortion  of  these  three 
hours  falls  between  given  hours,  as 
1  elates  to  individuals  or  groups  of 
individuals,  there  is  a  very  important 
minority  segment  of  time  distributed 
throughout  the  awaking  hours  that 
also  has  an  attention  value.  There  is 
always  a  sufficient  number  of  readers 
or  hearers  available  dviring  all  of  the 
24  hovirs  so  that  there  is,  in  reality, 
no  dead  or  zero  time  for  either  news¬ 
paper  or  in  lesser  degree  radio.  The 
volume  or  quantity  of  the  attention 
and  its  intensity,  however,  is  clearly 
greatest  between  5:30  p.  m.  and  8:30 
p.  m.,  and,  in  secondary  fashion,  be¬ 
tween  7:30  am.  and  10:30  am.  A 
tertiary  phase  comes  between  12:30 
and  1:30  p.  m 

Against  this  theoretical  three  hours 
for  Time-Attention  there  is  a  supple¬ 
mentary  competition  from  movies,  au¬ 
tomobiles,  and  kindred  interests  which 
affect  both  newspapers  and  radio  in 
the  same  general  degree.  While  no 
attempt  has  been  made  mathematically 
to  determine  accurately  the  exact  pro¬ 
portion  of  this  theoretical  three  hours 
of  attention  time  which  may  be  di¬ 
vided  exclusively  between  newspapers 
and  the  radio,  it  is  safe  to  say  that 
the  two  combined  probably  absorb 
approximately  two  hours  of  the  time. 

It  must  not  be  imderstood  that  the 
attention  time  of  either  newspaper  or 
radio  is  confined  to  any  one  specific 
jjeriod,  but  rather  that  the  peak  of 
attention  is  devoted  to  one  or  the  other 
or  both  during  the  hours  mentioned. 

If  the  foregoing  is  a  correct  summa¬ 
tion  of  principle  it  appears  that  the 
essential  competition  between  radio 
and  newspaper  is  the  struggle  for  at¬ 
tention  at  a  given  time.  The  essence 
of  the  competition  thus  lies  in  Time- 
Attention.  Through  capitalization  of 
this  element  the  sustaining  revenues 
through  advertising  are  created.  Both 
newspapers  and  radio  secure  attention 
time  by  utilizing  practically  the  same 
material,  differing  solely  in  quantity 
rather  than  in  character.  The  basis 
of  the  newspaper  is  news,  supple¬ 
mented  by  information  and  entertain¬ 
ment.  The  basis  of  radio  is  entertain¬ 
ment,  supplemented  by  information 
and  news.  So  long  as  these  segrega¬ 
tions  remain  constant,  there  is  little 
real  danger  to  the  newspapers  from 
the  radio,  but  it  is  hardly  to  be  ex¬ 
pected  that  the  natural  law  as  to  the 
relative  value  between  news  and  en- 
tertainm«it  will  cease  to  operate  in 
the  future,  any  more  than  it  has 
ceased  to  operate  in  the  past  It  seems 
reasonable  to  assume  that  in  due  time 
both  the  newspapers  and  the  radio 
will  be  evolved  on  somewhat  different 
lines  in  their  use  of  this  attention 
factor  than  either  now  utilize. 

It  must  be  evident  that  the  com¬ 
petition  involves  the  major  factor  of 
advertising  to  a  marked  degree.  Yet 
it  is  my  opinion  that  the  newspapers 
are  imduly  alarmed.  They  have  al¬ 
ways  had  competition  from  other 
me^a.  They  always  will  have.  They 
have  had  it  from  magazines,  from  bill¬ 
boards,  from  street  car  cards,  direct 
mail,  etc.  After  all,  it  boils  down  to 
the  consideration  of  what  is  the  best 
Newspapers  always  have 


fecting  both  newspaper  and  radio,  it 

In  considering  the  application  of  may  be  well  to  centralize  on  this  one  medium. 

Tune  to  newspaper  problems,  I  have  factor.  always  will  be,  from  Ae 

found  it  useful  and  convenient  to  The  average  individual,  it  is  as-  oiature  of  the  newspapers  in- 

scgregate  Time  into  four  general  sumed,  allocates  approximately  three  trinsic  function  as  a  permanent  ve- 


pieeminent  as  a  vehicle  for  the  adver¬ 
tiser’s  commercial  announcements. 

The  newspaper  is  a  tangible,  meas¬ 
urable  commodity,  recording  news 
i.n  a  permanent  form.  The  radio  is 
an  intangible,  perishable  and  imper¬ 
manent  medium.  Civilization,  how¬ 
ever,  is  founded  on  and  depends  for 
its  existence  on  tangible  records.  The 
sense  of  visualization,  moreover,  is 
the  most  essential  of  all  human  facul¬ 
ties.  I  have  never  thought,  nor  do  I 
now  think,  that  radio  is  completely  a 
serious  menace  to  newspapers.  In 
fact,  it  is  my  opinion  that  when  the 
newspapers  get  their  house  in  order, 
they  will  find  themselves  increasingly 
more  stable  as  financial  undertakings. 

It  is  equally  evident  to  me  that  those 
engaged  in  the  radio  industry  have 
been  guilty  of  what  the  late  Adolph 
Ochs  so  aptly  called  “loose  thinking.” 
The  terrifiBc  turnover  of  radio  adver¬ 
tising  certainly  indicates  some  great 
fault,  either  in  radio  as  a  medium,  or 
in  the  methods  employed.  Presently 
radio  advertising  is  going  through  the 
era  of  distortion,  of  super-superlatives 
and  half  truths.  The  medical  mumbo- 
jumbo  and  fear  psychology  of  present- 
day  radio  advertising  is  not  far  re¬ 
moved  from  the  state  of  mind  which 
seemed  to  characterize  the  newspaper 
advertising  of  30  years  ago  when  the 
Old  Doctor  took  half  a  page  to  warn 
P!en  about  venereal  diseases,  promote 
electric  belts,  trusses,  regulatives,  life 
savers,  colored  pills,  and  what  not 
If  the  number  of  radio  advertisers 
who  are  on  the  air  constantly  are  cor¬ 
rect,  we,  as  a  nation,  are  in  dire  physi¬ 
cal  straits.  Between  oiu:  teeth  and  our 
stomachs,  we  need  immediate  atten¬ 
tion.  Acidity  and  the  acid  nerve  of 
cur  advertising  agencies  seems  to  be 
our  dreadful  fate. 

We  have  been  carrying  on  studies 
of  broadcasting  and  the  changes  in 
news  presentation  concurrently  for 
the  past  five  years.  The  scope  of  these 
studies  included  a  detailed  survey  of 
the  changes  in  reading  trends  cover¬ 
ing  newspapers  generally  and  a  di¬ 
rect  contact  with  readers  and  an  ex¬ 
haustive  survey  of  50  major  libraries, 
together  with  other  supplementing 
elements. 

The  results  so  far  developed  show 
beyond  question  that  reading  trends 
have  defeitely  changed.  They  are 
continuing  to  change  very  rapidly. 
Newspapers  as  a  whole,  the  study 
shows,  are  not  meeting  these  chang¬ 
ing  conditions  in  any  marked  degree. 
The  radio  is  continuing  to  make  its 
presentation  on  the  “here  comes  a 
sailor”  technique. 

I  realize  that  much  I  have  said  ap¬ 
pears  strangely  dogmatic  and  that 
there  are  several  points  open  to  de¬ 
bate,  but  I  can  say  in  justification  that 
I  have  utilized  my  formulae  in  some 
degree  in  revising  text  presentation 
and  have  found  them  to  be  effectively 
workable.  I  also  want  to  stress  the 
opinion  that  the  real  answer  and  solu¬ 
tion  of  the  present  situation  lies  in  the 
text  character  and  technique  of  news 
presentation.  It  is  definitely  and 
clearly  an  editorial  responsibility. 
ITie  editorial  fimction  is  broadly  to 
assemble,  translate,  interpret,  and  to 
put  into  tangible  form  news  and  in¬ 
formation  of  political,  social,  and  eco¬ 
nomic  value  to  the  newspaper  clien- 
lele.  It  is  the  function  of  manage¬ 
ment  to  distribute  and  capitalize  the 
news  product  The  railroads  ignored 
auto  competition  for  too  long.  News¬ 
papers  are  not  ignoring  the  radio,  but 
tney  too  must  accept  facts  and  meet 
them  with  the  advantages  they  have 


classifications:  Time-Speed;  Time-  hours  ’of  his  time  to  entertainment,  ^i^le  for  the  dissemination  of  news,  and  utilize  them  more  effectively. 
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STATE  NEWS  REPORT  IMPROVEMENT 
IS  CITED  BY  KENT  COOPER 


‘‘lluid”  conditirin  so  that  emergencies  Sunday  members,  inaugurated  late  in 
could  lx?  handled  with  a  minimum  of  1934.  reached  the  level  intended  and 
coniusion  and  delay.  in  several  re.sf)ects  brought  to  week- 

Hand  in  hand  with  the  program  end  editions  striking  departures  in 

of  news  deveU)pment  went  the  effort  new  features  and  material.  The  ro 

j\r  oenerai  ivianager  leiis  or  v^ampaign  ror  rresn  maieriai,  ^  r  n  v  *  i-  *  •  i  ■  .  .  r  *** 

.  .  .  r'  T  j  ^  ^  bureaus  to  enlist  vival  m  many  branches  of  sports  also 

Better  Writing — Ethiopian  War  Coverage  Costs  Termed  renewed  cooperation  of  members  and  was  reflected  in  increased  demands  for 
“Stupendous” — Gain  in  Tabular  Lists  managing  editors  in  the  cooperative  general  and  special  coverage,  the  num- 

_  _  exchange  of  news  by  members.  ber  of  members  participating  in  spe- 

I FOLLOWING  is  the  report  of  Kent  ments  of  the  news  services.  First  re-  Faced  for  a  long  period  with  the  cial  services  exceeding  all  previous 
Cooper,  general  manager  of  the  newed  emphasis  was  placed  on  accu-  prospect  of  war,  revolution  or  inter-  records.  Introduction  of  new  series 
Associated  Piess,  to  the  AP  board  of  racy  and  authoritative  source.  Clearer,  nal  strife  engulfing  a  large  part  of  and  column  features  also  won  wide 
directors:  crisper  and  more  attractive  presenta-  the  Eastern  Hemisphere,  the  situation  support. 

The  activities  of  the  organization  tion  of  the  news  was  sought  in  writ-  in  Europe  and  Blast  Africa  provided  a  Several  important  changes  were 

during  1935  reflect  chiefly  the  energy  ing  and  editing.  Relay  points  were  severe  test  of  the  flexibility  and  effi-  made  in  the  trunk  wire  system  in  or- 

devoted  to  improving  and  solidifying  constantly  instructed  in  tlie  matter  ciency  of  the  foreign  service.  A  great  der  to  expedite  the  general  report 
the  producing  branches  of  the  service  of  more  concise  and  thorough  editing,  burden  of  expense  likewise  was  in-  Situations  were  corrected  in  several 
and  the  response  of  the  staff  to  news  The  number  of  bulletins  and  leads  was  volved.  It  gratifies  me  to  report  that  of  the  Western  states  which  had 
assignments  that  demanded  worldwide  reduced  wherever  possible,  and  an  the  state  of  preparedness,  together  proved  troublesome  in  the  past.  At 
flexibility  in  performance.  effort  made  to  concentrate  on  fast  with  the  assignments  and  adjustments  the  same  time,  the  last  of  the  Morse 

Probably  no  enterprise  of  the  year  movement  of  complete,  consolidated  made  in  the  theatres  of  unrest,  pro-  wires  was  eliminated  so  that  the  serv- 
promises  more  for  the  welfare  of  the  stories  on  the  big  news  events  each  duced  a  news  coverage  both  thorough  ice  now  is  operating  entirely  on  an 
service  than  the  steps  taken  to  day.  There  was  a  decided  increase  in  and  complete  and  without  in  any  man-  automatic  basis  and  on  wires  at  a 
strengthen  state  news  reports  and  to  news  and  features  of  the  creative  type  ner  disturbing  the  equilibrium  of  the  speed  of  60  words  per  minute.  Self 
perfect  single  wire  services.  The  oh-  and  a  notable  decrease  in  the  volume  regular  news  machine;  while  the  cost  maintenance  of  Wirephoto  equipment 

jective  of  this  work  was  a  wider  cover-  of  secondai-y  matter.  of  these  operations  was  stupendous,  was  established  in  order  to  coordinate 

age  of  news  within  each  state,  quicker  The  campaign  was  continued  for  the  management  was  able  to  readjust  this  branch  of  the  service  with  the  rest 

attack  on  it  when  it  developed,  earlier  the  development  of  fresh  matter  for  its  operations  budget  so  as  to  meet  of  the  traffic  operations, 

handling,  faster  movement,  more  com-  both  evening  and  morning  members,  this  excessive  demand  without  the  For  the  first  time  since  1931,  there 
pact  and  forceful  writing.  The  degree  as  well  as  an  adequate  supply  of  new  necessity  for  a  special  assessment  aris-  was  a  net  gain  in  the  number  of  mem- 
of  accomplishment  has  been  gratify-  round-up  and  situation  stories  of  na-  ing.  bers  taking  the  stock,  bond  and  curb 

ing.  An  important  adjunct  of  this  ef-  tional  and  international  importance.  The  news  photo  and  news  feature  tabular  service.  The  special  tape  dr- 
fort  was  the  opportimity  for  coordina-  Where  such  stories  were  of  the  sus-  services  were  combined,  to  permit  a  cuits  for  this  service  were  extended 
tion  of  staff  and  service  within  the  taining  nature,  special  attention  was  closer  coordination  of  personnel  and  and  there  was  established  a  special 
bureau  and  between  the  bureau  and  given  to  see  that  background  matter  facilities.  Participation  in  all  divisions  New  York-Kansas  City  trunk  circuit 
the  members.  was  complete.  Short  stories  became  a  of  these  services  showed  a  healthy  to  carry  the  daily  routine  financial 

Certain  definite  purposes  were  fol-  regular  fixture  with  budget,  and  at  all  gain.  and  market  reviews.  The  statistical 

lowed  in  the  treatment  of  all  depart-  times  wire  facilities  were  kept  in  a  The  special  service  for  the  Saturday-  (Continued  on  page  32) 


REPORT  OF  THE  ASSOCIATED  PRESS  AUDITING  COMMITTEE 


\^bUR  auditing  committee  elected  31st,  1935.  The  audit,  in-so-far  as  we  association  pending  the  appointment  Jas.  L.  McGovern, 

at  the  last  annual  meeting  of  the  are  able  to  ascertain,  is  an  accurate  re-  of  a  new  committee.  Eastern  Division 

Associated  Press  has  made  a  careful  flection  of  the  accounts  and  records  We  wish  to  express  our  appreciation 

examination  of  the  report  of  R.  G.  of  the  Associated  Press.  for  the  assistance  rendered  this  com-  J.  C.  Seacrest, 

Rankin  &  Co.  of  New  York,  Certified  The  auditors’  report  is  herewith  mittee  in  its  work  by  Mr.  L.  F.  Curtis,  Central  Division 

Public  Accountants,  who  audited  the  presented  and  it  is  your  committee’s  treasurer  of  the  Associated  Press. 

books  and  accounts  of  The  Associated  recommendation  that  R.  G.  Rankin  &  Chas.  P.  Manship,  O.  S.  Warden, 

Press  for  the  year  ending  December  Co.  be  retained  as  auditors  for  the  Chairman.  Southern  Division  Western  Division 

EXHIBIT  “A”— B.M.ANCE  SHEET.  AS  .AT  DECEMBER  31,  1935  EXHIBIT  “B  ’— STATEMENT  OF  INCOME  AND  EXPENSE  FOR  THE 

YEAR  ENDED  DECEMBER  31.  1935 

A.SSETS  Imomc 

Assessiiietus  .  $9,340,839.37 

Interest,  etc .  63,374.04  $9,404,213.41 

.  $  426,7.14.58  /**  r 

^3,423.44  $  4b0.158.02  ''  News  Service .  5.571,263.78 

,  ■  Incoming  News  Service .  1,856.407.50 

1  o-r  CO  Foreign  News  Service .  796.549.18 

.  l.9.sO.S4b.S9  .\dniinistrative  Exiienses: 

.  Salaries  .  $244,877.88 

.  dice-  Contribution  to  the  Employes’  Benefit  Fund..  205.167.22 

.  ■*-69.20  8,195.5.'  Other  E.vpcnses .  275.825.53  725,870.63 

.  9,227.40  Provision  for  iVpreciation .  37,602.00 

.Amortization  of  vVirephoto  E'luipment .  274.560.77  9,262,253.56 

lixeess  of  Income  orer  Extenses 

For  the  Year  ended  December  31,  1935, 

Exhibit  “A” .  $  141.959.5; 


Current  Assets 
Cash 

On  Deposit  . 

Petty  cash  Working  Funds . 

Investment-s — United  States  (Government  Securities 

Value)  . 

Accounts  Receivable 

Supplemental  and  Foreign  Services . 

Miscellaneous . 

-Accrued  Interest  Receivable  on  Investments . 


Total  Current  Atsels . 

Ivrestment  in  on'  iJ'.aiiccs  to  Affilialrd  Companies 

.Associated  Press  of  (Great  Britain,  Ltd.  and  Associated  Press, 

U.m.h.H.  (Including  results  of  operations) . 

li'irephoto  Equipment 

Kquipineiit  (At  Cost) . 

Delict:  Reserve  for  .Amortization,  representing  excess  of  Re¬ 
ceipts  from  Memiters  using  Equipment  over  Expenses  of 
t  Iperation  . 


EXHIBIT  “C”— EMPLOYEES’  BENEFIT  FUND,  AS  AT  DECEMBER  31.  1935 

Cash 

On  Deposit  .  $  80,2 

United  Stales  Government  Securities  (Book  Values) .  1,316,2 

Accounts  Receivable 

Accrued  Interest  on  L’nitel  States  Government  Securities....  $  7,902.76 

Accrued  Interest  on  Active  Mortgages .  16,393.60 

I.a)ans  Receivable  .  8.395.48 

Due  from  Real  Estate  Agents  for  December  Rents .  1,187.26  33,8 

Investments  in  Mortgages  (Book  A^alues) 

•Active  Mortgages  .  $1,117,014.70 

Taxes  advanced  for  Mortgagors .  2,195.84  1,119,210.54 

Mortgages  in  Default,  including  Taxes  paid .  36,023.84 

Mortgages  under  Foreclosure,  including  Taxes  and  Foreclosure 
Costs  .  173,644.48 


Reserz  e  for 
Depreciation 
$1,164,434.53 
232,633.22 


Teletype  Equipment  . . . 
Furnitur-  ind  Fixtures 


LIABILITIES 

Current  Liabiitties 

.Accounts  Payable  . 

Due  to  Correspondents . 

Accrued  Salaries  . 

Tota'  Current  Liabilities . 

Gold  Debenture  Bonds 

Due  January  1,  2.0O0 — Interest  at  4%  waived 
Issued  and  Outstanding: 

Series  “B” . 

Series  “C” . 


Mortgage  Bondholders’  Participation  Certificates  (Interest  in 
default)  . 

Investments  in  Real  Estate . . 

Total  Fund,  available  for  Pensions,  Insurance  and  Sick  Benefits. 


EXHIBIT  “D"— EMPLOYEES’  BENEFIT  FUND  STATMENT  OF  INCOME  AND 
DISBURSEMENTS  FOR  THE  YEAR  ENDED  DECEMBER  31,  1935 

Income 

Contributions  from  The  Associated  Press .  $205,167 

Interest  on  United  States  Government  Securities .  44,396 

Interest  on  Mortgages .  82.941 

Rental  Income — Net  .  5,800 

Refund  of  Foreclosure  Expense  paid  in  1934 .  837 


Deferred  Ineonu- 

-Assessments  for  1936  Collected  in  Advance 
Reserves 

For  Emergency  Fund . . 

For  Foreign  Development . 

For  Insurance . 


Excess  of  .dssets  oz  er  Liabilities 

Balance.  January  I,  1935 . 

Add:  Exc^  of  Income  over  Expenses  for  the  Year  ende>l 
December  31,  1935 . 

Balance,  December  31,  1935 . 


Disbursements 

Pensions  . 

Disabilities  . 

Group  Life  Insurance . 

Uiss  on  Exchange  of  Mortgages  for  Home  Owners  Loan  Cor- 
721,516.14  poration  Bonds . 

$2,697,128.80  AVf  Amount  added  to  Fund  during  Year . 


Inventories  of  st<K'k  and  e<|iti])nient  are  a 
regular  procedure  in  husiness.  Inventories 
(if  sales  advice  are  somewhat  rare. 

All  during  1^35.  The  Philadelphia  Bulleti  i 
urged  American  Business  to  cultivate  th(‘ 
individual  home  as  the  brightest  prospect 
for  sales.  It  might  Ik.*  well  to  take  inventorv 
of  that  advice  now  that  some  national  sales 
figures  are  in : 

*More  washing  machines  were  sold  for 
home  use  in  1935  than  in  any  year  in  historv. 
*More  household  automatic  refrigerators 
were  sold  than  in  any  previous  year. 

*Sales  of  home  electric  ranges  broke  all  pre¬ 
vious  records. 

*More  homes  purchased  ironing  machines 
than  in  any  other  year. 

*More  homes  installed  automatic  heat  than 
in  any  year  in  the  history  of  the  industry. 


*More  radios  were  sold  tlian  in  any  other 
year. 

Home  huilding  amounted  to  nearlv  $500.- 
000.009  in  1035 — about  twice  the  19.H  vol¬ 
ume  of  h  ime  building. 

•From:  Tbe  Electrical  Association  of  Phila.,  Edison  Elec¬ 
tric  Institute,  National  Electric  Mfrs.  Arrociatl  n.  Oil 
Burner  Association.  Radio  Today,  and  Radio  Retailing. 

Yes  —  the  man  with  a  home  was  a  fine 
customer  during  1935. 

What  are  your  plans  for  getting  homr 
business  this  year?  .And  do  they  include 
Philadelphia  —  that  greatest  Market  of 
Homes?  (Philadelphia  has  more  single-fam¬ 
ily  dwellings  than  any  other  city  in  America.  I 

And  Philadelphia  has  a  home  newspaper 
which  nearly  everyliody  reads.  The  Evening 
Bulletin’s  circulation  during  1935  was 
519.C94;  all  net  paid;  uninfluenced  bv 
premium,  or  circulation  contest.  (Two  and 


one-half  times  the  circulation  of  any  other 
evening  newsptqier  in  Philadelphia  and  more 
than  the  morning  newspapers  combined.) 

The  Bulletin’s  rate  is  65c  an  agate  line — 
one  of  the  lowest  costs  per  reader  among  all 
newspaiiers. 

Manufacturers  have  recognized  the  im¬ 
portance  of  Philadel])hia’s  Home  Market  hy 
placing  more  national  advertising  in  The 
Bulletin,  during  the  past  four  years,  than  in 
any  other  six-day  newspaper  in  the  United 
States. 

Half  a  million  individual  homes  concen¬ 
trated  in  a  compact  area!  Half  a  million 
home  circulation!  An  unusually  low  adver¬ 
tising  cost!  Investigate  this  opportunity. 

Copyright  1936,  Bulletin  Company,  Philadelphia. 
Robert  McLean,  President.  IVm.  L.  McLean,  Jr., 
Vicc-Pres.  and  Treas.  Sales  Offices:  Nexo  York, 
Chicago,  Detroit,  San  Francisco. 
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Editor  &  Publisher  for  April  I  H ,  1936 


ETHRIDGE  TO  LEVI’S 
POST  IN  LOUISVILLE 

Publisher  of  Richmond  Times-Dis- 
patch  to  Become  General  Manager 
of  Courier- Journal  and  Times-" 
Started  on  Mississippi  Daily 


REPORT  OF  AP  DIRECTORS 


T 


HE  Associated  Press  board  of  di- 


(,Si>rHat  to  Kditor  &  Publisher) 
Louisville,  Ky.,  April  14 — Mark 
Ethridge,  publisher  of  the  Richmond 
(Va.)  Times-Dispatch,  has  accepted 


Etbkidgb  H.  M.  McClaskey 
an  offer  to  become  general  manager 
of  the  Courier- Journal  and  Louisville 
Times,  it  was  annoimced  here  today 
by  Bairy  Bingham,  vice-president  and 
co-publisher.  Mr.  Ethridge,  whose 
new  duties  formerly  were  those  of 
recently  resigned  Emanuel  L«vi,  now 
publisher  of  the  Chicago  Herald-Ex¬ 
aminer,  will  come  to  Louisville  about 
May  1  to  take  his  new  post 

Mr.  Bin^am  also  annunoced  the 
promotion  of  Henry  M.  McClaskey, 
manager  of  local  display,  to  the  post 
of  advertising  director  of  the  dailies. 
The  post  had  not  been  filled  since 
icsignation  seven  years  ago  of  the  late 
M.  F.  Aronhime. 

A  native  of  Meridian,  Miss.,  Mr. 
Ethridge  has  been  engaged  in  news¬ 
paper  work  almost  since  boyhood. 
He  served  as  correspondent  for  news¬ 
papers  while  attending  the  University 
of  Mississippi,  and  immediately  upon 
leaving  school  joined  the  staff  of  the 
Meridian  Star. 

Later  he  went  to  Georgia  as  re¬ 
porter  on  the  Columbus  Enquirer-Sun. 
The  outbreak  of  the  World  War  found 
him  on  the  staff  of  the  Macon  Tel¬ 
egraph.  He  resigned,  enlisted  in  the 
navy  as  a  seaman,  second  class,  and 
emerged  in  1918  an  ensign. 

Returning  to  newspaper  work,  Mr. 
Ethridge  served  thiw  years  as  city 
editor  of  the  Telegraph,  a  year  in 
Washington  as  assistant  news  manager 
of  Consolidated  Press  and  two  years 
in  New  York  with  the  Sun.  He  then 
became  managing  and  associate  edi¬ 
tor  of  the  Macon  Telegraph,  a  posi¬ 
tion  he  held  until  1933. 

In  the  latter  year  Mr.  Ethridge  went 
to  Europe  on  a  fellowship  from  the 
Cfberlaender  Trust. 

He  then  served  for  a  time  on  the 
Wadiington  staff  of  the  Associated 
PreflB  before  becoming  assistant  gen¬ 
eral  manager  of  the  Washington  Post. 

In  Richmond,  Mr.  Ethridge  has 
served  as  a  member  of  the  State 
Chamber  of  Commerce  tax  committee, 
a  trustee  of  the  community  fimd,  and 
a  director  of  the  Richmond  Symphony 
Orchestra. 

A  statement  from  the  board  of 
directors  of  the  Times-Dispatch  ex¬ 
pressed  regr^  over  his  departure. 

Mr.  McClaskey,  43  years  old,  has 
been  with  the  newspapers’  advertising 
Ftaff  since  1920.  Later  he  was  made 
promotion  manager.  Ten  years  ago 
he  was  made  local  display  manager 
of  the  Courier-Journal  and,  after  a 
brief  period,  of  both  papers.  He  was 
graduated  from  Centre  College,  Dan- 
viUe,  Ky.,  in  1914. 

Mr.  McClaskey  said  Alvin  R.  Magee 
will  continue  as  national  advertising 
manager  and  O.  S.  Wespe  as  classi¬ 
fied  manager.  He  has  not  yet  named 
a  successor  to  the  position  of  local 
di^lay  manager. 


report  to  members  next  week: 

“Exceptional  events  of  the  last  year 
tested  the  resources  of  news  collection 
throughout  the  world  and  taxes  the 
revenues  of  the  Associated  Press  more 
than  at  any  time  since  the  World  War, 
but  the  strain  was  met  by  administra¬ 
tive  measure  which  it  is  the  pleasure 
of  your  board  of  directors  to  com¬ 
mend  to  the  membership. 

“While  overcoming  these  interna¬ 
tional  difficulties,  it  is  of  interest  to 
note  there  was  opportunity  further  to 
improve  the  regular  services,  in  which 
connection  the  directors  draw  your 
attention  to  the  report  of  the  general 
manager. 

“Despite  a  decrease  in  the  number 
of  all  daily  newspapers  in  1935,  the 
membership  of  the  Associated  Press 
increased  from  1,340  in  1934  to  1,359 
on  December  31,  1935.  The  toUd  of 
all  weekly  newspapers  decreased  con¬ 
siderably  during  the  year,  approxi¬ 
mately  by  150,  due  chiefly  to  mergers. 
In  some  instances  the  merged  papers 
entered  daily  fields  and  this  accounts 
in  part  for  the  increase  in  member¬ 
ship. 

“framings  of  the  employes  benefit 
fund  held  up  well  in  1935,  amoimting 
to  4.06  per  cent  compared  with  4.08 
per  cent  in  1934.  lliis  slight  reduction 
in  percentage  of  yield  was  due  to 
additional  investments  in  United 
States  bonds  at  low  rates  of  interest, 
and  exchange  of  several  mortgages  for 
Home  Owners  Loan  Corporation  bonds 
yielding  a  lower  rate. 

“The  members  enjoyed  a  legal  vic¬ 
tory  in  the  Bellin^am,  Washington, 
radio  case,  through  which  the  owner¬ 
ship  of  news  continues  to  receive  pro¬ 
tection  against  piracy.  The  Associ¬ 
ated  Press  in  this  action  again  con¬ 
tributes  to  the  general  benefit  of  all 
publishers  of  newspapers  and  all  news 
agencies,  in  specifically  directing  broad 
attention  to  foe  ruling  of  foe  Supreme 
Court  of  foe  Unit^  States  under 
which  property  rights  in  news  were 
created  and  upheld. 

“Radio  activities  in  news  dissemina¬ 


tion  underwent  many  changes.  The 
use  of  news  programs  sponsored  by 
advertisers  increased.  Several  news 
agencies  are  now  engaged  in  this  busi¬ 
ness  for  profit.  Your  board  of  direc¬ 
tors  formally  took  note  of  this  move¬ 
ment  at  its  October  meeting  by  affirm¬ 
ing  its  previous  action  in  forbidding 
foe  use  of  news  of  foe  Associated 
Press  in  such  commercially  sponsored 
programs. 

“It  was  foe  imanimous  sentiment  of 
your  directors  that  any  sale  of  our 
news  to  commercial  corporations  not 
only  would  be  contrary  to  foe  provi¬ 
sion  of  foe  by-laws  but  violative  of 
foe  principles  and  spirit  of  foe  or¬ 
ganization.  The  reaction  of  foe  mem¬ 
bership  to  this  expression  was  favor¬ 
able. 


STATE  NEWS  IMPROVE¬ 
MENT  CITED  BY  COOPER 

(Continued  from  page  30) 


THE  POST 
LED  ALL 

New  York  Newspapers 

IN 

RETAIL  FOOD 
!  ADVERTISING 

I  1st  3  months  1936 

NEW  YORK  POSTl 

1  Founded  1801 


Frank  B.  Noyes, 
Clark  Howell, 

W.  H.  Cowles, 

E.  Lansing  Ray, 
Stuart  H.  Perry, 
Robert  McLean, 

J.  R.  Knowland, 
Robert  R.  Mc¬ 
Cormick, 


Frederick  E.  Mur¬ 
phy, 

Paul  Patterson, 
George  B.  Longan, 
L.  K.  Nicholson, 
Paul  Bellamy, 
John  Cowles, 
Frank  E.  Gan¬ 
nett.” 


NEWSPAPER  CHAINS  UNITE 

16  Long  Island  Weeklies  Merge _ 

Believed  Largest  of  Kind 

Two  newspaper  chains  of  Long  Is¬ 
land  have  consolidated  into  a  new 
company  to  be  known  as  Grisc(»n- 
Woodyard  Publications,  Inc. 

Township  Press,  Inc.,  of  Roslyn,  L  I., 
publishers  of  nine  weekly  papers  in 
Nassau  County,  and  Woodyard  Pub¬ 
lications  of  New  York,  Inc.,  which 
owns  seven  weeklies,  are  foe  groups 
involved.  Bronson  W.  Griscom,  presi¬ 
dent  of  foe  Township  Press,  will  be 
president  and  publisher  of  foe  new 
organization.  Edward  D.  Woodyard 
will  be  chairman  of  foe  board  of  di¬ 
rectors  and  Frank  M.  Dunbaugh,  Jr., 
will  be  vice-president. 

The  announcement  of  foe  merger 
claimed  that  foe  16  papers,  some  of 
which  will  merge  to  avoid  duplica¬ 
tion  of  coverage,  constitute  foe  largest 
cliain  of  such  publications  in  this 
country. 


HAS  COYNE  ELECTRIC 

Coyne  Electric  School,  Chicago,  has 
appointed  Kirtland-Engel  Company, 
Chicago,  to  direct  its  advertising. 


ARMY  PAYS  ASAHl 

The  authorities  of  foe  Japan  War 
Office  recently  reimbursed  Tokyo 
Asahi  for  foe  damage  suffered  by  the 
Asahi  when  revolting  soldiers  early 
on  foe  morning  of  Feb.  26  attacked 
its  office.  The  military  authorities 
took  foe  view  that  foe  attack  was 
made  before  martial  law  was  enforced. 
The  amount  of  foe  payment  was  kept 
secret  but  is  imderstood  to  have  been 
near  100,000  yen. 


department  inaugurated  daily  stock 
and  bond  averages,  commodity  price 
index  figures,  weekly  index  figures 
for  industrial  activity  and  other  fea¬ 
tures. 

The  year  1935  was  an  off  year  for 
foe  election  department,  although 
twenty-four  special  services  were  set 
up  for  primaries  or  elections  in  15 
states. 


MARCH  OF  PROGRESS! 

In  Worcester,  Massachusetts,  this  March  was  a  March  of 
progress.  The  month  witnessed  an  extraordinary  amount  of  activity 
in  retail  circles. 

Glenwood  Furniture  Co.,  a  newly-organized  corporation, 
opened  a  5-story  store  in  the  heart  of  downtown 
Worcester. 

Howard  Clothes,  Inc.,  opened  a  large  Worcester  store. 

John  Irving  Shoe  Store  was  enlarged  and  modernized. 

Partridge  Paint  Co.  moved  to  larger  quarters. 

E.  A.  Sullivan  Co.,  a  leading  specialty  shop,  completed 
an  extensive  modernization. 

Geo.  R.  Bliss  &  Son,  veteran  clothiers,  moved  to  larger, 
more  modem  quarters. 

Elkin’s  Shoe  Stores  opened  new  store  in  Worcester. 

E.  A.  Ollis  installed  one  of  most  up-to-date  beauty 
salons  in  New  England. 

United  Men’s  Shops  opened  new,  larger  store. 

Roxy  Clothes  Shops  remodeled,  enlarged  their  Wor¬ 
cester  store. 

Field’s  Clothes  opened  new  store. 

Worcester  business  will  be  brisk  this  year,  tliink  Worcester 
stores — and  back  their  confidence  with  cash.  All  these  March  open¬ 
ings  —  enlargements  —  modernizations  were  advertised  in  the 
Telegram-Gazette,  the  ONE  medium  that  adequately  covers  the 
Worcester  Market.  (Population  433,000  in  city  and  average  18-mile 
retail  trading  zone.) 


Average  Net  Paid  Daily  Circulation 


MORE 

THAN 


FOR  OVER 
8  YEARS 


100,000 

TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
York  -  CtalCBgo  -  Detroit  -  Boston  -  PhllAdclphiA,  -  Sen  Frtncisco 
Los  Angeles  *  Cincinnati 


.  'i 


TO  SLAKE  THE  THIRSTS  IN  680,000  HOMES 
THE  JOURNAL  PART  OF  NEW  YORK 


You,  yourself  know  that  they  form  a  group  apart. 
For  they  prefer  the  Journal  and  no  other  New  York 
paper  is  like  the  Journal. 


ONLY  one  way  to  sell  ALL  of  the  food,  the 
staples  and  the  luxuries  that  ALL  of  them 
like  to  eat  and  drink. 

.Some  few  may  be  reached  by  other  means,  but  there 
is  only  One  Way  to  reach  ALL  of  them. 


They  like  its  way  of  presenting  news;  its  comics; 
its  photographic  illustrations.  To  them.  Journal 
feature  writers  are  old  friends.  In  short,  the  Journal 
is  their  idea  of  a  newspaper. 


For,  one  thing  they  have  in  common.  Year  after 
year,  good  times  and  bad,  the  New  York  Evening 
Journal  has  been,  and  now  is,  their  newspaper.  This 
group,  these  men  and  their  wives  and  sisters,  in 
more  than  680,000  substantial  homes,  are  THE 
JOURNAL  PART  OF  NEW  YORK. 


That  is  why  they  are  loyal  to  it  and  to  its  adver¬ 
tisers.  That  is  why  their  patronage  can  be  secured 
in  Only  One  Way  .  .  .  the  Journal. 


NATIONALLY  REPRESENTED  BY  HEARST  INTERNATIONAL  ADVERTISING  SERVICE.  RODNEY  E.  BOONE,  GENERAL  MANAGER 


J.  H.  FURAY  TELLS  OF  CENSORSHIP 
DURING  “INCIDENT”  IN  JAPAN 


SWEET  ARE  THE  USES  OF  PUBLICITY 


J.  H.  Fueay  With  the  senes  revolters  to  simender  and  return  to 

of  assassinations  their  barracks.  However,  the  revolt- 
with  which  the  revolt  was  opened — the  ers  failed  to  do  so  and  the  censorship 
deaths  of  Finance  Minister  Takahashi,  vvas  put  on  again. 

Viscount  Saito,  lord  privy  seal,  and  This  situation  continued,  with  spo- 
Gen.  Watanabe,  inspector  general  of  radic  telephone  calls  getting  through 
military  education  of  the  army,  and  to  foreign  points,  until  Feb.  29.  The 
the  attempted  assassinations  of  Pre-  revolt  started  on  Feb.  26  and  on 
mier  Okada,  Prince  Saionji  and  Vis-  Feb.  28,  the  Emperor  ordered  the  slop  pe-it^ring  me. 
count  Makino — detachments  of  armed  revolting  troops  to  i^stum  to  their 
soldiers  appeared  at  all  the  newspaper  barracks.  This  order  was  communi- 
and  news  agency  offices  and  pre-  cated  to  the  officers  in  command  of 
sented  a  pronunciamento  outlining  the  the  revolting  men  by  means  of  printed 
demands  of  the  revolters.  pamphlets  dropped  from  planes  and 

Except  at  the  office  of  the  Tokio  balloons.  the  Emperor  is  supreme 
Asahi,  one  of  the  foremost  liberal  Japan,  it  was  expected  the  revolt- 
newspapers  of  Japan,  the  revolters  would  obey  immediately  but 

made  no  effort  to  damage  any  of  the  ^ay  did  not.  This  was  explained  later 
newspaper  or  news  agency  offices,  by  the  army  ^oup,  who  pointed  out 
At  Asahi,  soldiers  smashed  the  type  ^  j®  revomng  officers  may  have 
gaggg  delayed  the  Emperors  order.  As  a 

„  ‘  ,-1  u  -  •  _  J  result,  it  was  not  imtil  Feb.  29,  that 

Meanwhile  Gen.  Ka^  u^ommimd  revolting  soldiers  ret^ned 

of  the  aimiy  in  Tokio,  deckr^  martial  to  their  barracks, 
kw  and  qmcWy  surroimded  tiie  d^-  ^his  ended  the  “incident”  and  the 

r  1  censorship  was  lifted  at  once. 

^ed  themselves,  which  mchided  the  American  correspondents  in 

Primers  residen^,  the  headqu^ters  ^okio  Uved  up  to  the  hi^i  tradition 

h^dquartem.  A  stoct  censorship  w^  ^ 

ordered.  This  affected  not  only  aU  .  efficiencv 

dispatches  to  foreign  coimtries,  but  _ 

also  all  telephone  conversations  to  HOLLIDAY  HEADS  FIRM 
points  outside  of  Japan.  On  telephone  elected  officers  of  West-Hol- 

conversatioM  withm  Tokio,  or  withm  fiday-Mogensen  Co.,  Inc.,  successor 
Japan,  no  lan^age  ^cepting  Japa-  to  M.  C.  Mogensen  &  Co.,  newspaper 
n^  w^  permitted.  Thi^  practically  representatives,  are:  Robert  P.  Holli- 
all  the  foreign  corr^ndents,  few  of  president;  Paul  West  and  Arthur 

whom  si^ak  enough  Japanese  to  talk  ^  gtypes,  vice-presidents,  and  James 
by  telephone,  were  deprived  of  the  ^eel,  secretaiy-treasurer.  Mr.  West 
use  of  the  tel^hone  m  gathermg  news  chairman  of  the  board  of  di- 

personally.  They  were  compelled  to  rectors 


Specially  Drawn  for  EpiToa  &  Publishee  by  Mike  Sil,  Dorchester, 
ill  right,  all  right.  I’ll  mention  your  name  in  my  life  story 


MARKET! 


Akron  has  a  metropolitan  population  of ... .  300,000 
Akron  spendable  money,  income  per  capita. $615.00 
Average  annual  wage,  factory  workers. ..  .$1,069.* 

in  Ohiol 


In  1935,  the  Akron  Beacon  Journal  carried  12.562,* 
004  lines  of  paid  advertising  (Media  Records). 
This  is  the  heaviest  volume  carried  by  any  Ohio 
newspaper  daily,  and  was  exceeded  by  only  one 
daily  and  Sunday  newspaper  in  Ohio. 


KEWSPAPERS 
BOUGHT 
&  SOLD 


Automotive!  1936  new  car  sales  from 
their  introduction  in  November,  1935, 
through  March,  1936,  showed  an  increase 
of  34.5%  compared  to  same  period  of 
previous  year. 


•  Dally  newspapers  in  any 
locality  bought,  gold,  merged, 
or  consolidated. 


•  All  matters  receive  our 
prompt,  efficient  attention  and 
are  handled  in  strict  confidence. 


NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  Likely,  Pres. 

1707  Timet  Bldg. 

New  York  N.  Y. 


Member  A.B.C. — A.N.P.A. — Major  Market  Newspapers,  Inc, 

Represented  by  STORY,  BROOKS  &  FINLEY 
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The  Herald  Tribune  is  naturally  gratified  that  it  should 
now  be  the  possessor  of  the  Ayer  Cup  for  typographical 
excellence.  This  honor  comes  to  it  for  having  won  the 
cup  three  times  in  the  six  annual  competitions  fostered 
by  N.  W.  Ayer  &  Son,  Inc.,  the  Philadelphia  advertising 
agency.  “The  New  York  Times”  has  won  it  twice,  “The 
Hartford  Courant”  once  against  a  field  which  this  year 
included  1,444  newspapers,  representing  80  per  cent  of 
the  daily  English-language  press  in  the  United  States. 
But  our  pride  of  achievement  runs  second  to  our  satis¬ 
faction  that  a  contest  of  the  kind  should  enlist  so  many 
entrants.  It  may  be  argued  with  obvious  cogency  that 
typographical  appearance  does  not  make  the  newspaper 
any  more  than  clothes  make  the  man.  The  philosophy  is 
sound  and  typically  American.  On  the  other  hand,  in 
espousing  it  too  literally,  not  only  the  newspapers  of  the 
country  but  most  other  material  embodiments  of  the 
American  spirit  have  suffered  from  want  of  style.  Too 
little  style  is  a  characteristic  of  democracy;  its  normal 
reaction  against  the  elevation  of  form  over  substance 
associated  with  monarchy.  But  within  appropriate  limils 
style  is  a  seasoning  essential  to  the  proper  savor  of  human 
existence.  We  need  more  of  it  in  American  life,  of  the 
kind  that  will  express  the  dignity  of  democratic  ideals, 
the  simple  beauty  of  the  useful. 

Our  newspapers  have  a  duty  to  perform  in  this  respect 
which  they  can  best  discharge  by  setting  an  example  of 
taste  in  the  physical  presentation  of  their  contents.  The 
Ayer  competitions  have  undoubtedly  stimulated  them  to 
an  acknowledgment  of  that  duty.  Rivalry  for  possession 
of  the  cup  has  already  resulted  in  widespread  improve¬ 
ment  among  them  typographically.  This  newspaper  is 
exceedingly  proud  to  be  in  the  van  of  their  march. 


Reprinted  From  the  Editorial  Page  of  the  Veto  York  Herald  Tribune.  April  7.  3MS 
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STORES  SELL  PAPERS 
AT  ONE  CENT  PRICE 


MOST  ANY  CITY  ROOM 


Milwaukee  Druggist*  Act  in  RetalU.) 
tion  for  Journal’s  Editorial  De. 
fending  Price  Cutting — 

State  Law  Killed 

_  I 

{Special  to  Kditos  &  Publishes) 
Milwaukee,  April  14  —  Rebelling 
against  an  editorial  in  the  Mtluiaukee 
(Wis.)  Journal  which  defended  price- 
cutting,  Milwaukee  druggists  decided 
to  give  the  publication  a  “taste  of  their 
own  medicine”  and  are  selling  copies' 
of  the  paper  for  one  cent  each.  j 
The  price-slashing  scheme  was  re-  i 
ported  to  have  stirred  consternation 
in  the  Journal  circulation  offices,  but 
W.  H.  Coffin,  circulation  manager,  was 
inclined  to  s^off  at  the  idea. 

ITie  underselling  plan  was  laimched 
after  the  Journal  on  April  10  carried 
an  editorial  praising  Circuit  Judge 
Charles  L.  Aaron’s  decision  holding 
the  Wisconsin  fair  trade  practices  act 
unconstitutional.  It  was  put  through 
the  legislature  largely  as  a  result  of 
demands  of  pharmacists  and  other  in¬ 
dependent  merchants. 

Under  the  law,  retailers  were  for¬ 
bidden  to  sell  certain  products  at 
prices  below  minimum  established  by 
manufacturers  and  wholesalers  in 
contracts  with  retail  stores.  The  legis¬ 
lation  had  been  designed  to  restrict 
cut-throat  competition  and  price  re¬ 
ductions  in  chain  stores.  The  law . 
was  declared  unconstitutional  by 
Judge  Aarons  in  a  case  against  a  chain 
drug  firm  a  week  ago. 

“That  seems  like  good  sense,”  the 
Journal  editorialized.  “What  ‘fair 
and  honest  competition’  can  there  be 
if  every  retailer  is  forced  to  sell  cer¬ 
tain  commodities  at  fixed  prices? 
Price  variation  is  the  very  element  of 
competition.” 

Tciking  the  Journal  at  its  word,  the 
pharmacists  launched  a  campaign  of 
“price  variation”  against  the  paper. 
Ray  Miess,  secretary  of  the  Milwaukee 
County  Pharmacists’  Association,  re¬ 
ported  that  on  April  11  about  20  drug 
stores  were  selling  the  paper  at  one 
cent,  and  that  on  April  13  the  number 
had  reached  25. 

“We’re  losing  money  by  what  we’re 
doing,”  Miess  was  quoted  as  ^ying, 
“but  we’re  giving  the  Journal  little 
lesson  in  what  price  cutting  »ans. 
If  it’s  all  right  to  trim  prices  jelow 
cost  on  drug  items,  then  it’s  right  to 
do  the  same  on  newspapers.” 

The  Journal  threatened  to  refuse  to 
supply  the  rebel  drug  stores  with 
copies,  but  Miess  said,  “We’ll  carry  on 
the, fight  anyway.  And  it  may  be¬ 
come  an  official  matter  for  our  associa¬ 
tion  to  take  up.  What  right  has  the 
Jom-nal  to  demand  a  fixed  price  on  its 
product,  if  we  can’t  have  a  minimum 

_ price  on  our  pharmacy  goods.  What’s 

not  be  allowed  a  frequency,  while  sauce  for  the  goose  is  sauce  for  the 
there  is  on  the  FCC  docket  a  pending  gander.’  Milwaukee  has  364  retail 
application  for  full  radio  broadcasting  druggists,  of  which  24  are  chain  man¬ 
time  for  the  Post-Dispatch.  The  latter  aged. 
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CARE  IF  >100  ARE^ 
'  FINANCIAL  EDITOR  flU 
BET  TWr  FOUR  BITS 
BACK  IF  I  HAVE  TO 
GIVE  VCXJANANAES-  j 
kTHETlC  TOPRV  IT  J 


UNOER^^I 
BLOTTER  AN' DRY  ^ 
Y  UP.'  NOU  COULDN'T  W 
i  T  WRITE.SOTWEV  MADE  S 
1  YOU  PICTURE  EDITOR,  M 
A  AND  RIGHT  AWAV  M 

^^NOU  think  YOU'RE 

■REMBRANDT.'^''^ _ ] 

^  f  suMPiN  /  . 


WHY  CANTAB 
^  SOU  MUGS UIRN^ 
r  IN  PITCHERS  OF 
GOOD  LOOKIN'  gals 
LIKE  THESE  MOVIE 
STILLS  ?  YOU  NEVER 
L  GET  NOTHIN' IN  I 
FOCUS  BUT  J 
KNEES.' JlSP 


YEAH.  ^ 
/'  rM'‘AUNT  ALICE" 
OF  THE  JUNIOR 
PAGE/  WANNA 
MAKESUMPIN' 
k  OF  IT '?  y 


OHDONTT  ^ 
YOU  RB-IBKBAH  T 
SWEET  "ALICE'.BEN 
BOLT  ?  HIN  T  THAT 
AN  AWFUL  JOLT  TO 
GIVE  WOMEN  AND 

children  ?  IM 

k  ASKIN’  YOU....  ^ 


/^"THE  SNOOP'^'— r 
y  BEAT  U5  ON  TH‘  \ 
i  STREET  ALMOST  A 
MINUTE  ON  THIS  STDRV. 

Hcw  dya  expect  me  to  j 

BUILD  UP  CIRCULATION 
^  WITH  SOU  GUYS  AS  /'^S 
V  FULLA  LEADASA 
.A  CASTING 

.  V  BOK?  ^  )j^ 


SAY,  IF  X:-! 
^rr  WASN'T  forX 
' TH’  STUFF  I  write' 

YOU  COULDN'T  get 
CIRCULATION  WITH 
ALL  TH' WINDOWS 
I  OPEN  AND  FANS 
\  TURNED  ON  / 


WHATCHA  \ 

■'P  MEAN  RUNNING 
'a  STORY  UKE  THAT  ^ 
ON  AN  ADVERTISER  ?  ' 
DVA  WANT  HIM  TO  GET 
SORE  and  cancel  j 
L  THAT  2  COLUMN  i 
X  AD  HE  RUNS  ON  / 

S  V  fri'davs  ?  y'y 
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HIM  TWICE -NOT 
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YYOU’RE  SUING  for/ 
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^  HE’S 
f  SQUAWKING  \ 
LIKE  SOMEBdETY 
HAD  CUT  OUT  H»S 
G1Z2ARD  INSTEAD 
'lOFAOOUPLA  J 
X^WORDS/ 


S^an  when 
riHtr'IMFORA  ^ 
RAISE  HE  SAID, 
"MIGAWSH/VOURE 
GETTIN*  A  BY-LINE; 
j. -DYA  EXPECT  ! 
\  MONEY, TOO?!/ 


X  BUT  YOU  \ 
WERE  NEVER 
TOO  BUSY  TO 
TALK  TO  ME  BE¬ 
FORE  WE  WERE 
V.  MARRIED .  . 


tATOIN  SHODLU 


Specially  drawn  for  Editor  &  Publisher  by  Mike  Parks.  Omaha  lirc-Nnvs 


{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  14— A 
decree  formally  dismissing  the  Hearst 
suit  against  the  Black  lobby  investi¬ 
gating  committee  has  been  signed  by 
Chief  Justice  Alfred  A.  Wheat  of  the 
District  of  Columbia  Supreme  Court, 
taxing  costs  against  the  plaintiff. 

Justice  Wheat  also  has  included  in 
his  decree  a  denial  of  the  petition  for 
an  order  restraining  the  Federal  Com¬ 
munications  Commission  during  the 
pendency  of  the  Hearst  application 
for  a  permanent  injunction.  The 
latter  decree  was  entered  carrying 
the  notation,  “Without  prejudice  to 
its  (application  for  injunction  pen¬ 
dente  hte)  renewal  upon  any  evi¬ 
dence  of  further  activities  along  the 
lines  that  have  been  attacked  here.” 
The  provision  repeats  the  warning 
made  orally  in  court  that  the  FCC 
commissioners  would  be  summoned 


RADIO  DISPUTE  IN  ST.  LOUIS 

Newspapers  Battle  for  Broadcasting 
Channels — FCC  Conducts  Hearing 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  April  15. — A 
newspaper  fight  for  radio  channels  in 
the  St.  Louis,  Mo.,  area  was  brought 
to  the  attention  of  the  Federal  Com¬ 
munications  Commission  this  week. 

A  hearing  was  conducted  on  the 
applications  of  the  St.  Louis  Star- 
Times,  and  of  the  Missouri  Broad¬ 
casting  Company,  operators  of  sta¬ 
tion  WIL,  St.  Louis,  for  a  frequency 
of  1250  kilocycles  and  one  kilowatt 
Station  WIL  now  operates  on  another 
frequency,  but  wishes  to  increase  its 
transmission  range. 

The  St.  Luniis  Post-Dispatch  filed 
a  protest  against  the  granting  of  the 
Star-Times’  application,  on  the  ground 
that  the  c''mpe*in»  rewspaper  should 


paper  operates,  on  a  part-time  basis, 
station  KSD. 

Another  question,  unmentioned  in 
the  hearing,  but  involved,  is  whether, 
if  two  newspapers  in  that  metropoli¬ 
tan  area  are  given  full-time  radio 
facilities,  the  remaining  newspapier,  the 
Globe-Democrat,  will  discriminated 
against. 

The  Globe-Democrat  formerly 
owned  a  share  of  KMOX  of  St.  Louis, 
but  has  maintained  only  a  news  broad¬ 
cast  tieup. 

BY-UNE  EDITORIALS 

When  an  outstanding  editorial  is 
written,  the  writer  is  given  a  by-line 
under  a  plan  now  being  used  by  the 
Birmingham  Age-Herald.  One  or 
more  editorials  of  this  nature  are 
being  printed  weekly  under  a  two 
column  heading  in  space  on  the  edi¬ 
torial  page  usually  given  over  to  syn¬ 
dicate  features. 


NAMED  N.  Y.  CORRESPONDENT 

Jack  Felt  has  been  appointed  chief 
New  York  correspondent  of  Chicago 
Tribune,  it  was  announced  this  week. 
Mr.  Felt  joined  the  Tribune  in  Janu-  ' 
ary,  1934,  and  has  been  a  copy  reader 
on  the  city  desk  prior  to  his  transfer 
to  New  "York.  Previous  to  joining 
the  Tribune,  he  was  with  the  Chicago 
Herald  and  Examiner,  before  that  was 
on  the  New  Orleans  Item  and  Denver  ■ 
Post.  j 

NUNNS  PURCHASE  KGGM  | 

J.  Lindsey  Nunn,  publisher,  Pampa  j 
(Tex.)  News,  and  his  son  Gilmore  : 
Nunn,  general  manager  of  the  paj^,  ' 
have  purchased  the  radio  station 
KGGM  at  Albuquerque,  N.  M.  He  1 
also  owns  stations  at  Clovis,  N.  M.,  I 
and  Pampa.  A.  R.  Hebenstreidt  owned  1 
the  controlling  interest  in  the  Albu-  | 
qvierque  station.  I 
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is  the  time  to 


your  whistle 


Oklahoma  City  stepped  into  the  lead  in  the  10th 
Federal  Reserve  District’s  race  for  business  during 
February  when  department  store  sales  forged 
ahead  19%  .  .  .  leading  the  area's  average  gain 
by  15%  and  the  national  average  by  6%!  Simi¬ 
larly,  bank  debits  spurted  ahead  of  the  district 
5.3%  for  a  14.6%  gain.  Building  permits 
reached  50%  of  the  area’s  total  and  was  nearly 
300  percent  above  last  year. 

And,  in  March,  bank  debits  climbed  17%,  while 
private  building  permits  jumped  339%. 

With  all  general  business  indices  pointing  to 
steady,  marked  gains  during  the  next  few  months, 
now  is  the  time  to  blow  your  whistle  in  the  Okla¬ 
homa  City  market.  You  can  do  it  with  single 
effectiveness  by  concentrating  your  advertising 
schedules  in  the  Oklahoman  and  Times.  Your 
sales  messages  in  these  newspapers  go  into  9  out 
of  every  10  homes  in  the  city;  into  3  out  of  every 
5  in  the  trade  area  ...  at  the  LOWEST  milline 
rate  in  the  state. 


^  The  Su7iddy  Oklahoman’s  net 
paid  average  circulation  for 
March  reached  an  alUtime  high 
.  .  .  127,494! 


The  DAILY  OKLAHOMAN  —  OKLAHOMA  CITY  TIMES 

Nation '•I  Representative^E.  Katz  Special  Advertising  Agency 


O.VE -FIFTH  OF  THE  PEKCHASING 
POWER  OF  THE  UNITED  SX%TES 


Hearst  newspaper  readers  are  solid, 
substantial  American  citizens.  They 
know  what  is  good,  buy  what  is  good, 
live  well.  They  have  a  high  American 
standard  of  living  to  maintain  and  they 
have  the  wherewithal  to  maintain  it. 


Knock  at  their  doors*  Summon  the  power 
and  influence  of  Hearst  newspaper  cir- 
culation  to  increase  your  sales. 


f 


EARST  IMEUS 


fSPA  PE  RS 


\-f 


port  shows  a  present  annual  expend!-  members.  It  has  erected  a  code  of 
tvu'e  of  about  $100,000.  honor,  set  up  a  council  of  disi.  ipline 

All  of  these  benefits  are  provided  for  members,  secured  a  salary  .njree- 
m  England  in  addition  to  those  made  ment  with  a  minimum  wage  ol  ibout 
available  by  national  law  to  employes  $84  a  month,  drawn  up  a  c<  uract 
in  industry.  A  separate  British  law  form  of  employment,  and  it  p  «tects 
provides  an  old  age  pension  for  every  the  interests  of  newspapernu  a  in 
British  subject,  whether  insured  in  Parliament  and  the  courts,  and  s  one 
any  way  or  not.  Furthermore,  the  of  the  strongest  supporters  oi  the 
worker  in  every  industry  is  pro-  Caisse  Generale.  Annual  dues  are 
tected  by  a  workmen’s  compensation  about  $4. 

act  in  regard  to  accident  and  injvu:y.  The  central  organization,  the  t\iinite 
In  France,  in  addition  to  simil^  Generale  mentioned  above,  has  set 
state  legal  provisions,  the  newspaper-  up  an  arbitral  tribunal, 
men  have  organized  various  funds.  In  Germany,  which  has  led  for 
Several  of  the  larger  Paris  dailies  many  years  in  govenunent  social  in- 
have  set  up  their  own  insurance  and  surance,  the  national  society  of  jour- 
pension  systems  under  state  super-  nalists  likewise  supplements  govern- 
vision.  ment  methods  by  conducting  a  eom- 

The  largest  French  benevolent  em-  prehensive  insurance  system  for 
ploye  organization,  the  Caisse  Gen-  journalists  through  its  welfare  de- 
erale  des  Retraites  de  la  Presse  Fran-  partment.  The  policies  provide  for 
caise,  was  organized  in  1927  by  the  sickness  and  unemployment  insur- 
employer  Federation  Nationale  des  ance,  death  benefits,  old  age  and 
Journaux  and  the  Comite  Generale  widows’  and  orphans’  pensions.  As  in 
des  Association  de  la  Presse  Francaise.  France  the  journalist  pays  5  per  cent 
The  Caisse  Generale  is  piurely  an  of  his  salary  for  this  insurance  and 
old  age  pension  plan  for  the  benefit  the  employer  contributes  a  like 
of  editors  and  e^torial  employes  of  amount. 

all  kinds.  Elach  person  insured  is  re-  A  separate  department  of  the  na- 
quired  to  pay  5  per  cent  of  his  salary  tional  society  is  the  “Hilfkasse,”  or 
to  the  Caisse  Generale,  and  the  news-  lotm  fund,  used  for  needy  journalists, 
paper  employer  pays  a  like  amount  A  uniform  compulsory  employment 
for  the  benefit  of  the  insured.  Pen-  contract  between  newspapermen  and 
sions  are  payable  at  the  age  of  60  employers  is  in  force.  It  provides  for 
years.  dismissal  or  resignation  notice,  ex- 

Another  organization  founded  in  plicit  arrangement  of  working  hours, 
-  .  _  1909,  called  the  Association  des  Em-  death  benefit  of  four  months’  salary, 

come  of  which  is  derived  chiefly  from  ployes  de  la  Presse  Francaise,  pays  24  hours  uninterrupted  rest  each 
contributions.  The  officers  of  the  fund  sickness  and  death  benefits  and  pen-  week,  annual  vacations  with  pay  vary- 
include  the  names  of  most  of  the  large  sions.  ing  from  two  weeks  to  one  month, 

publishers  like  RoAermere  Burnham,  There  are  approximately  120  jour-  depending  upon  the  length  of  ser- 
Riddell,  and  Garvin.  nalistic  societies  in  France,  called  vice,  and  establishment  of  press  courts 

Since  its  foundation  in  1864  the  sum  federations,  syndicates,  unions,  to  arbitrate  disputes, 
of  almost  $2,000,000  has  been  expended  leagues,  or  chambers,  besides  50  pro-  The  journalistic  bodies  of  practically 
in  grants  and  pensions.  These  grants  vincial  societies  and  15  associations  every  other  country  in  Europe  have 
are  for  imemployment,  sickness,  of  foreign  journalists.  set  up  provisions  for  insurance  and 

death,  invalidism,  widows’  and  or-  The  Ingest  society  is  the  Syndicat  “job”  security  similar  to  those  in  force 
phans’  distress.  'The  1935  annual  re-  National  des  Journalists  with  1800  in  England,  France,  and  Germany. 


Germany,  England,  France  and  Smaller  Countries  Have  Set 
Up  Rigid  Organizations  to  Care  for  Pensions,  Disability 
Funds,  Etc. — French  Have  120  Societies 


By  REUEL  R.  BARLOW 
Assoc.  Prof.  U.  of  Illinois  School  of  Journali 


Building  means  Business  in  Philadelphia 


RESIDENTIAL  BUILDING 
FACTS  (PHILADELPHIA) 


Pent  up  home  buying  energy  has  broken  loose  in 
Philadelphia.  One  buildbr  sold  224  homes  in  1935  and 
another,  on  Sunday,  March  1st,  1936,  sold  his  entire 
operation  of  12  homes  in  less  than  6H  hours. 

Philadelphia  is  20,000  homes  short  of  the  number 
needed  to  meet  the  normal  demand  of  the  last  5  years. 

When  building  booms,  sales  start  in  other  trades 
which  means  that  Philadelphians  will  buy  in  1936  at 
least  47,000  refrigerators,  8,500  oil  burners.  114,000 
radios,  17,000  vacuum  cleaners.  44,000  washing 
machines  and  $34,000,000  worth  of  furniture. 

Business  is  waiting  for  you  in  Philadelphia  but  ex¬ 
perienced  advertisers  know  that  it  comes  easier  when 
they  use  the  PHILADELPHIA  INQUIRER  with  its 
tremendous  circulation  (700,000  Simday,  278,144  doily) 
and  low  ($1.10)  milline  rate 


RESIDENTIAL  PERMITS  |7 


AVERAGE  SELLING  PRICE 


MISCELLANEOUS  BUILDING  FACTS 


Homes  needed  pei  year  (normal)  5,600  Total  number  of  homes  built  in  1935. 1.028 
9Kpof  homes  are  more  than  ten  years  old.  137.977  residential  structures  need  repairs 

82®«  of  all  residential  structures  are  single  tamily  dwellings  Only  4.6%  of  homes 
ore  heated  by  oil 

Only  18.4%,  of  homes  have  private  garages.  (These  accommodate  only  48%  of  the  cars 


CONSTRUCTION 


There  was  a  477.5%  increase  in 
new  residential  construction  in  the 
first  two  months  of  1936  compared 
with  the  same  months  last  year 

There  was  an  increase  of  422.9^1. 
in  the  dollars  spent  in  the  building 
ol  homes  in  the  first  two  months 
of  this  year  compared  with  the 
same  period  last  year 


Pennsylvania's  Greatest  Morning  Newspaper 

NEW  YORK,  H.  A.  McCondlwt  BOSTON,  M.  1.  Tyl«r  SAN  FRANCISCO,  Kmo*  Filipotfitk 
CHICAGO,  DETROIT,  ST.  lOUIS,  Guy  S.  Otbofn,  Scoloro  Qnd  Muukur,  IncorporoUd 
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DURING  JANUARY, 
FEBRUARY  and 
MARCH,  1936 

The 

MIAMI  HERALD 

LED  ALL  OTHER 
NEWSPAPERS  nv 
ADVERTISING  VOLUME 
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The  THIRTEEN 
SOUTHERN  STATES 


THE  MARCH,  1936.  CIRCULATION  OF  THE  MIAMI  HERALD 
WAS  THE  LARGEST  CIRCULATION  IN  THIS  AREA! 


National  Representatives: 

j.p.  McKinney  &  SON 


Southern  Representatives: 

GEO.  M.  KOHN,  Inc. 

908  Watten  Building 
Atlanta,  Georgia 


iKiami  Meralb 


30  Rockefeller  Pleu,  New  York 
742  Merkel  Street*  San  Fiancisco 
400  N,  Michigan  A\enue,  Chicago 


FRANK  B.  SHUTTS.  FMsh^ 


★  FIRST 


For  Fifteen  Consecutive  Years  in  Advertising 
and  Circulation  in  the  Miami  Territory! 


MEMBER  AVDIT  BUREAU  OF  CIRCULATION S—SUBSCRIBER,  MEDIA  RECORDS,  INC. 
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QUEEN  MARY  OUT  TO  BREAK  RECORD 
OF  NORMANDIE— FOR  FREE  SPACE 

Big  Ballyhoo  Program  for  Giant  Liner  Under  Way  With  Copy 
Sent  to  3,500  Publications — Advertising  Copy  Expanded — 
45  News  and  Radio  Men  Will  Make  Crossing 


I 


N  addition  to  an  expanded  adver-  pany  Advertising  Inc.  is  in  charge  of 


schemes  that  are  using  the  “Queen 
Mary”  as  a  selling  point  is  that  of 
the  Colgate-Pahnolive-Peet  Company 
which  is  offering  20  free  trips  to 
Europe  on  the  new  boat  to  the  winners 
of  a  letter-writing  contest.  The  con¬ 
test  is  much  the  same  as  the  one  built 
around  the  arrival  of  the  “Normandie” 
last  year.  The  contestants  write  a 
short  letter  starting,  “I  like  Palmolive 
soap  because — .”  The  winners  may 


tising  campaign  in  40  magazines  and  the  magazine  advertising  which  covers  accept  $1,000  in  lieu  of  the  voyage, 


about  60  newspapers,  the  Cunard  White 
Star  Line  is  conducting  the  greatest 
publicity  “build-up”  in  its  history  to 
herald  the  first  ocean  crossing  of  the 
Queen  Mary,  “world’s  greatest  ship,” 
which  leaves  for  this  cotmtry  May  27. 

The  ballyhoo  was  really  started  two 


approximately  40  publications.  Frank 
F^sbrey  Company  is  in  charge  of 
newspaper  advertising  in  about  60 
papers. 

In  a  search  for  cooperative  adver¬ 
tising  tie-ups  to  emphasize  the  name 
of  the  “Queen  Mary,”  Mr.  MacGrath 


years  ago  when  work  was  resumed  on  said  that  more  than  3,000  letters  were 


the  boat’s  construction. 

The  Mandeville  Press  Bureau  wth 
a  staff  of  ten  men  has  been  retained 
by  the  steamship  line  to  augment  its 
staff  of  four  in  handling  publicity 
copy.  These  men  keep  a  daily  flow 
of  news  stories,  photo  and  feature  re¬ 
leases  going  out  to  a  mailing  list  of 
about  3,500  which  includes  about 
1,200  newspapers.  There  has  been  no 
trouble  in  obtaining  news  space  for 
their  copy,  T.  F.  MacGrath,  advertising 
and  publicity  manager  of  the  line, 
says.  Rather  it  has  been  the  experi¬ 
ence  of  the  staff  that  they  cannot 
write  stories  about  the  ship  fast 
enough. 

The  line  has  invited  a  group  of 
about  45  newspaper  and  radio  men 
to  go  to  England  and  come  back  on 
the  Queen  Mary.  Some  of  these  will 
go  over  early  on  their  own  and  have 
an  extended  vacation  in  Europe  be¬ 
fore  the  boat  sails,  but  the  main  group 
will  sail  on  the  “Georgic,”  May  16,  to 
return  on  the  “Queen  Mary”  with 
living  expenses  paid  by  the  steamship 
line  from  the  moment  they  leave  New 
York  until  they  return. 

The  radio  coverage  to  be  given 
to  the  first  voyage  will  be  the  greatest 
in  history  given  to  any  boat.  The 
ship  is  equipped  with  four  radio  trans¬ 
mitters  whidi  will  broadcast  on  any 
of  32  wave  lengths.  This  practically 
insures  24-hour  broadcasting  from 
the  moment  of  sailing  to  its  arrival 
here.  The  British  Broadcasting  Sys¬ 
tem  will  be  in  charge,  supplying  all 
facilities  and  doing  most  of  the  broad¬ 
casting  which  will  be  periodically  re¬ 
layed  by  systems  in  the  United  States. 

Hie  Columbia  Broadcasting  System 
is  planning  to  send  Don  Ball,  assistant 
production  director,  to  return  on  the 
boat  and  take  charge  of  their  indiv¬ 
idual  broadcasting.  Cesar  Searchinger, 
former  correspondent  for  the  New  York 
Evening  Post  and  the  Philadelphia 
Ledger  and  present  director  of  Euro¬ 
pean  broadcasting  for  Columbia,  will 
accompany  Ball  from  England.  The 
Mutual  Broadcasting  System  is  send¬ 
ing  Gabriel  Heatter  who  will  give  his 
ni^tly  broadcasts  from  shipboard. 
The  National  Broadcasting  System 
is  undecided  as  to  who,  if  anybody, 
will  represent  it  on  the  voyage. 

In  view  of  the  fact  that  the  size  of 
the  “Queen  Mary”  is  a  selling  point 
in  itself  the  Cunard  White  Star  ad¬ 
vertising  copy  strikes  a  imique  note 
in  not  featuring  the  giant  liner. 

Instead  of  placing  all  emphasis  on 
the  new  boat  in  ad  copy  a  distinct 
attempt  is  being  made  to  avoid  such 
emph^is  and  to  mention  it  only  as 
another  Cunard  White  Star  liner.  Ad¬ 
vertising  stresses  the  entire  fleet  of  19 
ships  and  does  not  place  the  “Queen 
Mary”  above  any  other  in  position  or 
play. 

The  steamship  company’s  advertis- 
ing  appropriation,  figures  of  which 
were  not  made  public,  has  been  in¬ 
creased  considerably  over  last  year’s 
because  of  the  advent  of  the  new  ship 
but  does  not  set  aside  any  special 
amornit  solely  for  advertising  the 
“Queen  Mary  ”  Wertheimer  Corn- 


sent  out  to  businesses  listed  under 
29  categories.  To  date  these  letters 
have  brought  in  more  than  a  thousand 
commercial  tie-ups  ranging  from  ad¬ 
vertising  by  the  American  Pencil  Co., 
Socony- Vacuum  Oil  Co.,  and  Philco 
Radio  to  window  and  counter  displays, 
roses,  insurance,  and  toys.  One  New 
York  department  store  is  expected  to 
announce  a  competition  of  models  of 
the  new  liner — with  the  “strangest” 
model  winning. 

Among  the  various  advertising 


Last  year  fifteen  winners  took  the 
cash.  The  grand  prize  winner  will 
sail  on  the  “Queen  Mary”  July  1  and 
return  Sept.  4.  Transportation  from 
each  winner’s  home  to  New  York  will 
be  paid  and  $300  for  pocket  money 
will  be  provided. 

Because  of  the  speed  of  the  “Queen 
Mary”  the  Cunard  White  Star  Line  is 
making  a  play  in  advertising  for  the 
two-week  tourist  traffic  in  Europe. 
Therefore,  the  advertising  program, 
which  was  practically  ended  in  June 
in  former  years,  will  this  year  be  ex¬ 
tended  up  to  September.  The  new 
ship  is  in  itself  a  great  news  story 
and  the  publicity  obtained  this  way 
has  a  great  advertising  value.  It  will 
be  the  policy  of  the  line,  according 
to  Mr.  MacGrath,  to  retain  a  certain 
amount  of  the  advertising  appropria¬ 


tion  to  keep  the  public  eye  after  the 
newspaper  publicity  has  ceased  in 
June  following  the  ship’s  arrival.  To 
date,  the  first  three  voyages  have 
been  sold  out. 

ASKS  FLOOD  NEWS  SERVICE 

Congrett  Bill  Would  Place  Retpo*. 
sibility  on  Weather  Bureau 

tSpi'cial  to  Editor  &  Publishei) 

Washington,  D.  C.,  April  14— The 
Weather  Bureau  will  no  longer  depend 
upon  the  ordinary  news  gathering 
and  disseminating  agencies  for  infor¬ 
mation  on  floods,  if  Congress  adopts 
a  recommendation  contained  in  a  bill 
submitted  by  Rep.  T.  T.  Brooks, 
R.,  of  Sewickley,  Pa. 

The  bill  provides:  “The  Chief  of 
the  Weather  Bureau  is  authorized 
and  directed  to  establish,  along  dig 
rivers  of  the  United  States  flowing 
through  potential  flood  areas,  such 
telephone,  telegraph,  radio  river-stage 
recorders,  distance-recording  gagPf 
cr  radio -telephone  stations  as  may 
'oe  necessary  to  provide  for  the  gath¬ 
ering  and  prompt  dissemination  by 
the  Weather  Bureau  during  the  flood 
seasons  of  accurate  information  as  to 
the  probable  extent  of  floods  in  such 
areas.” 
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OVER  1935 


3.067380 

LINES  OF  PAID  ADVERTISING 
FIRST  THREE  MONTHS  OF  1936 

540r557 

LINES  MOI^E  THAN  FOR 
FIRST  THREE  MONTHS  OF  1935 

1513.442  LINES  OF  LOCAL  ADVERTISING,  WHICH 
IS  224;009  LINES  MORE  THAN  IN  1935  -  -  -  - 

607, 980  LINES  OF  NATIONAL  ADVERTISING, 
WHICH  IS  163530  LINES  MORE  THAN  IN  1935 

965,958  LINES  OF  CLASSIFIED  ADVERTISING 
WHICH  IS  152, 4ia  LINES  MORE  THAN  IN  1935 


HALF 
A  MILLION 
CAIN 


These  two  newspapers  are 
getting  More  Adver¬ 
tising  because  they 
are  getting  their 
advertisers  more 
business 

A  BIG  YEAR 

^for  general  advertiaers  who 
use  San  Antonio  Express  and 
San  Antonio  Evening  News 
for  selling  the  Texas  market, 
during  this  State’s  Centennial 
Celebration. 

A  BIG  YEAR  in  Texas,  bring¬ 
ing  opportunities  to  increase 
their  Texas  business  to  ad¬ 
vertising  producers  of  food 
products,  beverages,  refriger¬ 
ators,  household  necessities, 
radio  equipment,  automobiles, 
wearing  apparel,  transporta¬ 
tion  and  building  materials. 

The  Express  and  The  Evening 
News  have  grown  by  con¬ 
sistently  publishing  complete 
newspapers  —  accurate,  de¬ 
pendable  and  interesting.  That 
is  why  they  are  the  home 
newspapers — the  (antily  news¬ 
papers — of  South  and  West 
Texas. 


SAN  AI^NIO  EVENING  NEWS 

c/ex:as'  7ore/77os&  Tleajspapers 
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consecutive  months 


the  net  paid  average  circulation  of 


THE  DETROIT  SUNDAY  TIMES 

has  been  more  than 


JANUARY,  1936...  400, 141 
FEBRUARY,  1936...  406,722 
MARCH,  1936...  407,31 9 


This  is,  by  many  thousands,  the  greatest  circulation 
of  any  Sunday  newspaper  in  Michigan  .  .  .  . 


Represented  Nationally  by  Hearst  International  Advertising  Service,  Rodney  E.  Boone,  General  Manager 
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POSITION?  IT’S  THE  BIG  BAD  WOLF; 
SOMETIMES  JUST  A  NO.  1  ALIBI 

Two  Kinds  of  Advertisers,  Says  Newspaper  Executive: 
Those  Who  Write  Effective  Copy,  and  Those 
Who  are  “Position  Hounds” 

By  SAMUEL  A.  SCHWARZ 


AdTertising  Manager  Rochmmtmr 

POSITION  —  (po-zish-on)  “The 
manner  in  which  a  thing  is 
placed” — in  advertising  vernacular, 
“Alibi  No.  1,  to  be  used  only  if  adver¬ 
tisement  flops.” 

A  newspaper  salesman  has  sold  an 
ad.  He  wants  to  make  himself  a  good 
fellow.  “I’ll  fix  you  up  with  a  good 
right-hand  page — and  on  top.”  And 
right  there  another  position  hound  is 
bom. 

A  merchandise  manager  or  store 
owner  puts  an  advertising  man  on  the 
carpet — "The  ad  did  not  pull,  etc.,  etc.” 

“That  blank-blank  paper— they  gave 
ug  a  rotten  position,”  says  Shaky 
Knees,  director  of  public  relations  for 
Smith’s  Emporium. 

“This  is  our  first  advertisement  in 
sixteen  years,”  writes  the  advertising 
director  for  a  chain  of  stores  to  a 
gmnll  city  newspaper.  “And  if  you 
will  put  it  on  page  three — top  of  page 
outside  right— and  the  business  we  do 
on  Friday  and  Satiu-day  is  better  than 
we  have  done  all  year  you  can  expect 
a  large  schedule  of  advertising  in  the 
future.” 

"This  is  a  new  account  with  us  and 
we  ask  you  to  throw  out  all  advertis¬ 
ing  that  pays  you  thousands  of  dol¬ 
lars  annually  so  that  we  can  take  a 
great  bow  with  our  new  customers,” 
is  what  a  firm  might  write  if  they  had 
the  courage. 

“Throw  that  big  department  store 
off  page  three  and  take  care  of  this 
20-inch  ad,”  is  another  request  if  you 
read  between  the  lines — and  in  the 
next  sentence— “We  know  that  you 
can’t  very  well  do  that  but  we’ve  got 
to  show  our  clients  that  we  made  this 
very  powerhil  plea  in  their  behalf.” 

Who  is  responsible  for  position,  is 
nol  so  important  as,  how  important 
is  position? 

Have  you  ever  heard  any  advertis¬ 
ing  genius  attribute  the  success  of  his 
advertising  campaign  to  the  position 
the  newspaper  or  magazines  gave  to 
his  copy?  Of  course  you  didn’t  You 
heard  him  wax  eloquent  about  his 
months  and  months  of  research,  his 
merchandising  study,  his  labor-pains 
with  headlines,  copy,  art  work.  He’ll 
bring  beads  of  perspiration  to  his  face 
telling  you  how  he  spent  months  on 
the  road,  talking  wiA  dealers,  job¬ 
bers,  traveling  with  his  salesmen,  rub¬ 
bing  elbows  with  bootblacks  and 
street  car  conductors — finding  out  how 
die  lower-half  buys — just  so  he  could 
give  birth  to  a  series  of  advertisements 
that  helped  him  become  front  page 
news  in  the  advertising  trade  papers — 
but  never  one  word  about  positions, 
good  or  bad. 

If  position  is  so  important  why  don’t 
retail  advertising  managers  sell  their 
employers  on  the  importance  of  pay¬ 
ing  the  preferred  charge  of  25  per 
cent  which  most  papers  have  on  their 
rate  cards.  If  the  Alpha  and  Omega 
of  cash-register  ringing  copy  depends 
solely  upon  top  or  outside  of  a  news¬ 
paper  page,  why  doesn’t  Mr.  Adver¬ 
tising  Manager  sell  his  immediate 
superior  on  the  fact  that  it  is  worth 
th«  extra  tax. 

Advertising  men  are  divided  into 
two  groups — those  who  write  effective 
copy — and  those  who  send  their  copy 
to  newspapers  marked  page  3,  5,  7, 
or  omit  Despite  powerful  surveys 
by  Prof.  Gallup,  Dr.  Starch,  Dr. 
Nystrom  and  others,  into  newspaper 
roKling  habits — position  is  still  the 
Big  Bad  Wolf  of  advertising. 

A  ready-to-wear  store  that  uses 


(N.  Y.)  Democrat  A  Chronicle 

more  newspaper  advertising  than  any 
other  store  of  its  kind  in  the  coimtry 
has  for  years  used  left-hand  pages  ex¬ 
clusively.  It  just  happens  that  the 
copy  this  store  runs  on  these  pages 
is  the  talk  of  advertising  men  all  over 
the  United  States.  Department  stores 
always  insist  that  their  advertising  go 
on  opposite  pages — apparently  forget¬ 
ting  that  one  of  these  pages  is  a  left- 
hand  page. 

Suppose  that  a  buyer  or  merchan¬ 
dising  man  objected  to  his  copy  being 
placed  at  the  bottom  or  the  left-hand 
side  of  his  store’s  full-page  advertise¬ 
ment.  He’d  be  sent  to  the  place  where 
the  inmates  cut  out  paper  dolls  for  a 
living  and  think  that  they  are  Napo¬ 
leon.  Sound  ridiculous?  How  far  is 
that  removed  from  the  advertising 
man  who  says  to  the  newspaper  sales¬ 
man — “Don’t  put  our  ad  on  the  inside 
of  the  page — or  the  bottom — ^nobody 
reads  that  part  of  the  page.” 

Can  any  advertising  be  buried  more 
than  a  classified  ad?  Yet  ask  the 
classified  manager  of  any  large  news¬ 
paper  to  give  you  specific  results  on 
some  of  the  ads  his  paper  has  run — 
at  the  bottom  of  pages,  set  solid,  with 
no  illustrations,  with  no  large  head¬ 
lines,  with  no  120-point  prices  to 
“catch”  the  reader’s  eye. 

Is  position  the  “Open  Sesame”  to 
resultful  advertising?  Any  advertis¬ 
ing  man  will  tell  you — off  the  record — 
that  it  isn’t  In  some  cities  the  adver¬ 
tising  from  the  largest  department 
store  appears  on  the  forward  pages — 
in  some  cities  it  appears  on  the  back 
pages — in  offier  cities  it  appears  in  the 
first  section  and  then  again  a  store 
may  insist  on  being  put  in  the  second 
section  or  third  section.  Not  all  de¬ 
partments  are  located  on  the  right- 
hand  side  of  the  aisles  or  directly  in 
front  of  the  elevator.  Yet  they  at¬ 
tract  customers  and  prove  profitable. 

Do  readers  of  newspapers  stop  read¬ 
ing  papers  at  a  certain  page?  Does 
anyone  know  definitely  how  readers 
absorb  the  news  and  the  advertising? 
Or  are  all  these  theories  based  on  per¬ 
sonal  likes  or  dislikes  or  on  the  pet 
beliefs  of  the  store  owners?  Ever 
hear  of  an  advertising  manager  of  a 
store  objecting  to  a  free  publicity  story 
or  picture  on  a  left-hand  page — or  at 
the  bottom?  If  he  thou^t  nobody  ever 
read  that  part  of  the  paper  he’d  pro¬ 
test  plenty  even  if  he  didn’t  pay  for 
it.  The  reading  sequence  of  such  sec¬ 
tions  of  a  newspaper  as  sports,  finan¬ 
cial,  editorial,  society,  comic,  city 
news,  foreign  news  has  been  given  in 
dozens  of  surveys.  The  important  part 
of  these  investigations  is  all  of  them 
are  read — some  are  read  more  in¬ 
tensely  than  others — but  the  fact  re¬ 
mains  that  what  these  pages  contain 
is  more  important  than  in  what  part 
of  the  paper  they  can  be  found.  Ask 
any  reader  of  a  newspaper  what  he 
reads  first  and  you’ll  find  that  he’ll 
tell  you  he  reads  such  and  such  news 
— not  pages  6-9-  or  12.  He  reads  in¬ 
teresting  news,  features,  etc.,  not  page 
numbers  of  top  or  bottom  of  pages  or 
inside  or  outside  of  pages. 

Some  newspaper  salesmen  immedi¬ 
ately  become  apologetic  when  the  sub¬ 
ject  of  position  is  brought  up.  They 
try  to  be  smooth  and  suave  when  Mr. 
Big  Linage  goes  into  a  tirade  because 
his  advertising  appeared  on  a  left- 
hand  page  or  a  black  ad  was  his  next 
door  neighbor.  So  to  even  up  mat¬ 
ters  the  newspaper  salesman  cringes 
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and  crawls  and  promises  to  “Take 
better  care  of  him  the  next  time”  and 
all  the  time  fortifies  Mr.  Big  Linage 
in  his  belief  that  there  “Must  be  some¬ 
thing  to  this  position  business — even 
the  newspaper  advertising  man  agreed 
with  me  and  promised  to  do  better — 
or  gave  a  re-nm.” 

The  merits  of  page  positions?  Yes, 
every  page  has  merit.  It  merits  the 
attention  of  every  reader  of  any  news¬ 
paper  that  carries  the  advertisement — 
provided  that  advertising  has  reader 
appeal — provided  that  advertisement 
had  reader  interest —  provided  the  il¬ 
lustrations  have  eye-iq>peal — provided 
the  merdiandise  has  value-appeal — 


provided — in  other  words,  that  adver¬ 
tiser  has  told  a  sound,  sensible  mer¬ 
chandising  story  effectively.  Any 
newspaper  advertisement  will  bring 
business  if  it  is  sincere  and  convinc¬ 
ing.  It  makes  no  difference  if  it  is 
page  5  or  on  page  35.  Don’t  take  my 
word  for  it — ask  the  most  successful 
merchants  in  the  country.  They  have 
the  proof — ^you’ll  find  it  in  the  income 
tax  reports  they  file  with  Uncle  Sam. 

ANNUAL  FISHING  CONTEST 

The  Detroit  Free  Press,  for  the  fifft 
consecutive  year,  is  sponsoring  an  all- 
Michigan  fishing  contest,  with  tro¬ 
phies  to  be  awarded  in  12  classes. 


NET  PAID  AVERAGE 
CIRCULATION  FOR 
MARCH  1936  .  .  . 


1 13,262 

Total  City  .  .  .  75,164 
City  Home  Delivered  .  .  .  61,891 

Printing  all  the  news,  complete, 
fair  and  accurate  The  Minneapolis  Star 
has  grown  steadily.  With  44  branch  sta' 
tions  dotting  the  city,  82%  of  The  Star’s 
city  circulation  now  goes  home  by  car¬ 
rier  every  evening  on  the  dot.  It's  only 
natural  that  this  newspaper  now  has  the 
largest  evening  home  delivered  circula¬ 
tion  in  Minneapolis. 

The  Minneapolis 

STAR 

“Largest  Evening  Home  Delivered  Circulation  in  Minneapolis.** 
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Since  the  A.  N.  P.  A.  Convention  of 
1935,  NEA  Service  has  added  47  new 
client  newspapers.  They  are  listed 
herewith. 

They  cere  all  subscribers  to  the  NEA 
doily  budget  service.  The  list  does 
not  include  the  many  papers  that 
added  NEA  Sunday  comic  and 
magazine  pages. 

(And  remember  that  NEA  is  sold  on 
an  exclusive  territorial  basis  and 
therefore  is  not  available  to  all 
newspapers.) 

Thus,  continued  growth  again  demon¬ 
strates  the  exceptional  value  of  the 
NEA  feature  service  for  every  depart¬ 
ment  of  the  newspaper. 


NEWCOMERS 

Santa  Rosa,  Calif.,  Republican 
Alamosa,  Colo.,  Courier 
Hartford,  Conn.,  Times 
Moscow,  Idaho,  News-Review 
Carroll,  Iowa,  Herald 
Spencer,  Iowa,  Reporter 
Hammond,  La.,  Courier 
Minneapolis,  Minn.,  Star 
McComb,  Miss.,  Enterprise 
Tupelo,  Miss.,  journal 
Scottsbiuff,  Neb.,  Star-Herald 
Portales,  N.  M.,  Valley  News 
Danville,  N.  Y.,  Breeze 
Ithaca,  N.  Y.,  Journal 
Kingston,  N.  Y.,  Leader 
Ogdensburg,  N.  Y.,  Journal 
Kinston,  N.  C.,  Herald 
Williston,  N.  D.,  Herald 
Toronto,  Ohio,  Tribune 
Xenia,  Ohio,  Gazette 
Aitus,  Okla.,  Times-Democrat 
Wewoka,  Okla.,  Times-Democrat 
Roseburg,  Ore.,  Times 
Lancaster,  Pa.,  Intelligencer-Journal 
Pottsville,  Pa.,  Journal 
Mahanoy  City,  Pa.,  Record-American 
Phillipsburg,  Pa.,  Journal 
Stroudsburg,  Pa.,  Record 
Nashville,  Tenn.,  Banner 
Trenton,  Tenn.,  Bulletin 
Childress,  Texas,  index 
Marshall,  Texas,  News-Messenger 
Tyler,  Texas,  Courier-Times 
Vernon,  Texas,  Record 
Martinsville,  Va.,  Bulletin 
Everett,  Wash.,  News 
Keyser,  W.  Va.,  Mineral  Daily  News 
Logan,  W.  Va.,  Banner 
Portage,  Wis.,  Register  Democrat 
Shawano,  Wis.,  Leader 
Laramie,  Wyo.,  Bulletin 
Anchorage,  Alaska,  Times 
Juneau,  Alaska,  Press 
Lethbridge,  Alberta,  Herald 
Sydney,  Nova  Scotia,  Post  Herald 
Timmins,  Ont.,  Press 
Mexico  City,  Mex.,  Avante 
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Rochester’s  Bloomfield 

Like  many  another  promotion  man, 
Howard  Bloomfield,  promotion 
manager  of  the  Rochester  Democrat 
and  Chronicle,  has  made  photography 
his  hobby.  And  like  many  another 
promotion  man  he  is  making  use  of 
his  hobby  in  his  work.  Bloomfield’s 
specialty  is  motion  picture  photog¬ 
raphy  and  he  finds  it  a  useful  hobby 
in  the  preparation  of  the  weekly  news¬ 
reel  sponsored  by  the  Democrat  His 
newspaper  owns  a  complete  equip¬ 
ment  for  making  synchronized  soimd 
motion  pictures.  The  pictxu'es  deal  with 
local  news  items  and  newspaper  activi¬ 
ties.  Elach  reel  is  about  300  feet  long. 
’The  city  editor  acts  as  master  of  cere¬ 
monies.  Because  of  the  local  appeal 
of  the  films  the  theatres  of  Rochester 
gladly  show  them  on  their  screens 
and  allow  them  to  be  accompanied  by 
a  generous  amount  of  promotion  from 
the  Democrat  The  newsreel  has  a 
weekly  audience  of  about  75,000.  Elx- 
amples  of  the  subjects  covered:  Inter¬ 
views  with  famous  men  visiting 
Rochester,  especially  those  who  write 
for  Democrat  and  Chronicle,  such  as 
Mark  Sullivan  and  Dr.  Albert  Wig- 
gan;  camera  stories  of  newspaper  en¬ 
terprises  such  as  tournaments  and 
sports  events,  cooking  schools,  carrier 
boy  parties;  safe  driving  campaigns; 
interviews  with  public  officials.  The 
films  are  made  in  the  Democrat’s  plant 
and  cost  but  $50  each  week.  Bloom¬ 
field  considers  it  money  well  spent 
The  paper  has  also  prepared  a  com¬ 
plete  sound  motion  picture  of  the  op¬ 
eration  of  its  plant  from  the  news 
room  to  the  finished  product  This  is 
being  shown  at  schools,  churches. 
Granges.  The  same  voice  that  is  heard 
on  the  Democrat  and  Chronicle’s 
nightly  news  broadcasts  describes  the 
picture  in  the  films. 

It  sounds  like  an  ambitious  program 
for  a  medium-sized  newspaper,  but 
Howard  enjoys  it  thinks  it  is  entirely 
practical  for  any  newspaper,  considers 
it  just  about  the  most  valuable  part 
of  his  paper’s  promotion  activities. 

He’s  bron  promotion  manager  of  the 
Democrat  and  Chronicle  for  three 
years.  As  a  matter  of  fact  he  organ¬ 
ized  the  paper’s  promotion  depart¬ 
ment  Although  it  employs  only  three 
full-time  men  it  is  the  largest  promo¬ 
tion  department  in  the  Gannett  Group. 
Ihe  three  men,  however,  occupy  a  lot 
of  office  space — 1,200  feet  to  be  exact 
'They  do  all  »the  promotion  for  the 
paper,  advertising  promotion  as  well 
as  circolation. 

Before  going  to  the  Democrat  and 
Chronicle,  Bloomfield  was  with  sta¬ 
tion  WHTC,  another  Gannett  enter¬ 
prise.  There  he  served  as  a  writer, 
announcer  and  promotion  manager. 
He  was  with  WHEC  for  11  years. 

His  middle  name  is  Brookes.  It’s 
his  mother’s  name.  He  was  bom  in 
Newark  Valley,  N.  Y.,  32  years  ago. 
He’s  been  married  for  ten  years  and 
is  the  father  of  two  children — Con¬ 
stance,  nine,  and  Barbara,  five.  Both 
girls  have  pretty  names.  He  doesn’t 
go  in  for  sports  very  much,  although 
he  plays  a  little  tennis  in  summer  and 
bowls  a  little  in  winter.  Not  unlike 
other  promotion  men  he  hopes  some 
day  to  write  a  good  book.  He’s  al¬ 
ready  had  a  few  articles  in  magazines. 

He  has  a  good,  strong  stomach.  In 
other  words,  his  favorite  meal  is  Bos¬ 
ton  baked  beans,  followed  by  hot 
apple  pie.  He  says  he  doesn’t  drink. 
•  *  • 

Big  Days  for  Pittsbnrgli 

PITTSBURGH  is  coming  back  and 
Pittsburg  promotion  men  are 
taking  an  important  part  in  promoting 
the  comebadc.  WiUi  ads  in  news¬ 
papers  throu^out  the  country,  with 


ads  in  trade  papers,  they  are  telling 
business  men,  space  buyers,  of  the  new 
sales  opportunities  created  by  the 
flood.  Some  advertisers  may  be  in¬ 
clined  to  stay  away  from  a  territory 
hit  by  a  flood  and  yet  it  should  be  as 
plain  as  day  that  people  are  forced  to 
buy  more  things,  spend  more  money 
after  an  event  like  this.  Think  of  the 
money  that  Pittsburgh  is  spending, 
will  spend  to  replace  clothes  that  have 
been  destroyed,  furniture  that  has 
been  washed  away,  buildings  that  have 
been  destroyed  by  the  raging  waters. 

Wisely  the  Pittsburgh  Press  visual¬ 
izes  Pittsburgh’s  spmt  in  buying  with 
photographs  of  buying  scenes.  In 
this  trade  paper  ad  are  pictures  show¬ 
ing  hurrying  crowds  on  streets  that 
were  covered  with  water,  spending 
crowds  in  stores  that  got  the  worst  of 
the  flood. 


nil  MMa#  n«> 
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“The  flood  is  over”  begins  the  copy 
and  “life  goes  forward  in  Pittsburgh” 

.  .  .  “Pittsburg  is  spending  its  way 
forward!  Spending  its  way  to  the  tune 
of  millions  for  reconstruction,  more 
millions  for  restoration,  and  still  more 
millions  for  the  everyday  necessities 
of  life.  .  .  .  More  food,  more  ciga¬ 
rettes,  more  automobiles,  more  every¬ 
thing  is  being  bought  in  a  teirific 
buying  stu-ge.” 

In  small  tyi>e  imder  the  heading 
“What  the  facts  show,”  the  text  refers 
to  the  increase  in  steel  production,  the 
increase  in  electrical  equipment  and 
the  fact  that  all  Pittsburgh  depart¬ 
ment  stores  are  open  for  normal  op¬ 
eration. 

Under  the  signature  of  the  Pitts¬ 
burgh  Press  appear  the  names  of  26 
Pittsburgh  trade  associations  and  civic 
organizations.  While  their  presence  in 
the  ad  is  not  explained,  the  assump¬ 
tion  is  that  they  are  cooperating  with 
the  Press  in  its  efforts  to  promote 
Pittsburgh’s  comeback.  It’s  a  timely, 
appropriate,  convincing  ad. 

These  must  be  stirring  days,  tough 
days  for  the  men  in  Pittsbingh’s  pro¬ 
motion  departments.  How  would  you 
like  to  be  in  Dan  Sullivan’s  boots  ri^t 
now— and  with  the  A.  N.  P.  A.  con¬ 
vention  only  a  week  away? 

•  *  • 

After  we  wrote  the  above,  we  no¬ 
ticed  the  same  copy  in  the  form  of  a 
full  page  newspaper  ad,  only  this 
time  the  ad  was  sign^  by  Mr. 
Hearst’s  Sun-Telegraph.  So,  appar- 
ently,  the  Pittsburg  papers  have 
joined  together  to  promote  Pittsbiu-gh- 
after-the-Flood.  We  can’t  refrain 
&om  asking  a  question  and  express¬ 
ing  a  hope.  'The  question:  Since 
they  are  using  the  identical  copy  why 
don’t  the  papers  sign  the  ads  jointly 
and  add  that  much  more  weight  to 
them?  Tlie  hope:  That  after  the 
emergency  is  past  Pittsburgh  papers, 
having  tasted  the  benefits  of  coopera¬ 
tion,  will  continue  to  cooperate  in  pro¬ 
moting  the  Pittsburgh  market. 

Allen  French. 

FUR  MAGAZINE  PLANNED 

Atlas  Publishing  Company,  Inc., 
N.  Y.,  will  begin  publication  on  May 
1  of  Furs,  a  national  monthly. 


$78,000,000  BRIDGE 
IS  BRINGING  THEM 
TO  OAKLAND--- 

New  Manufactories  .  .  .  New  Retail  Stores  .  .  . 
New  Workers  .  .  .  New  Payrolls  .  .  .  New  Homes 
.  .  .  New  TRIBUNE  Subscribers  .  .  .  New  Buyers 
for  Your  Products  .  .  .  are  steadily  coming  into 
Oakland — 3rd  Pacific  Coast  Market!  Saturday, 
November  7,  this  year — is  the  Official  Opening 
date  for  traffic  across  the  new  $78,000,000.00 
Oakland-San  Francisco  Bay  Bridge!  An  epochal 
day  in  the  history  of  the  West! 

For  ''Class  A"  Sale  s — 

Use  "Class  A"  Schedules  in 

The  OAKLAND  TRIBUNE 

Oakland,  and  its  great  Eastbay  Empire  —  is 
destined  to  become  one  of  the  Nation’s  foremost 
“white  spots”  for  all  channels  of  business.  Keep 
your  sales  pressure  up  in  this  rapidly  expanding 
market  with  “A”  schedules  in  the  OAKLAND 
TRIBUNE — for  62  years  the  dominating  news¬ 
paper  in  its  field  in  circulation,  linage  and 
BUYim  POWER! 


One  of  the  W est's  Great  Netvspapers 
National  Representatives: 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 
Repieseulatives  for  Magazine  and  Comic  Section 
Color  Advertising: 

ASSOCIATED  WEEKLY 

Jew  ^'ork  Chicago  Detroit  San  Francisco  Los  Anjeles 


Editor  &  Publisher  j  or  April  18,  1936 


UP  1.  CIRCULATION 

Chicago  Daily  TIMES  Circulation  for  the  first 
three  months  of  1936  averaged  271,930 — an  increase 
of  54,726  or  25%  over  the  same  period  last  year. 

UP  2.  RETAIL  DISPLAY 

Advertising  in  the  TIMES  for  the  first  three 
months  of  1936  increased  111,011  lines  or  13.7% 
over  the  same  period  last  year.  March  was  the 
29th  consecutive  month  of  gain  in  this  classifica¬ 
tion. 

UP  2.  GENERAL  DISPLAY 

Advertising  for  the  first  three  months  of  1936  in¬ 
creased  52,242  lines — a  gain  of  23.7%. 


Chicago  newspaper  readers  are  turning  to  the 
TIMES  because  it  is  the  kind  of  a  newspaper  they 
like  to  read.  Advertisers  are  turning  to  the  TIMES 
because  it  produces  business  at  low  cost. 

The  combination  resulted  in  the  Daily  TIMES 
being  forced  to  omit  31  colunms  of  advertising 
from  the  Friday  edition  March  24. 

pTHEi  gl  TIM.es 

imkiWK  NBWSMkM» 


NATIONAL  RETKLSKNTATIVES 

SAWYER.FERGUSON-WALKER  CO. 
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Editor  &  Publisher  for  April  18,  1936 


EASTER  BRINGS  BROAD 
SALES  ADVANCE 

(Continued  from  page  9) 


Local  newspaper  advertising  linage 
showed  the  biggest  increase  in  the 
boot  and  shoe  classification  with  a 
gain  of  9,419  lines,  or  14  per  cent.  De¬ 
partment  store  linage  increased  53,092 
lines,  or  9.7  per  cent.  Retail  adver¬ 
tising  jumped  62,506,  or  4.5  per  cent 
over  a  year  ago,  and  clothing  advertis¬ 
ing  increased  10,476  lines,  or  4.3  per 


ATLANTA 

Pre-Easter  retail  trade  in  the  At¬ 
lanta  area  spurted  upward  from  10  ^  _ 

to  15  per  cent  over  the  corresponding  Advertising  linage  comparisons 

pre-holiday  week  of  last  year,  a  sui^  based  on  the  two  weeks  prior  to 
vev  of  major  stores  here  indicated,  both  this  year  and  last.  The 

This  increase.  Sixth  Federal  Reserve 


30  per  cent,  above  that  of  the  Easter 
season  last  year,  merchants  and  the 
Minneapolis  Retail  Credit  Association 
estimate.  The  latter  was  forced  to 
add  help  to  its  staff. 

The  gains,  merchants  said,  were  re¬ 
markable  in  view  of  the  lateness  of 
the  season.  Temperatures  earlier  in 
the  week  Were  well  below  freezing 
and  snow  was  in  the  air.  The  un¬ 
favorable  weather  failed  to  set  back 
purchasing  materially,  however,  but 
with  the  uphim  of  the  mercury,  the 


The  California  and  Arizona  gtio 
was  145;  that  of  Oregon  and  Wash¬ 
ington,  118,  and  that  of  Utah  and 
Southern  Idaho,  1.6.  Eighty-five  d 
the  100  reporting  stores  had  increased 
sales. 

Walter  Warren,  Pacific  Coast  finan. 
cial  editor  for  Associated  Press,  re- 
ported  that  a  Coast  survey  had  shown 
the  general  retail  trade  situation  the 
best  for  Easter  since  1939.  Stores  in 
Seattle  reported  as  much  as  35  per 
cent  increase  in  Easter  sales,  Portland 


periods  covered  are  March  29  to  .  .  _ 

District  figures  disclosed,  kept  close  Aoril  11  19.36  and  April  7  to  April  20,  crowds  Friday  and  Saturday  grew  to  8  to  10  per  cent  better  and  California 


Step  with  March  and  first-quarter 
gains,  which  were  recorded  as  9  and 
11  per  cent,  respectively. 

Merchants  reported  a  lively  demand 
for  lower-priced  items,  which  led  the 
advance,  thou^  many  so-called 
“luxury”  lines  shared  in  the  gain. 
There  was  a  strong  demand  for  shoes, 
with  new  colors  in  men’s  footwear 
strengthening  the  trade. 

Retailers  generally  conceded  that 
constant  rainy  weather  almost 
throughout  pre-Easter  week  pre¬ 
vented  a  volume  of  trade  which  would 
have  sent  die  gain  as  high  as  20  per 
cent  The  tornado  in  nearby  Gaines¬ 
ville  early  in  the  week,  and  the  conse¬ 
quent  pouring  of  $225,000  in  storm  re¬ 
lief  contributions  into  the  Red  Cross 
coffers  were  held  to  have  had  but 
litde  effect  on  pre-Easter  buying. 


1935. 


CLEVELAND 

Newspaper  advertising  kept  pace 
with  increased  department  store  sales 
during  the  Easter  season  in  Cleveland. 

During  the  two  weeks  preceding  the 
spring  holiday,  total  advertising  linage 
in  the  three  leading  newspapers 
showed  a  substantial  gain  as  com¬ 
pared  to  the  corresponding  two  weeks 
of  a  year  ago.  Department  stores  re¬ 
ported  gains  of  approximately  20  per 
cent  over  last  year. 

The  increased  advertising  was  called 
remarkable  because  of  the  backward 
spring  weather  throughout  the  first 
ten  days  of  April.  Snow,  rain  and 
cold  almost  every  day  caused  several 
stores  to  cancel  advertising  already 
in  composing  rooms.  Almost  fifty 
columns  was  lost  by  one  newspaper 
alone  due  to  that  fact. 

Easter  buying  in  Cleveland  was  re¬ 
tarded  until  the  final  week  before 
Easter  but  when  the  shoppers  did 
come  out,  they  spent  plenty  of  money 
and  sales  soared  from  April  6  to  April 
11. 

“Cleveland  merchants  had  the  best 
Easter  business  in  six  years,”  accord¬ 
ing  to  William  Gray,  secretary  of  the 
Retail  Merdiants  bomd. 

“Sales  were  up  approximately  20 
per  cent  over  last  year.  Business  was 
especially  good  in  accessories  for 
women  and  clothing  for  diildren.  In 
fact,  the  whole  family  appeared  to  be 
pretty  well  outfitted.” 

In  advertising,  all  three  Cleveland 
papers  gained  during  the  final  week 
before  Easter. 


ST.  LOUIS 

St  Louis’  retailers  used  12.8  per 
cent  more  advertising  display  linage 
in  the  city’s  three  daily  newspapers 
last  week  to  stimulate  Ekister  business 
than  they  did  a  year  ago  during  the 
comparable  week  immediately  pre¬ 
ceding  that  holiday. 

That  the  extra  advertising  was  re¬ 
sultful  was  indicated  by  the  increase 
in  business  of  nearly  all  lines  of  mer¬ 
chandise.  The  gains  were  made  de¬ 
spite  the  fact  that  this  has  been  the 
coldest  April  in  the  history  of  the  St. 
Louis  weather  bureau. 

Department  store  sales  gained  stead¬ 
ily  during  the  ten  days  immediately 
preceding  Easter,  and  are  estimated 
to  have  been  about  12  per  cent  ahead 
of  last  Easter.  In  department  stores, 
women’s  ready-to-wear  and  acces¬ 
sories  and  men’s  clothing  and  furnish¬ 
ings  showed  an  even  greater  gain,  be¬ 
cause  of  a  falling  off  in  sales  of  home- 
fumishings,  blamed  on  unseasonable 
weather. 

Women’s  specialty  shops  were  about 
10  per  cent  ahead  of  l^t  year,  with 
coats  and  dresses  taking  the  lead. 
Women’s  shoe  stores  were  about  10 
to  15  per  cent  ahead.  Millinery  shops 
had  record  breaking  crowds  last  week. 

Sales  of  men’s  ^ops  are  about  20 
per  cent  ahead,  gains  being  made  not 
only  by  the  best  stores  but  also  by 
the  popular  price  chains.  Suits,  top¬ 
coats  and  neckwear  were  the  big 
items. 

In  the  Eli^tfa  Federal  Reserve  Dis¬ 
trict  it  is  estimated  that  all  retail 
sales  are  up  about  8  per  cent  Louis¬ 
ville,  Ky.,  was  outstanding,  money  be¬ 
ing  more  plentiful  because  of  the  good 
prices  realized  by  tobacco  planters 
for  their  crops.  Business  in  Memphis, 
Tenn.,  also  was  better. 


record  proportions. 

Shoes,  millinery,  dress  accessories, 
children’s  apparel,  women’s  wear  and 
men’s  clothing  predominated  in  the 
demand,  but  sales  of  toys,  gift  items, 
candy,  jewelry  and  sporting  goods 
contributed  heavily  to  the  total. 

The  call  for  groceries,  staple  goods 
and  hardware  also  widened,  with  fur¬ 
niture,  house  himishings  and  elec¬ 
trical  appliances  somewhat  slower  in 
movement.  Trade,  for  the  most  part, 
in  the  latter  three  was  for  future  de¬ 
livery  as  soon  as  spring  building  and 
remc^eling  can  be  undertaken. 

Presaging  an  uptrend  in  building 
also,  building  permits  so  far  in  April 
totaled  $94,065  as  compared  with  $89,- 
620  in  the  corresponding  period  a  year 
ago. 


CHICAGO 

Despite  weather  hindrances,  Blaster 
retail  trade  in  Chicago  increased  ap¬ 
proximately  15  per  cent  this  year  over 
the  same  period  a  year  ago,  according 
to  conservative  estimates  obtained 
here  today.  Newspaper  advertising 
ran  well  ahead  of  the  totals  for  1935 
for  the  two  weeks  prior  to  Blaster. 

Last  week’s  sales  with  the  larger 
State  street  stores  gained  between  15 
to  20  per  cent  over  the  like  period  a 
year  ago.  Due  to  the  difference  in 
dates,  this  was  a  comparison  of  the 
final  1936  pre-Blaster  week  with  the 
Palm  Sunday  week  of  last  year.  An¬ 
other  report,  released  by  the  Chicago 
Association  of  Commerce,  shows  de¬ 
partment  stores  and  other  retail  out¬ 
lets  reported  a  turnover  10  to  40  per 
cent  ahead  of  1935.  It  was  stated  the 
40  per  cent  increase  applied  to  some 
specialty  shops. 


KANSAS  CITY 

Dollar  volume  of  retail  trade  in  the 
Tenth  Federal  Reserve  District  the 
week  preceding  Blaster  holiday  reached 
a  new  seasonal  peak  since  1929.  Ac¬ 
cording  to  preliminary  figures  of  lead¬ 
ing  department  and  ready-to-wear 
distributors.  The  gain  over  1935  was 
placed  at  10  per  cent. 

Inclement  weather  and  the  late 
spring  kept  a  number  of  merchants 
from  making  commitments  for  spring 
merchandise,  but  the  burst  of  buying 
which  arrived  the  last  week  of  March 
brought  hurried  calls  to  wholesalers 
and  the  primary  markets  for  fill-ins. 

Department  store  sales  for  the  week 
preceding  Blaster  were  about  6  per 
cent  larger  than  in  the  1935  peri^: 
Women’s  ready-to-wear  lines  reported 
a  gain  of  from  10  to  30  per  cent; 
men’s  furnishings  showed  an  increase 
of  nearly  10  per  cent;  jewelry  sales 
were  up  15  per  cent;  house  furnish¬ 
ings  showed  little  change. 


DALLAS 

Blaster  sales  in  retail  stores  averaged 
well  above  last  year  throughout  the 
entire  Eleventh  Federal  Reserve  Dis¬ 
trict,  and  advertising  showed  a  slight 
increase. 

Specialty  shops  and  ready-to-wear 
departments  in  department  stores  led 
in  the  percentages,  doing  approxi¬ 
mately  20  per  cent  more  business  in 
Blaster  hats,  dresses,  shoes  and  imder- 
wear  than  last  year. 

Department  stores  as  a  whole  in- 
crea^  their  sales  by  approximately 
10  per  cent  during  the  two  weeks  be¬ 
fore  Blaster,  as  compared  with  the 
same  period  before  Blaster  of  last 
year. 

Larger  jewelry  stores  maintained  an 
increase  of  approximately  15  per  cent, 
the  increase  accoimted  for  largely  in 
large  purchases  of  fine  jewels. 

Grocery  stores  continued  to  register 
gains  of  aroimd  10  per  cent,  in  both 
large  and  small  communities,  larger 
conununities  leading  slightly. 

Newspaper  advertising  in  the  larger 
cities  was  up  approximately  5  per 
cent,  slightly  more  in  smaller  cities. 


12  to  20  per  cent  higher  “in  a  rou^ 
estimate  based  on  samplings  here  and 
there,”  he  said.  He  placed  the  aver¬ 
age  at  12  to  15  per  cent. 

A  United  Press  survey  pointed  out 
that  increased  trade  was  in  the  face  of 
generally  higher  prices.  Dun  4 
Bradstreet  reported  San  Franciaeo’i 
Easter  trade  as  “extraordinarily  good, 
particularly  in  men’s  and  women's 
furnishings.”  This  agency  reported 
individual  store  gains  up  to  25  per 
cent,  with  severed  claiming  100  per  i 
cent  gains. 

Coastwise  reports  were  that  gains 
were  not  confined  to  the  usual  Easter 
featvu^s,  but  extended  to  agricultural 
implements.  Small  communities  are 
obtaining  the  highest  prices  for  farm 
commodities  for  five  years,  boosting 
trade  enormously.  Indicative  of  spe¬ 
cial  conditions  were  reports  that  some 
stores  in  Petaluma,  Cal.,  egg  carter, 
had  business  that  exceeded  that  of  the 
Christmas  season,  and  of  widespread 
purchasing  that  spread  to  25  per  cent 
gains  for  auto  accessories  in  a  few 
Pacific  Northwest  points. 

There  also  were  indications  fiiat 
cities  are  beginning  to  catch  up  with 
agricultural  communities  in  the  pur¬ 
chasing  of  new  automobiles. 


MINNEAPOLIS 

Sunny  skies  and  warmer  tempera¬ 
tures  the  past  couple  of  days  here 
sent  retail  trade  rocketing  near  to  a 
six-year  hi^. 

Streets  and  stores  in  the  loop  were 
jammed  as  shoppers  made  last  minute 
dashes  for  finery  with  which  to  join  district’s  gain  for  the  first  quarter  to 
the  Blaster  parade.  11.3  per  cent  for  department  and  simi- 

In  volume,  the  trade  will  run  in  ex-  lar  stores  and  to  14  per  cent  for  all 
cess  of  20  per  cent,  probably  close  to  reporting  stores. 


SAN  FRANCISCO 

Blaster  retail  trade  for  the  Twelfth 
Federal  Reserve  District,  comprising 
California,  Oregon,  Washington,  Ari¬ 
zona,  Utah  and  Southern  Idaho,  in¬ 
creased  on  an  average  of  from  12  to 
15  per  cent  over  that  of  1935  and 
proved  the  best  since  1930,  reports  re¬ 
vealed. 

Retail  advertising  made  lesser  gains, 
but  generally  continued  its  steady  im¬ 
provement,  it  was  estimated  on  the 
basis  of  figures  and  personal  reports 
available. 

These  statements  are  based  on 
Media  Records  and  Twelfth  District 
Federal  Reserve  reports  showing  the 
pre-Blaster  trends;  surveys  made  on 
the  Coast  by  the  press  associations. 
Dun  &  Bradstreet  reports  and  com¬ 
ments  from  newspaper  advertising 
executives. 

Latest  available  figures  from  the 
Federal  Reserve  Bank  at  San  Fran¬ 
cisco,  released  April  11,  served  but  to 
show  the  pre-Easter  trend.  Depart¬ 
ment  and  similar  stores  in  the  Twelfth 
District  gained  13.6  per  cent  in  March 
over  March  of  1935,  topping  all  other 
Federal  Reserve  districts  in  the  per¬ 
centage  increase.  This  brought  the 


$100,000  WILLIAMS  FUND 

Subscriptions  Sought  to  Honor  Mit- 
souri  Dean’s  Memory 

Subscriptions  payable  in  10  semi¬ 
annual  installments  are  being  solicited 
by  the  Walter  Williams  Memorial 
Journalism  Foimdation  Commioion 
which  is  seeking  to  raise  $100,000  for 
establishment  of  a  perpetual  endow¬ 
ment  and  foundation  in  memory  of  the 
founder  of  University  of  Missouri 
school  of  journalism,  promote  inter¬ 
national  peace  and  carry  out  other 
objectives  of  Dr.  Williams.  The  trus¬ 
tees  hope  to  complete  the  fimd  by 
May  1. 

The  executive  committee  is  com¬ 
posed  of  Tom  K.  Smith,  president  of 
the  Boatmen’s  National  Bank,  SL 
Loviis,  chairman;  W.  L.  Bouchard,  for¬ 
mer  president  of  the  Missouri  Press 
Association;  James  Wright  Brovm, 
publisher  of  Editor  &  Publisher;  H.  J. 
Blanton,  member  of  the  imiversity’s 
Board  of  Curators;  Charles  C.  Clay¬ 
ton,  president  of  the  School  of  Jour¬ 
nalism  Alumni  Association;  Gov.  Guy 
B.  Park,  honorary  chairman;  Frank 
M.  McDavid,  president  of  the  Board 
of  Curators,  and  Dr.  Frederick  A 
Middlebush,  president  of  the  univa- 
sity,  honorary  vice-chairman;  Dean 
Frank  L.  Martin  of  the  School  of  Jour¬ 
nalism,  general  chairman,  and  R.  B. 
Price,  treasurer  of  the  university, 
treasurer. 


OFFICIALS  BAN  DAILIES 

The  Providence  (R.  I.)  Journal  and  j 
Eveving  Bulletin  are  being  denied  ac¬ 
cess  to  various  official  public  records  • 
in  Pawtucket.  City  Clerk  James  F- 
Kavney  who  is  being  sued  by  George 
Goudreau,  Journal  photographer,  for 
throwing  a  Bulletin  camera  in  the 
Blackstone  river,  April  10,  denied  the 
Bulletin  access  to  the  records  of  ^  , 
City  Council.  Other  officials  refusing 
information  to  Journal  reporters  in¬ 
clude  Albert  J.  Lemarre,  Commis¬ 
sioner  of  Public  Works  and  Treasurer 
Vincent  J.  McAloon. 


Harrisburg  is  now  more  Hosiery  Conscious 


Sol^^othes  for  a  Pittsbu?5^5h( 


but  in  Kansd^'City  IjpiY  said  it  like  this 


'Buy  Lillies  for  Easter"  —  a  Boston  Florist 


Selling  "Beauty"  in  New  York 
and  in  Kansas  City 


'^lecinliness" — for  a  Detroit  Laundry 


LINAGE 


PLUS 

One  of  the  mo 

t 

interesting  things  about  Superot 
Service  photos  to  publishers  is  th 
demonstrated  ability  of  solicitor 
to  take  them  and  use  them  to  s< 

t 

cure  a  wide  variety  of  advertiser  i 
in  rotogravure. 

Look  over  the  il 

lustrations  on  these  pages.  The- 
are  a  few  of  many  used  in  pair 
linage  advertising  bought  by  con 
cerns  ranging  from  beauty  shop: 
to  coal  yards. 

SuPEROTO  Service 
aims  at  all  times  to  provide  pho 
tographic  ammunition  for  all  typer 
of  retailers. 

SUPEROTO  SERVICE 

INTER  NATIONAl 
PAPER  COMPANY 
220  East  42nd  Si..  New  York  City 
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SUPEROTO  SERVICE  MEANS 


"  SUPEROTO  '■  made  from  selected  woods  in  modern  mills  and  held  to 
high  standards  of  uniformity  and  quality. 


A  skilled  technical  staff  always  at  the  customer's  service 


A  stimulating  service  to  rotogravure  editors  and  advertrsing  men,  sup¬ 
plying  them  with  dramatic,  forceful  photographs  for  both  editorial  and 
advertising  purposes 


INTERNATIONAL  PAPER  COMPANY 

220  EAST  42nd  STREET,  NEW  YORK  CITY 
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AUTO  COPY  GETS  INTO 
ITS  APRIL  STRIDE 


release  was  made  for  the  week  of  CNPA  NAMES  COMMITTEES  Clawson,  Exeter  Sun,  flat  newsprint. 

April  5  and  another  release  is  ex-  — - - Also,  Elliot  Hensel,  Oakland  Tribune, 

pected  the  week  of  April  19.  The  Groups  Approved  to  Carry  on  Coast  ;,dvertising  agencies  relations;  Bert 
copy  is  placed  by  the  United  States  Association’s  Affairs  Abraham,  Pittsburg  Post- Dispatch, 

Advertising  Agency.  California  Newspaper  Publishers  composing  room  costs;  Tobias  Larson, 

Up  in  Lansing  last  week  Reo  ad-  Association  committee  appointments  Claremont  Courier,  and  Louis  Meyer, 
vised  this  writer  that  the  spring  by  Frank  Rospaw,  Placentia  Courier,  Oakdale  Leader,  paper  house  rela- 
would  see  an  active  newspaper  drive  president  of  the  association,  have  re-  tions;  William  Shea,  Culver  City  Star- 
in  their  dealer  points  and  newspa-  ceived  approval  at  an  executive  meet-  jVeics,  directory;  George  Salvage,  Inyo 
pers  would  be  used  as  before.  ing  at  San  Francisco.  Chairmen  of  Independent  (for  weeklies)  and  Frank 

As  usual  at  this  time  .spring  touring  the  committees  are;  Paul  R.  Leake,  Baker,  San  Jose  Mercury- Herald 
numbers  are  making  their  appearance.  Woodland  Democrat,  membership;  (dailies),  for  newspaper  week  promo- 
The  New  York  World-Telegram  sec-  Uan  L.  Beebe,  Oroville  Mercury-  tion;  F.  M.  James,  Southern  California 
tion  appeared  April  G  and  the  New  Register,  communications;  Ed  S.  By-  Associated,  standing  audit  committee, 
York  Mirror  will  issue  its  Spring  l'ield,Selt»ia  Irrigator  and  Enterprise,  and  Will  R.  Sharkey,  and  Harry  Ham- 
Touring  Section  on  April  19th.  commercial  printing;  William  S.  Kel-  niond.  Riverside  Press  and  Enterprise, 

-  logg,  Glendale  News-Press,  legal  and  joint  advertising  department  devel- 

INLAND  TO  MEET  JUNE  2-3  legislative;  H.  B.  Cook,  Jr.,  San  Carlos  opment;  Samuel  G.  McClure  Santa 
The  regular  spring  meeting  of  the  Enquirer,  publicity  control;  Harry  I'Tonica  Outlook,  social  security;  W. 
Inland  Daily  Press  Association  will  lie  Butler,  San  Mateo  Times,  advertising  Kee  Maxwell,  Fullerton  News-Trib- 
held  at  the  Hotel  Sherman,  Chicago,  for  the  association  publication;  E.  R.  une,  insurance;  Neal  Van  Sooy,  Azusa 
Tuesday  and  Wednesday,  June  2  and  Lovett,  Palo  Alto  Times,  costs  and  Herald,  education,  and  Harold  Searles, 
3,  according  to  John  L.  Meyer,  Inland  linage;  J.  H.  Crothers,  Eureka  Hum-  Hollywood  Citizen-News,  circulation 
secretary.  boldt  Times,  roll  newsprint,  and  W.  S.  costs. 


"Personalized”  Campaign  on  Terra- 
plane  Draws  Plaudits  from  Pub¬ 
lishers  Ail  Over  Country — 
Chrysler  on  Radio 


(.Special  to  Kditos  &  Pcblisiies)  I 

Detroit,  April  13  —  Automotive  ad¬ 
vertising  really  hits  its  stride  for  193.5  | 
with  the  healthy  April  .schedules 
which  have  been  mailed  to  newspa¬ 
per  publishers  the  country  over.  Au¬ 
tomotive  advertisers  in  most  cases 
see  the  immediate  value  of  strong  at¬ 
tention-compelling  black  and  white 
copy  in  newspapers  and  while  some 
color  hcis  been  released  for  April,  the 
bulk  of  the  advertising  money  will 
continue  to  be  spent  in  the  black  and 
white  non-premium  sections  of  news¬ 
papers. 

Leading  the  April  procession  is  the 
Campbell-Ewald  copy  for  Chevrolet. 

In  one  of  their  largest  lists  of  regu¬ 
lar  newspaper  releases,  Chevrolet 
easily  leads  the  field  in  size  of  copy 
and  number  of  insertions.  A  mosi 
interesting  feature  of  the  Chevrolet 
copy  is  the  reading  time  feature- - 
Chevrolet  claims  that  in  ti  few  sec¬ 
onds  of  reading  their  agency  is  pre¬ 
senting  to  the  newspaper  reader  a 
complete  story  of  the  Chevrolet  car. 

Through  N.  W.  Ayer  and  McCann- 
Erickson,  the  general  release  of  Fortl 
copy  runs  into  large  space.  Truck 
copy  was  featured  the  first  week. 

Plymouth,  placed  by  J.  Stirling 
Getchell,  followed  their  large  March 
schedule  with  two  insertions  the  week 
of  April  12  and  26.  The  base  copy 
in  the  dealer  points  in  cities  over 
10,000  population  is  640  lines.  In  the 
larger  trading  points  newspapers  get 
1,000  lines  and  in  the  metropolitan 
cities  1,440  line  copy  is  used.  Plym¬ 
outh  is  keeping  the  same  theme  of 
“Look  at  all  three”  in  April  advertis¬ 
ing.  Plymouth  does  not  support 
small  city  dealers  with  newspapei’ 
copy. 

D.  P.  Brother  &  Co.  have  released 
a  large  list  of  Oldsmobile  copy  in 
newspapers  for  April.  The  copy  is 
large  and  with  frequent  insertions 
makes  the  Oldsmobile  account  an  im¬ 
portant  factor  in  1936  linage  figures. 

Pontiac  takes  heed  of  the  big  buy¬ 
ing  season  with  a  large  April  release 
through  MacManus,  John  &  Adams. 

Cadillac-La  Salle  dealers  are  get¬ 
ting  newspaper  support  in  April 
through  a  series  of  21-inch  ads  placed 
by  MacManus,  John  &  Adams. 

Dodge  is  featuring  their  spring 
"Open  House”  where  the  public  are 
invited  through  newspaper  advertis¬ 
ing  to  see  the  fashion  parade  of 
Dodge  “Beauty  Winners”  in  their  bril¬ 
liant  new  spring  colors.  The  pas¬ 
senger  car  list  released  by  Ruthraufl 
and  Ryan  Agency  is  a  general  one  of 
full  size  going  into  all  direct  dealer 
points.  Dodge  does  not  advertise  for 
its  associate  dealer  points. 

Chrysler  announces  no  newspaper 
schedules  for  April.  This  account  alone 
of  all  automotive  accounts  appears  to 
be  passing  up  newspaper  coverage  i»i 
favor  of  a  radio  campaign. 

De  Soto  will  have  an  April  schedule 
through  J.  Stirling  Getchell  which 
will  cover  the  majority  of  their 
dealer  points. 

Hudson  Terraplane  through  Brooke 
Smith  and  French  are  continuing  the 
“personalized  campaign.”  The  fea¬ 
ture  has  gained  widespread  comment 
from  newspapers  and  publishers  have 
written  and  wired  to  the  Hudson 
Motor  Company  all  week  congratu¬ 
lating  them  on  the  listing  of  local 
buyers’  names  in  newspaper  space. 

1  Graham  Paige  have  joined  the  ad¬ 
vertisers  for  April  with  large  sched¬ 
ules  for  their  dealer  points.  The  first 
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This  booklet,  fresh  from  the  press,  pre¬ 
sents  in  graphic  manner  down-to-the-min- 
ute.  pertinent  facts  about  REGISTER 
CITY  —  that  concentrated  fertile  field 
which  is  literally  the  buying  heart  of 
Connecticut. 

Every  alert  buyer  of  advertising  space 
will  want  this  booklet  for  his  files. 

It  will  be  mailed  to  any  advertiser  or 
agency  on  request. 
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BLEED  PAGES  FOR  BIG  RETAIL  STORE 
FOUND  PROFITABLE  IN  NEW  YORK 

Abraham  &  Straus  Says  They  Were  Successful  Mechanically 
and  in  Results — More  News  on  Gimbel-Sears  Tie-up — 
Store  Sales  Nine  Per  Cent  Better  Than  in  March 


Reserve  Board  figures  for  508  stores 
in  243  cities; 


.  4 1  \  E  TRIED 
VV  page  for 


long  time,  but 
ji!l  the  newspapers  said  ‘impossible,’  ” 
says  Mrs.  Dorothy  E.  Swenson,  ad¬ 
vertising  manager  of  Abraham  & 
Straus,  Inc.,  Brooklyn.  “Then  we 
discovered  that  the  Minneapolis  Jour- 
,ial  had  done  one  for  the  Dayton  Com¬ 
pany,  so  we  renewed  our  efforts. 

“The  Herald  Tribune  with  the  ut¬ 
most  cooperation  printed  our  first 
bleed  page,  Friday,  March  20;  the  sec¬ 
ond  one,  March  27;  the  third,  April 
3;  the  fourth  April  7.  Also  April  7, 
the  New  York  Sun  printed  one  for  us. 
We  feel  that  these  ads  have  been  tre¬ 
mendously  successful,  both  mechan¬ 
ically  and  from  the  point  of  view  of 
results.” 

Every  newspaper  man  who  knows 
the  recent  history  of  magazine  adver¬ 
tising  is  aware  of  the  vogue  of  the 
bleed  pa^e  in  that  type  of  medium— 
and  of  the  consequent  advantage  to 
both  publisher  and  advertiser.  TTiere 
is  no  boon  in  space  selling  so  mar¬ 
velous  as  a  new  way  to  sell  big  unit 
space — except  a  new  way  to  sell  big¬ 
ger  unit  space.  These  first  uses  of 
bleed  pages  in  the  East  well  deserve 
careful  study. 

The  weekly  repetition  of  the  ex¬ 
periment  since  it  started  is  pretty 
certain  proof  of  its  success — and  so 
are  the  switch  from  Friday  for  the 
first  three  insertions  to  Tuesday  for 
Easter  week  (though  the  main  ex¬ 
planation  of  that,  of  course,  is  the 
reduction  of  shopping  on  Good  Friday) 
and  the  inclusion  of  a  second  paper 
lor  the  fourth  advertisement. 

A  full  analysis  of  the  offerings  in 
these  extra-space  advertisements  is 
impossible  here.  But  a  few  high  spots 
must  be  mentioned.  The  first  of  the 
series  was  on  two  items — $38  fur 
.scarfs  and  capes  (“after  sale,  $49.75 
and  59.50”),  shown  in  tone  in  an  in¬ 
verted  L  panel  with  much  of  the  text 
(short — only  listing  and  prices)  in  re¬ 
verse  printing;  and,  framed  by  the 
half-tone  part,  a  line  cut  and  type 
rectangle  on  New  Easter  Coats  13.95. 
After  Sale  16.95  and  19.95. 

Entirely  different  copy  was  run  in 
the  morning  Herald  Tribune  and  the 
evening  Sun  on  the  Tuesday  of  Easter 
week.  The  morning  advertisement 
was  on  a  right  hand  page,  a  combina¬ 
tion  plate  of  line  drawings  of  cos- 
ttunes  on  a  half  tone  of  dogwood  trees 
--ten  coats,  capes  or  suits  at  12.95, 
16.95,  19.95,  25.  and  29.75. 

In  the  Sun  the  advertisement  was 
on  a  left  hand  page  with  wash  draw¬ 
ings  of  seven  new  hats  priced  at  5, 
5.75  and  15. 

Oh,  yes!  Of  course  the  newspaper 
bleed  page  bleeds  only  on  the  outside 
edge — nothing  doing  at  inner  edge  or 
top  oi  bottom.  So  obviously  the  effect 
on  the  consumer  is  far  less  impressive 
ttian  the  every-direction  bleed  of  the 
magazine  page.  Maybe  there  is  no 
conscious  reaction  to  the  newspaper 
bleed  page  by  the  shopper — but  it  does 
give  the  advertiser  a  little  more  space. 

The  American  Retail  Federation, 
Congress  -  investigated  almost 
ever  since  it  was  bom,  has  just  got 
the  verdict — two  verdicts  and  both 
queer!  The  House  Committee  split 
4-3.  The  majority  report  seems  to  be 
a  giddy  example  of  petitio  principii, 
or  in  plain  ^glish  “kitten  chasing 
tail.”  “The  evidence  wholly  fails  to 
make  a  connection  that  the  ARF  was 
c.rganized  for  the  purpose  of  carrying 
forward  the  unfair  methods  and  prac- 


By  RICHARD  WEBSTER 

to  have  a  bleed  tires  of  certain  large  chain  stores  and 
other  organizations” — that  is  a  slight 
paraphrase  of  two  sentences  in  toe 
majority  report.  And  then  toe  ma¬ 
jority  views  with  alarm  toe  large  re¬ 
tail  interests  and  toe  capital  ^hind 
toe  Federation.  Starting  to  prove  that 
the  Federation’s  activities  showed  toe 
danger  of  big  concerns,  especially 
chains,  toe  investigation  ends  by  de¬ 
ciding  that  big  concerns,  especially 
chains,  are  dangerous  because  they 
are  big. 

The  minority  report  considered  that 
the  Federation  “will  be  of  benefit  to 
all  classes  of  membership  and  to  toe 
consuming  public  as  well,  if  the  al¬ 
truistic  purposes  of  the  organizers 
come  to  fruition.” 

The  House  investigation  of  ARF 
took  nearly  a  year  and  cost  about 
?9,000.  What  a  fitting  climax  it  would 
be  if  toe  Federation’s  purposes  did 
come  to  fruition!  Its  membership  is 
now  about  63,000  stores. 
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Though  there  were  toe  same  number 
of  business  days  in  March  this  year 
and  last,  there  were  only  four  Satur¬ 
days  this  year  and  five  last  year. 

'Hie  first  25  chains  to  report  sales 
(as  summarized  by  Hammons  &  Co., 
Inc.,  and  Childs,  Jeffries  &  Thorndike, 
Inc.)  show  a  gain  of  almost  7%  for 
this  March  over  last  March  and  about 
7^/4%  for  toe  first  quarter  of  this  year 
as  compared  with  last  year.  By  major 
classifications  toe  rates  of  change 
from  last  year  were  as  follows: 

Per  Cent  Increase,  Over  1935 

Three 
^farch  Months 
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Last  week  we  commented  here  on 
Gimbel  Brothers’  (New  York) 
promotion  of  Famous  Names  in  toe 
store’s  outdoor  advertising  of  select 
national  brands.  And  there  has  been 
comment  aplenty  on  toe  Gimbel-Sears 
tieup  by  which  toe  New  York  depart¬ 
ment  store  will  sell  Sears-made  and 
Sears-trade-named  refrigerators  and 
laundry  machinery.  The  most  natural 
interpretation  was  that  Sears  as 
manufacturer  was  stepping  beyond 
the  limits  of  Sears  as  distributor,  both 
mail-order  and  local  retailer. 

Now  comes  word  of  toe  organization 
of  a  new  department.  Sears  Federated 
Stores,  which  will  give  franchises  for 
Sears  products — especially  toe  Cold- 
spot  refrigerators  and  Kenmore  wash¬ 
ers  and  ironers — to  one  store  in  each 
of  toe  larger  trade  centers  where 
Sears  has  no  retail  outlet. 

Last  year  Sears  factories  sold  about 
$7,000,000  worth  of  their  products  to 
alien  retail  outlets — about  $2,000,000 
more  than  in  1934.  In  1935  toe  volume 
of  Kenmore  washers  was  about  20% 
of  toe  total  sales  of  washers,  and  Cold- 
spot  accoimted  for  10%  of  toe  national 
purchases  of  electric  refrigerators. 

The  stress  on  brand  names  in  both 
toese  experiments  —  Gimbels  with 
Sears  and  other  manufacturers,  and 
Sears  with  Gimbels  and  other  dis¬ 
tributors — is  of  the  utmost  conse¬ 
quence  in  many  ways.  One  special 
way  is  toe  impetus  that  will  certainly 
be  given  to  newspaper  advertising — 
not  merely  more  advertising  of  Sears 
products  and  of  their  immediate  com- 
lietition,  but  a  premium  on  nationally 
known  brands  in  retail  advertising  in 
many  other  fields  than  electric  appli¬ 
ances. 

Earl  S.  Barber,  former  advertising 
manager  of  Alfred  Decker  &  Cohn,  is 
in  charge  of  toe  new  Sears  Federated 
Stores.  Men’s  wear  methods  of  dis¬ 
tribution  through  selected  and  ex¬ 
clusive  outlets  have  been  well  devel¬ 
oped.  You  will  remember  toe  notable 
instances  in  recent  years  where  hrnii- 
ture  and  appliance  houses  have  ex¬ 
tended  their  lines  to  carry  apparel— 
notably  Ludwig  Baumann  in  Greater 
New  York,  which,  it  is  now  an¬ 
nounced,  will  add  15  new  divisions 
this  autumn  and  become  a  complete 
department  store. 

Department  store  sales  were 
9%  better  than  a  year  ago  both 
for  toe  month  of  March  and  for  toe 
P.rst  quarter.  Iliese  are  toe  Federal 
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For  individual  chains  toe  same  sort 
of  tabulation  may  be  useful. 

Per  Cent  Increase,  1936  Over  1935 

Three 
March  Months 

Consolidated  Retail  Stores 
Crown  Drug  Company .... 

Edison  Bros.  Stwrs,  Inc. . 

Fishman  (M.  H.)  Company 
Crant  (W.  T.)  Company , 

Creen  (H.  L.)  Company 
Interstate  Department  Stores 

Jewel  Tea  Conmany . 

Kresge  (S.  S.)  C4»mpany. .  .  . 


Lemer  Stores  Coro . 

McLellan  Stores  Company 
Murphy  (G.  C.)  Company. . . . 
Montgomery  Ward  &  Co.  .  .  . 

National  Tea  Company . 

Neisner  Bros.,  Inc . 

Newberry  (J.  J.)  Company 
Penney  (J.  C.)  Company 
Peoples  Drug  Stores,  Inc  .  .  . 

Spiegel,  May,  Stem . 

Walgreen  Company . 

Western  Auto  Supply  Co . 

Woolworth  (F.  \V  )  Company 
^Decrease,  t  2  months. 
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Davison-Paxon,  Atlanta;  and  LaSalle 
&  Koch,  Toledo)  fell  a  little  below 
1934  both  in  sales  and  profits  for  1935. 
Bamberger  net  sales  were  up  about 
2Vi%  for  toe  year  and  toe  Macy  sales 
HI  New  York  up  about  one-fifteenth 
of  1%. 

The  large  chains  with  their  more 
diversified  trade  and  their  more  scat¬ 
tered  markets — and  possibly  superior 
organization — made  a  better  showing 
than  toe  department  stores.  Sears, 
Roebuck  &  Co.  with  a  little  better  than 
20%  gain  in  gross  sales  over  1934  had 
anout  36%  increase  in  net  profits. 
Montgomery  Ward  &  Co.’s  1935  profits 
were  nearly  half  again  as  great  as  in 
1934  ($13,527,310  against  $9,161,054). 

ASTER  week  trade  was  checked 
X  a  little  by  some  cold  and  unsea¬ 
sonable  weather  and  so  it  fell  below 
toe  most  hopeful  prophecies,  but  Dun 
&  Bradstreet  estimate  the  total  retail 
volume  at  12  to  18%  better  than  a  year 
ago.  Apparel  sales  were  up  20  to  25% 
from  last  year — the  best  since  1929. 
New  York  department  store  sales  for 
the  half  month  will  beat  last  year  by 
about  15%. 

In  toe  East  retail  volume  for  the 
second  week  of  April  was  15  to  20% 
better  this  year  than  last.  New  Eng¬ 
land  was  up  12  to  15%;  the  Middle 
West  13  to  18%;  toe  Northwest,  12  to 
14%;  South,  15  to  18%;  Southwest,  15 
to  20%;  and  Pacific  Coast,  10  to  15%. 

More  coupon  advertisements  in 
New  York:  Abraham  &  Straus 
ran  a  seven-column  Book  Sale  adver¬ 
tisement  listing  100  reprints  and  ask¬ 
ing  for  toe  order  on  a  coupon  of  the 
standard  Haldemann  Julius  type;  and 
McCreery  in  a  four-column  space  pic¬ 
tured  nine  styles  of  curtains  and  gave 
descriptions  of  two  more.  The  de¬ 
scription  under  toe  illustration  had  a 
square  for  a  check  and  to  order  you 
were  supposed  to  circle  toe  wanted 
color  in  the  right  one  of  toe  11  para¬ 
graphs.  Place  for  name  at  toe  foot 
of  toe  advertisement — but  the  whole 
long  advertisement  would  have  to  be 
clipped  and  returned  if  anyone  wanted 
Style  A  curtains! 


QN  A  PAGE 


Enough  annual  reports  for  1935 
are  now  on  hand  for  a  fairly 
accurate  pictiu^  of  toe  year’s  gains 
over  1934.  The  rate  of  increase  in 
profits  was  almost  always  larger  than 
toe  gain  in  sales.  Twenty-seven  de¬ 
partment  store  organizations  had  ag¬ 
gregate  net  profits  in  1935  of  $19,655,- 
305 — about  32%  more  than  toe  aggre¬ 
gate  net  for  1935  ($14,887,000).  Only 
one  of  the  27  had  a  deficit  in  1935  com¬ 
pared  with  four  in  1934. 

R.  H.  Macy  &  Co.,  Inc.,  and  its  af¬ 
filiated  stores  (Bamberger,  Newark; 


Lawrence,  Massachusetts 

MUIn  KuNhed  with  tIrderN 

Several  Working  Three  Shifts 

Mores  Crowded  with  Buyers 

Easter  Business  Established  New  Sales  Records 

Tradiufi  Centre  of  tho  Merrimack  Valley 

Thousands  from  Surrounding  Territory  Shop  in  Lawrence 

THE  LAWRENCE  EAGLE-TRIBUNE 

Average  Net  Paid  Circulation  for  Six  Months  Preceding  April  1 

30,196 

BRYANT,  GRIFFITH  &  BRUNSON,  liie.,  RrproM'iilalivrs 
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the  New  York 
Times  that  described  “Relief 
Costs  Here”  appeared  the  second  in 
toe  Coward  Shoe  Stores  series  entitled 
‘Honoring  Those  Who  Honor  toe 
Community.”  The  subject  of  toe  first 
was  toe  police.  This  one  is  devoted 
to  the  Visiting  Nurse.  A  striking  illus¬ 
tration  is  followed  by  toe  head: 
“Every  Home  is  a  Mansion  to  Her. 
A  child  is  ill  ...  a  frantic  mother 
without  money  ...  a  plea  for  aid. 
Without  thought  to  pay,  a  Visiting 
Nurse  stretches  out  her  hands  .  .  . 
pneumonia  must  not  snuff  out  toe  life 
of  a  child.”  The  whole  advertisement 
deserves  a  place  in  your  scrapbook. 


j 


THE  CHICflBO  AMERICAN 
WAS  THE  FIRST  U.S.  NEWSPAPER 
TO  PUBLISH  AIR  CONDITIONINB 
NEWS  AS  A  REBULAR  FEATURE 


—  and  what  it  means  to 
manufacturers  and  dealers 


I*.  D.  MORGAN 


Air-Condilioning  Editor. 
A  KnutDilte  of  MMuchuHcltx 
Instllatf  of  TecluioloKy  and 
a  rpKistrrrd  architect  In  New 
Vork,  P.  D.  HoTKan’s  knowl- 
edke  of  and  practical  train¬ 
ing  In  conatructlon  and  de- 
Nlitn  klves  him  excellent  icraxp 
of  alr-condItloninK  prohlemn. 
A  facile  writer,  he  handle* 
technical  subjects  In  simple 
lanicuaxe  to  make  alr-oondl- 
tlunlnit  news  a  widely  read 
feature. 


25,400  PEOPLE  THRONG 
“NEW  AMERICAN”  HOMES 


This  should  itive  you  ah  Idea  about  what  we 
mean  by  InfelllKent,  Interested  readership.  On 
Saturday,  October  26,  General  Electric  Co. 
and  R.  Cooper,  Jr.,  Inc.,  published  a  special 
section  exclusively  In  the  Chicago  American 
announcina  the  openlmc  of  seven  “New  Ameri¬ 
can**  homes,  located  In  Chlcaao  and  suburtfs. 
■All  records  were  broken  for  one-day  attendance 
at  model  house  openings.  25,400  people  at¬ 
tended.  Many  stood  Jn  line  for  over  an  honr 
to  see  the  latest  developments  In  home  con- 
stractlon.  The  -American,  Itself,  has  already 
built  one  air-conditioned  home  and  Is  bulldina 
another.  Thousands  of  our  readers,  who  have 
seen  these  homes  have  requested  Information 
concerning  bnUdliuc. 


CHICAGO  AMERICAN 


.  .  a  a  good  newspaper 

National  Representatives:  Hearst  International  Advertising  Service,  Rodney  E.  Boone,  General  Manager 
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THE  STORY  OF  N 


OOD  fibers  are  tiny,  slender  tubes 
about  an  eighth  of  an  inch  long  in  the  species  chiefly  used  for  paper  making.  They 
are  bound  into  a  solid  mass  in  the  tree  by  a  cementing  material  called  lignin. 
These  fibers  may  be  separated  by  either  mechanical  or  chemical  means  and 
then  by  further  treatment  rendered  suitable  for  various  paper  processes. 

Groundwood — also  known  as  mechanical  wood  pulp — is  the  major  consti¬ 
tuent  of  news  print  paper.  It  is  made  by  forcing  bolts  of  wood  against  the  faces 
of  large,  rapidly-revolving  grindstones.  Pressure  is  applied  to  the  wood  by  plung¬ 
ers  in  hydraulic  cylinders  and  may  be  as  great  as  35  pounds  per  square  inch.  The 
stones,  which  come  from  natural  quarries,  or  in  recent  years  of  artificial  make, 
are  4  to  6  feet  in  diameter  with  faces  from  2V2  to  4V2  feet  v^-ide.  The  surface  speeds 
at  which  they  revolve  range  from  3,000  to  5,000  feet  per  minute.  Water  in  regu¬ 
lated  supply  takes  up  the  heat  developed  by  friction  and  maintains  the  right  tem¬ 
perature  in  the  grinding  process.  It  also  furnishes  the  conveying  medium  for  the 
fibers  which  the  stones  tear  from  the  wood. 


One  of  a  series  of  advertisements  telling  of  the  News  Print 
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f  The  maker  of  mechanical  pulp  must  constantly  adapt  his  methods  to  the 

!  species,  density  and  condition  of  the  wood  used.  By  appropriate  variations  of 
stone  surface,  pressure,  temperature  and  refining  methods  he  reduces  the  fibers 
to  the  uniformity  necessary  for  paper  making. 

The  most  suitable  woods  are  those  of  light  color  and  even  texture  with  long 
fiber  and  little  resin.  Spruce  and  balsam  fir  are  the  chief  sources  of  groundwood 
but  hemlock,  cottonwood,  poplar  and  other  species  have  also  been  used  to  lesser 
;  extent  for  many  years.  The  rough  and  ready  rule  is  to  figure  a  ton  of  groundwood 
I  from  a  cord  of  pulpwood. 

■j 

j  Groundwood  contributes  largely  to  the  rapid  ink-absorbing  quality  neces¬ 

sary  in  paper  to  be  run  through  high-speed  printing  presses.  It  is  also  more 
opaque  than  is  chemical  pulp. 

It  was  in  Saxony  only  ninety  years  ago  that  mechanical  wood  pulp  was  suc- 
|[  cessfully  made  on  a  grindstone  and  the  way  thus  opened  for  the  eventual  produc- 
I  tion  of  cheap  and  abundant  groundwood  papers.  Historians  say  that  the  first 
i  news  print  containing  groundwood  made  in  Canada  was  by  Alexander  Buntin  at 
Valley  field,  Quebec,  in  1866.  The  next  year  the  Pagenstechers  at  Curtisville, 
Mass,  operated  two  imported  grinders  and  put  the  product  on  the  general  market. 
Thereafter  progress  was  rapid. 

I  Depending  upon  the  kind  of  wood  and  quality  of  product,  it  takes  55  to 

75  hp.  to  make  a  ton  of  groundwood.  Hence  the  early  quest  for  cheap  and 
reliable  water  power  to  drive  grinders  and  the  location  of  pulp  and  paper  mills 
at  such  power  sites.  Hydroelectric  developments  and  long  distance  power 
transmission  now  make  it  possible  to  build  mills  where  there  is  the  most  favorable 
combination  of  all  the  factors  which  contribute  to  successful  operation. 

I  The  Curtisville  plant  had  a  capacity  of  half  a  ton  of  pulp  a  day.  Nov/  there 

are  many  huge  electric-driven  grinders  which  every  twenty-four  hours  turn  out  20 
to  30  tons  of  mechanical  pulp  each.  This  pulp  goes  in  a  steady  stream  to  the 
paper  machines,-  picking  up  along  the  way  the  proportion  of  chemical  pulp  ne¬ 
cessary  to  make  a  satisfactory  sheet  of  news  print  paper. 

^  NEWS  •  PRINT  ■  SERVICE  •  BUREAU  -  Madison  Avc.  New  YorK.Citr 


Wfy  in  North  America.  Another  will  appear  April  25,  1936 
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SPRING  CONVENTIONS 

Next  week  the  portals  of  New  York  will 
swing  wide  to  receive  the  fiftieth  annual 
convention  of  the  American  Newspaper 
Publishers’  Association. 

Better  business,”  will  be  the  keynote. 

The  week  will  mark  the  37th  annual  meeting 
of  the  Associated  Press.  The  14th  annual  meeting 
of  the  American  Society  of  Newspaper  Editors 
occurred  this  week-end. 

Delegates  from  almost  every  city,  certainly  from 
every  important  section  of  the  country,  will  be 
able  to  report  substantial  increases  in  circulation 
and  encouraging  gains  in  advertising  linage.  It 
has  been  a  year  of  recovery,  offset  heavily  by 
increased  cost  of  doing  business. 

The  President  of  the  United  States  sent  greet¬ 
ings  to  the  delegates  through  Editor  &  Publisher, 
commenting:  “Surely  the  business  and  financial 
pages  of  all  our  newspapers  have  given  (during 
the  year)  a  cheerful  chronicle  of  improvement 
in  business  throughout  the  Nation.”  Mr.  Roose¬ 
velt  added  a  wish  that  the  delegates  to  the  con¬ 
vention  would  find  successful  solution  of  all  the 
problems  which  will  come  before  them  for  con¬ 
sideration. 

There  is  no  doubt  that  the  ANPA  convention 
will  be  called  on  to  deal  with  an  extraordinary 
array  of  perplexing  problems,  both  old  and  new. 
On  the  business  side,  publishers  see  wages  going 
up  and  work  hours  going  down,  both  tearing  at 
publishing  profit.  New  labor  saving  devices  will 
be  discussed,  including  typesetting  machinery,  en¬ 
graving  equipment  and  press-room  refinements. 
Newsprint  prices  seem  fairly  stabilized.  There 
will  be  a  further  report  on  the  development  of 
prospective  tonnage  from  plants  located  in  the 
SouA  to  consume  Southern  pine. 

In  the  circulation  department,  “Child  Labor” 
will  again  be  a  live  topic,  no  doubt  stimulated  by 
the  recent  remarks  of  Piesident  Roosevelt  in  his 
Baltimore  address  holding  that  ideal  labor  condi¬ 
tions  would  forbid  work  by  persons  under  18 
years  of  age. 

The  Freedom  of  the  Press  Committee  will  report 
on  the  seizure  and  publication  of  a  private  tele¬ 
gram  from  William  Randolph  Hearst  to  his 
Washington  editor  by  the  Federal  Communications 
Commission,  acting  for  the  Black  Lobby  Com¬ 
mittee.  Mr.  Hearst  is  fighting  this  case  to  the 
U.  S.  Supreme  Court.  The  Committee  also  will 
recognize  the  happy  solution  of  the  Long  adver¬ 
tising  tax  thrust  in  Louisiana,  outlawed  in  a 
decision  that  contained  a  stinging  rebuke  by  the 
U.  S.  Supreme  Court.  Increasing  censorship 
abroad  and  a  probable  report  by  the  committee 
named  to  cooperate  with  the  American  Bar  Asso¬ 
ciation,  in  reference  to  a  reform  of  criminal  court 
publicity,  are  also  anticipated  topics. 

The  publishers  will  be  able  to  discuss  the  radio 
news  problem  in  the  light  of  the  practical  ex¬ 
perience  since  the  flood-gates  were  open  to 
sponsored  radio  news  service.  It  is  believed  the 
Press  Radio  Bureau  will  be  continued  imder  the 
same  conditions  that  have  prevailed.  What  action 
will  be  taken  in  reference  to  press  association 
selling  of  news  for  sponsored  broadcast  by  ad¬ 
vertisers  is  not  forecast. 

The  Associated  Press  meeting  will  probably 
witness  general  approval  of  Wirephoto  and  plans 
for  the  wide  use  of  portable  sets.  The  members 
may  also  take  action  on  the  proposal  that  there 
be  created  a  new  form  of  AP  membership  which 
would  give  news  service  to  a  newspaper,  yet 
would  involve  none  of  the  customary  duties  or 
prerogatives  of  a  member,  such  as  protest  rights 
on  new  members  and  so  forth.  This  new  form  of 
membership  is  proposed  especially  for  chain  news¬ 
papers  that  are  affiliated  with  news  services  rival 
to  AP.  Insofar  as  is  known,  the  balance  of  the 
business  at  the  AP  meeting  will  be  routine. 
The  customary  luncheon  will  be  enlivened  by 
speeches  by  President  Frank  B.  Noyes,  a  director 
of  the  association  since  1894  and  President  since 
1900;  Sir  Wilmott  Lewis,  distinguished  London 
Times  correspondent;  and  Henry  L.  Mencken, 
famed  author,  magazine  editor  and  columnist  of 
Baltimore  Sun. 


The  S.S.  Queen  Mary  rides  a  giant  wave  oj 
free  publicity. 


Be  kindly  affeelioiied  one  to  another  with 
brotherly  love;  in  honor  preferring  one  an¬ 
other.— RomanH.  XII;  9,  10. 


HELPFUL  REFORM 

The  new  cooperation  of  the  U.  S.  Supreme 
Court  with  the  newspaper  reporters  ^tssigned 
to  that  difficult  branch  of  government  is  now 
complete.  Chief  Justice  Hughes  has  yielded  to 
the  request  of  a  newspaper  correspondent  that 
printed  copies  of  decisions  be  handed  to  the  re¬ 
porters  when  delivery  of  the  opinion  from  the 
bench  starts.  Heretofore,  decisions  were  handed 
out  after  having  been  read. 

In  the  new  palatial  court  house,  reporters  now 
are  provided  with  working  rooms  in  the  base¬ 
ment.  There  are  adequate  telegraph  and  tele¬ 
phone  accommodations  and  also  pneumatic  tubes 
through  which  reporters  can  shoot  messages  to 
the  work-room  direct  from  the  court-room.  An 
attendant  is  assigned  by  the  Court  to  assist  the 
reporters  in  reading,  interpreting  and  handling 
the  opinions. 

At  last,  after  many  years  of  wrestling  with  the 
worst  assignment  in  the  whole  category,  news¬ 
paper  work  becomes  reasonably  safe  in  the  U.  S. 
Supreme  Court.  Small  excuse  now  for  a  bungled 
bulletin,  so  common  in  the  old  days  that  report¬ 
ers  did  not  think  it  a  disgrace  to  go  wrong,  even 
tc  reverse  a  decision  of  the  high  court.  Indeed, 
sometimes  the  mumbling  of  an  aged  justice,  read¬ 
ing  a  decision,  would  even  confuse  lawyers  repre¬ 
senting  the  litigants,  and  hours  would  elapse  be¬ 
fore  vliey  would  know  the  exact  nature  of  the 
decision.  Press  and  public  are  now  better 
.served.  The  Court  sacificres  none  of  its  dignity 
but  rather  gains  in  that  direction.  The  Washing¬ 
ton  correspondents’  corps  breathes  easy. 


Welcome,  newspaper  convention  delegates, 
here's  lookin’  at  ye! 


I  A  L 


SHORT  HISTORY  OF  ANPA 


c 
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Easter  retail  sales  up  10  to  IS  per  cent,  in 
some  cities  the  best  since  1930,  give  reason 
for  happy  conventions. 


WHEN  President  Jerome  D.  Barnuin,  pub. 

lisher  of  Syracuse  (N.Y.)  Post-Standard, 
gavels  the  ANPA  convention  to  order 
next  week,  a  half  century  of  organized  journalism 
in  America  will  have  been  written.  The  American 
Newspaper  Publishers’  Association  was  founded 
at  Rochester,  N.  Y.,  in  February,  1887.  This  year, 
therefore,  completes  the  half  century. 

In  July,  1886,  J.  Ambrose  Butler,  then  business 
manager  of  Buffalo  News,  took  the  initiative  by 
sending  out  a  few  circulars  to  business  managers 
of  newspapers  in  other  cities  asking  for  opinions 
as  to  the  feasibility  of  forming  an  association  of 
individuals  interested  in  newspaper  publishing  as 
a  business.  There  were  only  a  few  replies,  but  one 
very  encouraging  letter  came  from  William  H. 
Brearly,  business  manager  of  Detroit  News.  He 
became  an  enthusiastic  promoter  of  the  idea  and, 
with  Mr.  Butler,  attended  the  Western  Associated 
Press  meeting  in  1886,  to  buttonhole  publishers 
and  urge  formation  of  an  association. 
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SMART  ALEC  DRUGGISTS 

From  time  to  time,  in  various  parts  of  the 
country,  newspaper  circulation  depart¬ 
ments  have  been  surprised  to  find  that 
local  druggists  had  put  copies  of  the  paper  on  sale 
in  front  of  their  doors,  without  authorization  and 
also  at  the  wholesale  price,  or  even  less.  Inquiry 
has  led  to  the  discovery  that  the  druggist,  led  on 
by  some  press  agent  or  trade  association  secretary, 
was  playing  a  trick  on  a  newspaper  that  had 
editorially  defended  price  cutting.  We  have  heard 
of  such  cases  in  the  East,  especially  around  New 
York.  Now  comes  word  that  druggists  of  Mil¬ 
waukee  have  started  the  same  smart  alec  practice. 

Not  long  ago  Milwaukee  Journal  published  an 
editorial  defending  price-cutting,  especially  prais¬ 
ing  a  decision  in  a  local  court  which  held  uncon¬ 
stitutional  a  “fair  trade  practices  act”  that  was 
railroaded  through  the  legislature  at  the  demand 
of  pharmacists  and  other  independent  merchants. 
In  retaliation,  some  25  druggists  placed  the  Jour¬ 
nal  on  sale  in  their  stores,  at  one  cent  a  copy, 
though  the  regular  retail  price  is  3  cents.  “We 
will  give  them  a  taste  of  their  own  medicine,” 
said  a  druggist.  “If  it  is  all  right  to  trim  prices 
below  cost  on  drug  items,  it  is  also  all  right  to  do 
the  same  on  newspapers.”  When  the  Journal  re¬ 
fused  to  supply  newspapers  to  the  druggists,  they 
resorted  to  bootlegging. 

A  more  fatuous  trick  than  this  one,  if  it  seeks 
to  upset  an  editorial  policy,  would  be  hard  to  find. 
As  a  correspondent  in  Milwaukee  remarked:  “It 
reminds  us  of  the  old  story  of  the  farmer  who  said 
he  would  get  even  with  the  Standard  Oil  Company 
by  burning  his  lantern  all  night.” 


A  committee  was  then  appointed  consisting  of 
.Mr.  Butler,  Mr.  Brearly,  Col.  Prescott,  of  Cleve¬ 
land  Plain  Dealer,  and  J.  G.  Briggs,  of  Springfield 
(O.)  State-Journal.  Mr.  Butler  then  went  to  Bos¬ 
ton  and  enlisted  the  support  of  Col.  E.  H.  Wood, 
of  the  Herald,  and  Gen.  C.  H.  Taylor,  of  the  Globe. 
Both  Mr.  Brearly  and  Mr.  Butler  made  trips  to  the 
West  and  South  encouraging  publishers  to  come 
together  in  an  association  which  was  described  in 
a  letter,  prepared  by  the  committee,  as  follows: 

“While  there  are  numerous  editorial  and  tele¬ 
graphic  press  associations,  no  organization  has 
lieen  attempted  to  protect  and  advance  the  adver¬ 
tising  interests.  The  newspapers  of  this  country 
are  constantly  being  made  to  suffer  by  irre¬ 
sponsible  advertisers  and  advertising  agents  who 
enjoy  comparative  immunity  from  detection  and 
exposure.  .  .  .  Many  an  advertiser  squanders  his 
money  and  fails  to  get  adequate  results,  because 
his  advertising  is  often  placed  where  it  will  be  for 
the  benefit  of  the  agent  rather  than  that  of  the 
advertiser;  it  being  a  well-known  fact  that  pref¬ 
erence  is  frequently  given  where  the  discount  is 
greatest,  without  much  regard  to  the  value  of  the 
paper.”  The  letter  urged  regular  meetings  for 
discussion  of  newspaper  affairs  and  declared  for 
a  cooperative  body  under  the  management  of  an 
executive  committee. 

In  his  memoirs,  the  late  Milton  A.  McRae  told 
of  a  meeting  of  four  men  at  the  old  Russell  House 
in  Detroit  where  plans  were  set  in  motion  for  the 
organization  of  the  ANPA.  That  meeting  was 
in  August,  1886,  and  the  four  men  present  were 
Mr.  Brearly,  Mr.  Butler,  J.  G.  Briggs  and  Mr. 
McRae,  then  representing  Cincinnati  Post. 

The  first  regular  meeting  of  the  Association 
occurred  at  Rochester  in  February,  1887.  There 
were  present,  according  to  old  files  of  Editor  I 
Publisher  and  Fourth  Estate,  the  representatives 
of  70  newspapers,  none,  however,  published  in 
New  York  City.  After  three  days  of  almost  con¬ 
stant  discussion  a  constitution  was  written  and 
adopted.  The  first  officers  were  elected  as  follows: 
President,  William  M.  Singerly,  Philadelphia  Rec¬ 
ord;  Vice-President,  W.  W.  Clapp,  Boston  Journal: 
Secretary,  W.  H.  Brearly,  Detroit  News;  Treasurer, 
W.  C.  Bryant,  Brooklyn  (N.  Y.)  Times;  Executive 
Committee,  J.  A.  Butler,  Buffalo  Neivs;  W.  J 
Richards,  Indianapolis  Neivs;  H.  A.  Kaufmann. 
Washington  Star;  C.  H.  Jones,  Jacksonville  (Fla.) 
Times-Union;  E.  P.  Call,  Boston  Herald.  General 
headquarters  were  established  in  New  York  with 
James  E.  Metcalf,  later  editor  of  Life,  as  manager 

The  second  annual  meeting  was  held  at  Indian¬ 
apolis  and  Mr.  Singerly  and  most  of  the  ofiBcas 
were  re-elected.  Since  that  time  the  association 
has  developed  to  its  present  important  stature, 
comprising  443  newspapers,  in  every  city  and  state, 
and  in  Canada.  Its  scope  of  activity  has  con¬ 
stantly  broadened  until  today  it  represents  every 
phase  of  new.spaper  publishing  in  the  daily  and 
Sunday  field. 
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Vital  photography  attracted  the  judges  and 
won  the  honors  in  Editor  &  Publisher’s  First 
Annual  News  Picture  Exhibition. 
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CARTER  GLASS  AND  SONS  REPRESENT 
LONG  NEWSPAPER  TRADITION 


PURELY  PERSONAL 


host  to  former  President  Herbert 
Hoover  at  an  informal  dinner  April  3 
prior  to  Mr.  Hoover’s  speech  at  Fort 
Wayne,  Ind.,  April  4.  B 

Gene  Howe,  president  and  pub-  B  ^B 
lisher,  Amarillo  (Tex.)  Globe  News, 
has  been  elected  president  of  the  Tri-  H 
State  Fair  Association,  succeeding  the  B  pB 
late  Wilbur  C.  Hawk. 

B.  F.  Irvine,  editor,  Portland  Ore- 
gon  Journal,  was  principal  speaker  at 
<  the  Easter  Day  ^rvices  April  12  of 
f  the  Washington  Protective  Associa- 

tion  of  the  Blind,  Inc.,  in  the  Seattle  ^  . . 

Chamber  of  Commerce  building. 

Sam  Braswell,  formerly  of  the  Clar- 
endon  (Tex.)  News,  and  more  recently 
in  Colorado,  has  purchased  the  Pa-  ^^^B 
ducah  (Tex.)  Post  from  Ed  A.  Car-  ^^^B 

lock.  - 

Felix  Morley,  editor  Washington 
Post,  will  speak  before  the  American 
.\cademy  of  Political  and  Social  Sci-  T  NDE 
ence  at  the  Bellevue-Stratford  Hotel,  ^  bur( 
Hiiladelphia,  April  24,  on  “Political  scription: 
Implications  of  the  American  Neutral 
ity  Policy." 


carries 


ass.  Senator  Carter  Glass  and  Carter  Glass,  Jr. 

jad  of  the  Lynch-  occupy  other  important  places  in  the 
ews  is  this  in-  United  States  government,  was  des¬ 
tined  first  to  rise  from  carrier  boy  to 
“Carter  Glass  &  Sons,  Publishers.”  editor  and  publisher  of  two  strong 
The  story  behind  that  statement  of  newspapers.  His  sons  followed  in  his 
deorge  B.  Dolliver,  publisher,  fact  is  dearer,  perhaps,  to  Senator  footsteps  from  carrier  to  editor  and 
Battle  Creek  (Mich.)  Moon-Journal  Carter  Glass  than  any  other  of  his  publisher.  A  daughter,  Augusta,  now 
recently  re-elected  president  of  the  >nany  personal  accomplishments.  It  Mrs.  Isaac  Digges  of  New  York,  be- 
M  Battle  Creek  Community  Concert  is  the  story  of  a  business  life  which,  came  a  member  of  the  staff  of  Time, 
•Association  presided  at  a  dinner  April  lik®  his  public  career,  has  been  both  Uie  weekly  news  magazine,  and  a 
13  which  heralded  the  start  of  a  new  full  and  successful  and  in  which  a  sister,  Mrs.  Marion  Glass  Banister, 
membership  drive.  great  ambition  was  realized.  was  once  society  editor  and  editor  of 

H.  R.  Judah,  co-publisher,  Santa  When  he  purchased  The  News  in  the  woman’s  page  of  the  News.  She 
Cruz  (Cal.)  News  is  convalescing  1888,  Carter  Glass  set  about  to  build  did  magazine  work  in  Washington 
from  an  abdominal  operation.  if  up  into  a  strong  morning  newspaper,  and  had  charge  of  the  publicity  bu- 

Casper  S.  Yost,  editor  of  the  edi-  A  few  years  later  he  acquired  the  reau  of  the  National  Democratic  Com- 
torial  page,  St.  Louis  Globe-Democrat,  Lynchburg  afternoon  paper,  the  Daily  mittee  before  her  appointment  by 
spoke  recently  before  Phi  Alpha  Advance,  and  soon  he  determined  to  President  Roosevelt  to  the  office  of 
Delta,  legal  fraternity  of  Washington  P^ss  these  papers  en  to  his  two  sons,  a.^sistant  treasurer  of  the  United  States. 
University.  Powell  Glass  and  Carter  Glass,  Jr.  The  newspaper  blood  runs  farther 

Merritt  C.  Speidel,  president  and  ff  hus  been  many  years  now  since  tiian  that.  A  brother  of  Senator  Glass, 
i  {'ublisher  of  the  Iowa  City  Press-  Soal  was  reached  and  Senator  Robert  H.  Glass,  was  business  mana- 

Citizen,  on  April  8  was  named  first  Glass  proudly  says  that  each  of  his  ger  of  the  Lynchburg  papers,  and 
honorary  member  in  Iowa  of  Beta  sons  runs  one  of  his  papers.  In  this  another  brother,  Douglas  Glass,  served 
Gamma  Sigma,  national  honorary  lespect  the  patriarch  has  perfected  an  on  the  News  in  various  capacities.  A 
commerce  society.  Mr.  Spiedel  will  organization  recognized  as  one  of  the  nephew  of  the  Senator,  Robert  C. 
be  inducted  at  the  University  of  Iowa  luost  unique  in  the  United  States.  Glass,  is  now  editorial  writer  for  the 

early  this  spring.  It  Is  interesting  to  note  that  the  News.  Carter  Glass,  III,  still  a  high 

Malcolm  C.  Baker  editor.  Lake  I'.ewspaper  blood  that  coimses  the  veins  school  student,  has  worked  like  the 
Worth  (Fla.)  Herald,  has  been  elected  uf  Carter  Glass  also  has  reached  other  Senator,  as  a  printer’s  devil,  and 
vice-president  of  the  Lake  Worth  uiembers  of  his  family.  A  look  at  the  Powell  Glass,  Jr.,  is  studying  at  Wash- 
Chamber  of  Commerce.  record  shows,  first  of  all,  that  the  mgton  and  Lee  University,  in  the  Lee 

Jack  Williams,  editor  and  publisher.  Senator  came  by  his  work  naturally  School  of  Journalism,  to  prepare  for 
Waycross  (Ga.)  Journal-Herald,  has  t'uough,  for  his  father,  Robert  H.  a  newspaper  career, 
announced  his  candidacy  for  the  state  Glass,  was  an  editor  and  publisher  of  Nearly  70  years  have  passed  since 
senate  from  the  fifth  senatorial  dis-  uote  in  Virginia,  and  his  great  uncle.  Carter  Glass  manifested  his  first  in- 
trict.  Robert  Cauthon,  established  the  terest  in  newspapers.  His  father  was 

Harlan  G.  Palmer’s  silver  anniver-  Lynchburg  Daily  Republican  back  in  the  owner  and  editor  of  the  Lynch- 
sary  as  publisher  and  editor  of  the  1840.  burg  Daily  Republican  and  he  landed  Press 

Hollywood  (Cal.)  Citizen-News,  was  The  man  destined  to  rise  from  ^  carrying  papers.  At  the  age  montl 
observed  March  30  at  a  banquet  in  obscurity  to  the  office  of  senior  Sena-  was  working  hard  as  a  \g]\] 

the  newspaper’s  auditorium  attended  tor  from  Virginia  and  who  was  to  (Continued  on  Page  96)  ••jv 
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TEXT  FEATURES 

<).  ().  McIntyre 
Frank  R.  Kent 
Alice  Longworth 
Neal  O'Hara 
Rube  Goldberg 
Zoe  Beckley 
Charles  B.  Driscoll 
Will  Rogers 
Roe  Fulkerson 
Albert  Payson  Terhune 
Jimmie  Fidler 
Memory  Lane 
Ken  Murray 


COMICS 

Bungle  Family  daily  .‘itrip 
Bungle  Family  Sunday  Page 
Dixie  Dugan  daily  strip 
Dixie  Dugan  Sunday  Page 
Joe  Palooka  daily  strip 
Joe  Palooka  Sunday  Page 
Mickey  Finn  daily  strip 
Mickey  Finn  Sunday  Page 
Oily  of  the  Movies  daily  str 
Strange  As  It  Seems  daily 
Strange  As  It  Seems  Sunday 
Toddy  daily  strip 
Flossie  Daily  Cartoon 


W.  Allen  Underhill,  publisher, 
Corning  (N.  Y.)  Evening  Leader,  has 
been  elected  delegate  to  the  Repub¬ 
lican  national  convention  from  the 
pth  Congressional  District,  New 
York. 

John  McCarty,  editor,  Amarillo 
ITex.)  News,  was  recently  elected  a 
jj^uvetor  of  the  Amarillo  Chamber  of 
Commerce  for  a  two-year  term. 

Williams,  editor  and  publisher, 
^aycross  (Ga.)  Journal- Herald,  has 
announced  his  candidacy  for  the 
Georgia  senate. 


United  Features 
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Editor  &  Publisher  for  April  18,  1936 


IN  THE  BUSINESS  OFFICE  94  targets  to  top  a  field  of  31  gunners. 

t'’  M.  SNYDER,  advertising  director,  also  broke  the  doubles  record  by 
*  Atlanta  Constitution,  has  been  s=hattering  23  of  25  targets. 


elected  president  of  the  newly-formed 
C-eorgia  Academy  of  Social  Sciences. 


H.  I.  Jenks,  business  manager, 
Greenfield  (Mass.)  Recorder  Gazette, 


J.  William  Thomas,  of  the  St.  Louis  ‘s  confined  to  his  home  by  illness. 
Globe- Democrat  national  advertising  A.  S.  Adams,  former  classified  man- 
staff,  will  join  the  daily’s  Eastern  ager,  has  been  appointed  advertising 


t)ffice  under  H.  Clyde  Fisher,  .501 
Graybar  Building,  New  York. 


manager  of  the  Glendale  (Cal.)  News- 
Press,  succeeding  the  late  H.  Dale 


W.  E.  Gould  has  assumed  charge  Townsend, 
of  the  Paci/ic  Grove  (Cal.)  Tribune.  George  L.  Chaney,  formerly  with 
Neil  L.  Heard,  former  Alaska  news-  Marysville  (Cal.)  Appeal-Demo- 


paperman  more  recently  publisher, 
Martinez  (Cal.)  Herald,  has  been 
named  general  manager  of  the  Hollis¬ 
ter  (Cal.)  Advance. 


crat,  has  assumed  new  duties  as  ad¬ 
vertising  manager  of  the  Carmel 
(Cal.)  Pine  Cone. 

Gordon  F.  Garlington,  for  the  past 


William  J.  Conners,  Jr.,  chairman  <'Ve  years  local  advertising  manager, 
of  the  board  of  the  Buffalo  Courier-  Knoxville  (Tenn.)  Journal,  has  re- 
Express,  won  the  Buffalo  Country  signed,  effective  May  1,  to  become  a 


Club  trap  shooting  championship  for 
the  third  consecutive  year  on  April  11. 
Shooting  in  a  rain  and  fog  he  broke 


special  agent  for  the  Provident  Mutual 
Life  Insurance  Co.  of  Philadelphia. 


IN  THE  EDITORIAL  ROOMS 

EDITOR  &  PUBLISHER  Tt"? 

FOURT^  E!sTATE  script  Telegram  is  on  a  southern 

.  ,  cruise  and  will  make  stops  at  Jamaica, 

NEWSPAPERDOM  Journalist  Havana  and  Haiti. 

John  A.  Mirt,  Chicago  Daily  News 

Junes  Wright  Brown.  Presi^t  associate  financial  editor,  spoke  on 

Mmrlen  E.  Pew,  Vlce-Preiident  i  ^-i/v  ,  «  •  »i  i 

Cberles  B.  Qroomes.  Treesurer  Flood  Eliects  Otl  BusinesS  before 

JniniwrtghT  J?.‘.'^rour,  ‘oe  Chicago  Association  of  Credit 

Sererleenth  *F^”oid"''niiies  Building  April  8. 

42nd  Street  end  Brn«dMs\^ew  York  City.  N.  Y  Hilary  H.  Mangum,  state  news  edi- 

_ BBy«nt  »-3052.  31)53,  3954,  3855  end  305<i  tor  of  the  Augusta  (Ga.)  Chronicle, 

The  Oldest  Pubiishers^^d^^vertisers'  Juumsi  has  been  named  managing  editor  of 
Ererg  Sotudag^i^e  1881  ~  ~  <he  CoIumbus  (Ga.)  Ledger,  John 

Marlen  E.  Pew,  Editor:  Arthur  T.  Bobb.  Manauinii  Barnes,  of  the  Chronicle  city  Staff, 
Editor;  Werren  L.  Bessett.  S'ew$  Editor:  Robert  sS.  :ii  j  Mur»ctiir« 

Mam.  A»$oHat0  Editor;  John  W  Perrj’.  Feature  Will  SUCCeea  mdngum. 

^r.  Bl«  Clemow.  John  J.  Clougher. - -  ^  Wilson,  AsheVtlle 

Chariei  B.  Groomea.  Genera/  Manager:  James  .-ks  \  •  m-  el 

WrLght  Brown.  Jr..  Bnaineaa  Manager.  Charles  T  (N.  C.)  Citizen- Ttmes  feature  Writer, 

Stuart,  Advertising  Manager:  (ietirge  11.  SUate.  l  awarded  fVn^ 

Circulation  Manager:  L.  Parktr  Likely.  Pernonnen.  Deen  awarueu  Uie  reaiUTe  OlOry 

ClassiAed  a^  other  Services :  ElUabelli  MrMalum,  CuD  of  the  North  Carolina  State 

Caskter:  S.  L.  Dare.  Ltftranon.  _  r-  j  a-  e  ttr  >  i_  pm_ 

Washinrtiin.  D.  C.  CnrreKnonilent  ;  (Seneral  Ae»»..  i  CderatlO*!  Of  WolTienS  ClUbS.  The 


Titlefi  Patented.  Registered  and  ContenU  Copyrighted  by 
THE  EDITOR  ft  PCBUSUKR  CO..  INC. 

James  Wright  Brown.  President 
Marlen  E.  Pew.  Vice- President 
Charles  B.  Qroomes.  Treasurer 
Arthur  T.  Bobb.  Director 
Jamea  W'rlght  Brown.  Jr.  SecreUo 
General  Offices : 

Serenteenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway.  New  York  City.  N.  Y 
TeiepJkmea: 

_ BRyant  >-3052.  3053,  3054.  3fl55  and  305tf 

The  Oldest  Publishers'  and  Advertisers'  Journal 

in  America  _  _ 

_ Ererg  Satwdap  Since  1881 _ 


^r.  Bl«  Clomow.  John  J.  Clough.,. - -  ^  Wilson,  AsheVllle 

Charles  B.  Groomes.  Genera/  Manager:  James  ^ v  .  m-  el 

Wright  Brown.  Jr..  Businw  Manager:  Charles  T  (N.  C.)  Cltlzen-Times  feature  writer, 

Stuart,  Advertising  Manager:  (ietirge  11.  SUate.  l 

Cirra/ofton  Manager:  L.  Parker  Likely.  Pernonnsn.  Deen  aWarueU  Uie  reaiUTe  OlOry 

ClassiAed  a^  other  Services :  ElUabelli  McMalum,  CuD  of  the  North  Carolina  State 

Caskter:  S.  L.  Dale.  Ltftranon.  _  r-  j  a-  e  ttr  >  i_  pm. 

Washington.  D.  C.  CorreKpondeni ;  General  l*ress  Asso..  icderatio*!  of  Women  S  Clubs.  The 
James  L  Butler  and  George  H.  award  was  made  for  the  best  1935 

Nefienef  Press  C/aft  Bldg.,  Phone.  Metropolitan  1080.  •  i  i 

Chicago  Correspondent:  George  A.  Brandenburg.  921  feature  story,  an  article  on  the  War 
f.ondon  Guarantee  and  Accident  Building,  360  North  l)0tween  the  States. 

Wiefcigon  ire..  Telephone.  Dearborn  6771. _ 

Ptriiic  coktt  Beprauntatiroa :  Editorial:  campboii  John  Terrell,  short  story  Writer  and 
Ka.!'V55®7T%fnna,‘i*«?*'r*jf*WTS'^  formerly  of  the  Salt  Lake  Tribune, 

UdrirtUht?:  irgu-Hau Ltd”*  sS^mnciB^  teen  named  a  feature  writer  for 

?.15  .Wonfgomerir  Streets  Telephone.  Garfield  6740.  the  oGlt  LtdKe  Telcgtatn. 
lyos  .Yngelea.  liSt  S.  Broadway.  Telephone.  !*ro^- 

3471:  Seattle,  1001,  Second  Avenue.  Telephone.  William  H.  Walsh,  city  editor, 

tanXIi^offlca:  e/o  Tiw,  Carton  Magaaina.' ~orand  Springfield  (Mass.)  Republican,  re- 
Buiidings.  Trafalgar  s<i .  w.  c.  2.  Allan  Deia-  centlv  addressed  the  Holvoke  Rotarv 


I  FOLKS  WORTH  KNOWING 

TV^'ILLIAM  H.  MYLANDER.  of  the 
V  V  Washington  bureau  of  the  As¬ 
sociated  Press,  last  week  was  ap- 

_ _  pointed  Wash-  ; 

i  n  g  t  o  n  corre- 
spondent  of  the 
Toledo  Blade, 

m  succeeding  Carl  { 

■■S-  jfVK  Ruth,  w  h  o  I 

died  three  | 
J  f  months  ago. 

H  Mr.  Mylander 

was  born  and 
reared  in  Oak 
Harbor,  O.,  and 
was  graduated 
g  from  Ohio  State 

university.  He 

„  joined  the  Blade 

W.  H.  Mylande* 

and  W21S  chief  re-write  when  he  joined 
the  Associated  Press  Nov.  15,  1933. 
He  was  assigned  to  the  Cleveland  bu¬ 
reau  and  on  Feb.  1,  1935,  was  pro¬ 
moted  to  the  Washington  bureau. 

Married  and  the  father  of  two 
daughters,  Mr.  Mylander  is  a  golf 
and  bridge  enthusiast. 

He  won  the  golf  championship  of 
the  Blade  office  several  times  and 
covered  bridge  tournaments  for  his 
paper. 


2.1J  Montgomery  Street,  Telephone.  Gurteld  6740.  the  Salt  Lake  Telegram. 
lyos  .Yngelet.  1151  3.  Broadway,  Telephtme. 

3471:  SetUle,  lOOi  Second  Avenue.  Telephone.  William  H.  Walsh,  city  editor, 

tanXIi^offlce:  e/o  The  cton  Mog.eine,' ~or«nd  Springfield  (Mass.)  Republican,  re- 
Buildings,  Trtftig«  Sn .  w.  c.  2  AlUn  Dele-  cently  addressed  the  Holyoke  Rotary 

fons.  Manager.  Paris.  France  Office:  76  me  des  Peitts  t>  i_*  j  au  xt  m 

Ckamps,  Sydney  R.  Clarke.  .4fonflper,  Japan  Cor-  LeiUb  On  NewS  oenind  the  NeWS. 
respnndmt.  Hans  B.  Johansen,  c/o  The  Japan  Review.  _  ,  ,  it*  a  t  -r* 

Yokohame. _ John  Wellington  LaRue,  managing 

.  ,  .  Nuin^ni;  editor,  Cincinnati  Enquirer,  left  April 

International  Year  Book  NumbM — Containing  clrcu-  --  f  ^  ’  e  e. 

tations.  advertising  rates.  News  and  Feature  Ser-  14  for  Washington  to  attend  an  edl- 


1  Page  072  $250  $225 

H  PAge  336  140  120 

\l  Page  108  75  70 


$200  $100  $168 
110  !  100  95 

65  60  .55 


The  single  column  forty-two  line  rate  maker  card  at 
a  coat  ^  $16  per  .«e^  earns  as  low  a  rate  on  a 
52  time  basla  as  any  other  schedule,  namely.  $168 
per  page:  $95  half  page:  $55  quarter  page. 

Classified  rates:  75e.  per  agate  line  one  time:  60c. 
per  agate  line  four  timea. 


respondent.  Hans  B.  Johansen,  c/o  The  Japan  Review.  _  ,  ,  it*  a  t  -n 

Yokohame. _ John  Wellington  LaRue,  managing 

.  ,  .  Nuin^ni;  editor,  Cincinnati  Enquirer,  left  April 

International  Year  Book  NumbM — Containing  clrcu-  --  f  ^  ’  e  e. 

tations.  advertising  rates.  News  and  Feature  Ser-  14  for  Washington  to  attend  an  edl- 
vices.  Names  of  Editors.  Publishers,  and  Depart;^  torial  nnnfs^rmnf^  will  r<»main  'it 

mental  Executives  of  more  than  2.000  newspapers  of  toriai  COnierence.  rie  Will  remain  at 

United  States  and  Canada  with  basic  data  leading  the  capitol  for  the  Gridiron  dinner  of 

newspapen  of  the  World — last  Saturday  in  January —  .  xt  a*  i  t-»  i 

‘A.N  P  A."  numbers  last  two  Saturdays  in  April —  the  National  PreSS  Club. 

A  N.P  A.  Meritanical  Conference  last  Satuniay  In  May —  *  j^e  e  r  i  » 

Advertising  Convention  number  fourth  Saturday  In  George  A.  Clark,  of  the  Jersey  City 
•Iwne— Annual  Syndicate  and  Feature  Number  third  .  xy  t\ 

Saturday  in  September — Newspaper  linage  statistics.  (N.  J.)  Jersey  Journal  Stall  IS  conduct- 
monthly,  annually  and  semi-annually  In  February  and  Erjrt  a  column  called  “Rhvmpr’c 
August— Monthly  Equipment  Review  second  Saturday  *  ®  ^  ™  ,  ^ymer  b 

each  month— Annual  compilation  of  American  Newspa-  Angie  in  Which  he  interprets  the 


A.  Mecnanirai  uonierenre  law  naiumsy  m  way —  .  e  r  .i  * 

Advertising  Convention  number  fourth  Saturday  In  George  A.  Clark,  of  the  Jersey  City 
•Iwne— Annual  Syndicate  and  Feature  Number  third  .  xy  t\ 

Saturday  in  September — Newspaper  linage  statistics.  (N.  J.)  Jersey  Journal  Stall  IS  conduct- 
monthly,  annually  and  semi-annually  In  February  and  Erjrt  a  column  callpd  “Rhvmpr’c 
August— Monthly  Equipment  Review  second  Saturday  *  ®  ^  ™  ,  ^ymer  b 

each  month— Annual  compilation  of  American  Newspa-  Angie  in  Which  he  interprets  the 
per.  mechanical  data — Page  and  Paper  Sires — Mats  and  rtawc  in  fVixrmA 
depth  <rf  Columns — Kind  and  Amount  Newspain'r  newb  ui  ruyiiie. 

E<iuipment.  etc. — last  Saturday  In  October.  Maxev  N  Morrison  of  the  Norris- 

Market  Guide— the  space  buyers  key  to  1500  city  and  ^  morribon,  oi  me  IM orris 

timm  markets  in  United  Slates  and  Canada — contain-  toU^Tl  (Fa.)  TimeS'-Herald,  has  joined 

the  Philadelphia  Inquirer  as  rewrite 

sr»''oJ*Iyp.  PM.  8H  X  12  I„ch..-168  .gat.  iin.,  ^nd  genej^  assignment  man.  He  is 

(lEti  «na)  on  four  eoiunint — total  of  672  agate  the  son  of  Charles  M.  Momson,  editor 

DispiM  advMt^ng  r«t«:  traniient.  75c.  per  agate  of  the  Philadelphia  Evening  Ledger. 
iin«.  Of  aeri.B  of  inaertions  it  follows: _ _  Maynard  Lemen,  news  editor,  Bick- 

siM*  Agate  Time  Time.  TimeB  I'lmea  Timesj  nell  (Ind.)  Daily  News,  has  resigned 
1  Page  872  $2.50  $225  $200  $100  $168  ^  Wall  Street  Journal,  New 

H  Page  S36  140  iM  110  100  9.5  :  York,  effective  April  20.  E.  B.  Resler 

44  nge  'm  m  45  40  33  30  I  will  sit  in  on  the  news  desk  and  Wib 

$  ?MS — 12 — ?2 - iil — 20_ — !LJ — Phillippe  will  assume  responsibility 

The  singla  column  forty-two  Una  rate  makar  card  at  e  .  ^ 

a  coat  of  $16  per  .«ei^  earns  as  low  a  rate  on  a  lOr  sportS. 

52  time  basla  as  any  other  schedule,  namely.  $168  ^  ^  n  tx  n*  t  f  ai.  n  i 

per  page:  $95  half  page:  $55  quarter  page.  George  B.  DoiUver,  Jr.,  of  the  Battle 

Sr“:ilSi2rfJumr' (Mich.)  Moon  Journal  staff 
situ.tiant  wuited:  see.  p«  Mate  line  one  time:  and  son  of  the  publisher,  will  have 
40c.  p«  Igat.  line  thie.  tlmw  (count  tlx  wordi  to  r  .t.  i  j-  t  •  . 

tha  line).  one  of  the  leading  roles  m  the  final 

Subscription  rates:  By  mall  payable  In  edvance  nrf.«<»ntatinn  nf  fVi*.  asaenn  hv  fVia 
Lnlted  Statea  and  laland  Possetalons.  $4  per  year;  pi  eseniauon  01  me  season  Dy  me 


Canada  $4.58:  Foreifn  $5.  Rattle  Creek  Civic  Players  May  7 

Club  rate#:  Three  subicrlptlnns  to  separate  addresses  j  o  tt  ii  i  .u  .  r  r^- 

for  ono  year  each  or  one  subscription  f^r  three  years,  and  o.  lie  Wlil  piBy  the  part  01  oir 

$16;  five  subscriptions  to  different  addresses  for  one  pUarloc  TacrkAr  in  “A  lV/riEt</4Af  koc- 

year  each  or  one  subscription  for  fl'e  years.  $15;  ten  V-'liarieS  Jasper  in  A  Murder  has 

^ubscriptlon8  one  year  each  or  one  for  ten  years.  $25.  Vw^pn  Arran^^d 
Member  Associated  Business  Pa^s.  ^ 

5’th";!;  nm  wi^Tb  c''-‘;‘rfonJ^!  Richard  Hindley,  business  manager, 

- §u  n^onttaa - Clovis  (N.  M.)  Evening  Journal,  was 

_ Ended _ _ Paid _ tribution  |  recently  elected  secretary  of  the  Clo- 

Dee  31.  1935 .  10.178  ii.2(»i  j  vis  Kiwanis  Club. 

-  1934 .  9,651  10.607  I  ^  ^ 

“  ISM .  8.62,5  Leonard  Dutc,  formerly  with  the 

-  19.31:::;::::  io:ii6  11:120  East  Lirerpool  (O.)  Rewtem,  has  joined 

-  19^;:::::::  .  lo.t^S  il.w  the  Clovis  (N.  M.)  Evening  News- 

^ in.oi'i  Journal  advertising  staff. 


WEDDING  BELLS 

JOHN  WHITSELL,  Pacific  Coast 
manager  of  McGraw-Hill  Publish¬ 
ing  Co.,  to  Marietta  Stark,  former 
manager  of  the  Mayflower  Hotel, 
Seattle,  in  Los  Angeles,  April  2. 

Miss  Grace  Magill,  assistant  society 
editor,  San  Antonio  Express,  to  Harry 
Daniels,  a  San  Antonio  printer,  re¬ 
cently  in  Coi-pus  Christi. 

Robert  J.  Harley,  assistant  sports 
editor,  Akron  (O.)  Beacon  Journal 
to  Miss  Jean  Bash,  of  Akron,  at  Rip¬ 
ley,  N.  Y.,  recently. 

Calvin  S.  White,  Jr.,  former  re¬ 
porter,  Seattle  (Wash.)  Star,  to  Miss 
Bobbe  Margaret  Dalzell  recently  ai 
Juneau,  Alaska. 

Carl  F.  Meyer,  secretary  of  the  Mil¬ 
waukee  (Wis.)  Press  Club  and  associ¬ 
ate  correspondent  for  Editor  &  Pub¬ 
lisher  in  Milwaukee  and  Wisconsin, 
to  Miss  Lauretta  L.  Maurer,  April  15. 


PRESS  ASSOCIATION  NOTES 
A  F.  MAHAN,  JR.,  Associated  Press 
correspondent  at  Montgomery, 
Ala.,  and  Mrs.  Mahan  announce  the 
birth  of  a  son,  whom  they  have  named 
Albert  Farrow  Mahan,  III. 

Charles  Nichols,  son  of  M.  E.  Nich¬ 
ols,  managing  director  of  Vancouver 
Daily  Province,  has  joined  the  Van¬ 
couver  Bureau  of  the  Canadian  Press. 

Louis  Ashlock,  who  has  covered 
State  and  Federal  buildings  for  the 
San  Francisco  office.  Associated  Press, 
during  the  past  seven  years,  resigned 
recently  to  become  recorder  of  the 
California  State  Railroad  Commis¬ 
sion. 

SPECIAL  EDITIONS 

t'^HATTANOOGA  (Tenn.)  Times, 
^  April  7,  Annual  Baby  Edition, 
16  pages  tabloid. 

Fall  Rircr  (Mass.)  Herald  News, 
Fall  River’s  Third  Annual  Exposi¬ 
tion  of  Mechanical  Refrigerators,  11 
pages,  March  25;  Spring  Fashions  As 
Presented  By  Fall  River  Merchants, 
16  pages,  March  19. 

Spartanburg  (S.  C.)  Herald- Journal, 
April  10,  Second  Annual  Baseball 
F-dition  and  Handbook,  tabloid  size, 
92  pages. 

Atlanta  (Ga.)  Constitution,  April 
10,  Baseball  Edition,  8  pages,  tabloid 
size. 


Booming! 

COMICDOM’S 

NONPAREILS 


The  Gumps 


Orphan  Annie 


Dick  Tracy 


Moon  Mullins  ^ 


EACH  an  unili»|>ute4l  original, 
now  reaching  new  heights  of  ” 
popularity  under  the  eusloiiiar> 
>uperlalive  editorial  direction. 


P.  s. 


BURMA,  the  fascinating  feninie 
ill  Terry  and  the  Pirates,  has 
the  country  agog.  This  ace  ad¬ 
venture  strip,  with  Burma  lead¬ 
ing  the  way.  is  making  sensa- 
lioiial  strides  in  popularity  in 
everv  section  of  the  country. 


3  -Sis 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Monoqer 

News  Bldg.,  220  East  42nd  .S'. 
NEW  YORK 
MUrray  Hill  2-1234 
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24,055 

MAR.,  1936 


ONLY  Newspaper  In  The  IJ.S. 
To  DOUBLE  Circulation 
In  The  Past  Five  Years/ 


21,751 

MAR.,  1935  j 


19,541 

MAR., 1934 


The  growth  of  The  TIMES  is  clearly 
shown  in  these  figures  from  March 
3 1  Publisher's  Statements  to  the 
Audit  Bureau  of  Circulations.  This 
Increase  has  been  made  without  pre¬ 
miums,  contests,  or  "bargain  offers." 


11,504 

MAR., 1931 


16, 695 

MAR 


15,956 

MAR.,»932 


AND  .... 

In  1931,  The  Times  was  SECOND  in 
total  advertising  by  373,222 
lines. 

In  1935,  The  Times  was  FIRST  in  total 
advertising  by  8  3  9,69  8 
lines. 

Figures  by  Media  Records,  Inc.,  in¬ 
clude  daily  and  Sunday. 


56 

El  Paso*s  HOME  Newspaper 


TEXAS  DAILY  PRESS  LEAGUE,  National  Representative 


1 


NEW  YORK  KANSAS  CITY 


DALLAS 


CHICAGO 


ST.  LOUIS  LOS  ANGELES  SAN  FRANCISCO 
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SALUTE  to  the  MC 


This  year  marks  the  Fiftieth  Anniversary  tha 
of  the  introduction  of  the  Linotype.  Fifty  int€ 
years  ago  all  newspapers  were  hand-set ... 
even  metropolitan  dailies  seldom  ran  over  the 
eight  pages.  Today  .  .  .  well,  you  know  the  vet 
story.  But  can  you  bring  that  development  to  pos 
life  in  a  30-minute  continuity  that  will  hold  the 
interest  of  the  radio  audience  .  .  .  that  wi  cos 
make  them  realize  what  the  modem  news-  pre 
paper  means  to  them  in  all  its  many  fields  of  one 
public  service? 

If  you  con,  there's  $500  in  cash  for  you:  a 
trip  to  New  York  and  a  chance  to  meet  the  big  be 
people  in  the  radio  field.  This  prize  will  be  to  I 
awarded  for  the  script  which,  in  the  opinion  of  • 

the  judges,  presents  in  the  most  interesting  of 
manner  the  development  of  newspaper  sen-  C^. 
ice  since  the  invention  of  the  Linotype.  TT»  Pui 
contest  is  open  to  any  one  in  the  United  States  Kei 
or  Canada,  except  employees  of  the  Mer-^  the 
genthaler  Linotypie  Company,  its  advertising  for 
agency,  or  of  the  National  Broadcasting  Can-  the 
pany.  Without  necessarily  limiting  contse-  ent 
tants  in  their  choice  of  material,  it  is  suggested  Lin 


Ottmar  Merqenthaler  demonstrating  the  lirst  commercially 
successful  composing  machine  to  Whitelaw  Reid, 
who  christened  it  "Lin-o-type/*  July  3.  1886 


SET  'N  LINOTYPE  MEMPHIS  SOLO  AND  MEMPHIS  MEOtLIM  SEPIES 


Editor  Si  Publisher  j  u  r  April  18,  I  93  (» 


and  a  trip  to  New  York  for  a 
Radio  Script  on  the  subject 

( 

MODERN  NEWSPAPER 


that  such  a  program  would  be  of  more  general 
interest  if  it  were  devoted  principally  to  the 
achievements  of  the  newspaper;  introducing 
the  Linotype  only  incidentally  os  a  key  in¬ 
vention  which  made  the  modern  newspaper 
possible. 

Through  the  courtesy  of  the  National  Broad¬ 
casting  Company,  the  winning  script  will  be 
presented  as  a  net-work  sustaining  program, 
and  will  also  be  available  to  independent  sta¬ 
tions  in  transcription  form. 

The  successful  contestant  will  be  invited  to 
be  present  at  the  broadcast,  with  his  expenses 
to  New  York  paid. 

The  judges  will  be:  William  S.  Rainey,  head 
of  Production  Dept.,  National  Broadcasting 
Company;  Marlen  E.  Pew,  editor  of  Editor  & 
Publisher;  Jack  T.  Nelson,  Radio  Director, 
Kenyon  &  Eckhordt,  Inc.  The  judges  reserve 
the  right  to  revise  or  adapt  the  winning  script 
for  broadcasting  as  they  see  fit.  In  any  event, 
the  decision  of  the  judges  shall  be  final.  All 
entries  become  the  property  of  Mergentholer 
Linotype  Company. 


All  manuscripts  must  be  in  proper  radio 
continuity  form  and  must  be  received  not  later 
than  May  25. 

Historical  data  on  the  Linotype,  and  a 
sample  continuity  showing  format,  will  be 
sent  on  request  to  those  who  wish  to  enter  the 
contest. 

Address  all  communications  to: 

Radio  Contest,  Mergentholer  Linotype  Com¬ 
pany,  29  Ryerson  Street,  Brooklyn,  New  York. 

V 

TO  NEWSPAPERS 
OPERATING  RADIO  STATIONS 
If  sufficient  requests  are  received  to  justify  the 
expense  of  recording,  electrical  transcriptions 
of  the  program,  "Salute  to  the  Modem  News¬ 
paper,"  will  be  supplied  without  cost  to  radio 
stations  owned  or  operated  by  newspapers. 

If  you  are  interested,  please  fill  out  the 
coupon. 


Newspaper. 
Address _ 


Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn,  N.  Y. 

We  are  interested  in  your  proposed  radio  program.  Please  submit  a 
copy  of  the  selected  script  for  our  consideration. 

- Signature - Station 
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appointed  direc¬ 
tor  of  the  Toledo 
Board  for  In¬ 
dustrial  Peace,  a 
luiique  organiza¬ 
tion  for  the  me¬ 
diation  of  labor 
disputes  which 
has  gained  na¬ 
tionwide  atten¬ 
tion.  The  ap¬ 
pointment  was 
made  by  Ralph 


gram  as  "(I)  EIxpluit  patriotism. 
<2)  start  foreign  wars,  (3)  con¬ 
duct  political  crusades  against 
those  who  disagree  with  our  aims 
and  methods,  (4)  manufacture 
misleading  propaganda,  (5)  elim¬ 
inate  the  Red  menace  in  colleges, 
preparatory  schools  and  kinder¬ 
gartens,  (6)  support  pension  and 
bonus  payments  and  all  other  gov¬ 
ernment  payments,  (7)  publish 
stolen  letters  and  telegrams.” 

Vice-president  of  the  group  is 


Unusual  photo  taken  at  the  “hot  comer”  of  the  Oakland  (Cal.)  Speedway 
by  Keith  Deimison,  Oakland  Tribune  cameraman,  for  the  Associated  Press.  Using 
a  Graflex  with  12'.4-inch  telephoto  lens,  Dennison  was  about  35  feet  from  the  dirt 
track  when  the  cars  started  spinning,  one  of  them  going  through  the  fence.  No 
one  was  seriously  hurt. 


PUBLISHER  BRIBE  CHARGED  Banks,  whose  wife  recently  applied 


Life  Prisoner  for  Murder  Allegedly 
Tries  to  Buy  Psu-ole  Officer 

(By  telegraph  to  Editob  &  Puslishes) 

Medford,  Ore.,  April  15 — Charged 
with  having  entered  into  an  agree¬ 
ment  to  accept  a  $50,000  bribe  from 
Llewellyn  A.  Banks  to  obtairi  the 
former  Medford  News  publisher  s  re¬ 
lease  from  state  penitentiary,  Dan  J. 
Kellaher,  deposed  state  parole  officer, 
is  under  a  grand  jury  indictment. 
Banks  is  serving  a  life  term  for  the 
murder  of  a  police  officer. 

A  widespread  investigation  of  pris¬ 
on  paroles  granted  during  Kellaher’s 
term  is  under  way. 

Kellaher  was  one  of  a  group  who 
petitioned  the  governor  to  investigate 
Jackson  County’s  bitter  political  feud 
of  1933  led  by  Banks  and  Earl  H. 
Fehl,  then  County  Judge  and  pub¬ 
lisher  of  Pacific  Record  Herald  here. 
He  later  petitioned  the  governor  to 
pardon  Banks. 

Ralph  E.  Moody,  assistant  attorney 
general,  discovert  a  written  agree¬ 
ment  l^tween  Kellaher  and  Banks. 


here  for  county  aid,  agreed  to  pay 
parole  officer  $50,000  as  soon  as  he  ob¬ 
tained  the  former  editor’s  release  from 
prison,  according  to  the  document. 
The  forthcoming  parole  for  Fehl,  who 
is  serving  a  four-year  term  for  ballot 
theft,  is  protested  by  Jackson  Coimty 
officers  because  the  former  publisher 
wrote  a  vicious  pamphlet  after  he 
went  to  prison.  Mrs.  Fehl  and  three 
others  were  convicted  of  distributing 
it  here. 

A.  W.  MORRISON  PROMOTED 

McGraw-Hill  Publishing  Company, 
Inc.,  announces  the  appointment  of 
A.  W.  Morrison  as  circulation  man¬ 
ager  for  all  publications.  He  was  head 
of  field  circulation  for  all  papers  ex¬ 
cept  Business  Week,  of  which  Arthur 
C.  Croft  was  director  of  circulation 
imtil  his  recent  resignation. 

HAS  PEACH  COLORED  EDITION 

The  Los  Angeles  Evening  News, 
which  recently  went  tabloid,  has 
adopted  peach-colored  stock  for  its 
outside  pages. 


Reviewers  from  the  city  rooms  of  the  New  York 
newspapers,  as  well  as  those  from  special  desks, 
were  apparently  delighted  with  the  Ringling  Bros, 
and  Barnum  &  Bailey  opening  performances  in  Madison 
Square  Garden.  There  was  a  sincere  ring  to  the  stories. 
The  pigmy  elephants,  the  new  features  and  acts,  the  new 
production  coups  and  the  splendid  new  lighting  effects 
were  roundly  praised.  By  the  third  performance,  the 
program  had  been  speeded  50  minutes,  and  now  the 
staff  and  personnel  of  The  Greatest  Show  on  Earth  are 
firmly  convinced  this  year's  show  is  the  best  in  history. 
It  is  by  far  the  "heaviest",  both  in  the  air  and  on  the 
ground. 


The  Newspapers  are  taking  to  Col.  Tim  McCoy  kindly. 
Tim  has  a  tremendous  hold  on  boys  and  girls  the  country 
over,  but  he  is  well  aware  that  he  is  not  so  well  known 
to  city  desks.  He  heads  a  fast,  furious  and  expert  con¬ 
gress  of  rough  riders,  and  newspaper  men  enjoy  his 
display  in  the  Big  Show  program.  They  also  find  Tim 
a  grand  fellow,  regular  and  100%  "folks".  They  warm 
to  the  fact  that  Tim's  title  is  not  phony:  he  is  a  colonel 
in  the  U.  S.  Army  Reserve  Corps. 


* 


ACCIDENTS  CAUGHT  BY  CAMERA  LENS 


STUDENTS  TO  PROMOTE 
YELLOW  JOURNALISM 

iSpei-ial  to  Kuitue  &  Publiehek) 

Cambkiiii.k.  Mass..  April  14 — 
.Ypparcntly  only  for  the  purpoEC 
of  publieity,  Hurvurd  uiidergradu- 
utes  “organized”  a  “League  of  Yel* 
low  Journulism”  here  ihib  week. 

Tk..  it. 


NAMED  TO  LABOR  POST 

Reporter  Direct*  Unique  Toledo 
Board  for  Industrial  Peace 

(Spicial  to  Editok  \  Publisuebj 

Toledo.  O.,  April  14  —  Edmund 
Ruffin,  for  the  last  two  years  labor 
reporter  for  the  Toledo  News-Bee, 
this  week  was 


£\uii  ivuiicriiuuru  ui  oruuiuyii. 
N.  Y,  The  son  of  H.  V.  Kalten- 
born,  he  is  eommander  of  the 
Harvartl  (ffiapter  of  the  Veterans 
of  Future  Wars. 


BERLIN  MAKES  LONG  FLIGHT 

Richard  E.  Berlin,  general  manager 
of  Hearst  magazines,  has  just  com- 
Remarkable  shot  taken  by  Garrett  Strite  for  Acme  Newspictures  at  the  Moto  P^®ted  a  trip  around  the  world,  cU- 
Speedway,  Long  Bearh.  Cal.,  recently.  Photo  shows  one  driver  who  spilled  niaxed  by  a  14,()M-mile  airplane  night 
falling  over  the  front  wheels  of  another  machine.  ^*'?**V,  Sy^ey,  Australia,  to  London. 

His  nrst  hop  from  Brisbane  took  him 
over  the  “outback”  country  of  Aus¬ 
tralia  and  the  shark -infested  Timour 
Sea  and  Dutch  East  Indies.  One  day 
he  had  a  novel  experience:  breakfast 
in  Baghdad,  Asia;  limch  in  Cairo, 
Africa;  dinner  in  Athens,  Europe — 
three  continents  linked  in  one  day. 

NEW  VIRGINIA  AGENCY 

Bristol  Advertising  Corporation, 
Bristol,  Va.,  capitalized  at  $5,000,  has 
been  incorporated  to  do  a  general  ad¬ 
vertising  business.  J.  G.  Rainero,  of 
Bristol,  is  president. 


A.  Lind,  Cleve-  I'dmi'nh  Riffin 
land,  regional  di¬ 
rector  of  the  National  Labor  Relations 
Board  and  former  head  of  the  Toledo 
panel,  with  the  approval  of  Edward 
F.  McGrady,  assistant  secretary  of 
labor,  who  was  instrumental  in  estab¬ 
lishment  of  the  peace  board  a  year  ago. 

Mr.  Ruffin’s  new  position  carries  a 
salary  of  ^,500  a  year.  The  Toledo 
city  council  voted  recently  to  set  up 
the  board  as  a  municipal  commission 
and  appropriated  approximately  $5,506 
for  its  operation  for  the  remainder  of 
1936. 

Mr.  Ruffin  was  bom  in  St.  Paul. 
Minn.,  in  1896.  During  the  World 
War  he  was  a  member  of  the  108th 
Engineers,  33rd  Divisioin,  serving  in 
the  Amiens,  Meuse -Argonne.  St. 
Mihiel  and  Metz  sectors.  After  the 
v/ar  he  served  in  a  number  of  jobs, 
working  at  various  times  for  the  City 
News  bureau  in  Chicago,  the  Chicago 
Journal,  as  press  agent  for  the  Chicago 
Motor  Club  and  later  as  press  agent 
for  American  Airlines  in  New  York. 
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SCOTT  •^Extra- Hi -Speed”  60,000  per  Hour  Presses 

Fastest  in  the  World — Bar  None.** 

Proved  by  many  installations.  The  best  press  for  high  sustained 

running  speeds  for  newspapers  of  large  circulation. 

I 

SCOTT  /^Standard  Hi-Speed”  48,000  per  Hour  Presses 

Used  by  many  large  newspapers  with  complete  satisfaction  and 
equally  important,  because  of  their  thorough  reliability,  for 
one-press  installation. 


SCOTT  ‘^Multi-Unit”  Presses 

The  finest,  most  versatile  presses  built.  Particularly  valuable 
for  publications  requiring  widely  varying  products. 

SCOTT  “Hi-Speed”  Color  Presses 

The  fastest,  most  efficient  Color  Presses.  Splendid  color  print¬ 
ing  and  maximum  production. 


“TeM  us  Your  Requirements’’ 

^^o  matter  what  they  are,  Scott  Presses  will  meet  them  perfectly. 


New  York 

230  West  41  St  Street 


Walter  Scott  &  Co. 

Plainfield,  New  Jersey,  IJ.  S.  A. 


Chicago 

1330  Monadnock  Block 
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MANY  SIDE  PARTIES 
PLANNED  NEXT  WEEK 

Several  Business  and  Professional 
Groups  to  Hold  Private  Meetings 

to  Entertain  Publishers  Visit* 
ing  New  York 

There  are  on  tap  for  next  week  a 
number  of  definitely  scheduled  social 
engagements  in  honor  of  publishers 
visiting  New  York  for  the  AP  and 
ANPA  conventions,  in  addition  to  the 
many  informal  get-togethers  which 
are  expected  to  spring  up  each  day 
before  and  after  the  convention  ses¬ 
sions. 

Among  them  are: 

Col.  Frank  Knox,  publisher,  of  the 
Chicago  Daily  News  and  Republican 
candidate  for  president,  will  be  guest 
of  honor  at  a  limcheon  at  the  Adver¬ 
tising  Club  of  New  York  April  23. 

Guy  S.  Osborn,  to  meet  his  many 
western  advertising  friends  now  in 
New  York  City,  will  hold  a  cocktail 
party  at  the  Hotel  Barclay  on  Tues¬ 
day  from  four  to  seven  o’clock. 

At  one  of  the  largest  gatherings  of 
its  kind  ever  held  in  New  York, 
George  A.  McDevitt  Co.  will  be  host 
to  255  leading  advertisers  and  agents 
at  a  speechless  dinner  in  the  Waldorf’s 
Starlight  Roof  Tuesday  evening.  Pub¬ 
lishers  represented  by  the  McDevitt 
company  will  be  guests  of  honor.  An 
entertainment  program  will  feature 
nationally  known  stage  and  radio 
stars. 

A  limcheon  at  the  Faculty  Club, 
Columbia  University,  Friday  at  12:30 
will  honor  Clark  Howell,  editor  and 
publisher  of  the  Atlanta  Constitution. 
Mr.  Howell  will  address  the  Colum¬ 
bia  journalism  students  that  after¬ 
noon. 

The  Chicago  Tribune  -  New  York 
News  Syndicate  will  be  host  at  a 
cocktail  party  Wednesday  from  four 
to  seven  on  the  ninth  floor  of  the 
Daily  News  building. 

In  the  Basildon  Room  on  the  Grand 
Ballroom  floor  of  the  Waldorf  on 
Tuesday  evening  will  be  held  at  7:30 
p.m.  the  tenth  anniversary  dinner  of 
the  editors  and  publishers  who  at¬ 
tended  the  meeting  of  the  Press  Con¬ 
gress  of  the  World  in  Geneva,  Switz¬ 
erland,  in  1926. 

William  O.  Dapping,  editor.  Auburn 
(.N.  Y.)  Citizen-Advertiser,  will  talk 
on  the  assembly  meeting  and  his  film, 
made  at  that  time  in  Switzerland, 
France,  Italy  and  London,  will  be 
shown.  Wallace  Odell,  associate  edi¬ 
tor  of  the  Macy  Westchester  Group 
of  Newspapers,  will  preside.  It  is  ex¬ 
pected  that  about  50  will  be  present 

A  reception  for  the  ANPA  guests 
to  be  held  in  the  Jade  Room  of  the 
Waldorf  -  Astoria,  Wednesday,  from 
3:30  to  6:00  pan.,  by  the  King  Fea¬ 
tures  Syndicate. 

This  reception  will  honor  Gene 
Ahem,  famous  comic  artist,  the  new¬ 
est  addition  to  King  Features  family 
of  artists  and  wn'iters.  Ahem  starts 
with  King  Features  June  1st  with 
“Room  and  Board,”  starring  the  char¬ 
acter  “Judge  Puffle.” 

Receiving  with  Mr,  Ahem  will  be 
outstanding  stars  of  screen  and  stage, 
radio,  art,  journalism  and  sports,  with 
Arthur  “Bugs”  Baer  as  master  of 
ceremonies. 

Eighteen  hundred  editors  and  pub¬ 
lishers  have  been  invited  to  attend 
this  reception  to  meet  Gene  Ahem 
and  the  assembled  stars. 

King  Features  will  also  hold  a  re¬ 
ception  for  publishers,  editors,  artists 
and  writers,  including  most  of  the 
Hearst  by-liners,  Thursday  afternoon. 


MICHIGAN  OUTING  DATE 

Summer  outing  of  Michigan  Press 
Association  will  be  held  at  St  Joseph, 
^lich.,  June  18,  19  and  20. 


CROWDS  HEADING  FOR 
NEW  YORK  CITY 

(Continued  from  page  7) 

.\re  tlirre  any  workable  plans  for  testing  fea¬ 
tures  Irefore  adojiting  them? 

3.  Why  is  small  city  iiewspaiier  K^neral  lin- 
agc  laitRing  in  this  business  recovery? 

(a)  Is  it  lass  to  radio? 

(b)  Is  it  step-up  of  outdoor  ailvertisiiig? 

(c)  Is  it  growth  of  Sunday  Magazine  and 
comic  linage? 

(d)  Is  it  any  internal  weakness,  like  retail- 
general  differentials? 

(e)  Is  it  inadequate  sales  presentation? 

4.  What  methods  h.-ive  been  foutid  success¬ 
ful  for  spreading  local  advertising  throughout 
the  week  to  jirevent  “iteak-load”  volume  on  one 
or  two  ilays  of  the  week? 

3.  How  far  should  a  publisher  go  in  charg¬ 
ing  the  n.itional  advertising  rate  when  |>laced 
by  local  advertisers? 

(a)  Success  of  publishers  in  securing  gen¬ 
eral  advertising  for  .Saturday  colored  comic  sec¬ 
tions. 

(b)  D.k-s  any  one  of  the  “specials"  wish  to 
inform  us  of  the  “United  Front”  idea  for  news- 
pai  er  advertising? 

(c)  Is  a  more  united  and  dramatic  presenta¬ 
tion  of  newspaper  advertising  needed  in  com|>e- 
tition  with  other  media  rather  than  in  competi¬ 
tion  with  other  newspajiers. 

(d)  Methods  and  systems  for  increasing  ad¬ 
vertising  rates  from  experiences  of  newspapers 
which  have  raised  them  within  the  past  year. 

6.  Making  news  pictures  help  pay  their  way. 

7.  The  need  for  coo|>eration  in  matters  of 
legislation  affecting  newspaiiers. 

(a)  Efforts  of  professional  groups  such  as 
dentists,  oculists,  etc.,  to  prevent  advertising 
through  legislation. 

8.  How  can  a  new.spaper  eliminate  unfair 
practices  in  circulation  competition? 

(a)  Possibility  of  increasing  subscription 
prices. 

(b)  Free  circulation  competition. 

(c)  F.xperiences  resulting  from  a  raise  in 
subscription  price  for  the  Saturday  issue  be¬ 
cause  of  adding  comics  and  feature  sections. 

9.  What  methods  can  be  found  to  meet  in¬ 
creased  operating  costs  in  the  face  of  increased 
prices,  greater  labor  cost,  increased  taxation, 
etc.? 

10.  What  are  some  of  the  wasteful  practices 
which  can  be  eliminated,  thus  decreasing  cost 
of  n|ieration? 

11.  Press  photography 

(a)  The  one-man  engraving  plant. 

12.  New  types  of  composing  room  and  other 
mechanical  equipment. 

(a)  The  typewriter. 

(b)  How  many  feel  that  the  mechanical  de¬ 
partment  could  help  by  steady  cost  analysis  in¬ 
cluding  for  a  starter  wage  cost  per  thousand 
ems  on  news  composition?  ( Monthly  tables  same 
as  paper  waste). 

(c)  What  combined  action  by  newspapers  can 
combat  monopoly  price  trends  and  activities  of 
equipment  manufacturers  in  press,  stereotyiie 
and  composing  fields? 

(d)  Ratio  of  increased  mechanical  costs  to 
newspaper  volume. 

13.  Constructive  suggestions  as  to  how  a 
newspaper  publisher  can  liest  protect  himself 
against  flood  conditions  which  prevailed  in  many 
parts  of  the  country  during  the  past  several 
weeks. 

14.  Increased  t,axation  by  individual  states. 
Has  anyone  prepared  a  plan  for  rate  adjust¬ 
ment  based  on  social  security  .assessments? 

The  opportunity  of  making  contact 
with  a  great  many  important  news¬ 
paper  executives  will  be  seized  by 
members  of  the  trade  during  conven¬ 
tion  week. 

Lending  color  to  the  convention 
room  floor,  two  more  exhibitors  than 
last  year  will  have  displays.  Those 
on  the  main  floor  will  be:  King  Fea¬ 
tures  Syndicate,  N.  E.  A.  Service, 
Editor  &  Publisher,  ANPA  Bureau  of 
Advertising,  Science  Service,  Ledger 
Syndicate,  Homes  Economics  Service, 
and  Klean-O-Mat  Process  Corp. 

’Those  who  have  reserved  display 
rooms  in  the  Waldorf-Astoria  are: 
Associated  Newspapers,  E.  W.  Blatch- 
ford  Co.,  Cline  Electric  Manufactur¬ 
ing  Co.,  Comic  Section  Advertising, 
Inc.,  Consoliadted  News  Features, 
Corkpak  Co.,  Inc.,  Cutler-Hammer, 
Inc,.  Duplex  Printing  Press  Co.,  East¬ 
ern  Color  Printing  Co.,  Howard  Flint 
Ink  Co.,  General  Electric  Co.,  Goss 
Printing  Press  Co.,  R.  Hoe  &  Co.,  Inc., 
J.  M.  Huber,  Inc.,  Hughes,  Wolff  & 
Co.,  Imperial  ’Type  Metal  Co.,  Inter¬ 
type  Corp.,  Jampol  Co.,  Lake  Erie 
Stereotype  Equipment  Co.,  Ludlow 
’Typograph  Co.,  Major  Market  News¬ 
papers,  Inc.,  Matrix  Contrast  Corp., 
Mersey  Paper  Co.,  Minnesota  &  On¬ 


tario  Paper  Co.,  George  H.  Morrill 
Ink  Co.,  Nelson  Roller  Co.,  New  York 
Herald-Tribune  Syndicate,  Niles  & 
Nelson,  Inc.,  North  American  News¬ 
paper  Alliance,  Pejepscot  Paper  Co., 
Walter  Scott  &  Co.,  Teletypesetter 
Corp.,  United  Features,  United  Press 
Associations,  Universal  Service,  Vul¬ 
can  Proofing  Co.,  Wood  Newspaper 
Machinery  Corp.,  World  Color  Print¬ 
ing  Co. 

Facilitated  by  the  presence  in  New 
York  of  the  many  publishers  attend¬ 
ing  the  two  conventions,  the  Audit 
Bureau  of  Circulations  board  of  di¬ 
rectors  will  convene  the  following 
Monday,  April  27,  for  one  of  their  six 
annual  meetings.  On  Friday  and 
Saturday  board  sub-committees  on 
promotion,  auditing  practices,  forms, 
etc.,  will  hold  short  meetings  and  their 
findings  will  be  brought  before  the 
board  on  Monday. 

Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  News  and  Republican 
candidate  for  president,  will  be  guest 
of  honor  at  a  luncheon  at  the  Adver¬ 
tising  Club  of  New  York  April  23, 
during  the  ANPA  convention. 

A.P.  HOLE-IN-ONE  CLUB 

The  Associated  Press  has  established 
a  Hole-in-One  club  for  1936,  designed 
to  record  the  golfing  aces  made 
throughout  the  country,  in  friendly  or 
formal  competition,  amateiu*  or  pro¬ 
fessional.  Stories  will  be  carried  in 
the  gener2d  sports  service  at  intervals 
to  cover  the  main  features  of  the 
club’s  performance  and  at  the  end  of 
the  year  a  final  story  with  all  names 
will  give  recognition  to  the  “aces” 


$500  FOR  RADIO  SCRIPT 

Merganthaler  Seeks  a  “Salute  to  tke 
Modern  Newspaper” 

'The  Mergentlialer  Linotype  Com¬ 
pany  this  week  offered  a  cash  prize 
of  $500  and  a  trip  to  New  York  City 
to  the  person  who  writes  the  best  30- 
I'linute  radio  script  on  the  subject 
“Salute  to  the  Modem  Newspaper” — 
the  script  which  best  dramatizes  news¬ 
paper  development  through  the  last 
half  century. 

Tlie  contest,  which  is  part  of  the 
program  in  observance  of  the  fiftieth 
anniversary  of  the  introduction  of  the 
Linotype,  is  open  to  anyone  in  the 
United  States  or  Canada,  except  em¬ 
ployes  of  the  Mergenthaler  Linotype 
Company  or  its  advertising  agency. 

Through  the  courtesy  of  NBC  the 
program  centered  about  the  winning 
script  will  be  presented  as  a  network 
sustaining  feature  and  will  also  be 
available  to  independent  stations. 
The  successful  contestant,  in  addition 
to  being  awarded  the  $500  cash  prize, 
will  be  invited  to  be  present  at  the 
broadcast,  with  his  expenses  to  New 
York  City  paid. 

All  manuscripts  must  be  in  proper 
radio  continuity  form  and  must  be 
received  not  later  than  May  25. 

Historical  data  on  the  Linotype,  and 
a  sample  continuity  showing  format, 
will  be  sent  on  request. 

National  figures  in  the  radio  and 
newspaper  worlds  will  serve  as 
judges. 

All  communications  are  to  be  ad¬ 
dressed  to  Radio  Contest,  Mergen¬ 
thaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn,  N.  Y. 

A,  B.  P.  MEETING  MAY  2-4  HAS  NEW  QUARTERS 

Spring  convention  of  Associated  Walter  H.  Bell,  representative  of  the 
Business  Papers,  Inc.,  will  be  held  Mersey  Paper  Co.,  of  Liverpool,  N.  S., 
May  2-4  at  the  Homestead,  Hot  is  now  located  at  295  Madison  Ave., 
Springs,  Ark.  znNew  York. 


PHOTOPRINTING 

Boston  Plant  Surmounts  Difficulties  in 
— Quicker,  Better  Proofs  ThI 
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When  You’  re 
in  New  York 

Learn  How 
Photo  Prints 
Can  Help  You 
Build  Linage 

.\oiu  Used  Successfully  by 
Boston  Herald  -  Traveler 


SHOW  advertisers  advance  proofs  without  making  cuts.  End  composing 
rtKiin  hugalKKis  of  crowded  “fancy”  copy.  Most  important,  give  your  ad- 
vertis«*rs  facilities  for  using  more  striking  layouts  and  unique  compositions. 
jVot  only  does  Photo  print  simplify  production — it  helps  you  build  linage. 

When  in  .New  York  at  the  N.  P.  A.  convention,  it  will  pay  you  to  in¬ 
vestigate  the  Rectigraph  machine,  a  vital  factor  in  the  Photo  Print  Process. 
Call  Mr.  Salmon,  New  York  representative  of  The  Haloid  Company,  at  Rry 
ant  9-2192.  He  will  be  glad  to  arrange  a  demonstration  at  your  convenience, 
Coniniunicatu  with  the  Haloid  oUice  nearest  you  any  time  for  information 
or  advice. 


The  H.vloid  Comp.yny 

KOCIIESTER,  N.  V. 

Ilostuu  OSioe:  141  Milk  Street 
Chicago  Office:  608  So.  Dearborn  Street 
l>ctroit  Office:  149  Lafayette  Ulvd. 

New  York  Office:  330  Weal  42nd  Street 
Philadelphia  Office:  1015  Chestnut  Street 
IxM  AngeJes  Office:  407  East  Pico  Street 
San  Frandsoo  Office:  7  Front  Street 
Canadian  Distributors,  Instruments,  Ltd., 
Ottawa. 

Texas  and  Oklahoma  Distributor,  Jno.  J. 
Ji>htisou,  1912  St.  Paul  St.,  Dallas,  Texas 


FOR  FINE  PHOTO  COPIES 
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Color  Comic 
Specialization 

For  four  years  we  have  specialized  exclu¬ 
sively  in  color  comic  representation.  This 
specialized  space-selling  has  proven  its  value. 

Specializing  only  in  color  comic  advertising 
selling,  we  have  proven  that  a  complete  and 
thorough  knowledge  of  the  mechanical  details 
is  imperative.  In  conjunction  with  our  space¬ 
selling  we  have  built  a  complete  production 
department  to  handle  color  comic  mechanical 
details  exclusively. 

Thus  we  offer  to  newspaper  publishers  a  well 
rounded  color  comic  representation  service, 
complete  in  its  fullest  sense. 


COMIC  SECTION  ADVERTISING 

CORPORATION 

CHRYSLER  BUILDING  NEW  YORK.  N.  Y. 


WALDORF-ASTORIA  HOTEL—SUITE  942-944 
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UR  OVN  VORLp 


^or  Letters 


^ouky^ant 

The  books  advertised  below  (or  ANY  other  book,  new  or 
old)  are  available  to  EDITOR  Sss  PUBLISHER  readers, 
by  return  mail,  at  list  price,  or  less  when  we  are  able  to  buy 
direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please'send  $5.00  and 
we  will  return  the  proper  change.  Remit  the  stated  ^amount  by 
check,  P.  O.  money  order ^or  postage  stamps. 


WW.  CHAPLIN,  Universal  Ser- 
*  vice  correspondent,  following 
tne  Italian  army  into  Ethiopia,  made 
this  entry  in  his  diary  when  head¬ 
quartered  in  Asmara: 

Perhaps  there’s  an  idea  for  a  story  some¬ 
time  in  the  wnter  who  becomes  jealous  of  his 
own  product.  I  sit  here  and  write,  and  feel 
hnrninK  envy  of  every  word  I  type.  These 
words  are  RoinR  out  into  the  great  world, 
into  cities  that  know  good  food  and  hot  baths 
and  beautiful  women.  But  I,  who  create 
these  words,  who  string  them  like  beads  upon 
a  thread  of  jealousy,  I’ll  stay  here  in  dust 
and  tilth.  .  .  . 

This  mood  of  lazy  speculation  seems 
to  this  reviewer  to  be  the  best  part  of 
Chaplin’s  Ethiopian  diary,  publishad 
oy  the  Telegraph  Press,  Harrisburg, 
Pa.,  under  the  resotmding  but  inac¬ 
curate  title  of  “Blood  and  Ink.”  Tbere 
is  little  blood  in  the  diary.  We  find 
Chaplin  even  harking  back,  a  bit  en¬ 
viously  it  seemed  to  us,  to  the  excite¬ 
ment  of  covering  the  World  War. 
There  is,  however,  plenty  of  ink,  most 
of  it  used  indirectly  to  show  the  ennui 
induced  by  the  climate  and  the  lack 
of  action.  Chaplin  seldom  comes  out 
and  tells  of  this  devastating  ennui, 
but  you  can  read  it  between  the  lines. 
In  fact  more  of  the  mood  of  lazy  spec¬ 
ulation  would  have  helped  the  book, 
because  most  of  the  other  stuff  has 
been  told  and  retold  many  times. 

Chaplin  is  convinced  that  “the  Rome 
of  the  Caesars  has  been  reborn  and 
that  we  are  witnessing  today  the  rise 
of  a  new  Roman  Empire.”  He  often 
empresses  great  admiration  for  the 
conduct  of  the  Italian  army  and  its 
sincere  determination  in  colonizing 
Ethiopia.  The  book  is  profusely  illus¬ 
trated. — J.W.P. 

«  «  « 

PUBLICATION  of  the  1936  edition 
of  “Market  Research  Sources” 
has  been  announced  by  the  Bureau  of 
Foreign  and  Domestic  Commerce,  De¬ 
partment  of  Commerce,  Washington. 
It  lists  research  activities  completed, 
current  and  contemplated,  covering 
the  period  from  1931  to  and  including 
the  early  months  of  1935.  An  enlarged 
finding  guide  facilitates  the  use  of  the 
volume. 

The  publication  contains  a  record 
of  market  research  investigations  in¬ 
cluding  problems  relating  to  advertis¬ 
ing,  sales  promotion  and  selling  goods 
and  services,  relationships  and  adjust- 
nients  between  production  and  con- 
siunption,  preparation  of  commodities 
for  sale,  their  physical  distribution 
through  the  several  channels  to  reach 
the  consumer,  the  various  financial 
problems  concerned  with  distribution, 
and  the  development  of  statistical  data 
of  value  in  carrying  forward  business 
research. 

Among  the  principal  agencies  repre¬ 
sented  as  sources  of  market  research 
material  are  the  Federal  and  state 
governmental  agencies,  including 
emergency  agencies,  trade  associa¬ 
tions,  universities  and  research  foun¬ 
dations,  chambers  of  commerce,  news¬ 
papers  and  magazines,  advertising 
agencies,  publishers  of  books  and 
trade  directories,  individual  business 
firms.  Copies  are  available,  by  spe¬ 
cial  offer,  and  without  additional 
charge,  with  each  subscription  to 
Domestic  Commerce  at  $1  per  year. 
Such  subscriptions  should  be  sent 
direct  to  the  Bureau  of  Foreign 
and  Domestic  Commerce,  Washington, 
D.  C.  Single  copies,  at  ^  cents  each, 
may  be  obtained  from  the  Superin¬ 
tendent  of  Documents,  Government 
Printing  Office,  Washington,  D.  C. 


Richard  lloyd  jones,  editor 

and  publisher  of  the  Tulsa  (Okla.) 
Tribune,  “might  make  the  claim,  if  he 
chose,  of  being  ‘the  original  Landon 
man’  ”  says  Frederick  Palmer  in  his 
biography  “This  Man  Landon”  pub¬ 
lished  by  Dodd,  Mead. 

“It  was  during  Landon’s  campaign 
for  re-election  in  1934  that  Richard 
Lloyd  Jones  happened  to  be  motoring 
in  Kansas,”  says  Palmer.  “Dick’s  in¬ 
terest  was  stirred  by  meeting  some 
Democrats,  and  even  Democratic 
office-holders,  who  were  working  for 
Landon. 

“Any  Republican  who  got  the  votes 
of  Democratic  office-holders  was  dif¬ 
ferent  at  least.  .  .  .  Dick  learned,  too, 
that  the  cash  basis  law  and  balancing 
the  budget  were  not  just  Kansas 
propaganda.  He  returned  to  Tulsa 
as  the  discoverer  of  a  real  piece  of 
news  and  wrote  an  editorial  ‘Keep 
Your  Eyes  on  Landon’  which  he 
mailed  up  and  down  the  Mississippi 
Valley  to  editor  friends.” — W.  P.  S. 

*  *  * 

Mrs.  FREMONT  OLDER,  who  re¬ 
cently  wrote  “William  Randolph 
Hearst,  American,”  is  represented  on 
the  Dutton  April  list  with  a  romance 
of  old  California,  which  she  calls 
“Savages  and  Saints.”  Mrs.  Older  is 
not  a  native  of  California.  She  was 
bom,  she  says,  “centuries  ago  in 
Clyde,  New  York.”  When  she  was 
barely  19  she  married  the  late  Fre¬ 
mont  Older,  famous  editor  of  the  San 
Francisco  Call. 

*  *  « 

IN  THE  PERIODICALS 
April  American  Mercury,  “The  Middle  West 
Rules  America,”  by  Duncan  Aikraan. 

Lawrence  Sullivan,  former  Washington  news¬ 
paper  correspondent,  “Politics  Carries  the  Mail,” 
.April  Atlantic  Monthly. 

“Vandenberg,  the  Man  with  a  Mummy,”  by 
Jonathan  Mitchell,  one-time  London  correspond¬ 
ent  for  the  New  York  World,  concerns  the  Re¬ 
publican  Senator  who  formerly  edited  the  Grand 
Rapidt  (Mich.)  Herald.  April  15th  New  Re¬ 
public. 

Damon  Runyon  has  a  short  story,  “Tight 
Shoes,”  in  the  current  Collier’s.  In  the  same 
issue  are  two  cleverly  titled  articles,  “Hit  and 
Run  Drivers,”  a  discussion  of  baseball,  by 
Quentin  Reynolds,  and  Walter  Davenport’s 
“Rally  Round  the  Bag,  Boys,”  which  concerns 
the  veterans’  lobby. 

“Our  Number  One  Fascists,”  about  Cham¬ 
bers  of  Commerce,  was  written  by  Evelyn  Seely, 
who  does  the  “Free  Press”  column  in  the  Guild 
Reporter.  Nation  April  15th. 

Gretta  Palmer,  former  woman’s  page  editor. 
New  York  World  Telepram,  wrote  “The  Spirit 
of  ’76”  in  To-Day.  It  discusses  the  American 
Liberty  League. 

The  newest  of  the  “digest”  publications  is  the 
American  Mercury  Digest,  now  on  the  news¬ 
stands.  It  is  a  quarterly  that  reprints  outstand¬ 
ing  articles  and  stories  from  past  issues  of  the 
parent  magazine. 


What  Everyone  Should 
Know  About 
Newspaper  Advertising 

“MAKING  MILLIONS 
READ  AND  BUY ’’ 

By  WM.  A.  THOMSON 

Director  Bureau  of  .\dvertising,  Americao 
Newspaper  Publishers'  Assodatioo. 

NEWSPAPERS  ind  advtrtWng-lhair 
gn>wth~is  the  growth  of  America. 

Reaching  miUione  quickly,  directly,  has 
made,  continuee  to  make  millione  far  thoae 
who  know  how  to  use  the  advertising  columns 
of  newspapera. 

The  how,  when  and  where  of  newspaper 
advertieing  is  presemed  by  an  authority. 

260  Popes— —25  full  pope  liluBirailons. 
Handsomely  bound  and  printed,  SS. 

E  &  P  BOOK  MART 

1700  Times  Bldg.  New  York,  N.  T. 


Journalism 

Newspaper  Writlag  end  Editlag,  bv  W.  Q.  Blayer. 
Thoroughly  ap  to  date,  tha  seooad  Revised  Etitiaa 
gives  jaat  the  informatioa  aad  iUostratiao  material 
bepiaDer  needs.  4t3  pp.  lUiis . $2.29 

Main  Curreaia  hi  the  Hletory  ef  American  loumal- 
lam,  by  W.  G.  Bleyer.  To  give  tha  studaat  of 
journaUsm  a  baekgmuDd.  the  aim,  throughout  the 
bonk,  has  bMO  to  select  those  histnrisal  threads  and 
materials  that  have  a  signiliaant  bearing  on  the 
present-day  situatino  in  American  journalism. 
niuB.  474  pp..  formerly  $4.00.  Now . $3.00 

Newspaper  Management,  by  Prank  Thayer.  'This 
book  covers  the  i^ule  held  of  newspaper  nunage- 
ment  from  the  foundation  through  equipment  and 
organisation  of  plant,  office,  circulation  and  adver¬ 
ting  departments  to  the  formulation  of  an  editorial 
policy  for  service  to  the  community,  which  is  the 
basis  of  sound  and  permanent  newspaper  success. 

$4.00 

The  Writer’s  Merkel  for  1938,  edited  by  Aron  M. 
Mathieu.  Here  is  one  of  the  most  comprehensive 
gaide  books  for  writers.  It  is  simple  to  use,  and  up 
to  date  ia  its  material . $3JI0 

The  Community  Neweptper,  by  E.  P  Harris  and 
H.  F.  Hooke.  A  full  mud  practical  application  of 
the  principla  of  modern  journalism  to  the  needs  of 

The  Country  Weekly,  hr  Phil  C.  Bing.  Discusses 
the  innumerable  problems  connected  with  the  man¬ 
agement  of  a  country  newspaper . $2.50 

WteMy  Newepapar  Management,  by  Thomas  F. 
Barnhart.  Stresses  advertising,  circulation  and 
office  administtmtioo . $3.03 

CenMttutlonitm,  by  James  Mussattu  A  tinaely  book, 
not  the  usual  treatise  on  the  subject  but  a  short 
history  of  the  origin  of  the  underlying  principles  of 
the  Doostitution.  Written  for  the  greater  interest 
and  better  understanding  of  everyone . $1.00 

Newspaper  Makemp  and  Haadllnet.  by  Norman  J. 
Radder.  The  principles  and  practice  of  newspaper 
eupy  heading  and  m^  up . $2150 

Tha  ^srican  Govemmsnl  Today,  by  Frederic  J. 
Haskin.  A  complete  picture  of  the  operations  of  the 
Federal  Government  today.  Filled  with  facts  and 
iofonnation.  Written  in  n  crisp  and  informative 
style.  Not  Inased  for  or  against  the  New  Deal. 

$1B0 

R«c*nt  Books 

Propaganda  and  tha  Newt,  or  What  Makes  Tou 
TMnk  So?  by  Will  Irwin,  famous  reporter,  who  hu¬ 
manises  an  abstruse  subject  WDl  long  stand  as 
authoritative  because  written  by  one  who  knows. 

$2.76 

Forty  Vaare— Forty  Millions:  The  Career  of  Frank 
A.  Munsey,  by  Geo^  Britt  It  is  one  of  the  most 
dramatic  sind  avarioious  stories  of  all  joumalitm 
hitory . $3JM 

ImerpreUtleni  1833.1835  by  Walter  Lippmann. 
Reprints  of  the  ‘Today  and  Tomorrow”  column 
lueally  edited  and  arranged  by  Allan  Nevins. 
Marcnillan  Cosnpany . $2.75 

Get  It  RightI  by  John  B.  Opdycke.  “If  you'ra 
planning  to  write  a  letter,  a  piece  of  advertising  copy, 
a  news  story,  an  announcement  of  the  aoulment  of 
your  engvement,  the  minutes  of  a  meeting,  a  letter 
to  the  King  of  Elngland,  a  set  of  resolutions  on  the 
ffight  of  time,  a  telegram  or  a  book — then  here  is 
the  thing  to  toll  you  bow  to  do  it — A.  B.  Bemd  in 
the  Mseon  ’Telebwpli.” . 


Just  Outl 

The  Complete  Joumelist  by  F.  J.  Mana&eld.  Coo- 
prehensive  statement  of  newspaper  methods  u 
practised  on  Englisb  newspapers . $3.71 

Special 

Brewer  Olctlomiry  of  Phrase  and  FaUa  (frequently 
referred  to  as  the  Editor’s  Handbook)  standard  at 
$7.50  prioe,  offered  here  at  13.50.  Half-morooeo, 
1,440  pagea,  over  14.000  references.  Frank  H.  Vue- 
telly,  Litt  D.,  says;  “Full  of  msat  as  an  egg.”  A 
gift-book  not  to  be  overlooked. 

Advertising 

Making  Millions  Rssd  and  Biy,  by  William  A 
Thomson.  New.  Expert  anal^  of  marketing 
through  newsimper  adrertuiog.  Cloth . $100 

2222  Retailing  Ideas,  compiled  by  Emanuel  Lyqia, 
Successful  methods  used  in  nearly  every  retelling, 
activity.  Can  be  used  in  the  advertising  promotion 
department  as  well  as  by  local  space  s^esmen  and 
users  of  space.  Cloth . $3X0 

Making  Advertisements,  by  R.  S.  Djrttine.  Able 
exposition  of  general  advertising  technique.  Cloth 

$3X0 

Newspnper  Advertising,  by  Jsmes  M.  Mtildaoo.  A 
sales  presentation  using  “Better  Retailing”  as  a 
manual.  Provides  a  definite  formila  to  aid  adver¬ 
tising  salesmen  to  more  sales . $1X0 

How  to  Get  PuMistty,  bv  Milton  Wright.  The  tooU, 
the  techniquee.  the  whole  art  of  getting  publicity 
for  your  enterprise.  Cover!  every  faotor  of  how  ts 
prepare  and  handle  material  and  where  and  how  te 
get  publicity,  in  a  way  that  meets  the  businssi 
man's  need: . $2X0 

Getting  Ahead  in  RetaUlnq.  by  Nathan  M.  Obrhaeh. 
Covers  the  opportunttiee  in  retailing  today,  how  U 
get  a  job  in  retailing  and  program  in  it.  and  what 
the  alert  retailer  ought  to  know  about  merchaadiaug, 
pricing,  fashions,  etc . $2X0 

Law  of  the  Press 

Newspaper  Lew.  by  W.  W.  Loomis.  Cleth....$1Xl 
The  Law  of  Newspapers,  by  Arthur  A  Orosiau 
Complete  expoaition  of  libel,  slander,  oootempk 


aoth . $3.00 

Accounting 

Newspaper  OrganliatkMi  end  AccountlM  by  A  8, 
Van  Brathuyeen.  This  standard  guide  pressots 


hundreds  of  money-aaving  suggeatiooi  on  aitphaM 
of  publisb^.  It  allowi  you  to  oompere  your  out 
poluaei  with  the  syetems,  methode,  forma  uad  pr^ 
tieea  of  other  efficient  organixetions.  544  pp.  3iN 
7xl0K  inchea . $10X0 

Circulation 

Newspaper  DIetriet  ManegemsnL  by  Uoyd  Smith. 
A  toetbmk  for  men  in  cha^e  of  newspaper  carrier 


Gasmen.  Blus.  Cli^ . $000 

The  Paper  Route,  by  Uoyd  Smith . $1X1 


Photography 

News  Photography,  by  Jack  Prioe.  Fry  all  who  urn 
a  camera.  -A  complete  end  fascinating  book  on  thi 
technique  and  adventures  of  photography . $2X1 


WORKING  NEWSPAPERMAN'S  SHELF 

Reoonunended:  History:  Main  Currents,  by  W.  G.  Bleyer,  $3.00.  Editorial  Teehnique:  Newspaper 
Reporting  of  Public  Affairt,  by  Bush,  $3X0.  Newtpeper  Writing  and  Editing,  by  Bleyer,  $2.25.  Rights 
and  PrtvHegee  of  the  Preat,  by  Siebart,  $3X0.  The  Working  Preee,  by  Sorrela,  $2.00.  The  Law  of  the 
Newepapert,  by  Arthur  A  Croaraaa,  $3X0.  Newspaper  Reference  Metheds,  by  Damond,  $2X1.  New  • 
Photography,  by  Price,  $2X0.  For  inspiration:  Behind  the  Front  Page,  ForretL  $2.50.  Refmenoe: 
March’s  Thcaaurue  Dictionary,  $9.00. 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10% 
to  Canadian  orders. 

Address  Book  Mart: 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 
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ONLY  6  OUT  OF  80,000- 


Eighty  Thousand  Individuals  in  the  world  help 
build  the  daily  news  report  of  The  Associated  Press. 
The  six  men  in  the  picture  are  preparing  market 
quotations  for  the  financial  service. 

This  financial  service  is  a  vital  part  of  American 
life,  growing  from  roots  older  than  newspapers 
themselves.  The  livelihood  of  every  man  who  reads 
a  newspaper  is  affected,  for  better  or  worse,  by  the 
market  fluctuations  this  service  records. 

It  is  the  most  complete  and  comprehensive  finan¬ 
cial  service  in  the  world  and  is  a  funamental  part  of 
The  AP  news  report. 

The  biggest  single  job  of  the  financial  service  is  the 
rapid  transmission  throughout  the  country  of  securi¬ 
ties  quotationr.  This  involves  swift  and  accurate 
handling  of  daily  transactions  in  New  York  Stock 
Exchange  stocks  and  bonds.  New  York  Curb  Ex¬ 
change  stocks  and  bonds,  and  securities  traded  over 
the  counter  in  New  York,  in  the  Chicago  Stock 
Exchange  and  several  smaller  exchanges.  The  se¬ 
curities  markets  of  London,  Paris  and  Berlin  are  also 
covered. 

That  is  only  part  of  the  story. 

What  things  cost  and  what  they  will  bring  in  the 


world's  markets,  producer  and  consumer,  worker  and 
employer  alike  must  know. 

To  supply  this  information  more  than  100  impor¬ 
tant  commodities  are  quoted  daily,  and  many  less 
important.  The  list  expands,  seasonally,  as  crops  arc 
marketed. 

Livestock  markets  are  reported  in  more  than  25 
cities. 

Grain  prices  are  collected  in  a  dosen  foreign  and 
domestic  cities. 

Cotton  prices  are  followed  at  home  and  abroad. 

The  metal  market,  the  wool  market,  naval  stores — 
even  such  curious  items  as  peppermint  oil  and  mohair, 
balsa  wood  and  ivory  nuts  are  a  part  of  the  most 
extensive  report  of  commodity  prices  in  existence. 

The  task  of  trained  Associated  Press  writers,  weav¬ 
ing  together  this  array  of  information  to  make  a 
clear  picture,  understandable  to  the  man  in  the  street, 
calls  for  intelligence,  resourcefulness  and  reliability. 

The  Associated  Press’  financial  report  has  an  im¬ 
portant  function  in  the  economic  life  of  America, 
and  is  one  of  the  outstanding  services  performed  by 
this  organization. 
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MATS  CLEANED  BY  MACHINE 

lavention  Wa»kes  Magazine  and  Mats 
In  45  Minutes 

The  National  Printing  Appliance 
Corp.,  incorporated  in  New  York  State 
April  13,  has  been  organized  to  pro¬ 
duce  a  patented  machine  and  process 
for  cleaning  Intertype  and  Linotype 
magazines  and  mats.  This  process, 
known  as  “Klean-O-Mat,”  it  is 
claimed,  will  wash,  clean  and  dry 
both  the  magazine  and  the  mats  in 
less  than  45  minutes  without  running 
the  mats  out. 

General  offices  and  laboratory  of 
the  company  are  in  the  Western  Union 
building  in  New  York.  The  officers 
are  Ray  E.  Johnson,  president;  B. 
Griggs  Holt,  vice-president  and  sec¬ 
retary;  and  Milo  W.  Whittaker,  treas- 
luer. 

Mr.  Johnson  has  been  connected 
with  the  printing  and  publishing  busi¬ 
ness  for  30  years  having  been  formerly 
with  the  American  Type  Founders,  the 
Intertype  Company,  and  the  Mono¬ 
melt  Company.  Mr.  Holt  was  formerly 
vice-president,  director  and  secretary 
of  the  Associated  Dry  Goods  Corp. 
which  controls  many  large  depart¬ 
ment  stores.  Mr.  Whittaker  was  for 
25  years  general  manager  of  the  Jack- 
son  (Mich.)  Patriot.  Later  he  was 
with  the  Altoona  (Pa.)  Times  and 
Tribune.  He  has  also  been  connected 
with  Prudden,  King  &  Prudden; 
served  three  terms  as  president  of  the 
Inland  Daily  Press  Association;  was 
one  of  the  founders  of  the  ANPA 


Bureau  of  Advertising,  as  well  as  the 
ABC. 

The  U.  S.  Government  Printing  Of¬ 
fice  at  Washington  has  been  using  one 
of  these  machines  and  the  process 
since  February  1935. 

NAMED  SPACE  BUYER 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  April  16 — Stanley  H.  Ham- 
berg,  formerly  with  Erwin  Wasey  & 
Co.,  has  been  named  space  buyer  of 
Kirtland-Engel  Co.,  local  agency. 


^  COMPLETE  ^ 
DATA 

is  on  hand  for  confidential 
discussion  concerning  men 
available  for  any  newspaper 
position,  either  staff  or  ex¬ 
ecutive. 

It  will  be  on  file  during 

A.N.P.A. 

at 

Editor  &  Publisher 
Convention  Headquarters 

In  the  Astor  Gallery  adjoining  the 
Grand  Ballroom  in  the  Waldorf- 
Astoria. 

E  &  P  PERSONNEL  SERVICE 

'  another  EDITOB  A  PUBUSHER  aerrice” 

L.  Parker  Likely,  Mgr. 

1708  Time.  Bids..  >ew  York,  N.  Y. 


Commercial  Shops  and 
Newspaper  Syndicates  can 
produce  better  results 
with  BURGESS  Chrome 
Syndicate  Mats. 


CHROME  MATS 

A  LABORATORY  PRODUCT 

BURGESS  cellulose  COMPANY 

rreeporty  Illinois  azss 

Pacific  Coast  Representative,  RALPH  LEBER. 

12C  Poison  Bldg.,  Seattle,  Washington 

!!ir  :  BURQE88  CHROME  MATS - 


THE  OTHER  FELLOW’S  JOB 


Specially  Drawn  for  Editor  &  Publisher  by  Louis  A.  Paige, 
Utica  (N.  Y.)  Observer-Dispatch. 


BURGESS  CHROME  MATS 


COAST  DAILY  TRAINS 
36  CARRIER  PIGEONS 

San  Francisco  News  Now  Hat  Own 
Loft  Under 

Camera  Chief — Memphis 
Paper 

Three  dozen  carrier  pigeons,  latest 
additions  to  the  San  Francisco  News 
staff,  today  are  receiving  training  for 
their  duties  as  messengers.  A  spacious 
loft  has  been  built  to  house  them  atop 
the  News  Building,  high  above  San  ,, 

Francisco’s  downtown  traffic.  ^ 

Theirs’  is  the  distinction  of  having  lEAMfea 
as  a  home  the  first  newspaper  loft  in 
San  Francisco.  After  confinement  for 
a  time  to  enable  them  to  develop  a  gK_ 
homing  instinct  for  their  new  sur- 
roundings,  the  birds  will  be  ready  for 

Successful  use  of  pigeon  photo  ser- 
vice  for  last  year’s  football  games  con-  W  ^ 

vinced  the  News  of  the  feasibility  of  ’  ~  — ^ 

having  its  own  loft.  Herman  C.  Bryant,  head  of  the  Son 

Loft  and  pigeons  are  under  the  su-  Francisco  News  ramera  staff,  holding 
pervision  of  Herman  C.  Bryant,  head  Flash,  a  member  of  the  paper’s  special 
of  the  News  camera  staff.  Mr.  Bryant  photo  messenger  staff, 

personally  design^  the  loft  a  roomy,  changed  from  camera  to  capsule  by 
airy  structure  with  a  roof  pamted  red  means  of  a  changing  bag.” 
and  white  to  aid  in  guiding  the  pigeons  The  Memphis  (Tenn.)  Commercial 

Appeal  has  also  establi^ed  a  carrier 
Upkeep  will  run  about  $1  a  month  pigeon  service  for  simplifying  trans- 
for  feed,  Mr.  Bryant  explains.  The  mission  of  news  and  photo  negatives 
birds  will  carry  capsules  for  film  con-  over  short  distances, 
stantly  to  accustom  them  to  their  bur-  First  experiment  recently  in  the 
den.  The  capsule  rests  on  the  back  new  service  was  a  complete  success, 
and  extends  from  the  bird’s  neck  to  Editors  pointed  out  the  tremendous 
its  tail.  This  type  of  carrier  device  advantages  of  handling  pictures  by 
was  perfected  by  Mr.  Bryant  after  pigeon,  particularly  with  a  radius  of 
experimentation  with  pigeons  last  fall.  250  miles.  The  birds  can  travel  at 
“The  film  is  a  movie  type,  used  for  amazing  speed  and  are  not  handi- 
its  lightness,”  Mr.  Bryant  explained,  capped  by  traffic  or  train  schedules. 
“One  pigeon  can  easily  carry  two  feet  TTie  Commercial  Appeal  is  planning 
of  it,  which  holds  18  to  20  exposures,  to  erect  an  aviary  on  the  roof  of  its  f 
After  shooting  the  pictures,  the  film  own  ouilding. 


ROM 


\ 


?Sf, 


HOW  INTERTYPES  MAKE  PROFITS 


TOLD  IN  EXCERPTS  FROM  SEVEN  LETTERS  — ALL  FROM  THE  SAME  NEWSPAPER 


Business  Manager:  "These  machines  have  helped 
maleriallY  reduction  of  our  composing 

room  costs.” 

Superintendent:  "Instead  of  the  former  700  to  800 
lines  set  daily,  we  now  average  1050  to  1100  lines 
per  machine  —  on  complicated  food  and  other 
display  advertising.  The  cost  of  our  ad  alley  opera¬ 
tion  has  been  reduced  approximately  $75  weekly 
—  besides  taking  care  of  an  increased  advertising 
linage  over  last  year." 

Ad  Foreman:  "Even  with  an  increased  business 
over  last  year  .  .  .  there  has  been  no  increase  in 
machine  work  hours." 

Operator:  "For  mixed  composition  they  can't  be 
beat.  The  quick  changes  enable  the  operator  to 
produce  more  and  better  type." 


Head  Machinist:  "Night  after  night  the  records 
show  but  one  or  two  calls  for  the  Model  G's,  and 
almost  all  the  calls  we  do  have  are  not  chargeable 
to  the  machines." 

Machinist:  "A  minimum  of  care  produces  a  maxi¬ 
mum  of  type." 

Operator:  "On  grocery  ads,  display  faces,  and  the 
big  variety  of  general  crap  which  one  encounters 
on  an  ad  mill  nowadays,  this  machine  is  really  a 
pleasure  to  operate.” 

There  you  have  typical  expressions  of  opinion, 

from  different  viewpoints,  from  a  metropolitan 
daily  which  until  a  few  months  ago  had  never 
used  Intertypes.  After  using  two  modern  Intertype 
Mixers,  the  whole  mechanical  force  as  well  as 
the  "Front  Office"  knows  what  it  means  to . 


StT  m  lETON  fAMIU 


STEP  AHEAD  WITH  INTERTYPE 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET  •  BROOKLYN,  NEW  YORK 
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COVERING  UNITED  STATES 
FOR  FOREIGN  READERS 


I^ROM  the  day  he  wrote  a  skeptical 
story  from  Berlin  to  the  London 
Morning  Post  on  the  Russian  Em¬ 
peror’s  memor- 
orandum  sum- 
moning  the 
Great  Powers  to 
their  first  “dis¬ 
armament”  C<H1- 
ference,  Walter 
F.  Bullock  has 
been  a  critical 
reporter  of 
world  events.  He 
nicknamed  the 
memo  r  a  n  d  u  m 
the  ‘‘Czar’s  En¬ 
cyclical.” 

At  present  he 
is  American  correspondent  for  the 
London  Daily  Mail,  one  of  the  deans 
of  the  Association  of  Foreign  Corres¬ 
pondents  in  New  York  City.  He  ar¬ 
rived  here  30  years  ago  to  report  the 
Harry  K.  Thaw  trial. 

Nothing  in  his  long  career,  he  says, 
has  given  him  greater  satisfaction 
tlvan  the  war  he  waged  on  American 
“sharepushers”  who  invaded  Elngland 
with  the  hope  of  gaining  rich  spoils 
from  the  cr^ulous. 

Bullock  began  his  journalistic  ca¬ 
reer  in  his  home  town,  Elxeter,  thus 
fulfilling  an  English  tradition  that  a 
good  newspaperman  obtains  his  first 
experience  in  the  provinces.  From 
Exeter  he  went  to  Germany  to  study 
at  the  Berlin  University  and  for  eight 
years  was  Berlin  correspondent  of  the 
Iiondon  Morning  Post. 

In  the  ensuing  years,  in  addition  to 
his  work  for  the  Morning  Post,  Bullock 
contributed  a  series  of  monthly  ar¬ 
ticles  on  “World  Politics”  to  the  North 
American  Review,  then  under  the  edi¬ 
torship  of  Colonel  George  Harvey. 
Bullodi  always  says  that  the  most  ex¬ 
citing  experiences  he  has  had  in  the 
newspaper  field  came  in  the  days 
when  Lrfjrd  Northcliffe  was  actively 
guiding  the  Daily  Mail  to  new  heights 
of  circulation. 

Sensational  “stunts”  were  the  order 
of  the  day.  Five  years  after  his  arrival 
here  he  became  New  York  corres¬ 
pondent  of  the  London  Times,  in  ad¬ 
dition  to  his  duties  for  the  Daily  Mail. 
During  the  Great  War  Bullock  visited 
with  Lord  Northcliffe  all  parts  of  the 
western  front  and  on  his  return  to 
America  was  for  a  time  New  York 
secretary  of  the  British  War  Mission. 
An  acknowledgement  of  “long  and 
faithful  service  abroad”  came  in  1921 
when  Lord  Northcliffe  appointed  Bul- 
lodc  a  director  of  the  Associated 
Newspapers,  Ltd.  When,  after  the 
death  of  Lord  Northcliffe,  the  alliance 
between  the  Times  and  the  Daily  Mail 
was  severed,  Bullock  chose  to  remain 
with  the  Daily  Mail. 

A.  P.  GROUPS  ELECT 

M.  Stratton  Foster,  president  of  the 
Clarksville  (Tenn.)  Lea/  -  Chronicle, 
was  elected  chairman  of  the  Tennessee 
organization  of  the  Associated  Press 
at  its  annual  meeting,  April  8,  at  Nash¬ 
ville.  The  New  Jersey  group  holding 
its  meeting  in  Newark,  N.  J.,  on  the 
same  date  named  John  E.  Beer,  man¬ 
aging  editor  Newark  (N.  J.)  Sunday 
Call,  president  to  succeed  Frederick 
J.  Gainsway,  managing  editor,  Jersey 
City  (N.  J.)  Jersey  Journal.  W.  L. 
Robertson,  editor,  Fergus  Falls 
(Minn.)  Journal,  was  named  presi¬ 
dent  of  the  Minnesota  group  in  Min¬ 
neapolis  April  11. 


IN  LARGER  QUARTERS 

"nie  Brooklyn  (N.  Y.)  Spectator,  a 
weekly,  has  moved  to  larger  quarters 
at  the  comer  of  Eighty- fourth  Street 
and  Third  Avenue,  Brooklyn.  Henry 
R.  Lake  is  publisher,  and  Vincent  L. 
Powers  is  editor. 


RUSSIAN  CENSOR  HERE 


Moscow  Official  Soys  Ho  Sought  to 
Prevont  Misstotenifluts 

(SftciaJ  to  Ediios  k  Pususxu) 

Washington,  D.  C.,  April  14 — Cen¬ 
sorship  of  the  press  dispatches  out  of 
Soviet  Russia  “is  not  really  censor¬ 
ship  but  an  attempt  to  prevent  mis¬ 
statements  and  misrepresentations.” 

At  least  ffiis  is  the  attitude  of  the 
former  chief  of  the  Moscow  foreign 
office  press  section,  Constantine 
Umansky,  recently  detailed  to  Wash¬ 
ington  as  counselor  of  the  Russian 
Embassy. 

“I  was  not  a  censor  in  the  real 
sense  of  the  word,”  he  explained. 
“We  did  not  delete  any  portion  of  a 
wire  dispatch  when  it  came  to  a  ques¬ 
tion  of  fact.  In  some  cases  we  sum¬ 
moned  a  correspondent  and  com¬ 
promised  on  a  point  at  issue.” 

The  former  press  chief  added,  “What 
we  really  wanted  to  do  was  to  pre¬ 
vent  misstatements  and  misrepre¬ 
sentations.” 

STUDENTS  IN  SAFETY  DRIVE 

Resulting  directly  from  the  Hart¬ 
ford  (Conn.)  Times  safe-driving 
pledge  campaign,  the  National  Student 
Federation  of  America  has  instituted 
a  move  to  mobilize  college  students  in 
intelligent  traffic  control  and  accident 
prevention.  The  Federation  recently 
sent  a  bulletin  to  1,700  presidents  of 
student  councils  and  student  news¬ 
paper  editors  outlining  the  campaign. 


BEWARE  OF  DICTATORS. 
SAYS  PEGLER 

(Continued  from  page  11) 


with  the  assurance  that  the  spring 
water  wiD  keep  the  small  lake  fresh.) 

Glad  to  be  back  in  his  home  and 
country,  Pegler  does  not  find  every¬ 
thing  roses,  even  tbou^  he  sees 
nothing  for  America  to  gain  in 
changing  her  form  of  government. 
As  to  economics  he  sees  much  left  to 
be  done. 

“When  I  was  in  France,”  he  said, 
“the  boys  were  always  telling  me 
how  the  poor  girls  in  the  Galleries 
Lafayette  or  some  other  store  have  to 
do  piece  work  on  the  side  because 
they  only  make  $12  a  week. 

“Listen,"  Pegler  told  them,  “you 
boys  are  breaking  my  heart  with 
these  stories  of  $12  and  $15  em¬ 
ployes. 

“Why  do  you  know  in  America 
that  would  be  a  hi^  salary  for  some 
of  our  working  class?” 

And  yet  this  is  the  same  class  he 
finds  to  be  supporting  the  Irish 
sweepstakes,  one  of  the  romances  to 
which  he  applied  his  debunking  towel 
and  found  many  millions  of  the 
sweepstakes  take  “resting”  in  Irish 
banks.  “I  don’t  know  about  a  na¬ 
tional  lottery  in  this  coimtry,”  he 
studied.  “They’re  swell  the  first  two 
or  three  years  and  then  they  go 
flooey.  All  the  lottery  countries  are 


those  in  which  the  people  are  scratdiy 
and  bare-seated  —  France  and  Spain 
particularly.” 

Lotteries  inhabit  countries  such  as 
Prance  where  they  have  what  Pegler 
calls  the  “sandy-cat”  of  sporting 
journalists,  to  which  Pegler  and  an¬ 
other  Tribune  man  sent  to  France  to 
bring  over  an  amateur  boxing  team 
for  the  Chicago  golden  gloves  matches, 
paid  $3,000  for  editorial  mention  in  the 
Paris  press — the  money  to  go  to  war 
veterans. 

“We  never  heard  of  any  of  the 
boys  with  the  broken  mugs  getting 
any  of  the  money.  I  wasn’t  anx¬ 
ious  for  the  publicity  in  France,  but 
nay  partner  was  and  after  the  inter¬ 
cession  of  a  high  American  diplomat 
who  called  somebody  in  the  French 
ministry,  we  did  get  a  stick  or  two  in 
one  of  the  joiumals.” 

So  it  was  not  without  knowledge 
that  Pegler  wrote  this  week  most  any 
French  editor  has  space  in  his  edi¬ 
torial  columns  for  sale. 

This  is  the  type  of  thing  he  fears 
from  poorly  paid  newspapermen  as 
Pegler  ponders  “how  free  is  Ameri¬ 
can  journalism?” 

“Damn  free,  but  anything  can  hap¬ 
pen,  and  it  can  happen  quickly  and 
easily.” 

“And  don’t  make  me  too  much  of  a 
moron,”  is  Westbrook  Pegler’s  parting 
injunction  as  a  bracer  and  a  luncheon 
conclude  your  correspondent’s  visit 
into  the  land  of  New  (Zlanaan. 


“Spotlight” 

ALL 


Central  New  York 
with  ONE  newspaper! 


The  Syracuse  Post-Standard  is  the  HOME  news¬ 
paper  in  more  than  300  cities,  towns  and  villages 
in  the  rich  and  busy  sweep  across  Central  New 
York  from  border  to  border. 

No  other  newspaper  in  this  territory  duplicates 
The  Post-Standard  in  prestige,  in  home-coverage, 
in*  entrenched  confidence  of  its  readers. 

Six  localized  suburban  Post-Standard  editions  go 
into  these  communities  every  day  in  the  year,  first 


in  the  morning.  Add  to  this  vast  reader  audience 
the  32,000  circulation  in  Syracuse  and  Onondaga 
county  and  you  will  appreciate  what  this  “good 
morning”  newspaper  for  ALL  Central  New  York 
is  doing. 

Here  is  an  UNDUPLICATED  circulation  avail¬ 
able  to  the  advertiser  that  no  other  Syracuse  news¬ 
paper  can  offer.  The  market  is  HERE.  The  news¬ 
paper  is  THE  POST-STANDARD,  and  you  can 
“crack”  this  market  with  this  ONE  newspaper 
thru.  .  .  . 


Ithii'k  ?nd  White 
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Color  Comics 

tine  Color  and  Black  (ROP)* 
Two  Colors  and  Black  (BOP) 


'(ROP)  Run  of  Paper 


The  Post-Standard 

SYRACUSE,  N.  Y. 

Kelly-Smith  Co.,  NtUional  .Advertising  Representatives 
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Current  Nqws^“P 


.%NN«N*iMtion  of  Amori«*an 
Railroads 


Arronauliral  f.'hambor  of 
f  'ommer<*o  4»f  Amorira.  Inr 


The  organization  of  the  railroads  for  co> 
operative  action  in  matters  of  operations  and 
maintenance,  car  service,  traffic,  finance, 
accounting,  taxation  and  valuation,  law,  re¬ 
search  and  economic  study,  with  technical 
divisions  dealing  with  all  phases  of  railroad¬ 
ing.  Publications,  reports  and  releases  issued 
by  the  Association.  The  Bureau  of  Railway 
Economics,  a  statistical  organization,  has 
library  and  refere^e  material  available  to  all 
at  Association  headquarters.  Address:  Trans¬ 
portation  Building,  Washington,  D.  C. 


The  Chamber  is  the  trade  association  for  the 
aviation  industry.  Publishes  the  Aircraft  Year 
Book,  standard  reference  work ;  maintains  com¬ 
plete  information  library  concerning  all 
branches  of  aviation  at  30  Rockefeller  Plaza. 
New  York.  Phone:  Circle  7-6880. 


MODERIS  journalism  demands  a  iitd^r  < 
other  profession.  It  is  no  longc^eienl 
Even  specialists  steeped  in  knowl^  partic 
keep  the  information  from  becomid^IrK 
unforeseen  discoveries  in  apparently  Lted  fi 


AntMMtiafed  BuiiineiiN  Papers 


Ameriran  Aulomtibile 
AMNo«*iation 


Founded  in  1900 ;  a  non-profit,  civic  and  seiw- 
ice  organization.  Represents  800  state  auto¬ 
mobile  associations  and  motor  clubs  in  all 
sections  of  the  country  and  scores  of  foreign 
motor  clubs.  Collects  statistics  and  informa¬ 
tion  on  every  phase  of  motoring:  safety, 
taxation,  domestic  and  foreign  travel,  tourist 
expenditures,  legislation,  highways,  road  con¬ 
ditions.  and  related  subjects.  Information 
made  available  through  releases,  pamphlets 
and  special  .studies.  Address:  17th  and 
Pennsvlvania  Avenue,  N.  W.,  Washington. 
D.  C.  ‘ 


Editors  of  the  135  publication  members  in 
this  group  gladly  co-operate  through  the  asso¬ 
ciation  in  making  available  busine.ss  facts  in 
the  fields  they  serve.  The  association  has  re¬ 
cently  conducted  fundamental  studies  available 
in  pamphlet  form,  covering  social  legislation, 
securities  legislation  and  RFC,  Federal  Reserve 
and  FHA  financing.  Address:  330  West  42nd 
Street,  New  York. 


In  todayV  increaHingly  complex  Mai,  * 
minil  of  no  one  man  can  grasp  and  bU  the  i 
The  newspaper  writer,  needing  faMekly 
memory  by  calling  on  sources  knot  have 
.Such  sources  are  the  organizatiom  kI  on 
members  of  their  industrial  and  sot  roups, 
information  on  their  specialized  inter 


4  aimmiiteae  «»n  Public  Relation 
of  the  EaMlern  Raiirnads 


J.  M.  Fitzgerald,  Vice-Chairman,  .^ddrc.  ^  fuwl 
143  Liberty  Street.  New  York.  Telephonf* 
Barclay  7-6350.  >  of  P 

ahou 


American  Iron  and  Steel 
Institute 


Associated  Wool  Industries 

A  cooperative  organization  representing  wool 
growers,  wool  dealers  and  wool  textile  manu¬ 
facturers.  Information  and  editorial  material, 
concerning  new  developments  in  fabrics  and 
merchandise  made  of  wool,  from  both  fashion 
and  utility  points  of  view,  is  available  from 
this  association.  Address:  386  Fourth  Avenue, 
New  York,  N.  Y.  Telephone:  Ashland  4-7422. 
Ernest  C.  Morse,  Gen.  Director. 


Edison  Electric  Institute 


Is  the  trade  association  of  the  Electric  Ligrt 
and  Power  Industry.  Among  its  objects  vA 
the  ascertainment  and  making  available  to  ts . 
members  and  the  public  of  factual  informatioti 
ilata  and  statistics  relating  to  the  electric  t- 
dusti'y.  Address:  420  Lexington  Avenue, 
York.  N.  Y. 


Is  a  trade  association  representing  the  iron 
and  steel  industry.  The  Institute  collects 
statistics  on  many  phases  of  the  industry’s 
activities,  including  production  and  employ¬ 
ment,  as  well  as  engaging  in  special  studies 
and  surveys.  Information  developed  by  the 
Institute  is  available  through  releases,  pam¬ 
phlets  and  the  publication  STEEL  FACTS. 
Address:  3306  Empire  State  Building,  New 
York,  N.  Y. 


Better  ViMion  Insititute 


Idycerine  Prudu<M>rM^ 

AHNOtdatinn 


A  national  organization  of  the  optical  indus¬ 
try  and  profession,  devoted  to  the  preservation 
of  priceless  human  vision.  Issues  scientific  and 
educational  folders,  booklets,  school  charts, 
slide-sound  films,  lectures,  and  radio  programs. 
Address  Better  Vision  Institute,  Inc.,  Suite 
2020,  RCA  Building,  New  York  City. 


Glycerine  has  a  thousand  uses — in  medicict. 
cosmetics,  food,  beverages,  industry.  Tecri 
nical,  economic  and  human-interest  data  S 
special  value  to  food  page,  women’s  pag  ? 
science,  health  and  business  editors  sent  on  rt‘ 
(|uest.  Address:  381  Fourth  Avenue,  Ncv* 
York.  f 


American  Petroleum  InHtitule 


This  National  Trade  Association  distributes 
weekly  report  on  crude  oil  production  and  re¬ 
fining,  and  press  release  of  Institute  and  in¬ 
dustry  news.  Develops  data  on  all  phases  of 
industry’s  operations;  welcomes  inquiries. 
Beference  material  on  petroleum  technical, 
economic,  and  tax  developments  available. 
Address:  Room  2040.  ,50  West  50th  Street,  New 
York,  N.  Y. 


.>facblnery  and  .lUicd  Pruda«*tK 
Institute 


John  W.  O’Leary,  President — A  source  of  in¬ 
formation  of  economic,  legislative  and  social 
importance  as  related  to  the  capital  goods  in¬ 
dustries  and  technological  advancement, 
particularly  the  relation  of  machine  produc¬ 
tion  to  employment,  prices  and  standard  of 
living.  Address;  221  North  LaSalle  Street, 
Chicago. 
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‘ReferQncG  Sources 


8  aiiedge  of  diversified  facts  required  by  no 
ongaicienl  to  know  a  little  about  everything, 
dedfl  particular  subjects  are  hard  pressed  to 
xtni  ^Irle  overnight,  tlirtnigh  operation  of 
uUt  bled  fields. 

lex  i  rial,  social,  and  political  structure,  the 
id  li  I  the  necessary  fundamental  information. 

fai  lifltly  and  accurately,  can  reinforce  his 
luim  have  complete  and  recent  information, 
tiom  d  on  this  page,  created  by  responsible 
80(  toops,  as  heailquarters  for  authoritative 


interl 


Oil  Mtdiraw-HIII  PubliHhinf$  C3o.,  Inc. 

*  Th|  editors,  all  successful  men  in  their  fields, 

dres'i  entire  group  of  23  periodicals  staffed 

phon'i  by  900  men  and  women,  have  the  single  purpose 
’  of  publishing  true  and  complete  information 
about  12  major  industries,  the  world’s  business, 
and  finance.  Regular  news  releases,  condensing 
selected  matter  of  general  interest,  are  avail¬ 
able  without  cost  to  daily  newspapers  and 
■  :  news  services.  Address:  Newspaper  Service 

Bureau,  McGRAW-HILL  PUBLICATIONS, 
330  West  12nd  Street,  New  York.  Phone, 
“i,  Med.  3-0700. 
ric  :t  ★ 


i,  N'f'» 

Forlland  4'ement  Aaauciation 


A  national  organization  to  improve  and  ex¬ 
tend  the  uses  of  concrete.  Supported  by  mem¬ 
bers  manufacturing  approximately  eighty-five 
per  cent  of  the  domestic  production.  Maintains 
four  research  laboratories.  Studies  underway 
■lien  in  housing,  roads,  paving,  structural,  farm  and 
Tt\l  other  fields.  Information  made  available 
»U  through  nationwide  field  organization  and 
pacii  through  over  three  hundred  pamphlets.  Ex¬ 
on  re^  tensive  library  maintained.  Publishes  ''Cement 
I  Ness  and  Concrete  Reference  Book.”  General  office, 
33  W.  Grand  Ave.,  Chicago,  Ill. 


Mandc%'illc  PrcMM  Bareau 

official  news,  feature  and  photographic  rep¬ 
resentatives  for  the  Government  of  Nova 
Scotia  Press  Representatives  for  Eastern 
Steamship  Lines.  Official  .source  for  economic 
and  financial  data,  news  and  feature  articles 
of  the  Glass  Container  Association  of  America 
and  chemical  fertilizer  industry.  Address:  6 
East  45th  .Street,  New  York  City.  Telephone: 
.Murray  Hill  2-3900. 

★ 

The  Aalitinul  I'unferenee 
of  *lewN  and  f^hristians 

For  .1  list  ice.  Amity,  Understanding  and  Co¬ 
operation  Among  Protestants,  Catholics 
and  Jews 

Co-Chairmen:  Newton  D.  Baker,  Carlton  J. 
H.  Hayes,  Roger  W.  Straus ;  Everett  R.  Clinchy, 
Ph.D.,  Director.  N.  C.  J.  C.  NEWS  SERVICE 
supplies  daily  newspapers  with  complete  religi¬ 
ous  news  and  feature  service.  Endorsed  by 
leaders  of  all  faiths.  Only  service  of  its  kind. 
Editors  testify  to  value  in  increasing  reader 
interest.  Robert  A.  Ashworth,  Editor;  289 
Fciirth  Avenue.  New  York. 

★ 

.A'aiiitnal  UiKhivay  Users 
f.'onferenee 

Collects  and  disseminates  information  re¬ 
garding  motor  transportation  in  all  its  phases. 
Affiliates  are  more  than  forty  national  organi¬ 
zations  representing  all  classes  of  highway 
users  and  the  purveying  industries.  Publishes 
Highway  Highlights  and  books,  pamphlets  and 
special  compilations.  Information  on  motor 
vehicle  and  highway  subjects  upon  request. 
Address:  National  Press  Building,  Washing¬ 
ton,  D.  C. 

★ 


The  Radio  InHtitule  of  the 
Audlhle  Arts 

Founded  over  a  year  ago  by  Philco  Radio  & 
Television  Corporation  to  further  advancement 
of  education,  art  and  music  in  radio  broadcast¬ 
ing,  The  Radio  Institute  of  the  Audible  Arts 
furnishes  to  editors,  without  charge,  monthly 
program  bulletins  of  recommended  radio  pro¬ 
grams,  studies  by  authorities  of  various  phases 
of  radio — music,  children’s  programs,  drama, 
etc.;  special  background  articles,  and  in  gen¬ 
eral,  acts  as  a  clearing  house  of  information 
on  the  broad  cultural  and  social  phases  of  the 
radio.  Pitts  Sanborn,  Director.  Address:  80 
Broadway,  New  York,  N.  Y. 

★ 

TannerN’  f '«»unell  uf  America 

National  trade  association  for  the  tanning 
industry.  Official  source  of  information  and 
statistics  on  uses  of  leather  in  shoe  and  other 
leather  consuming  industries.  Educational 
material  such  as  motion  pictures  and  illus¬ 
trated  booklets  available  free.  Co-operates 
with  all  agencies  for  protection  of  consumer. 
Assists  newspapers  and  magazines  on  economic 
and  social  aspects  of  leather  and  allied  indus¬ 
tries.  Chairman  of  the  Board — Percival  E. 
Foerderer.  Executive  Vice-President  —  Mer¬ 
rill  A.  Watson,  100  Gold  Street.  New  York  City. 


WcNicrn  KailwayN’  4'ummittce  on 
Public  Relations 

P.  G.  Otterback,  Assistant  to  the  Chairman, 
devoted  to  the  dissemination  of  information 
regarding  the  development  and  problems  of 
the  railroad  industry.  Address:  105  West 
Adams  Street,  Chicago,  Ill. 

★ 


IVational  Recreation  Asso4;iati«»n 

Free  information  by  mail  and  consultation  on 
parks,  playgrounds,  all  amateur  sports  facili¬ 
ties,  community  centers,  drama,  music,  nature 
activities,  crafts,  home  play,  physical  education. 
Conducts  local  surveys  and  training  courses 
and  national  conference.  Regional  representa¬ 
tives.  Publishes  statistics,  mauals,  bulletins, 
RECREATION  magazine.  Supported  by  mem¬ 
berships  and  contributions.  Address:  315 
Fourth  Avenue,  New  York  City. 


W4»mcn  InvcNlorN  lA 
-\mcrica,  Inc. 

Cathrine  Curtis,  National  Director — The  only 
woman’s  national  organization  founded  upon 
the  subject  of  Finance  and  educational  and 
protective  in  its  activities.  Cooperation  offered 
editors  in  assembling  editorial  material  on 
financial,  legislative,  and  investment  funda¬ 
mentals  presented  for  the  woman  investor 
whether  she  be  wage  earner,  property  owner, 
or  home  maker.  Address:  .53.5  Fifth  Avenue, 
•New  York  City. 
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DOUGLAS  HONORED  ON  ANNIVERSARY; 
CLASSIFIED  MAN  28  YEARS 


THE  JOB’S  TRADITIONAL  THRILL 


N 


more  than  a  quarter  century  of  faith- 
ful  service 


Washington  Times  Promotes  Cherry  Blossom  Week — Shreve¬ 
port  Daily  Enters  Million-Lines-a-Year  Classification — 
Detroit  Board  to  Publicize  “Realtor” 

Bj  L.  PARKER  UKELY 

OT  for  the  sake  of  digression,  but  age  and  sent  it  throughout  the  Dis- 
to  salute  a  man  who  has  put  in  trict  of  Columbia. 

On  a  cherry-colored  broadside,  the 
newspaper  states  that  Cherry  Blossom 
Visitors  Need  Rooms,  with  an  estimate 
that  150,000  such  sojourners  will  come 
to  Washington  in  the  seven-day 
period.  During  the  week,  the  classi¬ 
fied  department  maintained  a  Free 
Room  Rent  Service  and  carried  a  daily 
aimouncement  inviting  visitors  to  call 
at  the  office  such  assistance  in  lo¬ 
cating  transient  living  quarters. 

To  advertisers  were  offered  addi¬ 
tional  free  insertions  on  the  following 
basis — 16  days  for  the  price  of  ten; 
seven  days  for  the  price  of  five;  and 
four  days  for  the  price  of  three. 


E.  Doitci.as 


toward  the 
building  of  clas¬ 
sified  advertising 
in  many  quar¬ 
ters  of  ffie  Unit¬ 
ed  States,  these 
lines  are  devoted 
to  Walter  Eu¬ 
gene  Douglas, 
classified  man¬ 
ager  for  the  Co¬ 
lumbus  (Ga.) 
Ledger  -  En- 
quir,  an  assign¬ 
ment  he  has  held 
since  he  went  there  in  1934. 

On  April  6,  Mr.  Douglas  drew  a  big 
red  circle  around  the  date  on  his  desk 
calendar.  That  day  marked  his  28th 
anniversary  in  the  newspaper  classi¬ 
fied  business,  27  years  of  which  he  has 
spent  in  the  capacity  of  classified 
manager. 

On  April  6,  1908,  Mr.  Douglas  joined 
the  want  ad  department  of  the  Kansas 
City  Star.  A  year  later  he  was  made 
manager  of  the  departmenL  and  re¬ 
mained  with  the  paper  thiw  more 
years. 


IMMEDIATELY  after  the  flood,  the 
same  paper  annoimced  in  a  page 
one  box  that  Lost  and  Found  Ads 
would  be  carried  free. 

“For  the  benefit  of  those  who  have 
lost  property  through  the  flood,  those 
v/ho  have  had  property  washed  away 
may  insert  ads  free  annoimcing  their 
Ic  sses.  “Found  ads  will  be  printed 
without  charge  for  those  who  find  ar¬ 
ticles  of  value  which  have  been 
washed  ashore.” 

Shreveport  Sounds  Off 


Unta  1914,  he  was  classified  man- 

ager  for  both  the  Tocoma  Tribune  and  ^  Weinstein  is  classified 


the  Portland  Oregonian,  after  which 
he  joined  the  Dallas  News-Journal  as 
classified  manager.  In  1919  he  became 
associated  with  the  Hearst  organiza¬ 
tion  and  served  on  the  Atlanta  Geor¬ 
gian,  Seattle  Post-Intelligencer,  Wash¬ 
ington  Times  &  Herald,  and  the  Balti¬ 
more  News  &  American. 

From  the  Hearst  papers,  he  went, 
in  1925,  to  the  Long  Beach  (Cal.) 

Press-Telegram  and  remained  there 
nine  years  before  assuming  his  pres¬ 
ent  position. 

In  point  of  service  Mr.  Douglas 
ranks  as  one  of  the  oldest,  if  not  the 
oldest,  classified  advertising  managers 
in  America. 

On  April  6,  J.  R.  Fitzpatrick  wrote 
in  his  “Top  o’  the  Mom”  column  in 
the  Ledger-Enquirer; 

“We  have  had  in  mind  telling  you 

that  Columbus  can  lay  claim  to  an-  _ 

other  distinction  but  have  put  it  off  tional  Association  of  Real  Elstate 


advertising  manager,  used  an  impres¬ 
sive  full  page  ad  to  announce  its  new 
record  for  Times  Want  Ads.  The 
space  above  the  fold  was  taken  by  a 
single  full  width  cut  of  an  armored 
knight  of  old,  riding  victoriously  from 
battle  astride  his  armored  moimt. 

Morticed  in  the  cut  were  the  1933. 
1934  and  1935  classified  linage  figures, 
exclusive  of  legals.  From  665,000  lines 
in  1933  to  1,114,000  in  1935  was  the  en¬ 
viable  record. 

The  Times  was  not  listed  in  a  pre¬ 
vious  group  of  papers  carrying  one 
million  or  more  lines  last  year,  but 
having  just  arrived,  the  figures  given 
above  swell  the  list  to  141  newspapers. 
•  •  • 

Realty  Board  Campaign 

Because  increasing  business  ac¬ 
tivity  is  emphasizing  the  impor¬ 
tance  of  the  code  of  ethics  of  the  Na- 


fiom  time  to  time.  Yesterday,  how¬ 
ever,  when  we  were  punched  in  the 
ribs  by  our  remainder-man  and  told 
that  it  was  another  anniversary  of  an¬ 
other  gentleman’s  service  in  his  pro¬ 
fession,  we  dropped  all  and  took 
notes.” 


Boards,  the  Detroit  Real  Estate  Board 
is  planning  to  enlighten  the  public  by 
means  of  a  newspaper  advertising 
campaign. 

Copy  will  call  attention  to  the  fact 
thcd  every  real  estate  broker  who  is 
entitled  to  designate  himself  by  the 
Following  a  reside  of  Mr.  Douglas’  word  “realtor”,  is  working  under  the 


devotion  to  classified,  the  columnist 
concluded: 

While  Columbus  can  lay  claim  to 
having  one  of  the  oldest  classified 
managers  from  the  standpoint  of  years 
of  service,  don’t  get  the  idea  that  he 
is  not  working  on  all  cylinders.  From 


code  of  ethics  adopted  by  the  board 
and  that  the  integrity  and  ability  of 
the  individual  broker  is  vouched  for 
by  the  board. 

In  their  own  classified  advertising 
ill  Detroit  papers,  members  of  the  De¬ 
troit  board  will  identify  themselves  by 


what  our  men  tell  us,  he  is  burning  the  word  “realtor”,  thereby  tying  into 


up  the  woods  and  is  the  envy  of 
younger  men  out  carrying  the  mes¬ 
sage  to  business  executives  of  the  need 
of  advertising. 

^  Mr.  Douglas  has  made  many 
friends  in  Columbus  and  we  wish  for 
him  many  more  natal  and  business 
anniversaries.” 

And  a  thousand  times  “Yes,”  W.  E.! 


the  campaign  sponsored  by  the  board 
itself. 


HAS  UNIVERSAL  COPY  DESK 

The  Miami  (Fla.)  Daily  News  has 
installed  a  universal  copy  desk,  with 
Allan  Cass  as  news  editor,  Henry 
Frampton  assistant  news  editor,  in 
charge  of  late  editions,  and  with  Ben 
Robinson  and  David  Harris  as  copy 
IT  seems  that  Cherry  Blossom  Week  readers.  William  Matthews  remains 
*  in  Washington  comes  pretty  close  as  city  editor,  with  Ed-E.  Herwig  his 
to  National  Want  Ad  Week  th^  year,  assistant.  Ferman  Wilson,  slot  man. 
Anyway,  classified  manager  Loyal  has  resigned  to  become  publicity  man- 
Philhps  of  the  Washington  Daily  News  ager  for  one  of  Florida’s  gubernatorial 
has  wrapped  up  a  special  offer  pack-  candidates. 


Cherry  Blossom  Time 


.SiK-cially  Drawn  for  Editos  it  Publishes  by  («€  Ti-e  .Maxwell. 
WilmiiiKton.  (Del.)  Xews-Journal 


LEAGUE  QUARTERS  SPACIOUS 


New  Geneva  Building  Will  Speed  Up 
Dispatching  of  News 

{Special  to  Editos  &  Publishes) 

Geneva,  April  6. — ^The  rights  of 
the  international  press  to  full  and  free 
contact  not  only  with  the  usual  League 
sotirces  of  information  but  with  states¬ 
men  of  all  nations  visiting  Geneva  has 
been  safeguarded  in  the  new  League 
building  now  being  occupied  here. 

The  twenty-odd  newspaper  men  and 
women  continually  in  attendance  at 
the  League  have  three  ample  press 
rooms  at  their  disposal  on  the  groimd 
floor  of  the  new  Secretariat  building. 

These  quarters  are  close  to  the  three 
international  telephone  booths,  and  to 
the  League’s  new  telegraph  office 
whose  tickers  guarantee  a  maximtun 
of  four  minutes  transmission  to  Lon¬ 
don  and  eight  to  ten  minutes  to  New 
York  during  the  day,  if  the  “takes” 
are  kept  fairly  short— ^  to  60  words. 

This  month,  the  press  room  proper 
of  the  new  League  building  is  expected 
to  be  fxmctioning  fully.  The  Secre¬ 
tariat  has  promised  a  battery  of  new 
and  fairly  unbreakable  typewriters — 
usage  first  come,  first  served. 

The  “regulars”  and  the  eighty  semi¬ 
regular  correspondents  who  are  on  the 
Secretariat’s  “handout  list”  will  have 
the  same  aixiess  to  the  lobbies  fre¬ 
quented  by  the  League  Council  and 
Assembly  delegates  as  in  the  past,  and 
will  share  refreshment  and  other  facil¬ 
ities  with  the  world’s  statesmen,  a  cmn- 


dition  whcih  has  made  Geneva  for  15 
years  the  best  “buttonholing  spot”  in 
all  Europe.  The  Association  of  Jour¬ 
nalists  Accredited  to  the  League  of 
Nations  has  recently  pared  its  mem¬ 
bership  to  200,  every  man  or  woman 
being  completely  vouciied  for  as  a 
working  journalist  of  unquestioned 
professional  probity. 

By  the  time  the  League  Assembly 
starts  sitting  in  its  new  quarters,  the 
newspapers  are  promised  a  row  of  30 
telephone  booths  on  the  same  floor 
with  the  press  galleries,  and  pneumatic 
tubes  relaying  their  telegrams  to  the 
League  telegraph  office. 


PUBLISHER  40  YEARS 

G.  C.  Lake,  publisher  of  the  Attica 
(O.)  Hub,  has  just  concluded  his  40th 
year  as  publisher,  editor,  typesetter, 
reporter,  advertising  manager,  solici¬ 
tor  and  half  of  the  time  pressman  and 
carrier  of  the  weekly.  “If  the  editor 
had  not  been  able  to  set  type,  hustle 
for  news  and  ads,  and  r\m  the  press, 
the  pla(%  would  have  gone  to  splinters 
years  ago,”  he  said.  “I  have  enjoyed 
the  work.” 


DAILY  ACQUIRES  KFYO 

Purchase  of  the  radio  station  KFYO, 
Lubbock,  Tex.,  by  the  Avalanche- 
Journal  Publishing  Co.,  has  been  an¬ 
nounced  last  week  by  Charles  A.  Guy, 
editor  and  publisher.  DeWitt  Landis, 
formerly  with  KGNC,  Amarillo,  was 
appointed  manager. 


1  o  Our  Publisher  Friends^ 

We  extend  a  cordial  invitation  to  visit 

Coolving  Scnool 

Headquarters 

During  the  A.  N.  P.  A.  Convention 
.\stor  Oallery  Waldorf-Astoria  Hotel 

Home  Fconomics  Service  Corporation 

247  Park  Avenue  New  York  Citv 
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New  York  Herald  Tribune 
takes  possession  of  Ayer  Cup 


The  three-time  winner  of  award  for  typo¬ 
graphical  excellence  during  the  period  1931- 
1936,  received,  also.  Honorable  Mention  (sec¬ 
ond  award)  in  ’32,  ’33  and  ’35.  l — ■ — - 


During  this  entire  period,  we  are 
proud  to  state.  Wood  Dry  Mats 
have  been  used  by  the  Herald- 
Tribune. 


fiirjffpr  _ 

I-  — L  I  ««  T?  u.  .  -  ^  1 1^— ^ 

•-«—  p.  -  Uilfr  / 


V  rs5'"r- li 

'■**«VlUnL  <  ...  .  •••  ^ITT-  -^.  .“r^  n 


-tDi^ 


;r*eA 


F„r»l.<>0“^^^  S«rpta‘«?'S^5.3.^ 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


WOOD  {I 


MAXS 


78 


Editor  &  Publisher  for  April  lb,  I  9  3b 


SOCIETY  FOLK  WELCOME  CAMERAMEN 
AT  FIFTH  AVE.  EASTER  PARADE 

Flash  Bulbs  Used  for  First  Time  in  Snapping  Gay  Scenes — 
Ladders  Used  in  Bygone  Days  When  Society  Leaders 
Relented  for  Easter  Day  Only 
By  JACK  PRICE 

\  1  7  HETHER  for  the  layman  or  the  wonder  at  the  excellent  results  ob- 
*  »  newspaper  veteran,  the  pictorial  lained  by  these  men. 


The  decision  must  be  made  i»is  colleague  a  wrong  name  or  per- 


before  the  exposure. 

The  old-timers  explain  that  they 


I'.aps  give  none  at  all. 

Cooperation  has  made  the  pho- 


Uepended  upon  intuition.  If  the  lady  tographers’  work  easier.  They  will 
and  gentleman  carried  on  with  an  cover  each  other  when  one  photog- 
air  of  aristocracy  and  did  not  eye  the  lapher  has  to  lose  time  to  obtain  the 
camera  openly  it  was  sure  fire  to  make  names  of  some  people  just  pictured, 
the  shut.  If  the  folks  lingered  and  They  will  take  turns  in  asking  for 
were  quick  to  smile  at  the  camera-  iriformation  necessary  after  an  ex- 
man,  that  meant,  social  climbers  or  f.osure  is  made.  Harmony  among  the 
publicity  seekers — also  thumbs  down  photographers  on  an  assignment  such 


by  the  snapshotters. 


as  the  Easter  Parade  has  resulted 


coverage  of  an  Easter  Day  Parade  But  last  Sunday  the  paraders  in  the  Each  year  the  Avenue  parade  is  in  the  production  of  splendid  {Ao- 
is  a  sight  worth  witnessing.  Though  traditional  promenade  were  treated  confronted  with  more  cameras.  The  tographs  by  the  boys  and  the  hearty 
time  has  changed  the  scenery  some-  to  an  innovation.  TTie  day  was  almost  commercial  interests  are  represented  response  of  a  frien^y  Society, 
what  and  the  mode  of  dress  is  differ-  dark  but  its  bleakness  was  broken  by  with  as  many  cameramen  as  the  news-  •  •  * 

ent,  the  same  spirit  of  congeniality  what  looked  like  a  fireworks  celebra-  papers.  In  addition  to  the  regular  \A/?  received  a  page  from  the 


quota  of  press  cameramen  we  foimd 


News  and  Observer  of  Ralei^ 


the  last  parade  dotted  with  hundreds  N.  C.,  in  which  28  photos  of  the  hurri- 
of  amateurs.  Many  staff  men  cane  disaster  at  Greensboro,  N.  C 
are  employed  to  cover  the  parade,  were  used.  Aside  from  the  excellent 
The  men  are  assigned  to  various  job  of  engraving  the  pictures  were 


places.  Some  are  sent  to  cover  arriv¬ 
als  at  St.  Patrick’s  Cathedral,  some 


worth  noting. 

The  splendid  pictorial  coverage  does 


prCV&ilS  _ _ _  /kf  r\rocc  fruinH  T  ▼  A7x>sfi« 

Years  ago  when  the  photographer 
was  considered  a  plague  and  his  mere 
presence  called  for  the  smelling  salts, 
society  smiled  graciously  upon  him 
Easter  Sunday.  As  we  see  the  camera¬ 
men  shooting  to  their  heart’s  content 
we  cannot  but  give  a  thought  to  those 
press  photographers  who  helped  make 
this  assignment  noteworthy  in  pic¬ 
torial  journalism.  We  refer  to  Jimmy 
Kane.  Adrian  Duff,  Hypo  Reed,  and 
many  more,  some  of  whom  have  passed 
to  the  Great  Beyond,  some  of  whom 
are  still  actively  engaged  in  making 
picture  history. 

From  men  like  Hugh  O’Neil  we 
Icam  that  covering  the  Easter  Parade 
was  not  a  matter  of  just  shooting 
plates.  He  informed  us  that  the  tech¬ 
nique  was  much  different.  In  those 
days  when  the  cameras  were  large 
and  the  plates  and  lenses  were  slow, 
it  was  necessary  to  have  an  elevation 

high  enough  to  be  above  the  heads  ^  .lelniianie  obliges  iht-  photographers  The  congenial  .spirit  on  Easter  Sun-  ment,  but  there  is  no  guild  agr« 
of  the  crowds,  hence  the  photographer  i,^,.  „uiiie  after  l>eiiiB  photographed  Jay  is  not  confined  to  society;  it  also  <  f  any  kind  in  force  at  the  T 

arrived  on  the  avenue  with  a  ladder.  ,viiile  leaving  St.  Thomas  (.'.liiirch.  New  prevails  among  the  cameramen.  It  Press,  a  Scripps-Howard  paper. 


are  assigned  to  cover  St.  Thomas’s  credit  to  the  paper.  They  were  matfc 
Church  while  others  cover  St.  Barthol-  v>  ith  an  ordinary  Kodak  by  Charles 
omew’s  and  the  Rockefeller  and  Parker,  city  editor  and  E.  C.  Daniels, 
Vanderbilt  homes.  After  the  services  Jr.,  of  the  editorial  staff.  Neither  of 
many  of  the  men  are  ordered  to  tliese  gentlemen  is  a  professional 
letum  and  get  their  stuff  in  work  cameraman,  but  from  their  showing 
while  a  few  are  left  to  cover  both  Park  we  feel  that  the  newspaper  photo- 
and  Fifth  Avenues  to  pick  up  some-  graphic  world  will  recognize  two  new 
tiling  out  of  the  ordinary.  These  worthy  exponents. 

roving  photographers  usually  find  what  run  iT  NcroTiIxiNr 

they  are  after.  There  is  always  an  GUILD  NEGOTIATING 

extra  feature  which  can  be  made  A  committee  of  the  Akron  News- 


after  the  rush.  Several  years  ago  one  paper  Guild  is  conducting  joint  ne- 

of  these  cameramen  obtained  some  gotiations  with  the  publishers  of  the 

excellent  exclusive  pictures  of  the  Times-Press.  At  present  the  Beacon 

Rockefeller  family  taking  a  stroll,  and  Journal  unit  of  the  guild  has  an  un¬ 
earned  a  substantial  bonus.  written  agreement  with  its  manage- 

A  ilehuiante  obliges  the  photographers  The  congenial  .spirit  on  Easter  Sun-  ment,  but  there  is  no  guild  agrroment 

with  her  name  after  being  photographed  Jay  is  not  confined  to  society;  it  also  of  any  kind  in  force  at  the  Times- 


After  making  the  general  view  scenes 


York,  on  Easter  Sunday. 


was  not  always  customary  for  pho- 


“o"-  Photographers  did  no,  depend 


upon  the  speed  of  either  lens  or  film. 


names  of  a  gi  oup  which  had  just  been 


CORRESPONDENTS’  INSTITUTE 

More  than  50  country  correspond- 


•Shooting”  individuals  called  for  They  hooked"up”  their 'flash  Vnehro-  photographed.  There  were  times  ents  of  the  Noshuillc  Banner  attend^ 
more  than  a  passing  knowledge  of  sizers  and  the  Lekeround  wL  stud-  rivalry  was  so  keen  that  it  was  the  state  news  institute  of  the  daily,  » 

photography.  In  those  days  Ae  pho-  jed  with  flares  of  bulbs  being  fired  up  uncommon  for  some  chap  to  give  April  9, 

tographer  was  expected  to  bring  back  down  the  Avenue.  Society  going 

pictures  of  real  Society  folks,  not  qj.  coming  from  chui'ch  were  given 

social  climbers  or  publicity  seekers.  ^  barrage  of  flash  bulbs  from  the  IV  Wl 

Every  picture  had  to  carry  names  left  moment  they  were  sighted.  IJ  ^  1 1  .  ,  ,  I 

to  right  that  were  listed  in  the  Social  Qne  tradition  which  has  been  gra-  |\  IIAI  I  MFYFR  I  FI 

Register.  Woe  to  the  camera  lad  that  eiously  respected  throughout  the  years  14UJ0  tt  1/ /ILLlflL  1  LIV  1  CL 

came  back  with  pictures  of  the  lower  jg  of  granting  photographers  the  ^ 

strata.  privilege  of  asking  for  and  receiving  f  np  mjhf\wg*gt 

There  were  no  aUbis  for  poor  photos  jie  names  of  the  people  pictured,  from  ■■ 

because  of  bad  weather  conditions,  jgfj  j-o  right  including  middle  initials,  w  my 

Rain  or  shine  the  editor  wanted  a  ^nd  also  the  full  names  of  the  voung-  I  M  IJ 

layout  of  good  material  for  a  spread  gters.  liFAniNr  I J  FWQ  I  ITTIIB 

on  Monday  morning.  Le  Gendre  of  -phe  work  of  covering  the  Easter  JIvLIfii)  J  IvlUn 

the  former  Morning  World  in  describ-  Parade  in  recent  years  has  become  * .  ,• 

mg  his  coverage  of  the  Parade  many  comparatively  easy.  The  acceptance  e.ion.n.r  o. 


,oss  &  Uallmeyer 


The  Choice 


ELEPHOTO 
;e  Of 


lENSES 


lEADlNG 


years  ago  said: 


of  the  cameraman  is  a  factor  which 


“The  only  thing  in  our  favor  was  has  aided  him  considerably.  To  the 
that  no  one  was  inclined  to  call  the  regular  society  staff  photographer 
police  when  being  photographed.  All  there  is  no  problem  of  identification, 
week  long  we  would  be  sent  to  get  He  knows  who  he  is  going  to  “shoot” 
a  piettme  of  Mr.  or  Mrs.  Ooolong  Tea  and  where  to  find  the  right  people, 
aiid  the  nearest  we  would  get  to  them  Eut  for  the  camera  lads  taken  off 
was  the  barred  gate.  But  on  Easter  loutine  assignments  to  do  the  Parade 
Sunday  after  the  services  they  would  it  is  a  different  matter.  Though  so- 
politely  pause  and  give  us  a  chance,  ciety  subjects  will  give  their  names 
Knowing  that  the  demand  for  their  and  not  object  to  being  pictured,  the 
pictures  would  be  made  constantly,  question  arises,  are  they  the  “right” 
we  had  to  shoot  as  many  as  we  could. 

Why,  even  the  children  of  some  of  the 

blue  bloods  who  used  to  throw  rocks  II 

at  us  when  at  Newport  or  Narragan- 

sett  would  actually  smile  at  us  and 

laughingly  call  their  parents’  attention 

to  the  cameras.  Great  or  small,  Eas- 

ter  Sunday  meant  a  chance  to  get 

photographs  of  the  impossible.”  H  WHAT 

Chur  attention  was  called  to  the  fact  H  ate  Britieh  Newspeperaen 

that  no  cameraman  ever  made  a  pic-  H  and  AdvertlBere  doing? 

ture  of  the  Parade  with  a  flash.  Per-  H  _ _ _ 

.  ..  ,  Their  own  weekly  loarnal, 

haps  it  was  because  the  synchronizer  H  ^ 

was  not  invented  or  that  the  ex-  H 

ploding  powder  was  dangerous  in  a  H  fr—  •pMiman  copy 

crowd.  One  explanation  given  the  H 

writer  by  an  old-timer  was  that  only  H  THE  NEWSPAPER 
an  amateur  would  make  a  flash  in  H  WORLD  and  ADVER- 
daylight  Too  bad  for  those  old-  TISING  REVIEW 

timers  that  they  could  not  have  had  H  154  Fleet  Street, 
the  facilities  of  modem  apparatus.  London 

Still,  after  scanning  thousands  of 
photographs  made  many  years  ago  we 


WS  riCTURE  SYNDICATES 

At  sporting  events  working  in  the 
stands  these  lenses  will  give  you  a 
larger  image. 

They  bring  every  subject,  no  matter 
how  distant — within  reach  of  any  cam¬ 
era  and  that  without  extra  bellows 
extension. 


»4Ll.Mt>£K  LESSES;  Supplird  in  -perd,  u( 

F.4.5  Foral  •«  24'* 

F.6.3  ••  ••  to  2  4" 

K.8  ••  *•  lO" 

'uppllod  in  «»f 

K.5.5  Focal  Icnittli  *4"  to  22" 

F.6.3  ^  “  9"  to  25" 

F.8  ••  40" 

Sole  tliririliuiurs  for  the  U.  S.  A. 

Complete  descriptive  price  li»t  of  lhe»e  lenses  on  request. 

If  you  arc  roiilemplatiiig  the  installation  of  a  new  photographic  depart¬ 
ment,  we  will  gladly  send  you  a  hlue  print  of  a  complete  dark  room 
set-up  showing  all  apparatus  and  supplies  needed. 

IFe  have  what  you  ivant  if  U$  Photographic 

Medo  Photo  Supply  Corp. 

15  West  47tli  St.  New  York  City 
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Swallow 


Flood  .  .  .  tornado  .  .  . 
assassination  .  .  . 
execution  .  .  .  war  .  .  . 

Not  a  pretty  story  1936 
has  told  thus  tar  —  certainly 
not  a  story  of  progress. 

But  progress  is  being  made 
in  1936  —  progress  that  in 
years  to  come  will  efface  all 
memory  of  these  disasters  — 
the  progress  made  by  science 

Human  suffering.  Human 
progress.  One  makes  the 
blacker  headlines;  but  which 
makes  the  brighter  story? 


Ward  Off  Colds? 
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MAC  AKA  FALLS  IS  i 
MONEY  MAKER  —  bat  area’ 
you  Rurprljwd  to  know  tbat  itatk 
ticuuu  have  fiaiired  that  the  toot 
lat  tra4e  at  the  Falla  prodaea 
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lAerry 


New  Scientific  Approach  Tc 
Problem  involves  Merc 
Smellinn  Test 


Science  Service  enjoys  the 

privilege  of  reporting  the 
bright  story  of  the  progress 
of  man  through  science. 
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Successful' 


Daily  Mail  Rc‘|M»rt — 1,500  words  on  major 
developments  in  all  sciences. 

Telegraph  Service — Most  urgent  science 
news  and  complete  convention  coverage. 

Science  News  Piclureti — Mats  and  prints  of 
interesting  and  unusual  scientiRc  subjects. 

Science  Today — Daily  semi-editorial  articles 
interpreting  current  news  of  science. 

Feature  Series — Special  sequences  on  scien¬ 
tific  developments  of  great  popular  interest. 

Preparedness — Complete  science  morgue: 
biographies;  data  on  aviation,  weather,  etc. 

Science  Shorts — Eight  daily  nutshells  of 
science.  World’s  finest  filler. 

Map  of  the  Stars — Monthly  description  of 
the  ever-changing  skies.  Star  charts  in  mat. 

Why  the  Weather — Daily  explanations  of 
weather  phenomena.  Concise  and  interest¬ 
ing. 

Isn’t  It  Odd? — Vivid  weekly  articles  on  in¬ 
teresting  and  little-known  oddities  of 
science. 
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2101  Constitution  Ave., 
Washington,  D.  C. 
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SCIENCE  SERVICE,  the  instltatlon  for  the  popu¬ 
larisation  of  science,  la  a  non-profit  corporation 
with  trustees  nominated  by  the  National  Academy 
of  Sciences,  the  National  Research  Council,  the 
American  Association  for  the  Advancement  of 
Science,  the  E.  W.  Scripps  Estate  and  the  journal¬ 
istic  profession. 

WATSON  DAVIS,  Director 
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R.  HOE  MANAGEMENT 
SUSTAINED  BY  VOTE 


PAPER  PRICE  RISE  SOUGHT 

Canadian  Firm*  Eliminate  “Prict 
Fixing” — Propose  Sliding  Scale 

New  developments  in  the  newsprint 
field  indicate  that  “price  fixing”  is  to 
be  eliminated  and  the  price  of  paper 
is  to  increase  gradually  during  the 
next  three  years. 

A.  F.  White,  vice-president  of  the 
St.  Lawrence  Company,  announced 
that  “price  fixing”  by  affiliated  com¬ 
panies  will  no  longer  be  done.  It  was 
explained  that  the  “fall  clause,”  now 
discontinued,  “was  inserted  in  news¬ 
print  contracts  when  production 
started  to  outstrip  consumption  and 
there  developed  a  ‘buyers  market' 
with  the  seller  forced  to  agree  to  any 
stipulation  made  by  the  buyer.”  Mr. 
White  said  that  the  newsprint  indus¬ 
try  now  feels  sufficiently  strengthened 
to  end  this  system. 

According  to  Paper  &  Paper  Prod¬ 
ucts,  “A  sliding  price  scale  will  be 
offered  United  States  publishers  this 
summer  when  Canadian  newsprint 
manufactiu'ers  and  publishers  meet  to 
discuss  1937  contracts.  Instead  of  ask¬ 
ing  a  $45  price  level  the  newsprint 
men  will  possibly  suggest  $42.50  a  ton 
for  1937,  $43.50  for  1938,  and  $45  for 
1939  for  three-year  contracts,  with  a 
fiat  $43  a  ton  for  1937  and  $45  for 
1938  on  two-year  contracts. 

ATLANTA  HELPS  GAINESVILLE 

(St'ccial  to  Editor  &  Pl'blisuer) 
Gainesville,  Ga.,  April  14 — For  the 
first  time  in  its  history,  the  Gatncs- 
ville  (Ga.)  News,  its  own  plant 
wrecked  by  a  tornado,  was  print^  in 
Atlanta  Saturday.  “When  the  Atlanta 
Journal  executives  learned  that  the 
■Specially  drawn  for  Editor  &  Publisher  by  Max  P.  Milians,  Fall  River  (Mass.)  Herald  Netvs  News  plant  COuld  not  possibly  be  re¬ 
stored  to  working  order  in  time  to 
print  any  kind  of  paper,  they  imme¬ 
diately  placed  at  our  disposal  the  en¬ 
tire  facilities  of  their  plant. 


THE  YEAR’S  BIGGEST  STORY 


Annual  Stockholders  Meeting  Lasts 

Two  Fourteen-Hour  Days — Op¬ 
position  Declares  It  Will 
Enjoin  New  Board 

With  the  election  of  eight  out  of  11 
directors  favorable  to  the  present 
management  of  R.  Hoe  &  Company,  a 
remarkable  two  day  session  of  the 
annual  stockholders  meeting  was 
brought  abruptly  to  a  close  by  Fred 
L.  McCarty,  president  of  the  company, 
at  midnight  Wednesday. 

For  two  days  of  fourteen  hours 
each,  attorneys  selected  by  stock¬ 
holders  to  inspect  proxies  struggled 
over  examination  and  re-examination 
of  proxies  and  argued  over  conduct 
of  file  election. 

Mr.  McCarty’s  action  stood,  over  the 
protests  of  Samuel  Zim,  attorney  and 
chairman  of  an  independent  stock¬ 
holders  proxy  committee  intent  on 
displacing  the  president  and  treasurer 
of  the  Hoe  corporation. 

When  the  balloting  elected  eight 
directors  nominated  by  supporters  of 
the  present  management  and  three 
nominated  by  Mr.  Zim,  he  gave  no¬ 
tice  he  wanted  all  the  proxies  and 
ballots  impounded  pending  a  Supreme 
Court  suit  seeking  to  invalidate  the 
election. 

The  proceedings  were  all  the  more 
amazing  because  Mr.  Zirn  had  accu¬ 
mulated  proxies  for  one-third  of  the 
entire  eligible  stockholders’  votes;  but 
was  beaten  in  a  ten-day  race  for 
proxies  by  the  management  which 
mobilized  one-half  of  the  entire  total. 

Out  of  a  total  possible  vote  of  104,568, 
the  proxies  present  and  finally  allowed 
to  vote  by  the  tellers  totaled  80,561. 

■‘Thank  God,”  shouted  Boudinot  ...  i-  i  •  -  -  -  —  ” 

Atterbury  when  Mr.  McCarty  took  Virginia  Board  Accepts  Explanation  were  received,  it  was  reported. 


SCHENLEY  COPY  IN  DISPUTE 


control  of  the  situation  and  said:  “The 
balloting  is  closed.” 

The  eight  direotors  elected  on  nomi¬ 
nation  by  the  management  were  Max¬ 
well  Upson,  Robert  J.  Lewis,  Cor¬ 
coran  Thom,  Clifford  N.  Bradley, 

Harry  Tillinghast,  Fred  L.  McCarty, 

E.  D.  Timberlake  and  John  T.  Har¬ 
rison. 

The  three  directors  elected  on  nomi¬ 
nation  of  Mr.  Zim  were  Richard  Kelly, 
Henry  Homes  and  John  M.  Keating. 

The  annual  meeting  of  the  new 

board  to  elect  officers  was  called  for 
Thursday  afternoon. 

NEWSPAPER  WOMEN’S  BALL 

The  New  York  Newspaper  Women’s 
Club  will  present  the  14^  Edition  of 
the  Front  Page  Ball  as  the  “Seventh 
Sports  Final”  April  24th,  at  the  Hotel 
Ajstor,  New  York.  Editors,  famous  re¬ 
porters,  columnists,  will  give  bur¬ 
lesqued  versions  of  their  own  work. 
Stanley  Walker,  of  the  New  Yorker, 
will  be  the  “City  Editor”  responsible 
for  getting  out  a  complete  “oral” 
newspaper.  Among  the  sporting 
events  of  the  evening  will  be  two 
racing  features,  a  derby  and  a  filly 
handicap.  Prunella  Wood,  of  King 
Features,  club  president,  is  chairman 
of  the  executive  committee  of  the  ball. 

DETROIT  INSTITUTE  GROWS 

The  Homemakers  Institute  of  Do¬ 
mestic  Science,  of  Detroit,  which  con¬ 
ducts  cooking  schools  for  newspapers 
and  radio  stations  throughout  Michi¬ 
gan,  has  opened  up  a  model  kitchen 
and  auditorium  of  its  own.  Connected 
with  the  general  offices,  the  model 
kitchen  will  be  equipped  with  ranges, 
refrigerators,  washing  machines  and 
ironers.  Women  will  come  by  invi¬ 
tation  to  attend  the  daily  classes  at 
which  some  economist  will  appear  as 
guest  speaker.  Hie  Institute  expects 
to  add  five  new  nationally-known 
economists  to  the  staff  in  1936.  Plans 
are  being  made  to  extend  the  service 
outside  of  the  state  of  Michigan. 


It  Appeared  by  Error 

(Special  to  Editor  &  Publisher) 

Richmond,  Va.,  April  16 — The  Schen- 
ley  Products  Company,  distillers,  and 
the  Virginia  Alcoholic  Beverage  Con¬ 
trol  Board  yesterday  settled  their 
differences  that  grew  out  of  forbid¬ 
den  advertisements  in  the  April  11 
issue  of  the  Richmond  Planet,  Negro 
weekly  newspaper. 

The  board  accepted  the  explanation 
of  a  Schoiley  representative  that  the 
advertisements — one  with  an  “entic¬ 
ing  sales  talk”  and  one  for  a  brand 
slocked  in  Pennsylvania  stores  but 
not  in  the  Virginia  stores — were  in¬ 
serted  through  error. 

The  Richmond  Planet  is  printed  by 
the  Philadelphia  Tribune,  it  was  ex¬ 
plained,  and  certain  of  the  pages  are 
merely  reprints  of  the  Philadelphia 
paper,  which  is  affiliated  with  the  lo¬ 
cal  paper  and  which  solicits  all  its 
national  advertising  copy. 

A  representative  of  the  W.  B.  Ziff 
Company,  which  handles  Schenley 
advertising  in  Negro  papers,  wired 
the  representative  here  and  accepted 
all  blame,  although,  he  stated  the 
original  schedule  did  not  call  for  the 
insertion  of  the  advertisements  in  the 
Virginia  paper. 

Until  this  settlement,  the  Virginia 
board  had  threatened  to  drop  all 
Schenley  brands  from  the  Virginia 
stores. 


13,000  ANSWERED  CONTEST 

Adopting  the  idea  of  advertisers 
who  use  newspaper  space  to  promote 
contests  among  readers,  J.  Paul  Kuhn, 
Batavia,  Ill.,  used  this  method  of  in¬ 
teresting  Illinois  voters  in  the  prin¬ 
cipal  issues  of  the  primary  campaign 
in  which  he  sought  the  Republican 
nomination  for  governor.  Several 
weeks  ago,  Kuhn’s  organization  pub¬ 
lished  in  75  Illinois  newspapers  an 
advertisement  listing  50  reasons  why 
Kuhn  should  be  the  nominee,  offer- 


With  our  medium  size  photo  engraving  plant  for  medium  sizei 
LOW  IN  PRICE— EASY  TO  OPERATE.  Above  cut  made 
plant.  As  perfect  as  the  largest  plants.  Photo  engraving  plar 
sizes  and  all  prices.  Write  us. 

STANDARD  ENG  ING  EQUIPMENT 

543  S.  CLAR  'TT,  CHICAGO,  ILL. 


Editor  &  Publisher  for  April  IS,  1936 


81 


NATIONAL  UNAGE 


WHAT  ARE  YOU  GOING  TO  DO  ABOUT  IT? 
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Editorial  Leadership 

The  Wall  Street  Journal  has 
the  largest,  strongest  organiza¬ 
tion,  gathering  iind  analyzing 
each  day's  business,  financial 
and  economic  news,  and  the 
largest  private-wire  system,  of 
any  newspaper  in  the  world. 

In  addition  to  its  press-asso¬ 
ciation  faciUties,  it  has  its  own 
news  bureaus  or  correspondents 
in  113  of  the  world’s  cities. 

It  has  the  second  largest 
Washington  News  Bureau  of 
any  newspaper  in  the  United 
States. 

It  gathers,  analyzes  and  distri¬ 
butes,  daily,  more  news  con¬ 
cerning  business,  financial  and 
economic  developments  than 
any  other  news  source. 

Reader  Interest 

Ross  Federal  Research  Corp. 
in  March  this  year  interviewed  a 
cross-section  of  The  Wall  Street 
Journal’s  circulation,  1842  sub¬ 
scribers  in  122  cities  throu^out 
the  United  States. 

It  was  found  72.29Vo  spend 
20  minutes  a  day  or  more  with 
the  paper;  84.68%  spend  15  min¬ 
utes  a  day  or  more  with  it. 
Average  daily  reading  time  was 
foimd  to  be  29y2  minutes.  The 
paper  averages  18  to  20  pages. 

Ross  Federal  further  ascer¬ 
tained  that  93.84%  of  the  sub¬ 
scribers  interviewed  read  The 
Wall  Street  Journal  as  a  whole, 
not  confining  attention  to  any 
particular  part  of  it;  88.22% 
read  it  to  keep  generally  in¬ 
formed  on  business  develop¬ 
ments;  61.78%,  because  it  is 
helpful  on  personal  investments; 
32.M%,  because  it  is  helpful  in 
administering  business. 

Reach  large  National 
Advertisers  at  low  cost 

Of  the  one  hundred  largest 
newspaper  advertisers,  80  take 
383  subscriptions  to  The  Wall 
Street  Journal — 150  company, 
233  directors  and  officers. 

Of  the  one  hundred  largest 
magazine  advertisers,  84  t^e 
453  subscriptions  to  The  Wall 
Street  Journal  —  207  company, 
246  directors  and  officers. 

Of  the  one  hundred  largest 
radio  advertisers,  69  take  297 
subscriptions  to  The  Wall  Street 
Journal — 107  company,  190  di¬ 
rectors  and  officers. 

Of  the  fifty  largest  farm-paper 
advertisers,  41  take  226  sub¬ 
scriptions  to  The  Wall  Street 
Journal — 118  company,  108  di¬ 
rectors  and  officers. 

The  Wall  Street  Journal,  with 
its  highly  selective  circulation, 
has  a  relatively  low  advertising 
rate  and  covers  management 
executives  of  large  companies  at 
a  lower  advertising  cost  than 
any  other  publication. 


WITH  the  general  upswing  in  business, 
national  advertisers  have  been  sub¬ 
stantially  increasing  their  appropriations. 
You  expect  to  get,  and  expect  your  na¬ 
tional  representative  to  get,  a  share  of  this 
new  business.  You  probably  have  already 
felt  the  improvement. 

But  to  what  extent  will  radio,  magazines, 
direct  mail  and  other  newspapers  cut  into 
your  expectations? 

National  advertisers  are  primarily  inter¬ 
ested  in  markets  and  the  most  economical 
and  effective  means  of  reaching  them. 

In  telling  the  advertiser  the  potentials  of 
the  market  that  your  newspaper  covers,  and 
in  proving  to  him  that  it  is  an  important 
medium  for  his  advertising,  it  is  not  enough 
to  reach  only  his  advertising  department 
and  agency. 

Directors  and  officers  of  most  large  com¬ 
panies  are  exercising  close  supervision  over 
all  operations.  They  are  actively  interested 
in  their  companies’  advertising.  Not  only 
do  they  set  the  amount  of  the  appropria¬ 
tion,  but  presidents,  vice-presidents  in 
charge  of  sales,  general  managers,  treas¬ 
urers  and  even  boards  of  directors  discuss 
and  decide  how  advertising  funds  shall  be 
spent  and  what  mediums  shall  be  used. 

A  recent  report,*  based  on  information 
from  100  of  the  largest  national  advertisers 
in  newspapers,  disclosed  that  officers  of 

*By  Market  Research  Corp.  for  Sales 
Management. 


62%  of  these  companies  take  greater  inter¬ 
est  in  their  companies’  advertising  now 
than  in  pre-depression  years.  Despite  the 
size  of  these  companies,  lists  of  mediums 
are  reviewed  and  approved  in  32%  of  them 
by  the  president;  in  29%,  by  the  vice-presi¬ 
dent  in  charge  of  sales;  in  7%,  by  the  gen¬ 
eral  manager,  and  in  miscellaneous  in¬ 
stances,  by  other  officers  or  the  board. 

To  the  newspaper  publisher  wishing  to 
present  a  brief  for  his  newspaper  or  group 
of  newspapers  to  management  executives 
of  companies  that  do  national  advertising. 
The  Wall  Street  Journal  is  the  one  medium 
that  is  both  inexpensive  and  sure.  No  other 
publication  offers  so  much  coverage  of 
management  executives  at  so  little  cost. 

With  speed  of  daily  issuance.  The  Wall 
Street  Journal  provides  news  and  analytical 
articles  which  have  direct  bearing  on  the 
action  of  management  in  administration, 
marketing,  distribution,  buying,  production, 
labor  relations,  corporate  finance  and  in¬ 
vestment.  It  is  of  constant  interest  to  the 
progressive,  sales-minded  major  executive. 

The  fact  that  it  is  relatively  free  from  a 
large  amount  of  copy  aimed  at  the  masses 
and  that  its  columns  are  2^4"  wide  running 
six  to  the  page  instead  of  eight,  means  that 
its  advertisers  enjoy  a  high  degree  of  visi¬ 
bility  and  freedom  from  extremes  of  com¬ 
petition  for  attention. 
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ORDER  NO  SPACE 

VV’e  prefer  that  you  do  not  place  a  line  of  advertbing 
in  The  Wail  Street  Journal  until  you  liave  seati  the 
facts,  until  you  know  why  it  has  been  used  as  a  medium 
for  such  publications  as  the  New  York  Sun,  The 
American  Weekly,  Scripps-Howard  Newspapers,  The 
Iron  Age  and  others. 

Upon  receiving  your  request  for  particulars  we  shall 
send  you:  (1)  tabulations  of  subscribers  to  The  Wall 
Street  Journal  among  officers  and  directors  of  leading 
companies;  (2)  copy  of  survey  by  Ross  Federal  Research 
Corp.;  (3)  occupational  analysis  of  circulation:  (4)  proof 
of  low  advertisng<ost;  and  (5)  sample  copies  of  The 
Wall  Street  Journal  itself. 

If  these  data  satisfy  your  judgment,  then  start  adver¬ 
tising  in  The  Wall  Street  Journal  in  Aiimst  or  Sep- 
tembw  with  a  view  to  nadonal-advertising  fists  that  are 
made  up  and  approved  in  fall  and  early  winter. 

Addresa  Oi  Day,  Advertising  Manager,  The  Wall 
Strati  Journal,  44  Broad  Street,  New  York  City. 
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The  most  INDISPENSABLE  of  all  reading  matter  is  tihe  daily  newspaper.  The 
daily  newspaper  of  business  and  financial  leaders  is  The  Wall  Street  Journal. 
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BROUN  IS  FINED  $10  IN 
MILWAUKEE 

Jury  Convicts  Guild  President  of 

Interfering  with  an  Officer — 
Two  Milwaukee  Guild  Men 
Also  Fined 

(Ijy  to  Kdit<ir  \  ri  B.  isher) 

Milwaukee,  April  16. — Three  mem¬ 
bers  of  the  American  Newspaper 
Guild,  Heywood  Broun,  president, 
Alfred  Lauterbach  and  Hymie  Pol- 
inski,  members  of  the  striking  Mil¬ 
waukee  chapter,  were  found  guilty  by 
a  jury  in  municipal  court  here  on 
charges  growing  out  of  a  demonstra¬ 
tion  in  front  of  the  Wisconsin  News 
plant  March  21.  The  charge  against 
Broun  was  interfering  with  an 
officer  while  the  other  defendants  were 
charged  with  disorderly  conduct. 
Broun  was  fined  $10  and  costs  or  ten 
days  in  jail;  the  others  were  fined  $5 
each  or  five  days  in  jail. 

At  previous  hearings  in  district 
court  all  three  had  bwn  fined  $10 
each,  but  the  fine  was  raised  to  $15.01 
by  the  presiding  judge  to  permit  ap¬ 
peal  and  jury  trial. 

Proceedings  on  a  complaint  filed 
some  time  ago  by  the  Guild,  charging 
the  Wisconsin  News  with  unfair  prac¬ 
tices  and  intimidation  and  coercion  to 
prevent  employes  from  joining  the 
guild,  and  also  charging  the  News  with 
refusing  to  bargain  collectively  with 
employes  represented  by  the  guild, 
were  instituted  Monday  afternoon 
when  N.  S.  Clark,  director  of  the  Re¬ 
gional  Labor  Board  office  here,  set 
April.  23  as  the  date  for  a  hearing. 

Similar  proceedings  in  other  labor 
difficulties  instituted  under  the  Wag¬ 
ner  law  have  been  enjoined  by  the 
United  States  district  court  here,  and 
it  is  expected  that  the  Wisconsin  News 
may  also  move  for  an  injunction 
against  the  hearing. 

Several  hundred  strike  sympathiz¬ 
ers  held  a  mass  demonstration  at  the 
Wisconsin  News  building  on  Good  Fri¬ 
day  night.  Delegations  from  numer¬ 
ous  trade  unions  were  among  those 
participating.  Police  kept  the  picket 
lines  moving  and  prevented  crowds 
from  gathering  to  watch  the  demon¬ 
stration.  Colored  flares  were  carried 
by  yotmg  women,  walking  back  and 
forth  in  the  street  before  the  entrance 
to  the  building.  Wisconsin  News  offi¬ 
cials  as  well  as  the  police  were  booed 
by  the  pickets  after  speakers  through 
a  loud-speaker  system  mounted  on  an 
automobile  derided  them. 

NEA  CONTEST  CLOSES  APRIL  30 

Deadline  for  Entries  in  Annual  News¬ 
paper  Contest  is  Advanced 

(.Special  to  Editor  &  Publisher) 

Chicago,  April  14. — Deadline  of  the 
1936  National  Newspaper  Contests  and 
Job  Printing  Exhibit,  sponsored  by 
the  National  Editorial  Association,  has 
been  extended  10  days  to  April  30,  it 
was  announced  here  today  by  Will 
W.  Loomis,  NEA  acting  managing 
director. 

Attention  is  called  to  a  change  in 
rules  for  daily  newspaper  entries  in 
the  general  excellence  contest.  Daily 
publishers  may  select  any  issue  in  the 
weeks  of  July  7-13  and  Dec.  1-7  and 
any  one  issue  each  week  for  any  three 
consecutive  weeks  during  1935.  Silver 
trophies  will  be  awarded  by  James 
Wright  Brown,  publisher  of  Editor  & 
PcBUSHER  for  the  best  daily  of  less 
than  3,500  circulation  and  best  daily 
of  more  than  3,500  circulation.  Judg¬ 
ing  of  daily  newspapers  will  be  done 
by  a  separate  committee  from  that 
h^dling  the  weekly  newspaper  en¬ 
tries,  it  was  stated. 

Ten  silver  trophies,  two  wall 
plaques,  a  merchandise  award  and 
special  certificates  of  merit  will  be 
awarded  this  year.  Judging  will  be 
conducted  on  a  coast-to-coast  com¬ 
mittee  plan,  according  to  Mr.  Loomis. 


NEW  MONTREAL  AGENCY 

Bertram  E.  Pandall  &  Associates  has 
been  es  ablished  in  Dominion  Square 
Building,  Montrcul.  as  ;;n  atency  han¬ 
dling  advertising,  marketing  and  mer¬ 
chandising  work  Mr.  Randail  was 
connected  with  Distillers-Seagram  of 
Montreal  and  New  York  for  a  numb.'r 
of  years  as  public  relations  counsel. 
Later  he  was  associated  with  Corby- 
Consolidated  Distillers  and  still  later 
with  the  Oldetyme  Distilleries. 

COURT  EXEMPTS  RADIO 
FROM  STATE  TAXES 

Broadcasting  is  Interstate  Commerce 

Says  Supreme  Court  in  Fisher 
Blend  Case — Some  Points 
Unsettled 

(Special  to  Editor  i  Pi'Bli.siier) 

Washington,  D.  C.,  April  14. — In  a 
precedent-making  decision,  the  Su¬ 
preme  Court  has  established  the  fact 
that  radio  broadcasting  is  “interstate 
commerce”  and  thus  exempt  from 
state  taxes  on  gross  revenues,  etc., 
that  are  “burdens  on  interstate  com¬ 
merce.” 

The  Court  decided  in  favor  of  the 
Fisher  Blend  group  of  Seattle,  Wash., 
operators  of  stations  KOMO  and  KJR, 
and  reversed  the  decision  of  the  State 
Supreme  Court  that  broadcasting  was 
not  interstate  commerce.  This  was 
the  first  case  so  decided,  and  relieves 
the  broadcasting  industry  from  taxes 
either  already  enacted  or  pending,  by 
some  24  states,  on  the  gross  revenues 
of  stations. 

“By  its  very  nature  broadcasting 
transcends  state  lines  and  is  national 
in  its  scope  and  importance,”  de¬ 
clared  Associate  Justice  Harlan  Stone 
in  handing  down  the  decision  in  the 
KOMO  and  KJR  case.  “These  char¬ 
acteristics  bring  it  within  the  pur¬ 
pose  and  protection  and  subject  it 
to  the  control  of  the  commerce  clause.” 

However,  the  Court  in  finding  that 
stations  whose  broadcasts  are  heard 
in  other  states  by  listeners  are  in 
interstate  commerce,  did  not  clearly 
establish  whether  a  radio  station  with 
transmission  range  that  does  not  ex¬ 
tend  beyond  its  state  boundaries  is 
also  in  this  same  “interstate  com¬ 
merce”  category.  In  answer  to  this 
undetermined  question,  the  broadcast¬ 
ing  industry  points  out  that  such  sta¬ 
tions  have  an  “interference  range” 
that  extends  beyond  the  radius  of  their 
receptive  broadcast  powers,  and  thus 
are  in  effect  a  part  of  interstate  com¬ 
merce. 

The  Supreme  Court  did  not  decide 
one  other  phase  of  the  tax  question — 
that  is,  the  right  of  a  state  to  tax  the 
“local  activities”  of  a  radio  station, 
such  as  the  generation  of  power,  etc. 
The  Court  found  this  “unnecessary  to 
decide.” 


PEEKSKILL  UNION  IS  SOLD 


New  Daily  Known  a*  PretR-Union — 
Page  Size  Changed 

Beginning  April  20,  the  Peekskill 
(N.  Y.)  Union  will  be  published  imder 
a  new  management  and  will  be  known 
as  the  Press-Union,  The  Union  has 
been  bought  by  a  group  of  men  which 
includes  TimoAy  Walsh,  former  pub¬ 
lisher  of  the  Ossining  (N.  Y.)  Citizen- 
Sentinel,  Stephen  F.  Hogan  and  J.  H. 
Dewsnap  of  White  Plains,  and  J.  W. 
Hogan,  former  circulation  manager  of 
the  White  Plains  Reporter. 

The  page  size  of  the  new  paper  will 
be  changed  to  the  standard  12  em  eight 
column  newspaper.  Application  will 
be  made  to  join  the  A^,  and  the  na¬ 
tional  advertising  rate  will  be  reduced 
to  3  cents  a  line  flat  'Die  George  B. 
David  Compay,  of  N.  Y.,  has  been  ap¬ 
pointed  advertising  representative  of 
the  new  daily. 


“SAMPLES”  IN  PAID  SPACE  I 

Readers  of  New  York  afternoon  | 
newspapers  have  b.-en  surpri.sed  re-  * 
cenily  to  discover  a  page  from  the  * 
morning  American  apparently  in-  I 
serted.  The  pages  have  been  paid  ad-  « 
vertisements,  reproducing  in  full  size 
the  American’s  first  page,  amusement 
page,  or  other  regular  page.  A  lower 
corner  was  apparently  turned  up  to 
give  space  for  the  remark,  "If  you 
like  this  page,  remember  that  there’s 
one  like  it  every  morning  in  the  New 
York  American.” 


Sjiecially  drawn  for  Editor  &  Publisher  by 
Louis  .A.  Paige,  Utica  (N.  Y.)  Obsen'cr’ 
Dispatch. 


LEAVENGOOD  HEADS  DAILIES 

Hansel  D.  Leavengood,  publisher 
and  general  manager,  Ocala  (Fla.) 
Evening  Star,  was  named  president  of 
the  Associated  Dailies  of  Florida  at 
the  recent  convention  held  in  St. 
Petersburg.  He  succeeds  L.  C.  Brown 
general  manager  of  the  St.  Petersburg 
Independent.  Other  officers  named 
were;  Ralph  Nicholson,  publisher, 
TamjM  Daily  Times,  vice-president, 
Frank  P.  Beddow,  advertising  mana¬ 
ger,  Jacksonville  Journal,  re-elected 
treasurer,  V.  J.  Obenauer,  Jr.,  of 
Jacksonville,  re-elected  secretary. 


SHELL  OIL  INCREASES  SPACE 

Will  Enlarge  Newspaper  Expendi¬ 
tures  as  Result  of  Survey 

(By  telegraph  to  Editor  &  Publisher) 

Chic.ago,  April  16. — Shell  Petroleum 
Corporation  dealers  were  told  this 
week  that  Shell  plans  to  enlarge  its 
advertising  expenditures  in  newspa¬ 
pers  this  spring  by  using  more  inser¬ 
tions  and  greater  linage  in  connection 
with  the  1936  campaign  which  breaks 
May  1.  ’The  spring  drive  will  feature 
a  new  motor  oil. 

J.  G.  Sinclair,  Chicago  division  man¬ 
ager,  stated  a  recent  survey  showed 
newspaper  advertising  to  be  the  most 
effective  of  available  media  and  an¬ 
nounced  plans  for  increased  newspa¬ 
per  space. 

UNION  TO  PAY  INTEREST 

Officials  of  the  Western  Newspaper 
Union  have  announced  that  the  com¬ 
pany  will  pay  interest  in  full  on  all 
its  outstanding  debentures  at  the  rate 
of  6  per  cent,  as  provided  in  the  in¬ 
dentures.  It  was  stated  that  an  in¬ 
crease  in  net  earnings  has  been  due 
to  an  improvement  in  general  business 
conditions.  ’The  company  also  an¬ 
nounced  that  the  involuntary  proceed¬ 
ings  instituted  last  June  for  a  reorgan¬ 
ization  of  the  Union  under  the  bank¬ 
ruptcy  act  had  been  dismissed  upon 
stipulations  of  all  parties  to  the  pro¬ 
ceedings. 


REENTERS  DAILY  FIELD 

The  New  Albany  (Ind.)  Ledger  re¬ 
cently  resumed  publication  as  a  daily 
evening  newspaper.  Everett  H.  Smith 
is  editor,  W.  J.  Cannon,  business  man¬ 
ager,  and  B.  A.  Word,  advertising 
manager.  The  daily  is  represented 
nationally  by  Scheerer,  Inc. 


NOONAN  MADE  CITY  EDITOR 

John  A.  Malloy,  managing  editor, 
Boston  (Mass.)  Evening  American  and 
Sunday  Advertiser,  aimounces  the  ap¬ 
pointment  of  John  H.  Noonan  as  ex¬ 
ecutive  city  editor  of  both  newspapers. 


SEE 

NEW  METHOD  of  making  COLOR 
COMICS  and  “treating”  one  color  strips. 

NEW  METHOD  of  "MAP  MAKING” 
used  by  New  York  limes.  Herald  Tri¬ 
bune  and  Daily  News,  for  “Market 
AnalysiB” 

FOUNTAIN  PENS,  OPAQUE  INK  and 
Transparencies  for  “Masking.” 

SOURCES  SERVICE,  Inc. 

New  Lsborsiory  and  Exkibit 
220  EAST  23r«l  ST.,  NEW  YORK  CITY 


JAMES  MACDONALD 

James  MacDonald,  assistant  editor 
of  the  Montclair  (N.  J.)  Times,  a  vet¬ 
eran  New  Jersey  newspaper  man  who 
was  formerly  for  20  years  on  the  staff 
of  the  Newark  Evening  News,  died  in 
Montclair  April  8. 


Old  John  Public 


can  be,  and  often  is 
a  mighty  loyal  friend 


Many  a  publisher  is  forced 
to  wonder  at  the  great  and 
growing  esteem  in  which  his 
paper  is  held — at  the  rank  and 
file  of  loyal  supporters  who  tide 
him  over  difficulties  and  make 
his  property  a  winning  and 
valuable  enterprise. 

He  can  be  sure,  for  one  thing, 
that  his  mechanical  staff  has 
achieved  that  valuable  asset, 
balanced  production  —  that 
every  factor,  including  stereo¬ 
typing,  is  making  for  read¬ 
ability  and  attractiveness. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTIFIEDDRYMAT 

CORPORATION 

340  MsdiBon  Ave.,  New  York,  N.  T 
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weekly  which  he  founded  in  1931.  His 
wife,  a  sister  and  two  brothers  survive. 


Mrs.  KATHRYN  BLALACK 
D’ARCY,  41,  head  of  the  D’Arcy 
Advertising  Agency  at  Memphis, 
Tenn.,  and  her  nine-year-old  son, 
Billy,  were  killed  April  8  in  an  auto¬ 
mobile-truck  collision  near  Forrest 
City,  Ark.,  and  three  other  members 
of  the  party  were  seriously  injured. 
Her  car  collided  with  a  truck  that 
pulled  out  of  its  roadway  to  avoid 
collision  with  a  parked  truck. 

Galbraith  Miller,  Jr.,  at  one  time 
news  editor  of  the  old  Milwaukee 
(Wis.)  Evening  Wisconsin,  died  April 
7  in  London,  England.  Mr.  Miller  was 
a  past  president  of  the  Milwaukee 
Press  Club. 

James  B.  Shanley,  72,  director  of 
home  deliveries,  Buffalo  Courier-Ex¬ 
press  circulation  department,  died 
April  11  in  his  home  in  that  city.  He 
joined  the  Courier-Express  staff  upon 
the  merger  of  the  Express  with  the 
new  paper.  Prior  to  that  time  he  was 
country  circulation  manager  for  the 
Buffalo  Express. 

Hal  V.  Phillips,  for  31  years  on  the 
Lancaster  (O.)  Daily  Eagle  news  staff, 
died  in  Grant  Hospital,  Columbus, 
March  26,  aften  a  nine  weeks’  illness. 

James  B.  Young,  65,  veteran  Chi¬ 
cago  newspaperman  and  imtil  a  few 
months  ago,  Chicago  Journal  of  Com¬ 
merce  assistant  editor,  died  from  a 
heart  attack  at  the  home  of  a  sister  in 
Los  Angeles,  Cal.,  April  4.  Mr,  Young 
began  as  a  cub  on  the  Detroit  News 
in  1899.  Most  of  his  career  was  spent 
in  Chicago  and  on  Hearst  newspapers 
in  Chicago,  New  York  and  Boston.  He 
joined  the  Journal  of  Commerce  in 
1923  and  Wcts  made  manager  of  the 
New  York  bureau  in  1926.  In  1931  he 
returned  to  Chicago  to  become  manag¬ 
ing  editor.  Last  fall  he  was  ap¬ 
pointed  assistant  editor.  He  resigned 
in  January  because  of  poor  health  and 
went  to  California. 

Circuit  Judge  Harris  L.  Moore,  Ex¬ 
celsior  Springs,  Mo.,  founder  of  the 
Denver  News,  now  Ae  Rocky  Moun¬ 
tain  News,  and  one  of  the  founders  of 
the  Kansas  City  Times,  died  April  10 
at  the  Hines  Veterans  Hospital,  Chi¬ 
cago.  He  was  the  first  mayor  of  Den¬ 
ver. 

Silas  E.  Walker,  85,  publisher,  War¬ 
ren  (Pa.)  Times-Mirror,  died  April 
10  in  his  home.  He  founded  the  War¬ 
ren  Democrat  in  1893  establishing  the 
Times  as  its  successor  in  1900.  In 
1921  he  took  over  the  Mirror  in  a 
merger.  He  was  the  owner  of  exten¬ 
sive  oil  producing  lands  in  Pennsyl¬ 
vania. 

Walter  J.  Malone,  40,  controller  of 
the  Audit  Bureau  of  Circulations, 
Chicago,  died  of  a  heart  attack  April 
10  at  his  home.  Mr.  Malone  had  been 
with  the  bureau  about  20  years. 

James  MacDonald,  53,  associate  edi¬ 
tor,  Montclair  (N.  J.)  Times,  died  sud¬ 
denly  at  his  home  there  April  8.  Dur¬ 
ing  his  career  he  was  with  the  New¬ 
ark  (N.  J.)  Evenings  News,  old  New¬ 
ark  Advertiser  now  the  Star-Eagle 
and  the  Hawthorne  (N.  J.)  Press,  a 


lOTERNATIONAL 
SERVICE 
Sydney  R.  Clarke 

PrMldMl 

76,  Rue  dea  Petits-Champa 
Paria,  France 

TalapkaMt  Op«ra  66>37 
CakU  ARRraaat  Ricantalir,  Paria 

Travel  Experts 

Haw  York  KapreaenUtive : 

A.  T.  Haaderaon  Company,  Inc. 

S61  Fiftk  Avenue  New  York,  N.  T. 

VAndarbilt  S  4760 


James  J.  Bowes,  state  editor,  Sche¬ 
nectady  (N.  Y.)  Gazette,  and  one  of 
the  best  know  newspapermen  in  the 
New  York  Capitol  district,  died  April 
11.  Mr.  Bowes  started  on  the  Cohoes 
(N.  Y.)  Evening  Dispatch,  of  which  he 
later  became  city  editor.  Later  he 
joined  the  Troy  Times  and  Troy  Sun¬ 
day  Telegram,  and  had  been  with  the 
Gazette  since  1913. 

Malcolm  Strauss,  54,  former  news¬ 
paper  and  advertising  artist,  died 
April  12  at  the  Beth  Israel  Hospital, 
New  York.  At  one  time  Strauss  drew 
full-page  four-colored  front  pages  for 
the  Sunday  magazine  sections  of  the 
New  York  Herald  and  the  Philadel¬ 
phia  North  American.  He  was  also 
under  contract  to  Wanamakers  at  one 
time. 

Albert  M.  Lambert,  64.  publisher, 
Harvey  (Ill.)  Tribune,  weekly,  for  the 
past  30  years,  died  April  9  at  his  home 
in  Harvey. 

James  L.  Gowen,  72,  for  50  years 
a  reporter  on  the  Morning  Chronicle, 
Echo  and  Daily  Star  of  Halifax,  Nova 
Scotia,  died  there  April  14.  His  son, 
James  E.  Gowen,  is  city  editor.  Morn¬ 
ing  Chronicle. 

Samuel  F.  Gilliland,  69,  at  one 
time  manager  of  the  Clarksville  (Va.) 
Times  which  later  became  the  South 
Boston  (Va.)  Times,  died  in  South 
Boston  on  April  4  following  a  stroke 
of  apoplexy. 

Mrs.  Anne  Seamon  Harding,  wife 
of  Nelson  Harding,  the  cartoonist  and 
writer,  died  April  14  in  New  York. 
She  was  an  artist  in  her  own  right, 
specializing  in  portrait  work. 


FRANCIS  SPARACINO 

Francis  Sparacino,  publisher  of  the 
Nassau  Daily  News,  died  April  13  at 
the  Freeport  Hospital,  Garden  City, 
L.  I.  Mr.  Sparacino  received  his  early 
education  in  Palermo,  Italy.  Coming 
to  the  United  States  as  a  young  man 
he  entered  the  real  estate  business 
and  later  published  an  Italian  lan¬ 
guage  newspaper  in  Brooklyn.  He 
had  been  publishing  the  Nassau  News 
fur  six  years  as  a  weekly  and  two 
years  ago  made  it  a  daily.  Only  a 
month  ago  he  moved  the  plant  from 
f  ieeport  to  Hempstead. 


RICHARD  W.  McEWAN 

Richard  Walsh  McEwan,  Sr.,  vice- 
president  and  assistant  treasurer  of 
the  McEwan  Brothers  Paper  Mill, 
died  at  his  home  in  Whippany,  N.  J, 
April  15.  He  was  70  years  old.  Mr. 
McEwan  was  also  president  of  the 
Morristown  &  Erie  Railroad,  and  a  di¬ 
rector  of  the  First  National  Bank  of 
Whippany. 


SECURITY  BOARD  INTERPRETS 

Comments  on  Press  Reports  That 

Tax  Payments  May  Be  Postponed 

Commenting  upon  press  statements 
that  a  proposal  to  postpone  collection 
of  taxes  under  the  Social  Security  Act 
had  reached  “the  discussion  stage’’,  the 
Social  Security  Board  through  Chair¬ 
man  .John  G.  Winant,  in  a  statement 
issued  in  Washington  April  11  said: 

“The  Board  feels  that  to  postpone 
collection  of  the  tax  now  accruing 
would  unjustly  penalize  the  11  states 
a.>id  the  District  of  Columbia  which 
have  enacted  unemployment  compen¬ 
sation  legislation,  covering  some  40 
per  cent  of  the  pay  roll  subject  to  the 
Social  Security  Act.  It  would  leave 
the  employers  in  states  whose  unem- 
plo5rment  compensation  laws  have 
been  approved  by  this  board  imder 
the  terms  of  the  Social  Security  Act 
exposed  to  the  competition  of  em¬ 
ployers  in  states  having  no  such  legis¬ 
lation,  from  which  competition  with 
regard  to  costs  of  production  the  tax 
under  Title  IX  protects  them. 

“The  fact  that  some  40  per  cent  of 
the  total  workers  in  employment  as 
defined  in  the  Social  Security  Act  are 
covered  by  present  state  unemploy¬ 
ment  compensation  laws,  according  to 
estimates  based  on  the  last  census  of 
manufactures,  is  sufficient  evidence  of 
the  great  progress  which  has  already 
been  made  under  the  enabling  provi¬ 
sions  of  the  Social  Security  Act.” 


MACON  NEWS  IS  SUED 

(Special  to  Editok  &  Publishes) 
Washington,  D.  C.,  April  15 — Miss 
Jeanette  Rankin,  the  first  woman  to 
serve  in  congress,  has  filed  a  $50,000 
libel  suit  aaginst  the  Macon  (Ga.) 
Evening  News,  and  Bill  Janes,  col¬ 
umnist  for  that  newspaper,  it  was 
annoimced  here  by  headquarters  of 
the  National  Coimcil  for  Prevention 
of  War.  Miss  Rankin  charges  that 
Janes  wrote,  and  the  Evening  News 
printed  a  story  stating  she  had  been 
branded  in  the  courts  of  Atlanta  as  a 
“rank  commimist,”  and  that  she  was 
discharged  from  the  faculty  of  a 
Southern  school.  She  asserts  both  al¬ 
legations  are  entirely  false. 


Employers-- 
Here's  Your  Man! 

Thoroughly  trainod  and  EXPERI¬ 
ENCED  man — in  46  tfatea— hava 
thair  parsonal,  aducation  and  axpari- 
anca  records  filed  with  the  Personnel 
Bureau  to  be  used  at  a  MOK4ENTS 
NOTICE  from  you.  Direct  contacts 
can  be  made  quickly. 

When  you  want  a  GOOD  man  in 
these  fields— 

Editorial — daily  and  weakly  news¬ 
papers,  magazines  and  business 
papers; 

Advertising  —  layout  and  design, 
copyrighting— agency  and  puUi- 
cation; 

Radio — continuity  writing,  program 
directing  and  announcing: 

Publicity— institutional  and  commer¬ 
cial — 

— ^You'll  find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 

SELECT  the  RIGHT  man  for  your 
staff  through — 

The  Personnel  Bureau 

of  Sigma  Delta  Chi 

836  Exchange  Ave.  Chicago,  Illinois 


MEMORIAL  TO  ADOLPH  OCHS 

A  memorial  plaque  to  Adolph  S. 
Ochs,  late  publisher  of  the  New  York 
Times  and  the  Chattanooga  (Tenn.) 
Times,  was  unveiled  April  10  by  the  L 
Mizpah  Congregation  of  the  Julius 
and  Bertha  Ochs  Memorial  Temple  in 
Chattanooga.  The  tribute  was  prompt- 
ed  by  a  decision  of  the  Ochs  Memor¬ 
ial  Association  to  erect  on  Lookout 
Mountain  a  shaft  in  honor  of  the 
“First  Citizen  of  Chattanooga.”  It  has 
been  reported  by  E.  E.  Brown,  leader 
of  the  memorial  campaign,  that  about 
$5,000  is  on  hand  for  the  project. 

REPRESENTING  NEWARK  CALL  > 

The  Newark  (N.  J.)  Sunday  Call 
has  just  appointed  the  Comic  Section  l 
Advertising  Corporation  to  represent  I 
its  Sunday  comic  section,  effective  im-  I 
mediately.  I 


(UP) 


THE  TRADE  MARK  OF 
ACCURACY.  SPEED 
AND  INDEPENDENCE 
IN  WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 

FOR  DOMINANT  NEWS  COVERAGE 


you  are,  or  anticipate, 
j  appropriating  advertising 
!  monies  in  Australia  and 
New  Zealand,  read 

NEWSPAPER  NEWS 

The  only  Journal  covering  the 
activities  of  advertising,  publish- 
jing  and  printing  in  these  terri¬ 
tories, 

NEWSPAPER  NEWS 

Warwick  Bldg.,  Hamilton  SL 
SYDNEY,  AUSTRALIA 

I  Published  Monthly^^ubscription  Rate 
7/-  per  year,  post  free. 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  fix 
department,  &e  Welfan 
Committee  of  the  Interna¬ 
tional  Circulation  Manager* 
Association  can  provide  yoa 
with  men  of  capacity  *»<• 
ability. 

'  Address:  Clarence  E.  Eyster, 

Secretary-Treasurer, 
Peoria  Star,  Peoria,  lUinoi*- 


I-EMEPSHIP 


In  the  South’s 

G.  .  lYyl  fh-ckt  porting  the  best  business  in  years — and  better  in 

1*  ^  3.  t  0  S  I  iVl  3.  r  K,  0  I  proportion  to  many  markets  that  are  generally 

considered  to  be  much  larger. 

Never  in  all  history,  has  The  Commercial 

Appeal  enjoyed  such  outstanding  leadership.  Here,  in  the  greatest  of  all  Southern  markets, 
Today,  it  is  given  preference  by  nearly  every  business  in  all  lines  is  thriving.  Wholesalers, 

advertiser  who  schedules  copy  to  win  sales  in  Distributors,  Brokers  and  Retailers  have  been 

the  Memphis  Mid-South  Market.  Linage  re-  forced  to  add  extra  man-power.  Here  is  a  mar- 
ports  prove  its  position  conclusively.  ket  that  is  particularly  inviting  .  .  .  especially 

so  for  all  who  concentrate  their  advertising  in 
During  the  past  few  years  The  Commercial  The  Commercial  Appeal. 

Appeal  has  broadened  its  scope  of  usefulness — 

broadened  its  coverage — and  built  for  itself  a  Liberal  merchandising  co-operation  by  an  ag- 
following  in  its  market  that  is  beyond  compari-  gressive  and  experienced  staff  aids  new  adver- 
son.  tisers  to  make  desirable  connections  and  secure 

distribution.  A  complete  file  of  market  facts  are 
On  productivity,  The  Commercial  Appeal  is  available  from  The  Commercial  Appeal — or 
making  many  new  records.  Advertisers  are  re-  their  National  Representatives. 


THE  COMMERCIAL  APPEAL 


James  Hammond 
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COAST  SCHOOL  WILL 
TEACH  PUBLICITY 


SPOKEN  VS.  WRITTEN  LANGUAGE 


U.  of  California  Extension  Division 
Offers  Course  With  H.  J.  Wambold 
At  Instructor — Great  Need 
Cited 


Viewing  the  field  of  public  rela¬ 
tions  as  one  in  which  the  demand 
exceeds  the  supply,  the  University  of 
California  Extension  Division  has  an¬ 
nounced  the  opening  of  a  public  re¬ 
lations  course  at  Los  Angeles.  The 
instructor  will  be  Hiram  J.  Wambold, 
“successfully  active  in  this  field  in 
Los  Angeles  for  more  than  25  years.” 

Concerning  the  opportunity  in  this 
type  of  activity,  the  University  News 
Service  announcement  quotes  Mr. 
Wambold  as  follows: 

“There  are  over  1,000  people  now 
in  Los  Angeles  engaged  in  public 
relations  work,  and  still  the  demand 
exceeds  the  supply.  In  the  recent  gas 
franchise  campaign  it  was  found  neces¬ 
sary  to  send  to  San  Francisco  for  a 
public  relations  department  personnel 
of  seven  persons  to  handle  the  work. 
This  year,  with  such  campaigns  as 
the  chain  store  tax  referendum,  the 
state  income  tax,  and  the  transporta¬ 
tion  conflict  between  two  major  lines 
running  through  the  summer  into 
November,  there  will  be  a  large  num¬ 
ber  of  openings  for  persons  who  are 
able  to  handle  publicity  campaigns. 
In  addition  there  are  local  and  na¬ 
tional  issues  to  be  served.  All  will 
demand  public  relations  personnel  not 
now  available.” 

The  release  adds  that  "Wambold’s 
Extension  Division  class  in  Public  Re¬ 
lations  features  eve^  type  of  work 
necessary  to  the  public  relations  coun¬ 
sel,  including  internal  organization 
and  personnel,  various  types  of  pub¬ 
licity  radio  campaigns,  and  the  meth- 
<jds  of  approach  to  important  groups.” 

INTERNATIONAL  REPORTS 

Met  Los*  I*  Reduced — Cullen  Criti¬ 
cize*  $41  Newsprint  Price 

A  net  loss  of  $3,323,432  for  1935  was 
reported  this  week  by  the  Interna¬ 
tional  Hydro-Electric  System  and  sub¬ 
sidiaries,  excluding  the  International 
Hydro-Electric  System  and  sub- 
si^aries,  after  all  charges,  reserves, 
taxes  and  full  preferred  dividend  re¬ 
quirements  of  subsidiaries,  compared 
■with  a  net  loss  of  $3,359,716  for  1934. 

The  figures  exclude  a  profit  of  $421,- 
€-11  on  bonds  redeemed  in  1935  and*  a 
sunilar  profit  of  $595,850  for  1934. 
These  items  were  carried  directly  to 
deficit  accoimt.  At  the  year-end  the 
profit-and-loss  deficit  stood  at  $12,- 
1^26,510,  against  $9,554,830  at  the  end 
of  1934.  Arrears  on  International 
Paper  and  Power  preferred  stocks  on 
December  31  amounted  to  $29,799,423. 

Net  sales  in  1935  amounted  to  $95,- 
426,318,  compared  with  $86,454,334  for 
1934.  Other  income  was  $920,685, 
against  $1,186,799.  Operating  costs  and 
e.xpenses,  including  ordinary  taxes, 
were  $87,316,833,  against  $78,979,243, 
leaving  net  earnings  of  $9,030,170, 
compared  with  $7,475,091  the  year 
before. 

Richard  J.  Cullen,  president,  re¬ 
viewing  the  price  situation,  said  that 
the  current  $41  price  for  newsprint  is 
not  sufficient  to  cover  much  more  than 
cash  out-of-pocket  expenses  for  labor, 
riiaterial  and  transportation  to  market. 


City  Editor — Did  you  get  a  picture  of  that  bridge  being  razed? 
Pbolographer— No,  Boss.  Tbey’re  not  razing  ibat  bridge,  tbey’re  tearing 
it  down. 

Siierially  Orawn  for  Editor  .t-  Pv' 'fiUR  by  Oale  Itrroiniis, 

Kansas  City  Star. 


NEW  AFFILIATION  DRIVE 

Fight  Among  Guild  Member*  to  Be 
Renewed  at  Convention 

The  drive  of  the  American  News¬ 
paper  Guild  to  become  affiliated  with 
the  American  Federation  of  Labor  has 
been  renewed  by  the  National  Execu¬ 
tive  Board  of  the  Guild  which  has 
voted  unanimously  to  ask  local  Guilds 
to  send  delegates  to  the  convention 
instructed  on  affiliation. 

An  editorial  in  the  Guild  Reporter 
bemoaned  the  fact  that  the  last  vote 
for  affiliation  was  “65.4  instead  of 
66.6  per  cent.”  The  editorial  con¬ 
cluded,  “We  cannot  allow  the  strength 
of  the  Guild  or  its  opportimities  for 
victory  to  be  frittered  away  by  the 
present  separation  from  the  A.  F.  of 
L.,  which  gives  our  enemies  a  chance 
to  put  us  in  a  false  position.”  The 
executive  conunittee  of  the  Boston 
Guild  has  voted  unanimously  to  in¬ 
struct  their  delegates  to  the  conven¬ 
tion  to  vote  for  affiliation. 


BETTER  RADIO  TASTE  SEEN 


ADDS  TRAVEL  PAGE 

The  Louisville  Courier-Journal  has 
resumed  a  Sunday  travel  and  resort 
page  under  direction  of  Herman  Lan¬ 
dau.  The  page  was  discontinued  dur¬ 
ing  the  depression. 


Women’s  Committee  Picking  Best 
Program*  by  Ballot 

Five  awards  for  meritorious  radio 
programs,  determined  by  an  exten¬ 
sive  ballot  of  listeners,  will  be  given 
by  the  Women’s  National  Radio  Com¬ 
mittee  at  a  luncheon  at  the  Hotel 
Astor,  New  York  City,  April  22.  The 
awards,  now  in  their  second  year,  are 
for  the  best  program  of  serious  music, 
best  light  music,  best  non-musical 
program,  best  educational  program, 
and  best  children’s  program.  The 
conunittee  is  said  to  represent  a  con¬ 
stituency  of  20,000,000. 

Ballots  already  returned  indicate  a 
greatly  improved  standard  of  radio 
taste,  according  to  Mme.  Yolanda 
Mero-Irion,  advisory  chairman. 

AMONG  ADVERTISING  FOLK 

Ralph  Barrett  has  joined  the  creative 
staff  of  Fuller  &  Smith  &  Ross,  Inc., 
New  York,  as  account  executive.  For 
five  years  he  was  with  Standard 
Brands  Inc.,  later  with  McKee  &  Al¬ 
bright,  specializing  on  food  accoimts, 
and  during  recent  years  has  operated 
his  own  advertising  and  merchandis¬ 
ing  service. 

Charles  A.  Smith,  advertising  and 


business  manager  of  the  Fifth  Avenue 
Bank,  New  York,  for  15  years  prior  to 
1934,  has  joined  the  staff  of  W.  J. 
Fawcett,  Inc.,  New  York,  as  vice-presi¬ 
dent  in  charge  of  banking  promotion 
and  advertising  counsel.  The  Fawcett 
organization,  specialists  in  bank  ad¬ 
vertising  and  selling  since  1922,  is  ex¬ 
panding  its  scope. 

C.  H.  Billipp,  formerly  with  Geyer, 
Cornell  &  Newell,  Inc.  and  Kenyon  & 
Elckhart,  Inc.,  has  joined  the  copy  staff 
of  Arthur  Kudner,  Inc.,  New  York. 

Elmer  L.  Sylvester  has  been  named 
by  Kelvinator  Corporation  to  head  a 
new  department  of  public  relations. 
He  has  been  associated  with  General 
Electric,  United  Gas  Improvement 
Corporation,  and  General  Motors. 

Douglas  Coulter,  vice-president  in 
charge  of  radio  for  N.  W.  Ayer  & 
Son,  Inc.,  and  a  member  of  the  Ayer 
organization  for  eleven  years,  has  re¬ 
signed  to  join  the  Columbia  Broad¬ 
casting  System  on  April  13,  as  assist¬ 
ant  director  of  broadcasts. 

Kimball,  Hubbard  &  Powel,  New 
York,  has  appointed  Edwin  Eberman, 
Jr.,  as  art  director.  Recently  he  has 
been  with  the  promotion  departmrait 
of  the  Nast  Publications.  Willard  Fair- 
child,  former  art  director,  will  con¬ 
tinue  as  art  counsel  for  the  agency. 

Russell  L.  Wiginton,  has  been  ap¬ 
pointed  to  be  assistant  advertising 
manager  o*  General  Motors  Products 
of  Canada,  Ltd.  He  has  been  in  the 
service  of  General  Motors  for  ten 
years  and  has  filled  a  nvunber  of  posts 
in  the  sales  department,  both  at 
Oshawa  and  in  the  field.  L.  H.  Rey¬ 
man,  who  has  been  associated  with 
C.  B.  Watt,  advertising  manager,  for 
the  past  two  years,  is  being  trans¬ 
ferred  to  the  Montreal  zone  sales  de¬ 
partment. 


CIRCULATION  and  CLASSIFIED  LINEAGE 

- INCREASED! 


RESUMES  DAILY  PUBLICATION 

The  Bonners  Ferry  (Idaho)  Koote¬ 
nai  Valley  Sentinel  resumed  publica¬ 
tion  as  an  evening  daily  recently. 
R.  L.  Myers  is  editor  and  business 
manager.  The  daily  is  represented  na¬ 
tionally  by  Thomas  F.  Clark  Co.,  Inc., 
and  also  on  the  Pacific  Coast  by  R.  J. 
Birch  &  Co. 


NEW,  Patented,  Advertising  Blotter  has  Busi¬ 
ness  Reply  Cord  BUILT-IN!  Blotter  never 
discarded,  lives  indefinitely.  Prospects  send 
back  reply  cards  immediately  or  weeks  later. 
Mails  for  Ic.  Greatest  direct  moil  buy  on  the 
market.  Write  for  FREE  SAMPLES  of  blotters 
used  by  America's  leading  newspapers  todayl 

REPLY-O-BLOTTERS 

225  VARICK  STREET  •  NEW  YORK.  N.  Y. 


THE 

WALDORF 

ASTORIA 


Because  of  its  brilliant  facilities 
for  presenting  New  York's 
gayer,  pleasanter  mood,  The 
Waldorf  gives  glamour  to  even 
casual  visits.  And  the  large  and 
charmingly  decorated  Waldorf 
i  rooms  add  greatly  to  one's 
,  comfort  and  enjoyment, 

j  Single  rooms  are  S5.  S6,  $7 
I  Double,  S8.  S9,  $10. 

j 

j  Park  Avenue  •  49th  to  50th  Sts. 
I  New  York 
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THE  GREAT  LAKES  PAPER  COMPANY,  Ltd. 

Fort  William,  Ontario,  Canada 

Successors  to 

Great  Lakes  Paper  Company,  Ltd. 

Operating  The  World's  Largest  Paper  Machine,  304  Inches, 

Total  Capacity  110,000  Tons  Annually 

NEWS  —  PULP 


Main  Office  Toronto,  Canada 
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BENSON  ASKS  SLASH 
IN  DIFFERENTIALS 

Tells  Midwest  Publishers  Reduction 
Would  Give  Incentive  to  Adver¬ 
tisers — Other  Regional 
Meetings  Planned 

(.tfi-rial  to  Kditor  &  Plblisiieh i 

Chicago,  April  13 — A  reduction  in 
the  local-national  rate  differential  of 
12  to  16  per  cent  would  meet  the  ap¬ 
proval  of  most  national  advertisers 
and  offer  them  an  incentive  to  use 
more  newspwijer  space,  John  Benson, 
piesident  of  the  American  Association 
of  Advertising  Agencies,  told  a  group 
of  24  mid-western  publishers  here  last 
Friday  at  an  informal  meeting.  Mr. 
F«;nson  said  the  session  was  one  of  a 
sfc-i  ies  of  regional  meetings  with  news- 
pjiper  publishers,  sponsored  by  the 
Four-A,  in  an  effort  to  solve  the  rate 
differential  problem. 

Following  the  meeting,  Mr.  Benson 
told  Editor  &  Publisher  the  purpose 
behind  such  gatherings  is  primarily 
“informative  and  suggestive”  with  no 
thought  of  dictating  to  publishers  or 
a.sking  for  any  formal  action  as  a 
group  on  the  rate  problem.  He  de¬ 
clared  the  Chicago  meeting  was  “most 
successful”,  with  those  in  attendance 
recognizing  need  for  individual  action 
and  giving  serious  consideration  to 
‘  ways  and  means”  of  lessening  the 
differential. 

Publishers  in  attendance  repre¬ 
sented  papers  in  northern  Illinois,  in¬ 
cluding  Chicago;  northern  Indiana, 
Iowa  and  southern  Wisconsin.  On 
Saturday,  Mr.  Benson  held  an  infor¬ 
mal  session  with  local  publishers’  rep¬ 
resentatives. 

Mr.  Benson  advocated  better  censor¬ 
ship  methods  and  urged  publishers  to 
strengthen  their  agency  recognition 
rules  “so  honest  and  competent  agen¬ 
cies  can  operate”. 

Several  specific  suggestions  were 
discussed  in  executive  session  cis  to 
how  local  and  national  rates  can  be 
balanced  to  reduce  the  differential. 

The  rate  differential,  from  the  Ra¬ 
tional  advertiser’s  viewpoint,  will  be 
discussed  by  Paul  B.  West,  president 
of  the  Association  of  National  Adver¬ 
tisers,  at  a  meeting  of  the  Newspaper 
Representatives  Association  here  on 
Monday,  April  27. 


WM.  B.  BENTON  RESIGNS 

Gives  Up  Agency  Office,  But  Remains 
As  a  Director 

To  devote  his  energies  to  interests 
outside  the  advertising  agency  field, 
William  B.  Benton  has  resigned  as 
chairman  of  the  board  of  Benton  & 
Bowles,  Inc.,  New  York. 

While  giving  up  his  active  partici¬ 
pation  in  the  operation  of  the  business, 
Mr.  Benton  will  remain  on  the  com¬ 
pany’s  Board  of  Directors  and  will  re¬ 
tain  his  connection  with  the  firm  inso¬ 
far  as  his  activities  in  the  advertising 
business  are  concerned. 

At  the  annual  stockholders’  meet¬ 
ing  of  Benton  &  Bowles,  Inc.,  held  in 
New  York  on  April  13,  Chester  B. 
Bowles  was  elected  chairman  of  the 
Board  to  succeed  Mr.  Benton.  Ather¬ 
ton  W.  Hobler  continues  as  president. 

All  other  officers  were  re-elected — 
James  S.  Adams,  as  vice-president 
and  general  manager;  Walter  O’Meara, 
Robert  Lusk,  William  Baker  and  T.  L. 
Bates  as  vice-presidents. 

BRITISH  AO  MEN  COMING 

Several  British  advertising  leaders 
will  attend  the  Boston  convention  of 
the  Advertising  Federation  of  Amer¬ 
ica,  June  28  to  July  2,  the  A.F.A.  was 
informed  this  week  by  cable  from 
Allyn  B.  Mclntire,  president  of  the 
Boston  Advertising  Club.  Mr.  Mcln¬ 
tire  spoke  at  a  luncheon  of  the  Brit¬ 
ish  Advertising  Association  in  Lon¬ 
don,  April  6,  giving  a  formal  invi¬ 
tation  to  the  convention.  Chester  H. 
Lang,  A.F.A.  president,  has  appointed 
the  following  on  a  committee  for  the 
reception  of  overseas  visitors:  Gil- 
liert  T.  Hodges,  Allyn  B.  Mclntire, 
E.  St.  Elmo  Lewis,  Herbert  S.  Hous¬ 
ton,  S.  C.  Dobbs,  George  W.  Coleman, 
C.  K.  Woodbridge.  Henry  B.  Hum¬ 
phrey,  James  Wright  Brown,  H.  B. 
LeQuatte,  Malcolm  Muir,  Rita  Ot¬ 
way,  Stanley  Resor,  H.  K.  McCann, 
E.  S.  Friendly,  Alice  M.  McCoart. 
Fred  E.  Johnston.  Polly  Peters,  Lee 
H.  Bristol,  J.  J.  Hartigan.  Harvey  R. 
Young. 

COLORADO  PAPER  APPOINTS 

Effective  May  1,  Sterling  (Colo.) 
Advocate  has  appointed  Arthur  Haeg 
&  Associates  as  its  national  represen¬ 
tative. 


RESIGNS  SPUD  ACCOUNT 

Kenyon  &  Eckhardt  Ends  Nine- Year 
Connection  with  Axton-Fi»ber 

Kenyon  &  Elckhardt  Inc.,  New  York, 
this  week  announce  its  resignation  as 
advertising  agency  for  the  Axton- 
Fisher  Tobacco  Company,  Louisville, 
manufacturer  of  Spud  cigarettes.  This 
agency  had  handled  the  Axton-Fisher 
advertising  since  the  inception  of 
Spuds  in  1927.  The  Axton-Fisher 
Company  told  Editor  &  Publisher  that 
it  was  not  yet  prepared  to  announce 
what  agency  would  take  the  account. 

KELVINATOR  BURNER 

Kelvinator  Corporation,  Detroit,  has 
entered  the  field  of  the  autom.atic  coal 
burner.  Introduction  of  five  models 
has  been  announced  by  H.  W.  Burritt, 
vice-president  in  charge  of  sales.  The 
Kelvinator  coal  burners  are  of  me¬ 
chanical  type  providing  heating  ser¬ 
vice  for  existing  heating  plants.  Mer¬ 
chandising  of  the  new  burners  will  be 
directed  by  E.  V.  Walsh,  manager  of 
automatic  heating  division  of  Kel¬ 
vinator  Corporation. 

CHICAGO  ART  EXHIBIT 

The  fourth  annual  exhibition  of  ad¬ 
vertising  art  sponsored  by  the  Art 
Directors  Club  of  Chicago,  was  placed 
on  display  at  the  Marshall  Field  art 
galleries  this  week.  The  exhibition 
will  continue  until  April  29.  At  the 
opening  day,  Homer  McKee,  Chicago 
agency  executive,  and  Dr.  Dudley 
Crafts  Watson,  Chicago  Art  Institute 
lecturer,  were  the  principal  speakers. 
The  display  features  the  work  of  Chi¬ 
cago  artists,  designers  and  photog¬ 
raphers. 

NAMES^ESEARCH  GROUP 

Dr.  Alfred  McClung  Lee,  University 
of  Kansas,  chairman  of  the  Sigma 
Delta  Chi  research  contest  committee, 
has  appointed  the  following  committee 
to  assist  him:  Charles  H.  Dennis, 
Chicago  Daily  News;  Dr.  Douglas  S. 
Freeman,  Richmond  (Va.)  News 
Leader;  Dr.  Ralph  D.  Casey,  Univer¬ 
sity  of  Minnesota;  Dr.  Frank  Luther 
Mott,  University  of  Iowa;  and  Carl 
P.  Miller,  general  manager  of  the 
Pacific  Coast  Eldition  of  the  Wall  Street 
Journal,  national  president  of  the 
frateniity.  'The  journalism  research 
contest  closes  Oct.  1,  1936. 


PUSHING  CHECKMASTER  PLAN 

Alexander  Efron,  vice-president  of 
the  National  Safety  Bank  and  Trust 
Company  of  New  York,  and  originator 
of  the  “CheckMaster”  Plan,  will  speak 
at  a  luncheon  of  the  New  York  Finan¬ 
cial  Advertisers  Association  April  21. 
The  CheckMaster  Plan  is  soon  to  be 
installed  by  CheckMaster,  Inc.  in 
banks  in  other  cities.  Accounts  are 
accepted  with  initial  deposits  as  little 
as  $1,  and  5  cents  is  charged  for  each 
withdrawal  and  each  item  deposited. 
Newspapers,  radio,  direct  mail,  car 
cards  and  publicity  are  used  to  pro¬ 
mote  the  plan.  Kayton  Spiero,  New 
York,  is  the  agency,  and  Publicity  As¬ 
sociates,  New  York,  handles  the  pub¬ 
licity. 

HAS  REAL  ESTATE  ACCOUNTS 

Three  Brooklyn  real  estate  firms 
have  placed  their  advertising  sched¬ 
ules  and  programs  with  George  But- 
terly,  account  executive  of  Frank 
Kiernan  &  Co.,  41  Maiden  Lane,  New 
York.  They  are:  Charles  Partridge 
Company,  Kingslawn  Builders  and 
Kingsway  Management  Company. 


BARBARA  FROST  JOINS  AGENCY 

Barbara  Frost,  formerly  in  charge 
of  advertising  and  publicity  for  F.  A. 
Stokes  Company,  brok  publishers,  has 
joined  the  L.  D.  Wertheimer  Company, 
Advertising,  Inc.,  New  York,  in  the 
copywriting  and  publicity  depart¬ 
ments. 


CALLING  FOR  REAL  DIPLOMACY 


Si>ecially  Drawn  for  Editor  &  Purlisher  by  Max  F.  Milians, 
Fa/t  River  (Mass.)  Heralrt-Neves. 


AD  MEN  TO  GOLF 

The  thirty-second  annual  toi 
ment  of  the  Summer  Advertising 
Association  will  be  held  June  26 
29,  inclusive,  at  the  Oyster  Harl 
Club,  Cape  Cod,  Mass.,  it  was 
nounced  this  week  by  President  J(__ 

J.  O’Donnell.  Howard  E.  Spaulding 
first  vice-president  and  Ray  G. 
well,  secretary-treasurer.  The 
men  of  committees  follows:  Tour 
ment,  John  H.  Abeel;  trophy,  E. 
Peterson;  entertainment,  Alex  DunJ 
publicity,  Eugene  Kelly. 

HAS  MERCHANDISE  SERVICE 

Raymond  Spector,  for  the  past 
years,  vice-president  of  Donahue  I 
Co.,  Inc.,  New  York,  has  organinl 
a  merchandising  and  advertise 
counsel  service  affiliated  with  ^ 
Franklin  Bruck  Advertising  Corpon. 
tion.  Offices  are  on  the  24th  floor 
the  RKO  Building,  Rockefeller  Ce^ 
tor.  New  York  City. 

FOUR  NAME  BRUCK  AGENCY 

The  Franklin  Bruck  AdvertisiiJ 
Corporation,  of  New  York  City, 
obtained  the  advertising  accounts^! 
Globe  Lighting  Fixture  Co.,  Brookll 
lyn;  Hcathe  Model  Airplane  CeT 
Brooklyn;  Le  Prince  Perfumery  C#] 
New  York  City;  Keystone  Cnmpa^ 
Philadelphia. 

NOW  MONTROSE-ROSENBERG 

The  Montrose  Advertising  Agency, 
New  York,  has  changed  its  name  II 
The  Montrose-Rosenberg  Companu 
The  new  address  is  8  West 
Street,  New  York. 


PETTIT  CAMPS  TO  BUTTERLY 

The  Doctor  Pettit  Camps,  Pecooit| 
Lodge,  Camp  Manhansack,  Camp  Se 
wanhaka  at  Shelter  Island,  N.  Y., 
been  placed  with  George  Butterly, 
Frank  Kieman  &  Co.,  New  York 
Newspapers  and  magazines  will  be 
used. 

OIL  ACCOUNT  TO  BOWMAN 

The  Wolverine  -  Empire  R^nagl 
Company,  New  York,  has  placed 
advertising  account  with  Luckeyj 
Bowman,  Inc.,  New  York.  Wolfil 
Head  Oil  will  be  featured  in  natioml 
weekly  magazines. 


SLEININGER  NAMES  AGENCY 

Sleininger,  Inc.,  radio  station  repre-l 
sentatives  of  Chicago  and  New  York, 
has  appointed  M.  Glen  Miller,  Chi¬ 
cago,  to  handle  its  advertising.  Ad¬ 
vertising,  radio  and  amusement  pub-| 
lications  will  be  used. 

HANFF-METZGER  NAMED 

The  Preferred  Accident  Insurance 
Company  of  New  York  and  the  A.  I* 
Hartridge  Co.,  Inc.,  builders.  New 
York,  have  appointed  Hanff-Metzger, 
Inc.,  New  York,  advertising  counseLj 

HAS  THREE  ACCOUNTS 

Stack-Goble  Advertising  Ageng, 
Chicago,  has  announced  its  appoint-l^^ 
ment  to  handle  the  accounts  of  Ar-^^ 
row  Glove  Company,  Haskelite  Man*| 
facturing  Company  and  General  F 
Corporation,  all  of  Chicago. 

NRDGA  TO  MOVE 

The  National  Retail  Dry  Goods 
sociation  will  transfer  its  headq' 
office  from  225  West  34th  Street,  Ni 
York,  to  the  Greeley  Square  Build* 
at  101  West  31st  Street,  about  April ' 


JOINS  ANA 

Scott  &  Bowne,  Bloomfield,  N. 
has  been  elected  to  membership  in 
Association  of  National  Adverti 
Inc.  W.  H.  Mathee,  vice-president 
general  manager,  will  represent 
company. 
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Schenley  was  First 
in  Sales  in  1935 —Thanks  to 
the  Newspapers! 

How  Schenley  is  contributing  to  industrial  recovery 
. .  .  more  than  47,000  annual  jobs  were  created  by 
Schenley  purchases  in  1935 


Schenley  sales  last  year  topped  those  of  every  other  distiller.  Schenley  was  also, 
according  to  a  published  list,  one  of  the  largest  advertisers  among  distillers. 

We  are  glad  to  acknowledge  the  power  of  newspaper  advertising  in  help¬ 
ing  establish  this  record.  Schenley  has  always  been  basically  a  newspaper 
account.  'I'he  newspapers  carry  our  message  to  the  people  we  want  to  reach 
on  the  day  we  want  to  reach  them. 

It  is  because  Schenley  success  is  so  closely  tied  in  with  the  newspaper, 
that  we  want  to  point  out  what  Schenley’s  achievement  means  in  the 
program  of  business  recoverv. 

We  estimate  that  in  1935  more  than  82  industries  benefited  from  Schenley 
purchases.  Schenley  purchases  were  sutiicient  to  provide  more  than  39,000 
annual  jobs  in  ot/ier  industries,  in  addition  to  giving  8, 000  persons  employ¬ 
ment  in  our  own  organization. 

Schenley  advertising  appears  in  hundreds  of  newspapers.  Schenlev  is  thus 
directly  aiding  your  business  and  by  furnishing  jobs  to  persons  in  your 
community  is  raising  the  purchasing  power  of  the  market  which  vou 
offer  to  other  advertisers. 

With  your  cooperation,  we  seek  to  make  1936  a  year  of  even  greater 
prosperity,  a  prosperity  in  which,  because  your  welfare  and  ours  are  so 
closely  allied,  we  both  may  share. 


SCJIKM.KV  DISTILLKRS  CORPORATION  .  Executive  offices:  20  W.  40th  St.,  New  York,  N.  Y. 
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NBC,  ANALYZING  BIG  GAINS,  SEES  NO 
QUARREL  WITH  OTHER  MEDIA 

Announces  Formula  Which  Would  Put  Newspapers,  Maga¬ 
zines  Almost  Up  to  1929  Levels — When  Advertisers 
Spend  40' f  More  Than  They  Did  Then 
By  ROBERT  S.  MANN 


“radio-newspaper  record,’’  the  book 
gives  the  following  figures  on  the  ex¬ 
penditures  of  the  1196  advertisers, 
grouped  into  87  product  classes. 

On  the  basis  of  these  and  other  fig- 


HAS  TRUNK  ACCOUNT 

The  Wheaiy  Trunk  Company,  rJ 
cine,  Wis.,  has  placed  its  advertisi.-! 
with  Erwin,  Wasey  &  Co.,  Chicago 


The  radio- newspaper  and  radio¬ 
magazine  battles  for  advertising 
appropriations  come  in  for  elaborate 
statistical  analysis  in  the  second  of  the 
National  Broadcasting  Company’s  cur¬ 
rent  series  of  survey  reports,  issued 
recently  under  the  title  “Straight 
Across  the  Board." 

And  the  conclusion  is — that  there  is 
no  battle.  That  when  newspaper  rep¬ 
resentatives  and  salesmen  of  broad¬ 
cast  time  go  forth  to  do  or  die,  with 
their  charts  and  tables  and  presen¬ 
tations,  their  efforts  may  sway  an  in¬ 
dividual  advertiser  from  one  medium 
to  the  other;  but  not  the  industry  of 
which  he  is  part  That  the  growth  of 
network  radio,  throughout  the  whole 
range  of  advertising  industries,  is 
inexorably  expressed  by  a  typical 
“rate-of-growth”  curve  expressed  in 
percentages  and  fractions  of  percents, 
and  charted  neatly  in  a  sweeping 
curve  on  page  after  page. 

Frankly,  we  are  still  skeptical  of  the 
extent  to  which  this  conclusion  can  be 
carried,  despite — or  perhaps  because 
of — the  exactness  with  which  the  con¬ 
clusions  are  pinned  down  to  an  un¬ 
varying  mathematical  formula.  And 
we  can’t  help  wondering  if  NBC 
really  wanted  to  argue  so  positively 
that  “radio’s  share  of  the  total  spent 
in  advertising  a  class  of  products’’ 
has  absolutely,  positively  no  relation 
to  “its  success  as  a  medium  for  those 
products.” 

The  booklet  was  originally  aimed 
specificially  at  advertising  agencies, 
and  its  insistence  is  that  radio  is  des¬ 
tined  to  receive  not  only  increased 
revenues  as  recovery  proceeds  but  in¬ 
creased  percentages  of  advertisers’  in¬ 
creased  appropriations;  hence  “that 
the  most  successful  agencies  will  be 
those  which  use  network  radio  most 
wisely,  most  capably,  and  most  gen¬ 
erally.” 

Especially  the  “most  generally,” 
it  one  accepts  the  argument  of  this 
survey,  for  we  find  nothing  in  it  to 
indicate  that  the  wiseness  and  ca¬ 
pacity  with  which  radio  is  used  can 
have  much  effect  on  the  amount  of 
money  to  be  spent.  Possibly  these 
points  will  be  covered  in  the  future, 
since  this  is  only  the  second  of  six 
reports  prepared  for  NBC  by  Trade- 
ways,  Inc. 

Incidentally,  a  “general  edition” 
of  “Straight  Across  the  Board” 
is  now  available,  in  which  a 
few  comments  aimed  at  advertising 
agents  have  been  deleted,  and  refer¬ 
ences  made  applicable  to  advertisers 
instead. 


Formula 


Wlifti  a  Croup's  Total 
Expenditures  in  l‘J34 
Were 
of  1020 
40' of  IrtL’tl 
50%  of  1920 
60";,  of  1920 
70'’;  of  1920 
80''^  of  1929 
90'’;,  of  192'» 

1(X)‘ ;,  of  1920 
1 10'’;  of  1020 
120''r  of  1020 
130%  of  lOiO 
140' of  1929 
150%  of  l'J29 


R.'iilio's  .Share  of 
the  Croiiii's  Total 
Tended  ti>  He 
5  4'’;. 


10 


12  S' 


15  5 
18  1 
20  7 
23  2 
25  7 
28  1 
;?()  4 
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^''HE  NBC  formula  is  stated  thus: 

I  “In  1934  [the  latest  year  covered 
by  the  survey]  the  share  given  to 
radio  by  a  major  group  of  products 
tended  to  be  controlled  by  the  degree 
to  which  the  total  advertising  of 
those  products  had  returned  to  the 
1929  level,  or  had  passed  above 
that  level.  The  higher  the  ratio  of 
total  e.xpenditures  in  1934  to  total  ex¬ 
penditures  in  1929,  the  higher  the 
share  received  by  radio.  In  othei 
words,  the  more  prosperous  the  in¬ 
dustry — as  compared  with  its  pros¬ 
perity  in  1929 — the  larger  the  share 
received  by  radio.” 

We  pass  from  the  general  rule  to 
the  specific  figures,  thus; 


RXPHNDITURKvS  OF  1,196  X.\TION.\L  .\DV1':RT1SI':r,S 
{In  thoHsands  of  dollars) 

13  product-classes  with  increased  newspaper  expenditures 


1929 . 

1934 . 

Gain  or  loss 
%  of  change 


Magazines 
SI  6,065 
12,170 
— 3,H95 
—34% 


Newspapers 
$21,743 
34,524 
+  12,781 
+59% 


Radio 

$1,611 

6,782 

4-5.171 

+321% 


52  product-classes  with  decreased  newspaper  expenditures 


Total 

839.419 

53,476 

4-14.057 

+36f; 


19’29 . 

1934 . 

Gain  or  loss 
%  of  change 


If  this  table  should  be  applied  to 
the  future,  the  outlook  would  be  un¬ 
promising  for  newspapers  and  maga¬ 
zines.  Figure  it  out  this  way:  "rhe 
NBC  statistics  are  based  on  expendi¬ 
tures  of  1196  national  advertisers  who 
in  1929  spent  $169,885,000  in  maga¬ 
zines,  $208,056,000  in  newspapers  (na¬ 
tional  advertising  only) ,  and  $17,950,000 
on  network  radio  time.  In  1934  these 
advertisers  spent  $94,205,000  in  mag¬ 
azines,  $118,793,000  in  newspapers,  and 
$41,542,000  on  network  radio  time. 

Thus  in  1929  radio  received  4.5  per 
cent  of  tlie  total  national  advertising 
funds  of  these  1196  advertisers.  In 
1934,  witli  the  total  for  all  three  media 
shrunk  to  about  64  per  cent  of  the 
1929  figure,  radio  took  16.3  per  cent  of 
this  reduced  total — which  is  approxi¬ 
mately  in  line  with  the  percentages  in 
the  table  above.  But  if  the  advertis¬ 
ers  studied  should  put  their  aggregate 
appropriations  back  to  the  19^  level, 
radio’s  share,  says  NBC,  might  be  ex¬ 
pected  to  be  about  23.2  per  cent  of 
this  aggregate.  ’The  advertisers  would 
be  spending  as  much  as  in  1929,  but 
magazines  and  newspapers  together 
would  be  receiving  only  76.8  per  cent 
of  it,  against  theh  1929  share  of  95.5 
per  cent. 

Even  if  the  aggregate  expenditxircs 
of  the  advertisers  should  reach  140 
per  cent  of  1929 — which  would  seem 
offhand  to  mean  unthinkable  pros¬ 
perity  for  everybody  in  the  advertis¬ 
ing  business — the  magazines  and 
newspapers  would  still  be  below  1929 
levels,  since  almost  a  third  of  the  ag¬ 
gregate  (45.8  per  cent  of  the  1929 
total)  would  be  taken  by  network 
radio. 

Small  wonder  that  the  NBC  book, 
arguing  that  “network  radio  pros¬ 
pers  as  the  other  mediums  do  .  .  . 
somewhat  more  rapidly,”  emphasizes 
the  statement;  “So  long  as  present 
trends  continue,  radio  can  have  no 
quarrel  with  other  national  mediums.” 


Magazines 
$144,592 
79,477 
— 65.1 15 
—45% 

22  product-classes  with 
.Magazines 

1929 .  .$9,229.. 

1934 .  2..557 

Gain  or  loss .  — -6,672 

%  of  change  .  .  .  . 


Newspapers 
$186,313 
84. '269 
—  102.054 
— 55'  o 

no  newspaper 
Newspapers 


Total 
$346,394  , 
198,059  ^ 
—148,335 
--43% 


ures  a  conclusion  is;  "In  1934,  the  best 
customers  of  newspapers  and  maga¬ 
zines  were,  as  a  whole,  the  product 
classes  with  increased  radio  expendi¬ 
tures.” 

Which  might  be  turned  around,  as 
NBC  undoubtedly  would  agree,  to  say 
that  the  best  customers  for  radio  were 
the  companies  that  best  maintained 
their  advertising  in  other  media — the 
prosperous  and  aggressive  companies 
that  were  making  headway  against 
the  depression. 


A.  F.  A.  PLANS  SALES  SESSION 

A  Sales  Executive  Conference  will 
be  one  feature  of  the  32nd  annual  con¬ 
vention  of  tlie  Advertising  Federation 
of  America  to  be  held  in  Boston,  June 
28  to  July  2.  This  conference  will  be 
one  of  fifteen  group  meetings  to  be 
held  at  the  convention  on  Tuesday, 
June  30,  and  will  be  organized  by  the 
International  Association  of  Sales  Ex¬ 
ecutives,  of  which  Allen  Zoll  of  New 
York  is  president. 


Newspaper  Figures 

But  it  is  hardly  profitable  at  this 
stage  to  worry  about  what  will 
happ)en  when  national  advertising  ap¬ 
propriations  in  general  are  40  per 
cent  higher  than  in  1929.  We  wouldn’t 
indulge  in  it,  except  for  the  deadly 
seriousness  with  wlfich  NBC  advances 
its  formula.  The  main  point  of  the 
book  is  to  convince  everyone — par¬ 
ticularly  advertising  agents  and  ad¬ 
vertisers— that  radio  is  equally  good 
for  all  varieties  of  goods — cheap  goods 
and  expiensive  goods,  consumers’  goods 
and  producers’  goods,  necessities 
and  luxuries,  tangibles  and  intangi¬ 
bles— straight  across  the  board,  in  fact, 
as  the  title  says. 

In  reaching  this  point  the  survey 
cites  quantities  of  statistics  that  are 
interesting  to  advertising  men  in  all 
media. 

For  instance,  in  discussing  the 


VA. 

Trade  Area  Population  160,000 
Value  Tobacco  Crop  $20,542,276 


A.  B.  V,  Audit, 

.Morning,  9.460;  Evening,  10,129 
Sunday,  10,219 

Eighth  Virginia  City  in  popula¬ 
tion,  FOURTH  in  Newspaper 
circulation. 

‘'Husiiii'sii  Is  Bolter  in  DimeiHe" 


THE  REGISTER  &  BEE 

Morning — Evening — Sunday 


THE  JOHN  BUOD  COMPANY 
Natioual  Advertising  Bepresentatires 


Radio 
$15,489 
34,313 
+  18,884 
+  122% 
expenditures 

Radio  Total 
$859  $10,079 

447  3,004 

-  493  —7.07.5 

-47';  —70';, 


PRIZES  FOR  TENNIS  ADS 

National  Tennis  Week  will  be  ub 
served  for  the  fifth  consecutive  ye, 
from  Saturday,  May  23,  to  Saturda' 
May  30  (Decoration  Day).  SportiiiJ 
goods  dealers  will  compete  for  treJ 
phies  offered  annually  by  the  SponinJ 
Goods  Dealer,  St.  Louis,  for  the  besf 
newspaper  advertisements  featurinj 
National  Tennis  Week.  In  last  year! 
contest,  first  prize  was  awarded  to  th] 
Tennis  Week  advertisement  publish«| 
in  the  Meridian  (Miss.)  Star  by  Alei 
Loeb,  Inc. 


KAHN  AGENCY  RETAINED 

The  Kahn  Advertising  Compan; 
Akron,  O.,  has  been  retained  as  retii 
advertising  counsel  by  the  Toleii 
News-Bee. 


- k 

\ 

\ 

__ - 

JOINS  CRANE  COMPANY 

George  L.  Erwin,  Jr.,  has  been  ap¬ 
pointed  assistant  vice-president  of 
Crane  Company,  Chicago,  to  develop 
sales  and  market  research,  a  newly 
created  position.  He  was  formerly 
general  sales  manager  of  Kearney  & 
Treker  Corporation,  Milwaukee.  He 
will  assist  P.  R.  Mork,  vice-president 
in  charge  of  sales. 


AHRENS-FOX  APPOINTS 

Ahrens-Fox  Fire  Engine  Company, 
Cincinnati,  manufacturer  of  fire  en¬ 
gines  and  other  fire  fighting  apparatus, 
has  appointed  Keelor  &  Stites  Com¬ 
pany,  (Cincinnati,  as  advertising  coun¬ 
sel.  A  schedule  of  trade  and  business 
papers  is  under  consideration. 


ADDED 

ADVANTAGE 


Nearly  97%  of  Rhode  Island 
workers  are  engaged  in  diversified 
industrial  pursuits,  yet  the  produc¬ 
tion  of  food  products  is  practically 
nil.  This  rare  condition  gives 
added  advantage  to  food  adver¬ 
tisers  in  the  Providence  market. 


PROVIDENCE 

Journal-Bulletin 


xo  w 
204,842 


Average  Net  Paid 


6  mos.  ending  March  31,  1936 
(Publisher's  Statement) 


ANOTHER  GAIN 

— and  the  great¬ 
est  c  i  r  c  u  I  a  tion 
ever  attained  by 
a  Baltimore  news¬ 
paper. 


H.ALTI.MOHli: 


Sunday  American  circulation 
is  up,  too  —  to  233,317  — the 
greatest  In  all  the  South. 


cou 


These  cities  have 
so  reduced  their  death 
rates  from  automobile 
accidents  that  they  are 
the  safest  in  America. 


BUILEIIN 


Evanston,  III. 
Milwaukee,  Wis 
Providence,  R.  I. 
Syracuse,  N.  Y. 
Superior,  Wis. 
Swissvale,  Pa. 


i  in  tke  SJ ntataii  X^ultlic  Saj^ettf 

THE  TRAVELERS 


Hartford 


Connecticut 
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MARCH  NEff  SPARER  LINAGE  TOTALS  EOR  PRINCIPAL  CITIES 


AKRON, 

OHIO 

193(> 

1935  ( 

lain  ur  l.o^^ 

Times*l’rest»  .  .  .  . 

. (el 

572,585 

640,015 

07,4.30  1. 

Beacon-Journal  . . 

. (e) 

1,026.543 

1,100.030 

73.487  1. 

Timeh* Press  ..... 

. (S) 

247,435 

252,600 

5,165  L 

Total  Daily  .. 

1,599,128 

1,740,045 

140,917  L 

Total  Sunday 

247,435 

252,(>00 

5,lo5  L 

ijrand  Total  . 

1,846,563 

1,992,045 

146,082  L 

ALBANY,  N.  Y 

Times-l’nion  .... 

. (el 

.501,034 

576,679 

75.n45  L 

News  . 

. (el 

5ol,60.1 

615,952 

54.289  1. 

KnickerlK)cker  Press  ...(m) 

300.366 

322,822 

J2,456  L 

Times-Union  .... 

. (S) 

240.222 

205,087 

34,535  G 

Knickerbocker  Press  ....  (SI 

98,434 

125.902 

27.408  L 

Total  Daily  .. 

1,303,1163 

1.515.453 

152.390  1. 

Total  Sundav 

338,656 

331,589 

7.007  (> 

(  '•rand  Total  .  . 

1,, 01,719 

1,847.042 

145.323  L 

ALBUQUERQUE,  N.  M. 

Journal  . 

. (ml 

301.204 

345.905 

44,701  I. 

Tribune  . 

. (el 

321.180 

340,910 

25.7,36  L 

Journal . 

. (SI 

62,778 

O0,012 

J,7(>6  G 

Total  Dailv  .  . 

622,384 

692,821 

70,437  L 

Total  Sunday 

62,778 

60.012 

2,766  ( > 

t  irand  Total  . . 

(>85,162 

752.83.3 

67.671  1. 

ATLANTA,  GA. 

<  icorgian  . 

. (e) 

4o3,266 

439,123 

24.143  (. 

Journal  . 

. (el 

693.193 

(>43,734 

49,459  (. 

Constitutiuti  . . . . 

527,4.39 

460.638 

06,801  G 

American . 

. (SI 

267,479 

227.891 

39,588  i; 

Journal  . 

. (S) 

211,695 

2.34.682 

7.013  (. 

Constitution  . . . . 

. (Si 

236,657 

225,417 

11.240  G 

Total  Daily  . . 

1,683,898 

1,543.495 

140.403  (. 

Total  Sundav 

745.831 

(>87.990 

57.841  G 

t  irand  Total  .. 

2,429.729 

2,2.31.485 

198.244  G 

ATLANTIC 

CITY, 

N.  J. 

•Press-Union  . . . 

355,0.34 

353,738 

1.296  (J 

Press-Union  .... 

. (S) 

65,590 

44.683 

20,907  G 

('.rainl  Total .  420,624  .198,421  22,203  G 

*Pres.s  L'nion  niorninB  and  evening  solil  in  romliination  only. 
Linage  of  one  eiiition  shown. 


BALTIMORE,  MD. 


News-Post . 

. (e) 

,891,922 

86b,t)53 

25.269  G 

Sun  . 

. (e) 

1.088.535 

1.073.412 

15.123  (. 

Sun  . 

526,606 

540.838 

14,232  L 

American' . 

. (SI 

414,897 

349.557 

65,340  G 

Sun  . 

. (S) 

492,293 

459.827 

32,466  ( i 

Total  Daily  .  . . 

2,507,063 

2,480,903 

26.160  G 

Total  Sundav 

907,190 

809.384 

97.806  G 

(irand  Total  . . 

.  3.414,253 

BANGOR,  ME. 

3.290,287 

123.966 (. 

Couiniercial  . 

. (e) 

203,743 

239.787 

3(>.044  1. 

News  . 

. (m) 

361,1.36 

398.592 

.?7,43t>  1- 

(irand  Total  .  . 

564,879 

638.379 

7  3.50(1  1. 

BIRMINGHAM,  ALA. 

Age-Herald . 

. (m) 

370,895 

372,030 

1,135  1. 

. (e) 

607,737 

543,168 

t»4,569  (j 

. (e) 

390,410 

341,707 

48,703  G 

News  &  -Xgt^Herald  ....(S) 

327,508 

275,688 

51,820  G 

Total  Dailv  . . . 

1,369,042 

1,256,905 

112,137  G 

Total  Sundav  . 

327,508 

275,688 

51,820  G 

(irand  Total  . . 

.  1,696,550  1,5.32,593 

BOSTON,  MASS. 

16.3,957  G 

Record  . 

. (m) 

248.649 

258,719 

10.070  L 

American  . 

. (e) 

367,605 

331, .369 

36,23b  (i 

*Gk>l>e  . 

. (e) 

588,944 

595.602 

6,658  L 

t  Herald-T  ra  veler 

842,950 

849,532 

6,582  L 

428,453 

459,271 

30,818  L 

Transcript  . 

. (e) 

316.315 

322.650 

6,335  1. 

. (S) 

282,055 

237,235 

44,820  G 

. (S) 

363,674 

332,011 

31,663  G 

. (S) 

336,277 

305.039 

31,238  G 

Post  . 

. (S) 

135,259 

115,212 

20,047 (i 

Total  Daily  . . . 

2,792,916 

2,817.143 

24,227  L 

Total  Sunday  . 

1.117,265 

989,497 

127.768  (. 

(jrand  Total 

3.910.181 

3.806,o4ll 

103.541  G 

•Globe  is  sold 
edition  given. 

in  morning-evening  combination. 

Evening 

tTraveler  is  sold  in  combination  with  niornnig  > 
Herald. 

BUFFALO,  N.  Y. 

»r  Sunday 

Courier-Express 

. (m) 

496,819 

488,152 

s.tiur  (i 

. (e) 

974,638 

946.671 

27,967  G 

. (e) 

529.356 

576,003 

46,647  I. 

Courier-Fx|>res6  . 

. (S) 

218,255 

210,656 

7,599  (> 

Times . 

. (S) 

191,241 

164,539 

26,702  G 

2,000,813 

2.010,826 

10,013  1. 

Total  Sunday  . 

409,496 

375,195 

34,301  G 

(irand  Total 

2,410,309 

2..386,021 

24,288  ( . 

CAMDEN,  N.  J. 

♦Courier  . (e)  593,532  551,839  41.693  (i 

•Courier  (e)  and  Post  (ni)  sold  in  eoinbinatioii  only. 


CHATTANOOGA,  TENN. 


336,099 

393,952 

57,853 

L 

. (e) 

424,459 

486.825 

02,366 

L 

Times  . 

. (S) 

149,357 

160,450 

11,093 

L 

760,558 

880,777 

120,219 

1. 

149.357 

160,450 

11,093 

L 

Grand  Total  . . 

909,915 

1,041,227 

131,312 

L 

CHICAGO,  ILL. 

1,075,873 

953,347 

122,526 

(i 

Herald-Examinei*  . 

651,273 

626.705 

24.568 

G 

. (e) 

992,689 

1,077,502 

84.813 

L 

. (e) 

760,263 

691,195 

69,068 

G 

.  .(e) 

414,464 

368,043 

46,421 

G 

. (S) 

746,402 

649,786 

96,616 

G 

. (S) 

481,765 

399,321 

82,444 

G 

■Times  . 

. (S) 

71,986 

77,683 

5,697 

L 

3.894,562 

3,716,792 

177,770 

G 

1,300,153 

1,126,790 

173,363 

G 

Grand  Total  — 

5,194,715 

4,843,582 

351,1.13 

G 

CINCINNATI,  OHIO 


1936  1935  (lain  or  Loss 

Kmiiiirer  . (m)  460.540  489,894  29,354  L 

Post  . (e)  006.583  604,098  2,485  (1 

'rimes-Star  . (e)  1,032,253  9(>8,325  63,928  (i 

KiKirnrcr  . (S)  5t)8,524  487,781  80,743  (1 

Total  D.aily  .  2,099,376  2,062.317  37,059  (1 

Total  .Sinidiiv  .  .So8.524  487,781  80.743  (1 

(li and  Total' .  2.667.900  2,550,098  117,802  11 

CLEVELAND,  OHIO 

Plain  healer . Ini)  (>53,702  575.335  78,367  (1 

News  . (el  (>43,7(>5  587,402  56,363  (■ 

Press  . (el  1,052,514  980.w,9  71,845  (1 

Plain  Dealer  . (S)  489,227  452,906  36,321  (> 


Total  Daily  .  2,349,981  2,143,406  206,575  (1 

Total  Sunday  .  489,227  452.906  36,321  (1 

(Irtind  Total .  2.839,208  2,59(.,312  242.896  G 

COLUMBUS,  OHIO 

hispateh  . (e)  926,331  929,082  2,751  L 

Citi/,en  . (e)  631,286  013,249  18,037  (> 

Ohio  State  loumal . (nil  224,0(>8  241,838  17,770  L 

Disp.iteh  . (S)  330,605  250,704  79,901  G 

Star  . (S)  56,596  46,274  10,322  (> 


Total  Hailv  .  1,781,685  1,784,169  2,484  L 

Total  Sundav  .  3X7.201  296,978  90,223  G 

Grand  ToUd' .  2,168,886  2,081,147  87,7,19  G 

DALLAS.  TEXAS 

Ne«-- . (ml  (.44,820  588,0.12  5(.,788  G 

Tinies-Herald  . (el  866,544  827.292  39.252  G 

.lo.'.rnal  . (el  578.542  515,184  63,358  G 

‘Dispatch  . (el  277,862  255,211  22,651  (> 

News  . (S)  352,721  .104,125  48.596  G 

Tiines-Hcrald  . (S)  272,663  289,304  16.641  L 

Di.spatch.  . (SI  99,029  98,272  757  G 


t  otal  Dailv  .  2,367,768  2,185,719  182,049  G 

Total  Sundav  .  724.413  691,701  32,712  G 

Grand  Total' .  3,092,181  2.877,420  214,761  (. 

‘Five  days. 

DAYTON,  OHIO 

lournal  . (ml  334,699  210,310  124,389  G 

Herald  . (el  674,378  798.384  124,006  L 

News . (el  940.075  904,812  35.263  G 

fournal  . (SI  128,290  153,005  24,715  L 

'News  . (SI  144,933  139,882  5,051  (. 


Total  Daily  .  1,949.152  1,913,506  35.646  G 

Total  Sunday  .  273,223  292,887  19,664  L 

Grand  Total  .  2,222,375  2.206.393  15.982  G 

DENVER,  COLO. 

UoeUy  .Mt.  News . (ml  3.58.544  355,378  3,1(.6(; 

Post  . (e)  836,514  773,778  62,736  (i 

Rocky  Mt.  News . (SI  67,829  70,880  3,051  L 

Post  . (SI  255,706  227,242  28,464  G 


Total  Daily  .  1,195,058  1,129,156  65,902  G 

Total  Sunday  .  323,535  298,122  25,413  G 

Grand  Total  .  1,518,593  1,427,278  91,315  G 

DES  MOINES.  IOWA 

Register  . (ml..  3.10,584  351,791  21,207  1. 

I'rilmne  . (e)  510,971  542,978  32,008  L 

Register  . (S)  314,848  222,903  91,945  1. 

Total  Daily  .  841,554  894,769  53,215  L 

Total  Sundav  .  314.848  222,903  91.945  (. 

Grand  Total'  .  1,156,402  1,117,672  .18,7.10  G 

DETROIT,  MICH. 

l  imes  . (e)  774.276  742,110  .12.166  G 

Free  Press  . (m)  (>56,691  557,791  98,900  G 

News . (e)  1,228,852  1,222,921  5,931  G 

Times  . (S)  446.571  393,792  52,779  G 

Free  Press . (SI  268,169  222,005  46.1(>4  G 

News  . (S)  561,998  495,728  66.270  G 

Total  Dailv  .  2,659,819  2,522,822  1,16,997  (. 

Total  Sunday  .  1.276,738  1,111,525  165,213  G 

Grand  Total  .  3,936,557  3.634.347  .102,210  G 

EL  PASO,  TEXAS 

Times  . (in)  .143,747  .181,198  37,451  L 

llerald-Post  . (el  392,838  424,.198  31,560  1. 

Timev  . (S)  159,143  137,634  21,509  G 

Total  Dailv  .  7.16,585  805.596  (>9.011  L 

Total  Sun.lav  .  159.14.1  137.634  21.509  (> 

Gr.an«l  Total  .  895,728  94.1.2.10  47,.l02  I. 

ERIE,  PA. 

Dispatch-lleiald  . (e)  483,407  443,199  40.2(I8(> 

Times  . (el  490,480  4(>9.313  21,U-7(. 

Dispatch  Herald  . (S)  95,910  137,700  41,790  1, 

Total  Daily  .  973,887  912,512  61,375  (> 

Total  Sunday  .  95,910  137.700  41,790  1. 

Grand  Total .  1.069,797  1,050,212  19,585  (. 

EVANSVILLE,  IND, 

('ourier  . (m)  480.609  453.881  26,728  G 

Jounial  . (el  208.672  166,217  42,455  G 

Press  . (e)  617,046  565,074  51,972'. 

Courier  . (SI  161,464  142,928  18,536  G 

Press  . (S)  158,838  108,491  50,347  G 

Total  Daily  .  1,306,327  1,185,172  121,155  G 

Total  Sunday  .  320. .302  *251,419  68,883  (i 

Grand  Total .  1,626,629  1,436,591  190,038  (. 

FALL  RIVER,  MASS. 

Herald-News  . (el  441,065  ■?(il,978  20.913  1. 

FORT  WAYNE,  IND. 

.Tournal-Gazette  . (ml  382,845  308,138  74,707  (> 

News-Sentinel  . (e)  833,.386  772,168  61,218  G 

Journal-Garette . (S)  236,427  236,379  48  G 

Total  Daily  .  1,216,231  1,080,306  135.925  (. 

Total  Sunday .  236,427  236,379  48  G 

Grand  Total  .  1,452,658  1,316.685  135,973  (. 


FORT  WORTH,  TEXAS 


1936  1935  '  >ain  i>r  la>ss 

.Star-Telegram  . (m)  306,085  231,268  74,817  G 

Star-Telegram  . (el  556,958  4(>1,894  95,064  y 

Press . (el  367,407  3.X0,97.5  13,568  L 

.Star-Telegram . (S)  229.294  199.687  29,607  G 


Total  D.ailv  .  1.230,450  1,074,137  15(>,313G 

Total  Sund-av .  229,294  199,687  29,607  G 

(iratid  Total  .  1,459.744  1.273,824  185,920 G 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  306,463  316,509  10,ii46 1 

-Star  . (el  213.3.X7  194,450  18,937  G* 

'irand  Total  .  519.850  510.959  8,891  G 

FRESNO,  CALIF. 

Ilee  . (el  5.36.960  . 

Ilee  . (SI  145.436  . 

'  irand  Total  .  682.396  . 

GLENS  FALLS,  N.  Y. 

‘Po-t-Star . .(m)  354.241  384.249  .'0.008  L 

‘Post-Star  (m)  and  Times  (el  sold  in  coniliination. 

HARRISBURG,  PA. 

‘Patriot  . (m)  441,348  515.837  74.489  L 

Telegraph  . (e)  360.763  371,097  10.334  L 

Grand  Ttotal  .  .802.111  886.9.34  84.823  L 

‘The  News  (el  carries  the  same  amount  i>f  adieriising  as 
the  Patriot  (ml. 

HARTFORD,  CONN. 

Gonram  . (in)  410.056  390,o42  25,414  G 

rimes  . (e)  1,050.573  1,172,245  121,672  L 

Courant  . (S)  293,181  308,446  15,265  L 


Total  Daily  .  1,466.629  1,562.887  96,258  L 

Fotal  Sunday .  293.181  308.446  15.265  L 

(>rand  Total  .  1,759,810  1,871.333  111.523  L 

HOUSTON,  TEXAS 

Chronicle  . (el  (>88.206  651,606  36,600(1 

Rost  . (m)  423.995  398,600  25,395  G 

I’cess  . (el  439.444  501.566  62.1221. 

Chronicle . (SI  299,175  2(>5,(>92  33,483  0 

Rost  . (S)  243.3(.4  196.575  46,789  0 


Total  Daily .  1.551.645  1.551,772  127  L 

Total  Sunday .  542,539  462,267  80,272  0 

Grand  Total  .  2.094.184  2.014.039  80.145  G 

INDIANAPOLIS,  IND. 

News  . (e)  904.242  916.257  12,015  L 

Star  . (ml  5  7  5,20  3  5  25,97  4  49,229  0 

'Tinics  . (el  691,020  711,957  20,937L 

Star  . (S)  393,529  329,505  64,024  0 


Total  Daily  .  2,170,465  2.154,188  16,277  0 

Total  Sunday  .  393.529  329,505  64,024  0 

(.rand  Total  .  2.563,994  2.483,693  80,301  (i 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  536.503  597,811  (.1,3081. 

^lournal  . (el  508,808  546.610  37,802  L 

Times-Union  . (S)  268,533  236,382  32,1510 

Total  Dailv  .  1,045,311  1,144,421  9,110  L 

Total  Sunday .  268.533  236,382  32,151  0 

Grand  Total  .  1.313.844  1,380.803  6.959L 

JAMESTOWN,  N.  Y. 

Journal  . (el  356,513  348.U44  8,469 (> 

Rost  . (m)  321,106  3  51.892  30,786  1. 

Grand  Total .  677.619  699.936  22,317 1. 

JOHNSTOWN,  PA. 

•Tribune  . (e)  -419,121  6.32,222  213,101  L 

‘Tribune  (e)  sold  in  combination  with  Derntg-rat  (in). 

KNOXVILLE,  TENN. 

Journal  . (ml  368,489  310.596  57.893ti 

News- Sentinel  . (el  484,599  502,742  18,1431. 

Journal  . (Si  134,419  118.784  15,635(1 

News-Sentinel  . (S)  212,626  189.274  23.3526 

Total  Daily  .  853,088  813,338  39,750G 

Total  Sunday .  347,045  3118,058  38,987  G 

Grand  T..t.d .  1,200.133  1,121.39  6  78,7.37'. 

LOS  ANGELES,  CALIF. 

Kxaiainer  . (tit)  (>85,722  616.040  (>9,t)82 1> 

illustrated  News  . (ni)  354,849  243,544  111,305(> 

Times . (ml  967,113  860,708  106.405  G 

llerald-E.xpress  . (e)  982,286  911,451  70,8351. 

News . (e)  333,271  183.798  149.473  G 

Examiner  . (S)  549,825  482,83  1  6,994  0 

Times  . (S)  483,125  418,308  64,817  G 


Total  Daily  .  3,323.241  2,815.541  507.700(. 

Total  Sunday  .  1.032.950  901.139  131.811  0 

(irand  Total  .  4.3,56.191  3,716,680  (>39.5110 

LOUISVILLE,  KY. 

Courier -Journal  . (m)  (>91,721  601,445  9,7241. 

Times  . (e)  709.348  700,300  9,048  0 

Hcrald-Post  . (e)  254,937  357,730  102,7931. 

(’ourier-Journal  . (.S)  455.291  398,324  56.967  0 

Total  Daily  .  1,656,006  1,759,475  103,4691- 

Total  Sundav  .  455.291  398.324  56,967  0 

Grand  Total  .  2,111,297  2,157.799  46,5021. 

MANCHESTER,  N.  H. 

l.'nion-la’ader . (e)  3(>0,870  428.442  67.572  L 

MEMPHIS,  TENN. 

Commeicial  .\i>i>eal . (ml  (>61.126  728,845  67.7191- 

Press-Sciniitar  . (e)  405,307  460,772  55,4651- 

Commercial  Apiieal  . (.S)  397,127  334,380  62,747  0 

Total  l>aily  .  1,066,433  1,189,617  123,184  L 

Total  Sunday  .  .397.12’  334,380  62.747  0 

Grand  Total  .  1,463,560  1,523,997  60,437  1- 


Editor  &  I*  u  b  I  i  s  h  or  for  April  1  H  ,  /  9  ft 

MARCH  NEH  SPARER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


MIAMI,  FLA. 

I9.?6 

iifralil . <'"* 

. (e)  775,970 

Ttibuuo  . (m.  ^05,04’ 

ilcraia  . <5’*  +26,.’36 

v",  (S)  303,091 

Tr^unr  . <S)  10..,49h 

To*al  Daily  . 

Ti>tal  Stimlay  .  /35.823 

(traiid  T<*lal  .  2./ 43,702 


1935  Gain  or  I.a)ss 


sriitiocl  . (in) 

Journal  . 

I,eader  . . .  •  . . •‘■J 

Wisconsin  News  . (e> 

Sentinel  . *  ss  I 

Journal  .  O') 


MILWAUKEE,  WIS. 

. (in)  302,327  291,809 

. (e)  999.941  831,696 


185,127  150,140 

520,698  473,965 

325,499  274,103 

463,853  343,687 


Total  Daily  .  2.008,093  1,747,610 

T.4al  Sunday  .  789,352  617,790 

Grand  Total  .  2,797.445  2.365.400 

MINNEAPOLIS,  MINN. 


Juurnal  . 

. (e) 

663,508 

612,168 

5I..U0  (( 

. (e) 

654,988 

571,544 

83.444  1 1 

493,928 

446,654 

47,274  (, 

. (S) 

200,633 

187,127 

13,506*1 

’Tribune  . 

. (S) 

367,805 

319,326 

48,479  (, 

Total  Daily  .  1,812,424  1,630,366 

Total  Sunday  .  568,438  506,453 

Grand  Total .  2,380,862  2.136,819 

MODESTO,  CALIF. 

H,,.  . (e)  354,632  . 

MONTREAL,  CANADA 


. (e) 

1,151.681 

1,227,274 

75,591  1. 

398,819 

501,344 

102.525  1. 

. (e) 

989,213 

990.057 

844  1. 

. (e) 

164,640 

248,593 

83,953  1. 

La  P.atrie . 

43,644 

33,555 

10,089(1 

2,704,355 

2,967,268 

262,913  1. 

Total  Sunday 

4.1,644 

33,555 

10,089*. 

firaiid  Total  . 

2,747.999 

3.000.823 

252.824  1. 

MUNCIE,  IND. 

. 

. (el 

425,508 

356,939 

68,569  G 

. (m  1 

412,141 

343.605 

68,536  G 

Star  . 

. (S) 

133,885 

97,911 

35.974  *. 

Total  Daily  .  , 

837,649 

700,544 

137,105  *. 

133,885 

97,911 

35.974  *. 

<iraml  Total 

971-334 

798,455 

173,079(1 

NASHVILLE,  TENN. 

. (el 

374,401 

386,114 

11,713  I. 

.177.226 

400,264 

23.038  1. 

198,0.15 

174,557 

24,078  (1 

Tfiincssean  . . .  . 

. (S) 

145,914 

1.14,375 

11,539  G 

Total  IJaily  . 

751,627 

786,378 

,14,751  1. 

Total  Sunday 

344.549 

308,9.12 

35,617  *. 

TiraiHl  Total  . 

1,096,176 

1.095,310 

S66  < . 

NEWARK,  N.  J 

1. 

307,733 

358,615 

50,882  I. 

. (e) 

1,236.294 

1,217,248 

19,046  G 

Star-Kagle  .... 

555,903 

523,801 

32,102  G 

Call . 

. (Si 

394,252 

.104,106 

90.146  G 

lailger  . 

. (S) 

1 70,200 

104,675 

65,525  G 

Total  I  )aily 
Total  Sunday- 
Grand  Total  . 


Tiiiies-Ficayune  . I  in  I 

Tribune  . (ml 

Item  . (el 

States  . (el 

Times-I’icayune  &  State'.(S) 
Item  Tribune  . <  S I 


Total  I  >aily  . 
Total  Sunday 
Grand  Total  . 


.  2.099,930  2,099,664 

.  564,452  408,781 

.  2,664,382  2,508.445 

NEW  ORLEANS,  LA. 

. (ml  .803,7.14  845,205 

. (ml  354.564  304.966 

. (el  612,383  597,789 

. (el  438,085  344,006 

is  States. (S)  435,053  376,385 

. (Si  340,0(H)  303,254 

.  2,208,766  2.091,9(>6 

.  775,053  679,639 

.  2,983,819  2.771.605 


NEW  YORK, 


116,800  (. 
95,414  1. 
212.214  G 


American 

...  1  111  I 

173,905 

42.159  1. 

Time.s  . 

....  (m  > 

996,505 

911,079 

85,426  G 

MpraM  Tribunt*  .  .  .  . 

.  . .  .  < m» 

(.69,041 

621,331 

47,710(. 

-News  . 

_ (HU 

1.135,854 

1,013,662 

122,192  G 

Mirror  . 

.  .  . .  (m) 

243,245 

248,953 

5,708  I, 

Journal  . 

. (el 

758,089 

755,383 

2,706  (. 

Sun  . 

. (el 

1,127.762 

1,041,227 

86,535  (. 

IN  orld-Telegranv  . . . 

. (e> 

1,081,777 

1,057,538 

24.239  (. 

Post . 

462,611 

340,496 

122.115  G 

.Nmerican  . 

. (SI 

441,431 

431,588 

9,843  (. 

Times  . 

. ( S ) 

890,250 

796,882 

93.368  G 

Mirror  . 

. ( S » 

140,934 

117.414 

23.520  G 

. . 

. *S) 

568,107 

478,316 

89,791  G 

Herald  Tribune  .  .  . 

. <s> 

611,987 

515,067 

96,920  G 

Total  Daily  .  . 
Total  .Sunday 
Grand  Total  .  . 


7.048,789  6,605.733 
2,652,709  2,339,267 
9,701.498  8.945.000 


BROOKLYN,  N.  Y. 

^a^glc . (el  903.874  981,278 

Times-Gnion  . (el  351,087  392,505 

Kagle  . (S)  189,408  223,942 

Times-l'nion  .  (SI  38,751  43,992 


Total  Daily  . 
Total  .Sinnlay 
Grand  Total 


1,254,961  1,373,783 
228,159  267,934 

1.483.120  1,641,717 


118.822  L 
39.775  1. 
158,597  1, 


NIAGARA  FALLS,  N.  Y. 

(el  515.479  556.305 


I’ost-Einiuirer 
Tribune  .... 


OAKLAND,  CALIF. 


OKLAHOMA  CITY,  OKLA. 


SALT  LAKE  CITY,  UTAH 


1936 

1935  < 

•ain  tM'  laoss 

1936 

1935  * 

iaiti  or  Ia>ss 

Oklalumiaii  . 

. (m) 

392,887 

430,220 

37,333  1. 

Tribune . 

631,267 

550,632 

80,635  G 

Times  . 

545,519 

614,679 

69,160  I. 

Deseret-News . 

. (e) 

373,134 

317,680 

55,454  (i 

•Oklahoma  News 

. (e) 

376,136 

220,007 

156,129  (. 

Telegram  . 

. (e) 

513.149 

408,758 

11H,391  (i 

1  >klahomatt  . 

. (S) 

284.127 

243,445 

40,682  * . 

Tribune  . 

. (S) 

249,862 

201,954 

47,908  C; 

Oklahoma  News 

. (S) 

118,303 

95,002 

23,301  *. 

Total  Daily  .... 

1,517,550 

1,277,070 

240,480  * ; 

Total  Daily  .  1,314,542  1,264,906  49,636  (. 

Total  Sunday  .  402,430  338,447  63.983  G 

Grand  Total .  1.716,972  l.()03,3S3  113.619  t. 

*l'ive  Days 


OMAHA,  NEB. 


nee  News . 

NVorld-Herald  . 

. (e) 

. (e) 

478,525 

703,212 

Bee  News  . 

. (S) 

311.113 

VVorld-Herald . 

. (S) 

260,934 

Total  Daily  . 

1,181,737 

Total  Sunday  . . . 

572.047 

(irand  Total . 

1,753,784 

PEORIA,  ILL. 

Journal  . (e)  570,225  595.915 

Tranacriyit  . (ml  555.061  536,268 

Star  . (e)  673,655  (>16.622 

J(>urn.il-Traiiscrii8  . (S)  189,684  165.150 

Star  . (S)  173.310  160,031 

Total  Daily  .  1.798.'S41  1,748,805 

Total  Sundav  .  362,994  325.181 

Grand  Totol  .  2,161,935  2.073.986 

PHILADELPHIA,  PA. 

llidletin  . (e)  1,033.701  904,523 

liKiuirer  . (in)  631,751  593,340 

News . (e)  370,576  372,061 

Public  laidger  . (e)  1,184,193  1,058,590 


Record  . (ml 

Inquirei- . (S) 

Record  . (S) 

•News  . (S) 


584,033  653,911 

670,235  562,278 

480.430  415.940 

.  21,006 


Total  Daily  .  3,804,254  3,582,425  221,829  (. 

Total  -Sunday  .  1,150,665  999,224  151,441  G 

Grand  Total  .  4.954.919  4.581,649  373.270  1, 

*l’hi!adeli>hia  Sunday  .News  discontinued  Ajiril,  1935. 

PHOENIX,  ARIZ. 


Kt|nib!if  . 

448,323 

4.(4,298 

14.025  (. 

<  iazettet  . 

. (e) 

547.415 

495,407 

52,008  ( . 

Keiniblic  . 

. (S) 

155,079 

126,373 

28,706  ( . 

Total  l>aily  .. 

995,738 

929,705 

66,033  ( i 

Total  Sundav' 

155,079 

126,373 

28,706  (. 

Grand  rotal  .. 

1.150,817 

1.056,078 

94,739  G 

PITTSBURGH,  PA. 

Sun-Telegraph 

. (e) 

675,946 

930.65 1 

J54,705  K 

Post-Gazette  .... 

. (ml 

503,536 

527,671 

24,135  1. 

Press  . 

. (e) 

900,708 

1,263,471 

362,763  1. 

Sun-TeleKraplu 

. (.S) 

.135,856 

326,846 

9,010  G 

Press  . 

. (S) 

327,387 

346,445 

19,058  E 

Total  Daily  . . 

2.080,190 

2,721,793 

641.603  1. 

I'otal  Sunday 

663.243 

673,291 

10,048  1. 

( irand  Total  . , 

2,743.433 

3.395.084 

t>5 1,051  L 

PORTLAND,  ORE. 

Oregonian . 

. (m) 

467,142 

372,267 

94,875  (i 

Journal  . 

. (e) 

742.143 

(.29,549 

112,594  G 

Xews-TeJegram  . 

. (e) 

382,354 

3.18,81 1 

43,543  G 

Oregonian  . 

. (S) 

288,813 

232.070 

.56,743  (i 

Journal  . 

. (Si 

152.338 

136,849 

15,489  (i 

Total  Daily  . . 

1,591. (.39 

1,340,627 

251,012  (. 

Total  .Sunday 

441.151 

368,919 

72,232  G 

1  irand  Total  .  . 

2,032,790 

1.709.546 

323,244  (. 

PROVIDENCE,  R 

.  I. 

I.ulletin  . 

. (e) 

1,221.791 

1,136,1.12 

85,659  G 

lournal  . 

352,515 

318,280 

34,235  G 

News-Tribune 

. (e) 

285.619 

265,333 

20,286  G 

Tourtial  . 

. (S) 

265,553 

262,393 

3,160  G 

Total  Daily  .. 

1,859.925 

1,719.745 

14l),18()  G 

Total  Sunday 

265,553 

262,393 

3,160  (. 

( irand  Total  . . 

2.125,478 

1,982.138 

143,340  (i 

READING,  PA. 

I'.agle . 

. (el 

(.83.204 

672,638 

10,566  G 

Times  . 

584.637 

662,931 

78,294  1, 

Eagle  . 

. (SI 

46,392 

47,671) 

1.278  L 

Total  Daily  . . 

1.267  ..841 

1,335,569 

(.7,728  E 

Total  Sunday 

46.392 

47.670 

1.278  E 

(irand  Total 

1,314,233 

1,383.239 

69.006  1. 

RICHMOND,  VA. 

News-Leailei‘  .  . 

. (e> 

932,403 

880,317 

52,086  G 

Times-DiNpatch 

. (Ill) 

512,746 

518.122 

5,376  E 

Tinies-I  )isi'atch 

. (SI 

299.423 

281,112 

18.311  (. 

Total  Daily  . 

1,445,149 

1,398,439 

46,710  G 

Total  Sunday 

299.423 

281,112 

18,311  (i 

(irand  Total  . 

1,744,572 

1,679.551 

65,021  G 

ROCHESTER,  N. 

Y. 

Journal  . 

. (e) 

533,604 

511.272 

17,668  E 

Times-l'nion  . . 

787,899 

758,998 

28,901  G 

DeniiKnat  &  Chronicle. ..  (m) 

699,289 

658,499 

40,790  G 

Aii.erican  .  . . .  , 

. (S) 

279,238 

221,803 

57,435  G 

1  lemocrat  ((  Chr< 

>nicle  . . .  (S) 

297,888 

268,661 

29,227  G 

Total  Daily  . 

2,020,792 

1,968.769 

52,023  (. 

Total  Sunday 

577,126 

490.464 

86.662  G 

Grand  Total  . 

2,597.918 

2,459.233 

1 38,685  ( . 

ROCKFORD,  ILL. 

Register  Republic  . (e)  559.291 

Star  . (ml  425.708 

Star  . (S)  122,961 


Total  Daily  .  984.999 

Total  Sunday  .  122,961  ... 

Grand  ToUl  .  1.107.960 

SACRAMENTO,  CALIF. 

iiion  . (in)  267,695  ... 

^  . (e)  855,155 

nion  . (S)  188.946 


Total  Daily 


534,879 

460,802 

74.077  * . 

I’ll  ion  . 

. (in) 

741.668 

726,449 

15,219  G 

Ilee  .  . . 

199,805 

155,633 

44,172  (. 

I'niim 

. (S) 

1,276.547 

1,187,251 

89,296  G 

Total 

Dailv  . 

199,805 

155,633 

44.172  (. 

Total 

Sunday  . 

.476.352 

1,342,884 

133,4t>8  (i 

( irand 

1  Total  . 

1,122,850 

188,946 


Total  Sunday  .  249.862  201,954 

Grand  Total .  1,767,412  1,479,024 

SAN  ANTONIO,  TEXAS 


Eight  . 

. (c) 

571.687 

503,557 

68,130  G 

Kxpress  . 

.100,751 

253,312 

47,439  G 

News . 

. (e) 

575,593 

511,596 

63,997  C. 

Eight  . 

. (S) 

.193,796 

326,080 

67,716  G 

I*-X|)ress  . 

. (S) 

223,238 

189,851 

.13,387  G 

Total  Daily  .  1,448,031  1,268,465 

Total  Sunday  .  617,034  515.931 

(Irand  Total .  2.065,065  1,784,396 

SAN  DIEGO,  CALIF. 


179,566  G 
101,103  (i 
280,669  (i 


Cnion  . 

. (m) 

459.344 

502.767 

43,423  E 

Sun  . 

. (e) 

429,095 

454,908 

25,813  E 

Tribune  . 

. (e) 

767,274 

682.128 

85,146  G 

Union  . 

. (S) 

368.428 

234,189 

1 34,239  G 

Sun  . 

. (S) 

129.37.1 

Total  Daily  .  1.655,713  1,639,803 

Total  Sunday  .  497,801  234,189 

Grand  Tc8al .  2.153,514  1,873,992 

SAN  FRANCISCO,  CALIF. 


15,910  G 
263,612  G 
279.522  1. 


Chronicle  . 

. (lU) 

532,580 

529,321 

3,259  G 

Kxaminer  . 

619,837 

585,175 

34,662  ( . 

CaU-UulIetin.  ..... 

. (e) 

639,656 

609,836 

29,820  (. 

News  . 

. (e) 

654,625 

591,315 

63,310  0 

Chronicle  . 

. (S) 

292,462 

224,534 

67,928  G 

Ksaniiner  . 

. (S) 

506,826 

459,665 

47,161  (4 

Total  Daily  .  2,446,698  2,315,647 

ToUl  Sunday  .  799,288  684,199 

Grand  Total  .  3,245,986  2,999,846 

SCHENECTADY,  N.  Y. 

liaaette  . (m)  634,139  645,390 

ITiion-.Star  . (e)  549,445  545,422 

Grand  Total  .  1.183,584  1,190,812 

SEATTLE,  WASH. 


131,051  (i 
1 15,089  (i 
246,140  G 


Post- 1  ntelligencei 

. ..  .(m) 

467,754 

348,963 

118,791 

(4 

Star  . 

. (e) 

286,841 

327,405 

40,5(>4 

E 

Times  . 

. (e) 

765,903 

738,827 

27,076 

(4 

l*ost-lntelligencer 

....(S) 

401,437 

289,335 

112,102 

(4 

Times  . 

....(S) 

284,948 

250,256 

34,692 

(4 

Total  Daily  .  1,520,498  1,415,195  105,303  G 

Total  Sunday  .  686,385  539,591  146,794  G 

Gr.and  Total  .  2,206,883  1,954,786  252,097  (i 

SIOUX  CITY,  IOWA 

•Journal  . (d)  323,116  345,669  22,553  1. 

Tribune  . (e)  377,376  343,888  33,488  G 

Journal  . (S)  117,393  106,644  10,749  G 

Total  Daily  .  700,492  689,557  10,935  G 

Total  Sundav  .  117,393  106,644  10,749  G 

Grand  Total  .  817.885  796,201  21,684  G 

•Journal  is  an  all  day  paper.  All  advertising  a|ipcars  in 
all  editions— one  edition  measured. 

SOUTH  BEND,  IND. 


News-Times  . 

. (e) 

456,331 

441.915 

Tribune  . 

. (e) 

613,071 

573,006 

News-'l'imes  . 

.... (S) 

92,680 

86,901 

Tribune  . 

. (S) 

119,058 

'113,588 

Total  Daily  . 

1,069,402 

1,014,921 

Total  Sunday 

211,738 

200,489 

(irand  Total  .  . 

1.281,140 

1.215,410 

SPOKANE,  WASH. 

Spokesman  Review  . (m)  315,597  276,594 

Chronicle  . (el  565.225  501,313 

Press  . (el  249,376  196,770 

Simkesman  Review  . (SI  258,465  196,797 

Total  Daily  .  1.130.198  974.677 

Total  .Sunday  .  258,465  196,797 

Granil  Tirtal  .  1,388,663  1,171,474 

ST.  LOUIS,  MO. 

Globe- Democrat  . (m)  583,142  584,612 

Post-Dispatch  . (e)  1,012,203  1,078,870 

.Star  Times  . (e)  675,004  673,023 

Globe- Den>ocr.at  . (S)  285,403  226,345 

Post-Dispatch  . (S)  477,047  430,708 

Total  Daily  .  2.270,349  2,336,505 

Total  Sunday  .  762,450  657.053 

Grand  Total  .  3,032,799  2,993,558 

ST.  PAUL,  MINN. 


155,521  G 
61,668  G 
217,189  G 


66,156  L 
105,397  G 
39,241  G 


Pioneer  iVess  .... 

. (m) 

649,879 

Dispatch  . 

News  . 

. (e) 

. (e) 

791,474 
501  869 

Pioneer  Press  . . . 

. (S) 

181.825 

’News  . 

. (S) 

Total  D.aily  .  1,94.1,222  1,736,975  206,247  G 

Total  Sunday  .  181.825  237,938  56,113  L 

Grand  Total  .... - ....  2,125.047  1.974.913  150,134  G 

•Sunday  News  discontinued  ellective  March  1,  1936. 

SYRACUSE,  N.  Y. 


lournal  . 

617,689 

609,040 

8,649  G 

Herald  . 

. (e) 

753,495 

738.781 

14,714  G 

Post-Standard 

. 1  m ) 

455,980 

453,663 

2,317  (i 

American  . 

. (S) 

251,219 

180,114 

71,105  G 

Herald  . 

. (S) 

91.891 

99,786 

7,895  E 

I*(»st-Standard 

. (S) 

83,477 

87,024 

3,547  L 

Total  Daily  . . 

.  1 

.827.164 

1.801,484 

25,680  G 

Total  Sunday 

426.587 

366,924 

59,663  G 

(irand  Total  . 

■) 

,253.751 

2,168,408 

85.343  G 

TACOMA. 

,  WASH. 

Ledger  . 

171.264 

184,643 

13,379  L 

News  Tribune  . 

. (e) 

454,414 

414,233 

40,181  U 

Times  . 

. (e) 

340,128 

324.393 

15,735  G 

Udger  . 

. (S) 

165,763 

130,100 

35,603  G 

Total  Daily"  .  . 

965,806 

923.269 

42,537  G 

Total  Sundav 

165,763 

130,100 

35,663  G 

(irand  Total  . 

.  1 

,131.569 

1.053.369 

78,200  G 

94 


Editor  &  Publisher  for  April  18,  1936 

MARCH  NEWSPAPER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


TOLEDO,  OHIO 


1936  1935  Gain  or  Luss 

Times  . (m)  124,812  97,229  27,583  G 

Blade  . (e)  887,202  771,484  115,718  G 

News  Bee  . (e)  446,280  424,185  22,095  <i 

Times  . (S)  277,595  240,194  37,401  G 

Total  Daily  .  1,458.294  1,292,898  165,396  G 

Total  Sunday!  .  277,595  240,194  37,401  (i 

Grand  Total  .  1,735,889  1,533,092  202,797  G 

TORONTO,  ONT.,  CANADA 

Clolie  . (m)  288,203  329,351  41,148  L 

Mail  &  Emi>ire  . (m)  352,259  370,156  17,897  1, 

•Star  . (e)  1,341,548  1,351,640  10,092  L 

Star  . (w)  107,872  142,811  34,9.39  L 

Telegram  . (e)  1,197,141  1,248,995  51,854  L 

Grand  Tot.a1  .  3,287,023  3,442,953  155.9.30  1, 

TRENTON,  N.  J. 

Times  . (el  574,025  604.070  .30.045  L 

Times-Advertisor  . (S)  87,362  92,012  4,650  1- 

Grand  Total  .  661,387  696,082  34,695  L 

TROY,  N.  Y. 

•Record  . (ni)  523,957  . 

•Record  (m)  sold  in  combinalioii  with  Times  Record. 

TULSA,  OKLA. 

Tribune  . (e)  552,606  486,661  65,945  G 

World  . (m)  435,031  450,243  15,212  1- 

Tribune  . (S)  158,638  118,622  40,016 1> 

World  . (S)  237,419  210,115  27,304  G 


Total  Daily  .  987.637  936,904  50,733  G 

ToUl  Sunday  .  396.057  .328,737  67,320  (. 

Grand  Total  .  1,383,694  1,265,641  118,053  (, 

WASHINGTON,  D.  C. 

Herald  . (m)  539,850  530,724  9,126  G 

Post  . (m)  540,647  466,885  73,762  (i 

News  . (e)  499,278  500,954  1,676  L 

Times  . (e)  865,871  643,500  222,371  G 

Star  . (e)  1,407,237  1,428,444  21,207  1- 

llerald  . . (S)  526,601  351,166  175,435  G 

SUr  . (S)  544,500  477,175  67,325  G 

Post  . (S)  319,299  236,551  82,748  G 


Total  Daily  .  3.852,883  3,570,507  282,376  1. 

Total  Sunday  .  I,390i400  1,064,892  325,508  G 

Grand  Total  .  5,243,283  4,635,399  607,884  G 


WESTCHESTER  (N.  Y.)  GROUP 


1936 

1935  G 

ain  or  Loss 

Maniaroneck  Times  , . . .  (e) 

222,477 

197,400 

25,077  G 

Mount  V'ernoii 

.\rgus. . .  (e) 

415,054 

396,871 

18,183  G 

New  Rochelle  Standard  Star 

(e) 

432,647 

426,305 

6  342  G 

Ossining  Citizen 

Register  (e) 

182,630 

169,059 

13,571  G 

Port  Chester  Item 

. (e) 

302.247 

293,591 

8,656  G 

Tarrytown  News  . (e) 

210,723 

231,462 

20,739  L 

Yonkers  Herald-Statesman  (e) 

332,798 

335,881 

3,083  L 

White  Plains  Reiiorter. . .  (e) 

548,948 

511.447 

37.501  t. 

Pcokskill  Star  . , 

. (e) 

251,409 

207,602 

43.807  ( ; 

Grand  Total  . 

2,898,933  : 

2,769,618 

129,315  G 

WICHITA,  KAN. 

Beacon  . 

. (e) 

555,033 

548,489 

6,544  G 

Eagle  . 

249,974 

308,659 

58,685  L 

lagle  . 

. (m) 

404,192 

468.128 

63,936  L 

Deacon  . 

. (S) 

266,219 

280,021 

13.802  L 

Eagle  . 

. (S) 

205,759 

210,471 

4,712  L 

Total  Daily  . 

1,209,199 

1,325,276 

116,077  L 

Potal  Sundav 

471,978 

490,492 

18,514  1. 

tirand  Total 

1,681,177 

1,815,768 

134,591  L 

WILKES  BARRE, 

PA. 

Record  . 

639,367 

844,668 

205.301  L 

Times  I.oailer  . 

. (e) 

654,114 

820,316 

166.202  L 

News  . 

. (e) 

406,492 

378,912 

27,580  1  i 

independent  . . , 

. (S) 

183,614 

211,877 

28,263  L 

Total  Daily  . 

1,699,973 

2,043,896 

343,923  L 

Total  Sunday 

183.614 

211,877 

28.263  L 

Grand  Total 

1,883.587 

2.255,773 

.372,186  L 

WORCESTER,  MASS. 

Telegram  . 

. (m) 

491,428 

488,624 

2,804  t; 

t  larette  . 

. (e) 

561,509 

534,869 

26,640  G 

Pt>st  . 

. (e) 

330,085 

.141,818 

1  1,733  1. 

Telegram . 

. (S) 

189,970 

19,1,122 

3,152  L 

Total  Daily  . 

1,383,022 

1,365.311 

17,711  G 

Total  Sunday 

189.970 

193,122 

3.152  L 

Giaiul  Total 

1,572,992 

1,558,433 

14,559  G 

YOUNGSTOWN,  OHIO 

\  indicator  . . .  . 

. (e) 

741,622 

651,943 

89,679  G 

Telegram  . 

. (e) 

497,791 

485,329 

12,462  1. 

X'indicator  .... 

. (S) 

219,017 

179,452 

39,565  G 

Total  Daily  . 

1.239,413 

1,137,272 

102,141  t. 

Total  Sunday 

219.017 

179,452 

39,565  G 

Grand  Total 

1.458,430 

1,316,724 

141,706  G 

FIGURES  SUPPLIED  BY 

PUBLISHERS 

BRONX  (NEW  YORK  CITY) 

lloitie  NevYs  .. 

. (e) 

236.144 

267,719 

31.575  1. 

Home  News  . . 

. (S) 

107,880 

106,.137 

1.543  «. 

Gr.and  Total 

344,024 

374,056 

30,032  L 

KANSAS  CITY,  MO. 


JouriialPost  . 

Star  . 

Star  . 

lonmal-Posl  . 

.Star  . 

1936 

...(e)  .330,190 

...(e)  773,992 

, . .  (m)  679,605 

.  ..(S)  141,528 

.  ..(S)  487,749 

1935  (■ 
383,969 
784.281 
702,548 
125,871 
427,422 

lain  or  Loss 

53,779  L 
10.289  L 
22,943  L 

1 5,657  G 
60,327  G 

Total  Daily . 

Total  Sunday  . 

(.'■rand  Total  . 

.  1,783.787 

.  629,277 

.  2,413,064 

1,870,798 

553,293 

2,424,091 

87.011  L 
75,984  G 

1 1.027  L 

KANSAS  CITY,  KAN. 

Kansan  . 

Kansan  . 

,  ...(e)  211,785 

.  ..(S)  88,123 

221,914 

74,522 

10,129  L 
13,601  G 

Grand  Total  . 

.  299,908 

296,436 

3.472  G 

NEW 

BEDFORD,  MASS. 

Standard-Times  . 

-M  e:ciiry  . 

.Standard-Times  . 

, . . ,  (e)  416,080 

...dll)  390,698 

...(S)  65,422 

423,612 

427,490 

47,572 

7.532  L 
36,792  L 
17,850 G 

Total  Daily  . 

Total  Sunday  . 

.  806,778 

.  65,422 

. .  872,200 

851,102 

47,572 

898,674 

44.324  L 

1 7,850  G 
26,474  L 

MEMOR.XNDU.M  OF  .VDVERTISING  IN  “A.MER1C.\N 
WEEKLY,”  "THIS  WEEK”  and  ".METROPOLITAN 

GROUP”  .March,  1936 

"AMERICAN  WEEKLY”  Linage.  149,960  lines,  is  m- 
eluded  in  Sunday  tigures  of  the  following  newspapers: 

Albany  Times-Union,  .Atlanta  American,  Baltimore  .Ameri¬ 
can,  Boston  .Advertiser,  Chicago  Herald  Examiner,  Detroit 
Times,  Milwaukee  Sentinel.  New  York  American,  Omaha  Bee 
News,  Pittsburgh  Sun-Telegraph,  Rochester  .American,  San 
Antonio  Light,  .Syracuse  American,  Washington  Herald; 
155,441  lines  in  the  l-os  .Angeles  Examiner,  San  Francisco 
I'.xaniiner.  .Seattle  Post  Intelligencer. 

“THIS  WEEK”  Linage,  18,301  lines,  is  included  in  the 
.Sunday  tigures  of  the  following  newspapers: 

•Atlanta  Journal.  Baltimore  Sun,  Birmingham  News  &  .Age- 
Herald,  Boston  Herald,  Butfalo  Times,  Cincinnati  Enquirer, 
Cleveland  Plain-Dealer,  Dallas  News,  Detroit  News,  Indian- 
a{iolis  Star,  Memphis  Commercial  .Appeal,  Milwaukee  Journal, 
.Minnea|>olis  Journal,  New  Orleans  Item-Tribune,  .New  Vork 
Herald  Tribune,  Omaha  World-Herald,  Philadelphia  Record, 
Pittsburgh  Press,  St.  1-ouis  Gloljc-Democrat,  Washington  Star; 
14,088  hues  in  Saturday  editions  of  Chicago  Daily  Newt. 

"METROPOLIT.AN  GROUP”  Linage  is  included  as  fol¬ 
lows  in  Sunday  tigures: 

Baltimore  Sun,  44,043;  Bt«ton  Globe,  43,925;  Butfalo  Times, 
44,777;  Chicago  Tribune,  47,667;  Cleveland  Plain  Dealw, 
47.651;  Detroit  News,  49.429;  New  York  News,  36,565;  Phila¬ 
delphia  Inquirer,  45,975;  Pittsburgh  Press,  44,054;  St.  laiuil 
GUibe-l 'emiK-rat,  39,391;  Washington  Star,  43,742. 


BEER  ADVERTISING  UP 
20%  LAST  YEAR 

Outttripped  by  Haurd  Liquor,  Which 
Used  Four  Timet  as  Much  Linage 
— Boston  Makes  Big  Gain 
and  Heads  List 


the  preceding  year  for  the  cotintry  as 
a  whole,  some  important  markets 
showed  sizeable  losses,”  comments 
Brewery  Age.  “None  of  the  leading 
markets  showed  a  loss  in  newspaper 
advertising  of  hard  liquors,  practically 
;ill  meirkets  disclosing  tremendous  in¬ 
creases.” 


Four  times  as  .much  newspaper  ad¬ 
vertising  space  was  used  last  year  to 
acquaint  readers  of  metropolitan 
dailies  with  hard  liquors  as  with  beer 
and  ale,  according  to  Brewery  Age. 

Beer  advertising  in  metropolitan 
newspapers  increased  approximately 
20  per  cent  last  year  as  compared 
with  1934,  while  newspaper  advertise¬ 
ments  on  hard  liquors  nearly  doubled 
during  the  same  period.  Linage  fig¬ 
ures  cover  69  cities  of  over  100,000 
population. 

The  Brewery  Age  compilation  shows 
that  approximately  8,800,000  lines  of 
advertising  were  run  last  year  in 
metropolitan  newspapers  on  various 
brands  of  beer,  ale  and  other  malt 
beverages,  compared  with  7,250,000 
lines  in  the  same  cities  in  1934.  Nearly 
35,000,000  lines  of  newspaper  copy 
featured  distilled  and  other  hard 
liquors  last  year,  compared  with 
about  17,000,000  lines  in  1934. 

Boston  was  the  outstanding  leader 
last  year  in  newspaper  advertising  of 
brewery  products,  both  from  the 
standpoint  of  total  and  increased  lin¬ 
age  over  1934.  Only  three  other  cities 
in  the  12  leading  markets  showed  an 
increase  in  beer  advertising  in  1935 
over  1934.  They  were  Los  Angeles, 
SL  lx>uis  and  Baltimore.  New  York 
was  second  from  the  standpoint  of 
total  1935  beer  linage,  although  it 
showed  a  large  decrease  from  the  pre¬ 
ceding  year.  Detroit  was  third  for 
1935,  with  only  a  slight  decrease  from 
the  previous  year.  Baltimore  was 
fourth  in  1935  beer  linage  with  a  de¬ 
cided  gain  over  the  preceding  year. 

“While  newspaper  advertising  of 
beer  in  1935  showed  an  increase  over 


Three  leading  breweries  —  Bud- 
weiser,  Pabst  and  Schlitz — account  for 
approximately  20  per  cent  of  the  total 
beer  and  ale  advertising  in  large  city 
newspapers,  it  was  pointed  out  Bal- 
lantine  was  the  fourth  largest  news¬ 
paper  advertiser  of  beer  and  ale  in 
1935,  showing  an  increase  of  nearly  300 
per  cent  over  the  previous  year. 

American  Can  Company  and  Conti¬ 
nental  Can  Company  each  used  ap¬ 
proximately  200,000  lines  of  news¬ 
paper  copy  in  metropolitan  cities  last 
year  to  promote  the  sale  of  beer  in 
metal  containers,  increasing  total  beer 
advertising  about  5  per  cent 

A  comparison  of  beer  and  liquor 
advertising  in  metropolitan  dailies  for 
12  leading  markets  for  1934  and  1935 
follows: 


•New  Vork  Citv  (tncUidiiiK 

1934—  Beer  . 

1935—  Beer  . 

193-1 — Liquor  . 

1935— Liquor  . 

Chicago; 

1934—  Beer  . 

1935—  Beer  . 

1 93-1 — Liquor  . 

1935 — Liquor  . 

I’liiladelpbia; 

1934  -Beer  . 

1935— Bw  . 

1934 —  Liquor  . 

1935—  -Liquor  . 

Detroit : 

1934 —  -Beer  . 

1935—  Beer  . 

1934 —  Liquor  . 

1935 —  Liquor  . 

Los  Angeles; 

1934—  Beer  . 

1935 —  Beer  . 

1934 —  Liquor  . 

_  1935 — Liquor  . 

Cleveland; 

19.14— Beer  . 

1935 —  Beer  . 

1 934 —  Liquor  . 

1935-  — Liquor  . 

St.  Louis; 

1 934 —  Beer  . 

1935-  -Beer  . 


Brooklyn) ; 

.  724,936 

.  490,186 

.  2,302,204 
.  3,114,919 

.  148,093 

88,184 
.  863,258 

.  1.156,680 

.  201.812 
.  160,613 

.  1,009,435 
.  1.643.956 

.  355,175 

.  329,955 

.  663,084 

.  1,174,827 

116.266 
.  125,170 

.  527,239 

.  895,787 


98.351 

92,019 

443,506 

997,685 

102,518 

206.137 


1934 —  Liquor  .  379,924 

1935 —  Liquor  .  616,143 

Baltimore: 

1934-  Bier  .  194,123 

1935—  liter  .  ,302,168 

1934 —  Liquor  .  614,687 

1935 —  Liquor  .  851,066 

Boston: 

1934  -Beer  .  254,781 

1935- Beer  .  616,901 

1 934—  Liquor  .  882.725 

1935 —  Liquor  .  2,017,891 

I’ittsburRh: 

1934—  Beer  .  191,620 

1935 —  Beer  .  186  566 

1934 —  Liquor  .  679,333 

1935—  Liquor  .  1,183,886 

.‘5au  I'rancisco : 

1934—  Beer  .  162,730 

1935—  Beer  .  133,996 

1934 —  Liquor  .  601,862 

1935 —  Liquor  .  968,405 

Milwaukee: 

1934—  Beer  .  80.815 

1935—  Beer  .  56,260 

1934 —  Liquor  .  370.324 

1935—  Liq  or  .  586,322 

BIRDMEN’S  ANNIVERSARY 

With  361,330  members  enrolled,  the 
Junior  Birdmen  organization  of  the 
W.  R.  Hearst  papers  will  observe  its 
.second  anniversary  May  1.  Full-page 
promotion  ads  will  be  used  in  the  17 
papers  sponsoring  local  wings  of  the 
organization,  and  wherever  possible 
mayors  will  be  asked  to  proclaim  the 
seven  days  starting  May  1  as  Junior 
Birdmen  Week.  This  already  has 
been  arranged  in  Los  Angeles.  The 
Etrdmen  currently  are  conducting 
local  scale  model  contests  for  prizes. 
The  three  winners  in  each  city  will 
be  sent  to  New  York  to  compete  for 
national  prizes  of  $1,000,  $500,  and 
$230  for  first,  second  and  third  place. 

NASHVILLE  DAILY  IS  60 

Nearly  200  employes  of  the  Nash¬ 
ville  Banner  staged  a  surprise  party 
in  the  editorial  rooms  of  the  paper 
Friday,  April  10,  in  honor  of  James 
G,  Stahlman,  publisher  and  president, 
on  the  sixtieth  anniversary  of  the 
establishment  of  the  paper.  Joe  Asher, 
circulation  carrier,  presented  Mr. 
Stahlman  with  a  list  of  nearly  900 
new  subscriptions  obtained  by  the 
boys  as  an  anniversary  gift.  In  addi¬ 
tion  to  the  newspaper  boys’  subscrip¬ 


tion  campaign,  all  departments  of 
paper  held  a  voluntary  contest  for 
.subscriptions,  obtaining  438. 


CIRCULATORS  TO  MEET 


Ontario'Quebec  Atcociation  t* 
Gather  at  Niagara  FalU 

The  Ontario  -  Quebec  Circulation 
Managers’  Association  third  annual 
convention  will  be  held  in  the  Gai- 
eral  Brock  Hotel,  Niagara  Falls,  On¬ 
tario,  May  11-12. 

Speakers  will  include:  O.  C.  Ham, 
managing  director.  Audit  Bureau  of 
Circulations;  L.  J.  Hoffmann,  St.  Louit 
Star  Times;  Floyd  Hockenhull,  editor, 
Circulation  Management;  W.  B.  Pres¬ 
ton,  president,  Canadian  Press;  W.  J. 
J.  Butler,  Toronto  Mail  &  Empire; 
A.  Ford,  London  Free  Press;  A.  E. 
Whiting,  Montreal  Star;  Ralph  Cowan, 
Toronto  Star;  H.  G.  Kimber,  London 
Advertiser;  C.  Thomas,  London  Free 
Press;  D.  T.  Fleming.  Owen  Sound 
Sun  Times;  and  Jos.  E.  Fehrenbach, 
Kitchener  Record. 

Glyn  Bowden,  Brantford  Expositor, 
is  president.;  A.  Furney,  Niagara 
Falls  Review,  first  vice-president;  A. 
E.  Wliiting,  Montreal  Star,  second 
vice-president;  W.  J,  Stewart,  St 
Thomaf  Times-Joumal,  secretary;  K. 
-A.  McMillan,  Toronto  Star,  treasurer. 


WKY  OPENS  NEW  STUDIOS 

Heralded  by  three  special  sections 
of  a  total  of  36  pages  in  the  Sunday, 
April  12,  editions  of  the  Oklahoma 
City  Daily  Oklahoman,  radio  station 
WKY  formally  opened  its  new  studios 
tlie  week  of  April  13,  and  visitors  for 
the  tx:casion  included  Frank  E.  Mason, 
New  York,  vice-president  of  the  Na¬ 
tional  Broadcasting  Co.  and  scores  of 
advertising  men.  The  new  studios  for 
the  station,  owned  by  the  Daily  Okla¬ 
homan,  Evening  Times  and  Oklahoma 
Farmer-Stockman,  are  in  the  Skirvin 
Tower  Hotel. 
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DITOR  &  PUBLISHER’S 

A.P.  and  A.N.P.A.  Convention  Headquarters 

GRAND  BALL  ROOM  FLOOR,  WALDORF-ASTORIA  HOTEL 

Monday  to  Thursday  inclusive,  April  20th’23rd 

Jcrc-et 


THE  ANNUAL  MEETING  of  The  Associated  Press  will  be  held 
in  the  Roof  Garden — Eighteenth  Floor — Park  Avenue  elevators — 
at  11:00  A.M.  on  Monday,  April  20th. 

The  annual  luncheon  of  the  members  of  The  Associated  Press  will 
be  held  in  the  Grand  Ball  Room  at  1 :00  P.  M.  on  Monday,  April  20th. 

The  meeting  of  small  town  publishers  will  be  held  at  10:00  A.M. 
on  Tuesday,  April  21st,  in  the  Grand  Ball  Room. 

Members  of  the  A.N  P.A.  will  register  Tuesday  in  the  foyer  en¬ 
trance  to  the  Convention  Floor.  General  Manager  Lincoln  B.  Palmer 
'^’ill  be  in  charge  as  always. 

The  Convention  of  the  members  of  the  A.N.P.A.  will  convene  in 
the  Grand  Ball  Room  at  10:00  A.M.  on  Wednesday,  April  22nd. 
Sessions  will  be  held  mornings  and  afternoons  on  Wednesday  and 
Thursday,  April  22nd  and  23rd.  President  Jerome  Barnum,  Syra¬ 
cuse  Post  Standard,  will  preside. 

The  annual  dinner  of  the  Bureau  of  Advertising  of  the  A.N.P.A. 
will  be  held  in  the  Grand  Ball  Room  at  6:45  P.M.  on  Thursday 
evening,  April  23  rd.  Thomas  H.  Moore,  Associate  Director  of  the 
Bureau,  is  in  charge  of  reservations. 


Important  features  of  EDITOR  ^  PUBLISHER’S  headquarters, 
in  the  North  End  of  the  Astor  Gallery,  will  be  the  showing  of  the 
prize  winning  pictures  of  the  First  National  Newspicture  Exhibition. 
Also,  the  prize  winning  promotion  material  from  EDITOR  ^  PUB¬ 
LISHER'S  Fifth  Annual  Newspaper  Promotion  Contest,  together 
with  the  silver  loving  cup,  bronze  plaque,  certificates  of  honorable 
mention  and  distinguished  merit  which  were  awarded  in  this  contest 
will  be  exhibited.  We  also  plan  to  show  the  1935  awards  of  the 
Frances  Wayland  Ayer  Contest  for  the  best  nine  examples  of  excel¬ 
lence  in  newspaper  typography  and  printing. 

EDITOR  y  PUBLISHER,  as  usual,  most  cordially  invites  its  many 
friends — readers  and  advertisers — to  make  use  of  facilities  provided — 
telephone,  stationery,  typewriter  and  secreterial  help. 

EDITOR  £s’  PUBLISHER  Convention  Extra  will  be  distributed 
on  Thursday  morning,  April  23rd.  The  Extra  will  contain  full  and 
complete  news  reports  of  the  A.P  luncheon  on  Monday;  the  pub¬ 
lishers  meeting  on  Tuesday  and  the  opening  session  of  the  A.N.P.A. 
on  Wednesday,  with  convention  reports  on  labor.  Bureau,  member¬ 
ship,  etc. 


EDITOR  &  PUBLISHER 

SUITE  1700,  TIMES  BLDG.,  NEW  YORK  CITY 

Telephone  BRyant  9-3052  will  make  it  possible  to  communicate  with  either  our  Convention  Head¬ 
quarters  in  the  Waldorf  or  our  Main  Offices  in  the  Times  Building  through  our  private  exchange. 
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SEN.  GLASS  &  SONS  HAVE 
NEWSPAPER  TRADITION 


(Continued  from  Page  59) 


leaned  against  an  old  flall)ed  press  jnst  as  it  was  being  started.  Sensing  buig  paper.  Once,  father  and  | 

torial  assignments  and  desk  work  be-  the  danger,  a  Negro  porter  named  were  championing  opposing 

cause  of  changes  in  the  staff.  Before  Wyatt  Johnson  stopped  the  machinery  an  important  issue.  The  situation  I  » 

tong  he  was  city  editor.  before  it  did  more  than  crush  the  came  warm  and  one  day  the  youaj 


Carter,  Jr.,  spent  two  years  in  the  left  hand  slightly.  But  to  this  day.  Glass  quoted  his  father’s  edit 


,  ,  ,  j  composing  room  and  there  he  be-  the  marks  left  by  cogs  on  a  wheel  are  opinion  of  an  earlier  date,  when  4Toron( 

printer  s  devil  hard  enough  to  spend  g^piert  linotype  operator.  In  visible,  on  the  back  of  die  hand.  father  took  a  stand  like  his  o«|  Mee 


primer  s  aevii-naru  enoug..  an  expert  linotype  operator.  In 

all  of  his  first  w^k  s  wages  to  na  e  went  to  Washington  as  a  The  newspaper  assignment  Mr.  Charging  into  his  son’s  office,  ^ 

himself  photographed.  In  a  remar  -  correspondent  of  the  News,  Glass  liked  best  was  that  which  sent  elder  Glass  demanded  to  know 

ably  short  time  he  mastered  working  in  the  bureau  of  the  Balti-  him  into  the  extreme  western  part  of  the  quotation  was  obtained. 

could  be  listed  wi  Sun.  In  six  or  eight  months,  Virginia  to  cover  the  great  Pocjihontas  “Why,  I  keep  a  scrap  book,”  Can 

printers.  ^j^g  Mexican  border  and  mine  disaster.  A  large  number  of  Glass  replied.  “You  wrote  that  ab" 

Gla^  family  moved  rom  returned  to  Lyndiburg,  miners  were  killed.  On  that  occasion  three  years  ago.” 

Lynchburg  to  Petersburg,  Va.,  w  ere  Powell  went  to  France  for  he  filed  the  longest  story  the  News  The  astonished  father  was  spetcj 

the  father  cu'fcd  first  the  News,  ^  World  War  duty.  had  ever  received  by  telegraph,  keep-  less  for  a  few  seconds.  Then  he  «) 

afterwarik  the  Petersburg  ^st.  oi  ^.fter  the  war,  Powell  and  Carter  ing  the  newspaper  force  working  late  claimed; 

a  while.  Carter  worked  on  that  g^jj.  j^g  night.  It  gained  a  reputation  “I’ve  no  damn  respect  for  any  m 

but  he  returned  to  Ljmchb^g  m  i  torial  work.  Subsequently,  Powell  for  him  as  a  reporter,  and  Wyatt  who’d  keep  a  scrap  book!”  And  tfc 

to  take  a  job  as  clerk  in  e  eig  spent  most  of  his  time  studying  Johnson,  the  venerable  porter,  nick-  he  stormed  out  of  the  office, 

office  of  ihe  old  Atlantic,  issippi  gg^gy  ^nd  passing  upon  business  mat-  named  him  “Pocahontas,”  which  was 


himself  photographed.  In  a  remark - 


1  —  1 — ..  r  ■  »  more  oun.  in  six  or  eigm  moiiuis, 

^*^*”1^*^*  1  A  (  he  left  for  the  Mexican  border  and 

The  Gla^  family  moved  from  returned  to  Lynchburg, 

Lynchburg  to  ^tersburg,  ’Va.,  where 
the  father  edited  first  the  News,  and  , .  ^  , 

afterwards  the  Petersburg  Post.  For 


&  Ohio  Railway,  which  is  now  a  pmt  papers.  Carter  went  later  .shortened  to  “Poke.”  For  a  long 

ol  the  Norfolk  &  Western  ai  way.  e  £j.gjg  ^j^g  telegraph  and  city  desks  of  time  he  was  known  to  the  aged  darkey 


held  the.  i^lUon  u„Ul  1880,  when  a  Ij,: writo. 
promment  bi^iness  man  suffiest^  to 
the  editor  oi  the  News  that  Glass  ' 


as  “Poke”  Glass. 


aged  darkey 


KANSAS  GROUP  NAMES  SCOT! 

Angelo  Scott,  general  manager,  /o| 
(Kan.)  Register  was  elected  ptesiden 


,  ,  TV  .  .  ♦  Powell  Glass  evinced  great  interest  cently.  Senator  Glass  said:  .  •«  luecunii  t 

je  employed  as  repor  er.  us,  a  ®  the  reestablishment  of  the  Lee  “One  day  I  caught  the  black  rascal  Ottawa,  Kan.,  April  11.  He  succeed 

rscra  t\f  99  tn  npw<;nanpr  _  .  .  .  _  ..  .  .  ...  ?  .  •  .  .... 


Speaking  of  Wyatt  Johnson  re-  of  the  second  district  of  the  Kansa 


Press  Association  at  its  meeting  t 


age  of  22,  he  returned  to  newspaper  j^gjjggj  g£  Journalism  at  Washington  stealing  white  print  paper  from  the  Sidney  F.  Harris,  co-publisher,  Ottaw 


.  ,  .  j  *  .  and  Lee  University,  and  it  was  largely  office  and  selling  it  to  a  storekeeper.  Herald.  George  W.  Marble,  Jr.,  preu 

After  eight  years  G  ass  ®  ^  through  his  efforts  that  the  school  I  told  him  I  was  going  to  discharge  dent.  Ft.  Scott  Tribune- Monitor  wa 

lance  to  buy  the  News,  although  the  ^ _ f,  .  -  , .... 


0.0  nnn  J  t.-  I _ I.  founded  by  General  Lee  was  re-  ....... 

pri<*  was  $  ,  ^  opened.  He  has  also  been  prominent  “Wyatt  came  up  to  me  and  said; 

roll  only  $60.  With  the  help  of  a  _ .  _ t _ i  ....i,  d,.i,„  _ _ >♦  « _ 


named  secretary -treasurer. 


roll  only  $60.  With  the  help  of 
relative  and  a  business  friend  he  sue 


ceeded  in  making  every  Pa^en*  Newspaper  Publishers  AssociaUon, 
time  so  that  there  where  others  had  chairman  of  its  committee 


:n  various  press  associations,  having  'Look  here.  Poke,  you  can’t  fire  me. 
served  as  a  director  of  the  Southern  Why  I  worked  for  your  father  before 


you  was  bom!’ 


ISSUED  52-PAGE  SUPPLEMEN 
Tlie  ninth  semi-annual  issue 
Prudence  Penny’s  recipe  and  mi 


iii^  ^t  ailed,  e  was  a  e  -  schools  of  journalism.  said  with  a  laugh.  Chicago  Herat 

^  II*  V.  J  When  the  war  took  Powell  and  For  a  time,  while  Mr.  Glass  was  week  as  a  5! 

,  ^  ™  ^  Carter  Glass  to  France,  their  cousin,  editing  the  News,  his  father  was  The  issue  set  a 

the  pajKr  consi  era  ^  an  e  p  -  Rotje^t  Glass,  was  called  from  Norfolk  editorial  writer  for  another  Lynch-  of  29,172  lines, 
ceeded  to  buy  a  rival  mormng  news- 

paper,  the  Virgtnion,  and  to  merge  it  ,  attended  Washincton  and  . . 

with  the  News.  He  was  particularly 

Iwppy  to  gain  control  of  the  Virginian,  jj  tau^t^^ool  wrote  edi¬ 
tor  about  20  years  before  that  time,  J**?,  smool.  wrote  eoi 

ihe  Virginian  ha^u^t  out  the  Daily  [^fe^S^p^^edito:  oi  ^  A  f 

Uiat  he  pur^ased  the  afternoon  paper,  ^  ^ 

^  /-I  _ ta . . .  editor  and  editorial  writer  for  the 


“So  I  let  him  stay,”  the  Senator  supplement  was  published  by 


said  with  a  laugh.  Chicago  Herald  and  Examiner  I 

For  a  time,  while  Mr.  Glass  was  week  as  a  52-page  tabloid  sects 
editing  the  News,  his  father  was  The  issue  set  a  new  record  with  a  to 


tliat  he  purchased  the  afternoon  paper, 
the  Daily  Advance. 


Daily  Newspapers 


c%  .  ♦  e  *  ui:  ac  ...  «  ruiuji  diiu  tmiiuiicii  wiiitri  aui  uitr 

Senator  Glass  first  public  onice  was  --l  jt  ia.i. 

1  i-  r  a.1.  T  uu  ^  ....  Richniona  Journal,  the  Petersburg 

as  clerk  of  the  Lynchburg  city  coun- 


K  w  Progress-Index  and  the  Richmond 

cil,  whose  sessions  he  began  attending  tt-  •  •  tt  i  j  ^ 

*  tr  u  ij  xu  a: i:.,  Jz  Virgtman.  He  again  worked  for  the 

as  a  reporter.  He  held  the  office  trom_  t;  La 


r  AI  Vu  Tr  (  Times-Dispatch  and  joined  the  Nor- 

1881  to  1901.  At  the  insistence  of  -  „  ...  n.,  .  •  u  u 

friends  and  against  his  own  wishes,  Virgm.an-P.lot  in  1915.  He  has 


ar<*  not  iiierelv  a  side  line  witli  b.unoR  &  Publisher. 
They  are  not  “mentioned  in  passinq”  from  week  to  week. 


he  ran  for  and  was  elected  to  the  5?®"  “  correspondent  for  the 

i  ^  _ _ News  at  several  sessions  of  the  Vir- 


»r-  I  I  I  -.—i  _ _ news  ai  several  sessions  oi  me  vir- 

Jirgima  state  senate  just  before  the  i  ,  .  t  • 

,  ”  X  iv  _  I _  A  _ _  gmia  general  assembly  and  his  con- 

close  of  the  century.  A  few  years  .  u 

,  .  u  i  u  _ nection  with  the  paper  has  been  con- 

later,  while  he  was  recuperating,  m  ..  .u  u  u  j 

another  state,  from  a  serious  illness,  the  war.  He  has  served 

his  friends  entered  his  name  in  the  telegraph  editor,  city  editor  and. 


I  (lere  is  nothing  incidental  about  daily  newspaper-s  and 
their  activities  so  far  as  Editor  &  Publisher  is  concerned. 


election  of  delegates  to  the  Virginia  fh®  last  14  years,  editorial  writer 


constitutional  convention  of  1902. 
Without  campaign,  he  defeated  stern 
opposition. 


Although  he  has  delegated  authority 
to  others  because  of  his  absence  from 
Lynchburg,  Senator  Glass  remains  the 


Now  heavily  engaged  in  public  hand  of  his  papers.  His 

affairs,  it  was  impossible  for  Mr.  presence  is  to  be  felt  at  all  tunes,  for 
Glass  to  devote  as  much  time  to  his  '*’®  organ^tion  is  unmistakably  his 


It  is  not  necessarv'  to  look  for  news  about  daily  news- 
liapers  in  Editor  &  Publisher.  Such  news  is  not  just 
sandwiched  in  between  news  of  Magazines.  Bill  Boards. 
Mail  Order  .\dvertising.  Street  Car  Advertising,  Radio 
.\dverfising— or  any  other  kind  of  advertising. 


newspapers  as  he  had  been  doing.  Yet  he  never  i^ues  orders. 

C/ther  members  of  his  family  began  There  exists  between  him  and  his 
to  play  increasingly  important  roles  a  real  affection  which  finds 


Daily  newspaper  advertising  is  the  ONLY  kind  of  ad¬ 
vertising  referred  to  in  Editor  &  Publisher. 


m  the  business.  This  was  as  he  e^Pre^ion  in  a  loyal  organi^tion 
V.,*  r„,.  .—a,...  lur,.  and  the  most  considerate  treatment 


wished.  Yet,  for  many  years,  Mr. 
Glass  continued  to  write  editorials. 


tor  the  employes.  Rarely  has  trouble 


even  while  a  member  of  the  state  ‘”®®"  '^‘^h  an  employe  and  many 
Senate,  and,  between  sessions  of  ^rsons  connected  with  the  two  papers 


Congress,  after  his  election  to  the  boast  remarkably  long  service  records 


Readers  of  Editor  &  Publisher  know  blamed  well  what 
kind  of  information  they  are  going  to  find  when  they 
rear!  each  week’s  issue. 


House  of  Representatives. 


A  newspaper  man  to  the  core,  Senator 


As  boys,  his  sons.  Powell  and  Carter  ‘s.  interested  in  the 


Glass,  took  pride  in  their  large  carrier 
routes.  At  times,  both  worked  on 


mechanics  of  the  business  as  well  as 
in  the  daily  news  developments.  A 


1  hey  must  want  this  kind  of  information — else  they 
would  not  pay  good  money  to  subscribe  for  the  paper. 


Saturday  nights,  for  the  grand  sum  of  welcome  awaits  him  in  each 


r.  cents,  “stuffing"  comic  sheets  or  trips 


extra  sections  in  the  Sunday  editions  through  the  building,  when  he  re¬ 
ef  the  News.  Early  in  life,  the  sons  Washington. 


decided  upon  newspapier  careers  for 
themselves,  too.  ’They  spent  the  sum- 


Senator  Glass  looks  back  on  his 
more  active  newspaper  days  with 


f.et  your  practical  psychology  lead  you  to  the  correct 
deduction.  1  hen,  if  you  are  publisher  of  a  daily  news¬ 
paper  you  will  soon  have  a  contract  for  regular  space 
in  Editor  &  I^ubi  ishkr  to  tell  vour  stor\’  to  these  folks. 


niers  of  their  college  years  doing  odd  satisfaction.  Many  of  the  highlights 
jobs  around  the  business  office  and  the  of  his  experiences  he  recalls  as  if  they 


city  room,  and  getting  all  the  experi-  happened  yesterday.  He  becomes  ir- 
ence  they  could,  reporting.  Upon  ritated  at  the  thought  of  his  failure 


graduation  from  Washington  and  Lee  ^  keep  and  preserve  an  old  press 
University,  each  took  a  job  in  the  com-  used  by  the  News,  on  which  Con- 


posing  room  of  the  News  to  learn  federate  money  was  printed.  But 
something  of  the  mechanical  side  of  there  are  many  things  that  please  him 


Ihe  business. 

Powell,  the  elder  son,  spent  only 


iiiimensely. 

Before  he  really  got  started  in 


six  months  as  a  compositor,  though  newspaper  work,  Mr.  Glass  very 
he  would  have  remained  in  that  work  nearly  suffered  a  serious  bodily  in- 


EDITOR  &  PUBLISHER 

Suite  1700  Times  Building,  New  York 


longer  if  he  could  have.  He  was  jury  because  of  fascination  for  a  press 


nioved  into  the  city  room  for  repor-  One  day,  when  a  carrier  boy,  he 


Editor  &  Publisher  for  April  1  fi,  1  9 


97 


ta'ADS  HELP  CARRIERS 
MAKE  COLLECTIONS 

iiton  j 

en  j  Toronto  Stour  Serieo  Designed  to 
i  o»  Meet  Ticklish  Problem  of  Gir- 
'u  ing  Reminder  to  Slow- 
Paying  Readers 

Cari  \vhen  carriers  on  the  Toronto  Star 
uked  that  paper  to  run  notices  of 
sMne  sort  urging  subscribers  to  pay 
their  bills  more  promptly,  the  news¬ 
paper’s  executives  hesitated.  They 
5t  that  most  readers  paid  promptly, 


Sf.  lot  ^ 

Jsiden  ''V 

l^anaa  ' 

ing  i 

Otuw  ^ 

.  preu 
or  wa 


the  boy 

who  delivers  your  Slur 

trusts  yon 


"•'•‘M  One  of  Toronto  Star  Series  ' 

atotj  I 

'  and  that  there  was  danger  of  offending  < 

_  these  in  the  effort  to  reach  others  who  ! 

really  needed  reminding.  The  prob- 
I  lem  was  met  by  preparing  seven  ad- 
I  vertisements  from  the  standfioint  of 
I  the  carrier,  diplomatically  asking 
I A  readers  not  to  leave  him  “holding  the 

“Moving?”  asked  the  first  adver¬ 
tisement.  “Don’t  forget  to  pay  the 
boy  who  delivered  your  Star.”  An¬ 
other  asked  vacation-goers  to  notify 
the  boy  in  advance. 

"His  Capital  Is  Limited”  .said  an¬ 
other  heading.  “You  are  asking  a 
great  deal  when  you  ask  the  boy  who 
delivers  your  Star  for  credit — for  that 
is  what  you  are  asking  when  you  say 
ril  pay  you  next  week’.” 

"One  Day  Each  Week,  the  boy  who 
delivers  your  Star  calls  to  collect,” 
another  advertisement  began.  “He 
has  so  many  customers  he  can’t  afford 
to  give  credit,  for  he  must  pay  for 
his  papers  on  fixed  dates.  .  .  .  When 
he  has  to  ‘call  again’  to  collect  from 
you,  delivery  of  his  whole  route  is 
delayed  on  several  days.  Have  the 
money  ready  for  the  boy  on  the  day 
he  calls — the  correct  change  if  con¬ 
venient.”  Still  another,  headed  “He’s 
Usually  on  Time,”  emphasized  the 
delays  involved  in  “calling  again.” 

I  Other  copy  stressed  the  fact  that 
I  “the  boy  who  delivers  your  Star 
I  trusts  you,”  and  that  “if  you  do  not 
I  pay  him  he  suffers  a  financial  loss. 
More  important,  he  loses  faith  in  hu¬ 
man  nature.” 

All  the  advertisements  were  illus¬ 
trated  with  drawings  of  carriers  on 
their  routes. 

"If  any  other  circulation  men  would 
like  matrices  of  these  advertisements, 

I  would  be  pleased  to  send  them,” 
R-  B.  Cowan,  assistant  circulation 
manager  of  the  Star,  told  Editor  & 
PttiusHER.  "niey  could  rout  out  all 
reference  to  the  Toronto  Star  and 
substitute  the  name  of  their  own 
paper.” 

100  CARRIERS  DAILY’S  GUESTS 

One  hundred  Oakland  (Cal.)  Trib- 

Rune  carrier  boys  visited  Los  Angeles, 
Hollywood  and  Catalina  Island  as 
guests  of  the  Tribvme  early  last  week. 
Supervised  by  A.  H.  Stone,  assistant 
Ork  manager,  the  carriers  en¬ 

trained  April  5  in  special  cars  attached 
to  the  Sunset  Limited.  The  cars  als<j 
Were  used  as  homes  by  the  delegation 
while  in  Southern  California. 


TO  HOLD  COOKING  SCHOOL 

The  Chicago  Herald  and  Exam¬ 
iner’s  Homemakers’  Club  will  sponsor 
a  citywide  cooking  school  for  women 
at  the  Civic  Opera  House,  April  24, 
under  the  direction  of  Leona  A.  Ma- 
lek  (Prudence  Penny),  Herald  and 
Examiner  home  economics  editor  and 
president  of  the  club. 

TO  SPONSOR  SCOUT  CIRCUS 

The  Cincinnati  Enquirer  on  June  H 
will  sponsor  a  Boy  Scout  Circus  in 
which  4,685  scouts  representing  more 
than  155  troops  will  participate,  ac¬ 
cording  to  Ralph  H.  Quinn,  general 
manager.  A  day  and  night  of  scout¬ 
ing  and  athletic  events  will  comprise 
the  program. 

NEW  CHILD  FEATURE 

The  Des  Moines  Register  &  Tribune 
Syndicate  is  releasing  a  pictorial  fea¬ 
ture  in  page  units,  “How  A  Baby 
Grows,”  by  Arnold  Gesell,  M.D.,  di¬ 
rector  of  Yale  Clinic  of  Child  Devel¬ 
opment.  It  is  being  released  for  roto, 
black  and  white  or  both. 

EASTER  EGG  HUNT 

Tlie  Buffalo  Times  conducted  its 
annual  Easter  egg  hunt  in  three  parks 
in  that  city  on  April  4.  In  addition 
to  hiding  thousands  of  edible  aggs  the 
newspaper  concealed  150  golden 
eggs  which  were  good  for  special 


UTICA  CONVENTION  PROGRAM 

O.  C.  Harn  and  Karl  Tkiesing  to 
Addreas  Circulation  Men 

A  tentative  program  for  the  conven¬ 
tion  of  the  New  York  State  Circula¬ 
tion  Managers  to  be  held  in  Utica, 
N.  Y.,  April  28-29,  has  been  released. 

O.  C.  Ham,  managing  director  of 
the  Audit  Bureau  of  Circulations,  will 
address  the  group  as  will  Karl  H. 
Thiesing,  executive  secretary.  New 
York  State  Publishers  Association. 

The  following  members  have  pre¬ 
pared  papers  and  will  read  them  at 
the  convention;  G.  Glenn  Winger, 
Westchester  County  Publishers,  Inc.; 
Harold  E.  Carroll,  Binghamton  Sun; 
Kenneth  L.  Butler,  Schenectady 
Union-Star;  Kyle  W.  Fleming,  Brook¬ 
lyn  Daily  Eagle;  John  W.  O’Connor, 
Knickerbocker  Press,  Albany;  Ken¬ 
neth  Winslow,  New  York  Herald- 
Tribune;  J.  J.  LaChapelle,  Troy;  Ed¬ 
win  S.  Dobson,  Brooklyn  Times- 
Union;  Bernard  Knight,  the  Youngs¬ 
town  Vindicator;  and  Thomas  J.  Dow¬ 
ling,  New  York  World-Telegram. 

Convention  arrangements  are  being 
completed  by  Daniel  W.  Tanner,  Utica 
Observer-Dispatch,  and  Theodore  J. 
Wagner,  Utica  Daily  Press.  James 
McKernan,  heads  the  entertainment 
committee. 

200  TO  VISIT  WASHINGTON 

Two  hundred  Charleston  (W.  Va.) 
Gazette  carriers  were  guests  of  the 
daily,  April  17,  on  a  trip  to  Wash¬ 
ington. 


FLOOD  EDITIONS  POPULAR 

The  Worcester  (Mass.)  Telegram 
and  Gazette  on  March  28  issued  a  56- 
page  tabloid  section  of  flood  pictures 
which  was  sold  separately  for  10  cents 
a  copy.  The  edition  carried  126  pic¬ 
tures  of  scenes  in  New  England,  South 
and  Middle  Atlantic  States.  The  first 
press  run  was  25,000  which  was  sold 
the  first  day  necessitating  a  second 
and  third  run  of  16,000  and  19,000 
respectively.  On  the  same  date,  the 
Lawrence  (Mass.)  Evening  Telegram 
issued  a  similar  edition  of  eight  pages 
printed  on  special  half-tone  paper, 
carrying  scenes  taken  in  Greater  Law- 
lence  during  the  height  of  the  flood. 
A  total  of  40,900  papers  were  sold. 
Both  editions  were  mailed  to  every 
state  and  foreign  countries. 

REVISES  EDITION  TIME 

The  Toledo  Blade  this  week  added 
a  late  sports  edition  and  revised  the 
schedule  of  afternoon  editions.  The 
former  Blue  Streak,  or  Last  edition, 
now  goes  out  at  3  p.  m.;  a  first  sports 
edition  at  4  p.  m.  and  the  new  edi¬ 
tion,  to  be  called  the  Red  Streak  and 
carrying  a  streak  of  red  down  the 
right  hand  margin,  goes  out  at  5  p.  m. 

COMBATS  CRIME  WITH  STORIES 

Under  the  title,  “True  Los  Angeles 
Detective  Stories,”  the  Los  Angeles 
Herald  &  Express  has  started  a  series 
[  roving  that  crime  doesn’t  pay,  writ¬ 
ten  by  P.  M.  Connelly  of  the  staff. 


Publishers  Service  Company 

America ’s  Foremost  Newspaper 
Promotion  Organization 

.  A  CLIENTELE  THAT  INCLUDES  PIRPI  ||  ATIHKI 
AMERICA'S  FINEST  NEWSPAPERS"  ^ 

X'L  D  PROMOTION 

SOUW  PLANS 

has  turned 

the  corner !  Constructive 

'I'he  last  six  months  have  furnished  Dignified 

undeniable  proof  that  South  Bend  has 

progressed  far  toward  lasting  eco-  Economical 

nomic  recovery.  Unemployment  has 

been  reduced,  industrial  pay  rolls  are  - 

larger,  retail  trade,  banking  and 

postal  receipts  all  show  healthy  gains.  Risk  ^ 

S0Ullj  ^fltd  Sributlf.  no  Gamble; 

STORY,  BROOKS  &  FINLEY,  Inc.  JflVPStffJPflt 

Nutioaal  ItepreseuUtiTe 

For  thirteen  years  THE  SOUTH  BEND  TRIBUNE  for  the  NeWSpUpev! 

has  printed  more  display  advertising  than  any  other  South  _ 

Bend  newspaper.  Both  retail  and  general  advertisers  - 

have  placed  the  bulk  of  their  appropriations  with  the 

Tribune  simply  because  they  have  had  maximum  results.  PUBLISHERS  SERVICE 

from  their  investments.  Continued  leadership,  year  after  POMPAMV 

year,  conclusively  shows  prestige  and  an  influence  based  UUIfirmif 

on  confidence  of  reader  and  advertiser  alike.  75  West  Street  New  Yorl< 


PUBLISHERS  SERVICE 
COMPARY 

75  West  Street  New  York 


■1 


98 


Editor  &  Publisher  for  April  18,  1936 


3»/2-INCH  copy  daily 
GETS  BIG  RESPONSE 


B/G  Restaurant*  Find  Friendly  Tone 
in  Small  Space  Better  Than 
Imperatives  of  “Power” 
Campaigns 


Do  small  “scrappy”  advertisements 
every  day  in  the  newspaper  pay  divi¬ 
dends  to  the  advertiser?  At  least  a 
remarkable  response  recently  has  been 


Saturday  .  .  FUN  day  .  .  cou¬ 
ples  .  .  B/G  .  .  two  by  two  .  . 
luncheons  .  .  Jack  and  Jill  .  . 
Saturday  .  .  noon  time .  .  smiles 
. .  two  by  two . .  B/G  . .  Jill  and 
Jack  .  .  couples  .  .  tea  time  .  . 
dream  days  .  .  fun  day  .  .  tidin’ 
c;mets  .  .  slappin’  stars . 


Typical  B/G  Foods  Copy 

accorded  to  a  Chicago  chain  restaurant 
user  of  small  space. 

The  advertiser,  B/G  Foods,  Inc., 
operator  of  14  restaurants  in  Chicago, 
has  been  using  small  copy,  one  column 
by  inches  daily  except  Sunday,  for 
more  than  a  year  in  the  Chicago  Trib¬ 
une.  In  this  small  space,  B/G  tells  its 
story  with  breezy  text  and  cheerful 
illustration.  Recently  the  management 
wanted  to  find  out  to  what  extent  this 
advertising  had  gained  acceptance. 
Using  three  of  these  small  insertions, 
the  advertiser  invited  readers  to  give 
their  ppinions  of  the  ads.  Cash  prizes 
totaling  $140  and  12  meal  books  were 
offered  for  the  best  letters  in  200  words 
or  loss.  Commenting  upon  the  con¬ 
test,  Paul  Moore,  B/G  president,  re¬ 
marked: 

'  “Our  advertising  counsel  and  the 
Tribune  representative  predicted  that 
as  a  contest  it  would  be  a  ‘flop.’  If 
we  received  a  couple  of  hundred  re¬ 
plies,  we  would  be  lucky,  they  said. 
Imagine  our  surprise  to  receive  over 
700  letters  from  our  simple  annoimce- 
ment,  repeated  only  three  times.  But 
that  was  only  a  small  part  of  it.  The 
obvious  sincerity  of  the  comments, 
both  critical  and  complimentary,  as 
from  friend  to  friend,  was  the  quality 
that  impressed  us.  A  number  of  the 
contestants  told  us  that  they  made  a 
habit  of  looking  for  the  B/G  ad  and 
its  daily  message,  the  same  as  they 
did  for  the  Gumps  and  other  Tribune 
features.” 

Letters  were  received  from  bank 
presidents,  college  professors,  along 
with  those  from  business  men  (young 
and  old),  secretaries  and  steno¬ 
graphers.  First  prize  was  awarded  to 
Dana  Hubbard,  Evanston,  Ill.,  former 
editor  of  Printers’  Ink.  Many  wrote 
long  letters  in  order  to  express  their 
special  delight  in  reading  the  daily  ads, 
knowing  their  replies  would  not  qual¬ 
ify  for  the  prizes  because  of  their 
length.  Since  the  contest,  B/G  offi¬ 
cials  have  decided  to  award  each  of 
the  700  contestants  two  complimentary 
meal  tickets  in  appreciation  of  the 
fine  response  received. 

Oren  Arbogust,  Chicago  advertising 
counselor,  who  writes  the  daily  B/G 
ads,  discussed  the  friendly  theme  be¬ 
hind  the  small  ads  wiffi  Editor  & 
Publisher  this  week.  He  emphasized 


the  fact  that  “people  buy  from  the 
man  they  know  and  like.”  Elaborat¬ 
ing  on  this  point,  he  said: 

“People  will  go  miles  out  of  their 
way  to  buy  things  from  the  man  who 
has  made  them  like  him.  This  is  true 
of  large  and  small  purchases  and  is 
something  that  is  often  overlooked  by 
the  big  advertiser  who,  in  his  desire, 
to  sell  merchandise,  uses  imperative, 
or  ‘power’  advertising,  and  forgets 
that  a  friendly  feeling  is  important  to 
every  sale. 

“High-pressure  advertising  went  out 
the  back  door  five  or  six  years  ago. 
Imperative  advertising,  by  its  very 
nature,  becomes  argumentative,  and  I 
haven’t  the  slightest  use  for  it.” 

Mr.  Arbogust,  who  is  a  confirmed 
believer  in  the  value  of  small  space 
used  regularly  in  newspapers,  ex¬ 
plained  that  he  follows  a  definite  pro¬ 
gram  week  in  and  week  out,  although 
his  manner  of  presentation  appears  to 
the  casual  reader  to  be  a  spontaneous 
burst  of  copy  and  art  each  day.  He 
uses  the  following  advertising  pattern: 

Monday,  breakfasts;  Tuesday,  come 
early  for  lunch  and  save  five  cents; 
Wednesday,  cleanliness;  'Thursday, 
budget  suppers;  Friday,  flavor;  and 
Saturday,  “funday,”  for  couples. 

Accompanying  each  ad  is  an  attrac¬ 
tive  pen  and  ink  sketch  by  Mahrea 
Cramer  Lehman,  Chicago  artist,  illus¬ 
trating  the  idea  expressed  in  a  few 
lines  of  copy. 

Stressing  importance  of  small  users 
of  space,  Mr.  Arbogust  mentioned  the 
following  prospects  as  “people  in 
every  town  that  should  use  newspaper 
advertisements  regularly  to  live 
faster”: 


Haberdasher,  photographer,  auto  re¬ 
pair  man,  milliner,  shoe  dealer,  res¬ 
taurant  owner,  candy  shop  proprietor, 
women’s  specialty  shop,  book  store, 
luggage  dealer,  florist,  grocer,  golf 
course  owner,  jeweler  and  portrait 
painter. 

Discussing  the  value  of  newspapers 
as  an  advertising  medium  for  both 
large  and  small  advertisers,  he  said: 

“Tlie  newspaper  is  the  greatest  ad¬ 
vertising  medium  a  business  man  is 
privileged  to  use,  and  I  use  the  word 
privileged  advisedly.  A  newspaper 
advertiser  is  privileged  to  sit  in  the 
buyer’s  lap  and  tell  his  story.  Every 
day,  thousands  of  people  pay  money 
to  buy  newspapers.  Advertisers  cem 
talk  with  everybody  in  town  every 
day  through  the  newspaper.  Because 
of  their  universal  acceptance,  news¬ 
papers  are  built  to  order  for  the  ad¬ 
vertiser,  who,  by  using  space,  can  be 
‘promptly  introduced’  to  the  public 
through  a  medium  that  already  en¬ 
joys  the  confidence  of  its  readers. 


Supplies  and  Equipment 


HOE 

PRECISION 
THINNING 
&.  SHAVING 
MACHINE 


The  finest  and  most  accurate 
machine  for  reducing  curved 
stereotype  color  and  black 
plates  to  the  desired  thickness 
with  extreme  accuracy.  Power¬ 
ful,  precise  and  simple  in  opera¬ 
tion.  Anti-friction  bearings 
throughout .  Push  button  con  - 
trol. 


Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthetts  Life  of  Plate. 
Send  for  details 

R.  HOE  &  CO.,  Inc. 

910  EAST  138lh  STREET  (AT  EAST  RIVER)  NEW  YORK  CITY 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO— Worcester 


UNIVEX  TO  BRUCK  AGENCY 

The  Universal  Camera  Corporation, 
manufacturer  of  the  Univex  Cameras 
and  Film,  has  appointed  the  Franklin 
Bruck  Advertising  Corporation,  New 
York,  as  its  advertising  agency.  The 
account  will  continue  to  be  under  the 
personal  supervision  of  Raymond 
Spector,  associate  counsel.  A  cam¬ 
paign  consisting  of  full  pages  in  over 
30  newspafiers  and  in  43  magazines 
has  just  been  released.  Plans  are  be¬ 
ing  formulated  in  connection  with  the 
marketing  of  the  new  Univex  Movie 
Camera  and  Movie  Film. 


INSULUS  BROADCASTI 
CHAIN  STARTS 

Twenty  Member  Stations,  Fits  oli 
Them  Newspaper-Owned,  Com¬ 
prise  Affiliated  Broadcast- 
ing  Company 

{Special  to  Editob  &  Publishis) 
Chicago,  April  15 — Samuel  InsuU’, 
Affiliated  Broadcasting  Company  will 
begin  operations  on  Saturday,  April 
18,  with  a  full  day’s  program  schedule 
that  will  run  from  7  a.m.  to  midni^t 
The  experiment,  in  which  the  former 
utilities  magnate  is  making  his  come- 
back,  is  unique  in  that  ail  of  the  pro¬ 
gram  numbers  are  sustaining  features 
and  ABC  network  is  starting  from 
“scratch”  as  far  as  advertising  spon¬ 
sors  are  concerned. 

Twenty  member  stations,  includingl 
five  newspaper- owned  broadcasting 
units,  comprise  the  network  covering 
three  states — Illinois,  Indiana  and  Wis¬ 
consin.  WIND,  Gary,  is  the  local  out¬ 
let.  ABC  went  on  the  air  Tuesday, 
with  the  opening  of  the  baseball  sea¬ 
son,  with  a  broadcast  of  the  local 
opener. 

The  inaugural  day’s  schedule  con 
tains  women’s  programs  dealing  wi4 
food,  fashions  and  other  feminine  ctm- 
cems;  music  and  drama;  baseball;  a 
sports  summary;  a  dramatization  of 
the  day’s  news;  and  a  number  of  au- 
tlioritative  speakers. 

“The  ABC  of  the  News”  at  7  pm. 
will  mark  the  beginning  of  a  (Myl 
program  of  news  comments  by  Edwin' 
Burke,  former  Chicago  Daily  Times 
radio  promotion  director.  Mr.  Burke 
handled  the  Times’  introductory  radio 
promotion  in  1929. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Count  six  words  to  the  line  when  tendm, 
cash  with  order.  Ads  charted  to  estab¬ 
lished  account*  will  be  billed  for  tbt 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Edita 
&  Publisher  reserves  the  right  to  classilr. 
edit  or  reject  any  copy.  Unacceptabk 
are  ads  requesting  syndicate  feature,  a 
other,  samples,  unless  advertiser’ 
and  address  appear. 


Newspaper  Brokers 


California 

Dailies  and  Weeklies 
F.  I.  DREXLER,  Mill  Valley,  Cslifoniiij 


Baying,  selling,  mergers,  dailies  and  week 
lies.  No  listing  charge.  Intelligent, 
energetic,  confidential.  Feighner  &  M>1 
poles,  Nashville,  Mich.,  or  111  . Old  Rive' 
Road,  Wilkea-Barre,  Pa. 

If  Interested  in  the  purchase  of  a  Facifif 
Coast  newspaper-— daily  or  weekly^ 
write  M.  C.  Moore,  Beverly  Hills,  Cshli 


Bare  Opportunity  to  procure  old  estsblisM 
high  class  county  seat  weekly  splendij 
equipment,  good  circulation,  esrninl 
handsome  dividends.  Initial  psymen] 
$10,000,  Reason  for  selling,  oesth  i 
owner.  J.  B.  Shale,  Times  Buildin 
New  York. 


Eastern  seaboard  weekly  long  establish^ 
in  town  of  5,000;  making  over 
weekly  for  owner;  located  New  Jersey 
plenty  of  equipment;  only  job  plant  u 
town;  property  free  and  clear.  Truly  i 
rare  opportunity  at  price  of  only  $6,00(> 
Low  rent.  Fine  community. 

NEWSPAPER  APPRAISAL  OORP 
1708  Times  Bldg.  New  Yor^ 


Newspapers  Wanted 


Dallies  Anywhere,  and  weeklies  in  the  Essu 
bought,  sold,  and  merged.  Listing^ 
wanted.  Prompt,  confidential  servicei 
NEWSPAPER  APPRAISAL  CORP.  ! 
1707  Times  Bldg.  New  York  CitJ 
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Newapwper*  Wanted _ 

I  h*»e  126,000  r««h  for  A  1  werkly  or  small- 
daily  anywhere.  New  Kngland  preferred. 
Boa  A-52a,  Editor  &  Publisher. 


Business  Opportunity _ 

Advertising  manager  wishing  to  retire  .nfter 
46  years  in  service,  oilers  his  interest  in 
long  established  daily  in  growing  city 
in  Klorida.  Will  take  $6,000.00  for  his 
slock  which  carries  with  it  jierinanent 
|Mi~i:ion  as  udvcrti.sing  innnager  of  the 
|.ii>  licalion.  If  interested  and  able  to 
|.a\  cash  address  A.  It.  Codringtoii, 
Dail.v  .SVws.  Palatkn,  Florida. 


Business  Opportunity  Wanted 
Wanted — Newspaper  or  magazine  distribut¬ 
ing  agency.  Fiast  preferred.  Write  fully. 
Box  A-557,  Fiditor  &  Publisher. 


Circulation  Promotion 


Morrison  Plan 

Kew-spaperdom's  Leading  Circulation  Builders 
“That  Plan  That  Pays  and  Proves  It’’ 
Write  the  John  P.  Morrison  Company, 
4th  Hr..  Shops  Bldg.,  Des  Moines,  Iowa. 

Bonded  Campaigns  Succeed — Hudson  Dc 
Priest  &  Associates  World’s  Record  Cir- 
culation  Builders.  246  F'ifth  Ave.,  N.Y.C. 

For  good  newspapers  this  27-year-old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THF;  CHARLES  PARTLOWE  CO..  Occi¬ 
dental  Bldg.,  Indianapolis. 


Special  Editions 

16  years  service  to  publishers.  Highest  rec¬ 
ommendations  given  by  those  I  have 
served. 

0.  L.  LEACH 

1218  Westmoreland  Park  Norfolk,  Va. 


Addressing  &  Multigraphing 


Duplabel  Addressing 
Saves  ihe  cost  of  making  plates. 
CENTURY,  126  W.  46th  St.,  N.  Y.  C. 


Photo-Lithographing 

No  Cuts  Needed.  Illustrate  Advertising  lit¬ 
erature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.50  per  100;  20c  addi¬ 
tional  lOO's.  Passantino,  260  W.  49th, 
Lo-5-7641. 
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_ Situations  Wanted _ 

“E  A  P  Personnel  Service”  af  the  end  of 
and  ad  in  this  classification  signifies  that  fuU 
information,  including  photo  and  references, 
is  OH  file  in  our  olHce. _ _ 

Able  all  around  printer  for  newspaper: — 
Ad-man,  tloor  or  machine;  operator, 
average  galley  and  half  per  hour  all 
day;  fully  experienced  on  makeup. 
Young,  married,  10  years  on  present  10- 
16  page  daily.  Will  consider  combina¬ 
tion  job,  or  foreman.sbip  of  small  daily, 
or  combination  adv.  soliciting  and  me¬ 
chanical  work.  Union  or  unorganized. 
A-527.  FI  &  P  Personnel  Service. _ 

Advertising  Director  in  city  of  from  50  to 
100,000  population.  Experienced  in  clas¬ 
sified,  national  and  local  departments. 
Married,  Protestant  and  a  Mason,  col¬ 
lege  graduate.  Now  employed.  Age  37. 
Can  handle  men  to  get  the  most  out  of 
them.  A-517,  E  &  P  Personnel  Service. 

Advertising  executive,  33,  fourteen  years 
with  metropolitan  daily,  loves  action 
himself  and  knows  how  to  get  it  out  of 
others.  Writes  forceful  promotion  copy, 
works  in  harmony  with  men  and  manage¬ 
ment.  Moderate  salary.  Best  refer- 
ences.  A-555.  E  &  P  Personnel  Service. 

Advertising  Manager:  A  man  with  eleven 
years  thorough  experience  coupled  with 
one  of  the  finest  records  for  linage 
pins  in  the  entire  mid-west  where  he 
is  now  advertising  director  of  prominent 
medium-size  daily.  He  balances  his 
experience  and  record  with  youth,  sen¬ 
sible  enthusiasm,  ability  to  think  clearly 
and  act  accordingly  as  well  as  complete 
reliability.  He  will  supply  you  with 
sterling  references  and  ample  proof  of 
his  ability  as  a  personal  producer  and 
an  executive  whose  men  are  producers. 
A-529.  Editor  &  Publisher. _ 

Advertialng  Manager  and  Solicitor  will 
boost  your  linage.  Several  years'  ex¬ 
perience  in  merchandising,  layout,  copy 
and  contract  selling,  promotional  work 
and  national  accounts.  References. 
Good  health  and  personality.  L.  A. 
Jones,  2214  E.  Broadway,  Logansport, 
Indiana. _ 

Advertising  Manager — Thoroughly  experi¬ 
enced  local  and  national  advertising  and 
promotion  in  cities  of  100,000  to  150,- 
000.  Works  best  under  intensely  com¬ 
petitive  conditions.  Now  ripe  to  handle 
a  difficult  situation  with  confidence, 
ability,  honesty  and  hard  work.  15 
years’  newspaper  experience.  5  years’ 
national  advertising  and  merchandising 
manager  on  35,000  daily.  Piled  up  out¬ 
standing  record  during  one  of  worst 
dog  fights  in  past  10  years.  Go  any¬ 
where  where  there’s  a  real  job  to  be 
done.  Age  36.  Now  near  New  York. 
A-529,  E  &  P  Personnel  Service. 


Situations  Wanted 


Advertising  Manager — now  employed  same 
rapacity  in  city  near  New  York.  Ex¬ 
perienced  in  local,  general,  also  special 
representative  work  in  New  York. 
Highest  references.  Married.  College 
graduate.  Specially  trained  in  retail 
merchandising.  Box  A-532,  E  &  P 
Personnel  Service. _ 

Advertising  Solicitor,  married,  age  28,  Chris¬ 
tian:  2  years  advertising  manager  of 
Jackson  Heights  News,  Jackson  Heights, 
L.  I.  Excellent  connections  in  Liquor 

Drug  Trades.  Capable  of  advising  an 
advertiser  on  merchandising  problems. 
Will  accept  employment  in  any  part  of 
the  country.  Flxcellent  references.  A-514, 
Fi  &  P  Personnel  Service. _ 

Advertising,  editorial,  feature  copy,  pho¬ 
tographer,  reporting.  Correspondent's 
jiosition  in  Latin  America  especially 
desired.  F'air  conversational  and  ex¬ 
cellent  rending  or  translating  know¬ 

ledge  of  Spanish.  Will  go  anywhere. 
F'ive  years  in  Canal  Zone  and  Republic 
of  I’anama.  Flxcellent  references. 

Richard  R.  Murray,  c/o  Murray  &  F’lood, 
Flngra.,  369  Lexington  Avenue,  New 
York  City.  N.  Y. _ 

Artist — Ten  years’  experience  editorial 
art,  layouts,  lettering,  comics,  relouc'h- 
ing  (wirephoto).  At  present  employed 
by  one  of  largest  dailies.  Desires 
change.  Samples,  references.  Box 
A-522.  Flditor  &  Publisher. 

Business  manager — Unemployed  because  of 
merger.  Middle-aged,  married.  Fifteen 
years’  experience.  Capable.  Refer- 
ences.  Box  A-526,  Editor  &  Publisher. 

Circulation  Man,  27,  married,  seven  years’ 
experience  with  newsboy  and  mail  circu¬ 
lation  small  Southern  daily,  desires  po.si- 
tion  larger  daily  South  or  Southwest 
but  will  consider  any  other  locality 
where  opportunity  of  permanency  pre¬ 
sents  itself.  Sa'nry  open.  A-510,  E  & 
P  Personnel  Service. 

Circulation  Manager:  Can  build  organization 
on  an  economical  basis,  thoroughly 
familiar  with  all  branches  of  circula¬ 
tion;  excellent  past  record  for  building 
and  collections.  Be«t  references  from 
past  employers.  A-545,  E  &  P  Person- 
nel  Service. _ 

Circulation  Manager — Employed  in  city  of 
800.000  on  daily  and  Sunday  news¬ 
paper,  ns  home  delivery  manager. 
Thorough  knowledge  of  all  phases  of 
circulation.  Increased  daily  .6.000  and 
Sunday  6,000  copies  over  last  year, 
soundly  and  economically.  Promotion 
written  with  originality  and  effective¬ 
ness.  Age  33.  Married.  A-519,  E  &  I* 
Personnel  Service. 

Circulation  manager — now  employed,  mar¬ 
ried.  young,  aggressive.  Has  enviable 
personal  record  as  salesman.  Has  sev¬ 
eral  years  experience  training  both  car¬ 
rier  and  adult  salesmen.  Can  produce  re¬ 
sults  at  a  minimum  cost.  Thoroughly  ex¬ 
perienced  in  all  phases  of  circulation 
management.  A-535,  E  &  P  Personnel 
Service. 


Circulation  Manager  or  Assistant,  large  or 
small  paper.  20  yrs.  experience.  Thor¬ 
oughly  familiar  with  every  phase  of 
work  such  as.  Running  Cnnipaigns.  Con¬ 
tests  for  .Subscriptions.  Home  delivery. 
Street  Sales,  Office  detail.  Expert  on 
A-  B.  C,  A-546,  E  &  P  Personnel  Serv- 
_ me. 


Circulation  manager — 45,  desires  position 
in  Metropolitan  area.  New  Jersey  pre¬ 
ferred.  20  years’  experience  in  circu- 
Ution  and  delivery  department  of  New 
York  newspapers.  A-1  references.  A-520, 
E  &  P  Personnel  Service. 

College  graduate.  Phi  Beta  Kappa,  football: 
two  years’  experience  as  reporter,  now 
employed,  wants  job  on  live  paper  in  city 
of  from  30,000  to  150,000  population. 
Can  handle  telegraph  desk  on  paper  hav¬ 
ing  but  one  wire  report.  Character,  abil¬ 
ity,  health,  good.  Box  A-504.  E  &  P 
Personnel  Service. 


ENLIST  OUR  AID 

When  seeking  a  position,  whether 
EDITORIAL  ADVERTISING 

CIRCULATION  MANAGEMENT 

MAGAZINE  RADIO  or  PUBLICITY 

Utilize  These  Services 

1.  Three  3S-word  "situation’’  ads  in  EDI¬ 
TOR  A  PUBLISHER. 

8,  A  S-month  subscription,  or  extension,  to 
EDITOR  A  PUBLISHER. 

3.  Registration  with  E  A  P  Personnel  Ser¬ 
vice  for  six  months. 

*’  ^"Rorakion  by  us  of  100  photo-lltho  bul- 
leting  about  your  quahfloations  with 
your  snapshot  included  thereon.  These 
we  send  to  those  needing  a  man  of  your 
abilities. 

DRAFT  an  ad  now  It  you  seek  a  connection, 
and  sand  it  to  us  with  13.00  chock  or 
money  order  to  cover  all  the  above  serv¬ 
ices.  A  registration  blank  wiU  then  bo 
sent  you.  A  bolow-averago  placement 
foe  be  charged  when  and  if  a  posi¬ 
tion  is  secured  through  our  services. 

E  &  P  PERSONNEL  SERVICE 

ft  publisher  service. 

Times  Square,  N.  Y.  C. 

NOIY:  ^ter  yon  register,  notify  us  prompt¬ 
ly  of  any  change  of  address. 


Situations  Wanted _  Situations  Wanted 


Copy  Desk — Experienced;  fast,  accurate, 
responsible;  can  spot  meat  of  story 
and  put  punch  into  heads;  know  lihel; 
butcher  story  without  omitting  essen¬ 
tials;  29,  married,  university  education, 
well-read,  inquisitive;  present  job  un¬ 
promising;  want  permanent  tie  good 
paper;  go  anywhere.  A-528,  E  &  1’ 
Per.sonnel  Service. _ 

Copy  Reader,  30,  married,  employed  at  pres¬ 
ent  as  slut  man  on  paper  of  100,000 
circulation,  desires  desk  job  or  telegraph 
editorship.  F’ast.  accurate,  dependable 
worker  with  knowledge  of  make-up.  good 
eye  for  features.  Ten  years'  experience. 
A-506,  Fi  &  1*  Personnel  Service. _ 

Editor  seeks  responsible  news  executive  posi¬ 
tion.  F’ifteen  years’  managing  editor 
and  editorial  writer  in  South.  Versatile, 
aggressive,  tactful.  Understands  inten¬ 
sive  news  production  and  staff  manage¬ 
ment.  Specialized  radio  and  public 
speaking  experience.  In  early  forties, 
now  employed.  A-507,  FI  &  P  Person- 
nel  Service. _ 

Editor,  General  Manager,  Advertising  Man¬ 
ager  or  Solicitor — Recently  editor  of 
daily.  9  years’  daily  display  experi¬ 
ence,  6  years  local  and  national  man¬ 
ager.  Clean  proven  record  as  producer. 
University  graduate,  sober,  marriod, 
family,  age  32.  References  from  pub¬ 
lishers,  business,  professional  men. 
Available  now  through  paper  changing 
hands.  Robert  L.  Speer,  616  Oakland 
Place.  Fort  Smith,  Arkansas. _ 

Editorial,  Circulation  or  Both — Young  man, 
31.  12  years’  practical  experience  all 

departments,  desires  change  to  evening 
dully  or  executive  good  weekly.  Seven 
years  satisfaction  on  large  daily.  Now 
employed.  Married,  Steady  and  reli¬ 
able.  Excellent  refei-ences.  Mechanical 
experience.  Seek  permanency  with  con¬ 
siderate  concern.  New  York  State  only. 
A-518.  FJ  &  P  Personnel  Service. _ 

Editorial  assistant.  Age  29;  single.  Twelve 
years’  newspaper,  trade  paper  experience 
(some  copy  desk)  ;  eight  years  present 
connection.  Know  news,  convention  re¬ 
porting:  feature  writing;  re-writing 

copy  editing:  make-up  (newspaper  and 
magazine).  Prefer  New  York  hut  will 
go  anywhere.  A-522,  E  &  P  Personnel 

i- iervice. _ 

Executive — 15  years’  experience  as  busine-s 

and  advertising  manager  one  location, 
desires  permanent  connection  with  live 
daily  where  unlimited  advancement 
possible.  Protestant,  married.  39  years 
old.  Thorough  knowledge  and  practical 
experience.  University  graduate.  Flx¬ 
cellent  record.  highest  references. 
A-548.  E  &  P  Personnel  Service. _ 

Expert,  progressive  LAYOUT  ARTIST  and 
COPYWRITER.  10  years  experier  ..e 
with  rated  newspapers  and  department 
stores.  Newspaper  promotion  a  spe¬ 
cialty.  Extensive  experience  in  preparing 
advertising  for  every  type  of  business 
and  merchandise.  Originality  and  punch. 
Excellent  background  and  references. 
Age  29.  A-558,  E  &  P  Personnel  Service. 

Free  Services  not  offered,  but  you’ll  get 
your  money’s  worth  of  B  S.  in  Journnl- 

ii- m.  Experienced  as  daily  correspond¬ 

ent.  college  editor,  publicist.  Extensive 
printshop  work.  Responsibility  o  tab- 
lished  as  president  student  journalism 
society  and  president  national  fraternity 
chapter.  Advertising  minor.  A-543, 
FI  &  P  Personnel  Service. _ 

General  Manager:  My  specialty  is  keeping 
daily  newspaper  costs  down  in  a  rising 
market,  and  my  situation  is  this:  have 
been  in  present  position  as  advertising 
manager  and  general-manager’s  assist¬ 
ant  for  seven  years.  I  have  every  as¬ 
surance  that  I  can  continue  in  this 
capacity,  bnt  possibilities  for  advance¬ 
ment  are  decidedly  limited.  I  prefer 
change  to  position  with  full  responsi¬ 
bility  to  make  organization  profitable. 
Now  in  city  of  30,000  with  largo  terri¬ 
tory.  I  know  newspaper  work,  having 
started  in  printing,  followed  by  report¬ 
ing,  editorial  writing  and  of  course  all 
phases  of  advertising  .  .  .  know  pro¬ 
duction  costs  and  how  to  keep  them 
down  .  .  .  have  a  history  that  will  bear 
your  closest  scrutiny  and  a  record  of 
advertising  production  of  which  I  am 
proud.  University  graduate,  age  34, 
good  mixer,  no  bad  habits,  a  born 
leader  of  personnel,  money  to  inve.st. 
interview  could  be  arranged.  Would 
consider  an  advertising  manager’s  posi¬ 
tion  with  opportunity.  May  I  have  the 
privilege  of  making  you  money?  Box 

A-5.53,  Editor  &  Publisher. _ 

Managing  editor  suburban  newspaper,  seek¬ 
ing  larger  opportunity,  offers  12  years’ 
big  city  experience  as  telegraph,  state, 
city  editor;  columnist,  reporter,  major 
"beats,”  press  relations  director  city’s 
Centennial.  Will  consider  any  editorial 
position.  A-542,  E  &  P  Personnel 
Service. 


Managing  Editor  —  Complete  experience. 
Record  will  prove  more  than  an  ad  full 
of  words.  A-560,  Editor  &  Publisher. 

Mechanical  or  composing  room  superintend¬ 
ent,  Age  45;  reliable  executive;  result 
getter;  competent  every  department; 
20  years  as  foreman  and  superintendent ; 
well  versed  in  handling  men ;  can  cut 
costs.  Excellent  references.  A-559, 
Editor  A  Publisher. 


Newsman,  employed  800  000  community, 
waut.s  position  smaller  city.  Career, 
starting  as  printer’s  devil,  includes 
reporting,  city,  news  editor  smaller  mid- 
West  dailies,  courts,  bu.-.incsa,  city  halF 
runs  Minneapolis  Tribune,  Sunday  edi¬ 
tor  St.  I’linl  Pioneer  Press,  political 
editor  Milwaukee  Journal,  editorial 
l>aragrapher-coliimnist  Chicago  Daily 
News.  Under  same  editor  three  large 
dailies  15  years.  Consider  any  job  at 
going  salary  your  locality.  Box  A-551, 
Editor  A  Publisher. _ 

Newspaper  Executive — Advertii-ing  trained, 
capable  administrator.  Knows  all  de¬ 
partments  including  mechanical.  Suc¬ 
cessful  16  year  record  papers  15,000- 
60,000  circulation.  At  present  General 
Manager,  second  paper,  city  200,000. 
Finergctic  producer,  under  40.  Would 
like  interview  during  convention.  A-509, 
FI  &  P  Personnel  .Service. 

Reporter,  sports  editor,  feature  writer,  pub¬ 
licity  director.  .Make-up,  editing.  Ac¬ 
curate  news-gatherer,  colorful  writer. 
Seeks  position  offering  opportunity.  Age 
23,  single,  university  educated.  Prefer 
connection  with  daily.  Travel  anywhere. 
Excellent  references.  A-510,  E  &  P  Per¬ 
sonnel  Service. 


This  paper  knows  of  extremely  high  class 
editor,  available  for  medium  or  small  city 
daily.  Record  will  stand  microscope. 
Will  bet  on  this  man.  Address;  Sham- 
okin  Herald.  Shaniokin,  Pa. _ 

Young  Man,  University  graduate,  married, 
six  years’  office  detail,  .accomplished 
short  story  writer,  accurate  news- 
gatherer,  colorful  writer,  seeks  connec¬ 
tion  with  daily  or  magazine  in  reper- 
torial,  sports,  feature  writing.  Go 
anywhere,  prefer  Missouri,  Oklahoma, 
Texas.  Now  re-iding  Texas.  Salary  no 
object  for  opportunity.  Flxcellent  refer¬ 
ences.  A-5.56,  E  &  P  Per-onnel  Service. 

Young  man,  24,  single,  4  years  city  editor 
foreign  language  daily  in  Chicago.  Wants 
reportorial  job  Metropolitan  paper.  Wil¬ 
ling  capable.  Weil  versed  English,  Lith¬ 
uanian,  Polish.  Russian  languages,  limps 
along  French,  German.  Could  be  useful 
in  city  large  foreign  population.  Still  on 
job  hut  could  leave  in  short  time.  Best 
references.  A-503,  E  &  P  Personnel 
Service. 


Newspaper  Machinist 

Moving,  erecting,  dismantling— pressroom, 
stereotype  equipment.  Call  BE  3-5967. 
II.  Ammon  &  Co.,  95  Cliff  St.,  N.  Y.  O. 


Mechanical  Equipment  for  Sale 

For  Sale;  Goss  Straightline  Sextuple  press 
running  68-inch  rolls.  Double  folder, 
tloor  feed,  cutoff  22i^  in.  Can  be  seen 
in  daily  operation.  Address  Publisher, 
Daily  News,  St.  Paul,  Minn. 

For  Sale — fi-’i  Ionic  mats — 12  fonts.  In 
fair  condition.  What  is  your  offer? 
Flaston,  Penna.,  Daily  Express. 

linotype — Intertype  Machines — Models  1,  3. 
5.  H,  9.  20,  K — Intertypo  A.  Machines 
thoroughly  rebuilt  by  experts.  Terms. 
Hoffmann  Machinery,  413  Lafayette  St.. 
New  York. 


Mechanical  Equipment  Wanted 

Wanted  To  Buy — One  dry  mat  roller  heavy 
duty — Reasonable.  A-554,  Editor  A 

Publisher. 


Printing  Machinery  Wanted 

Linotype,  Intertype,  Monotype,  Ludlow  ma 
chines  and  equipment.  Bought,  sold,  ex¬ 
changed.  Rebuilt  machines  guaranteed. 

M.  R.  Alexander,  174  Lafayette  Street, 

N.  Y.  C. 


Photo-Engraving  Equipment  for  Sale 

Engraving  Department  Equipment,  all  stand- 
ard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished,  E.  T.  Sullebarger  Co.. 

116  John  St.,  New  York  City. _ 

Photo-engraving  equipment  for  sale,  complete 
plant  or  any  part.  Miles  Machine  Co.. 
18  E.  16th  St.,  N.  Y. 


_ Newspaper  Suppliee _ 

Stereotype  and  Pressroom  Supplies — Electric 
Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  in  1899 

350  Madison  Ave.  New  York 
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SHQpmKmjHiREsr 


By  MARLEN  PEW 

HOW  many  people  were  present  at 

the  Roosevelt  Young  Democrat  ^  roc 
rally  at  Baltimore?  with  his 


that  particular-  bit  of  literary  dirt  has  substitute  would  probably  be  offered, 
never  been  filmed  in  Hollywood,  al-  and  the  exhibitor  would  be  compelled 
though  not  even  the  Motion  Picture  to  pay  the  full  price.  The  Neely-Pet- 
Herald  would  claim  that  the  theme  tengill  bill  is  designed  to  correct  that 
has  been  wholly  neglected  on  the  sil-  situation,  but  Hollywood  is  fighting  it, 
ver  screen.  On  all  occasions,  when-  claiming  it  would  lead  to  censordi^ 
ever  newspapers  raise  their  voices  in  *  *  * 

opposition  to  any  feature  of  the 

movies.  General  Hays’  bright  young  THEN,  last  Summer,  the  Hays  or- 
men  haul  out  the  scrap  book  showing  VV  ganization  won  a  $10,000  puni- 
up  the  American  press.  tive  damage  libel  verdict  from  Tk« 


*»/''AN’T  you  just  see  that  old  coot 
roosting  on  his  village  perch 


nen  haul  out  the  scrap  book  showing  V  V  ganization  won  a  $10,000  puni- 
ip  the  American  press.  tive  damage  libel  verdict  from  The 

•  •  •  Churchman,  oldest  Christian  paper  in 

I  AM  an  occasional  appreciative  the  English-s^aking  world,  it  became 
1  reader  of  the  Motion  Picture  Her-  evident  that  the  attempt  to  stifle  crit- 


with  his  heart  where  his  treasure  is?”  aid,  and  whenever  I  see  Martin  Quig-  .  Pf^ss  opinion  TOncerning  the 

writes  Mr.  White.  “What  a  vivid  pic-  and  his  staff  pointing  with  pride  tnovies  w^d  go  f^.  ^nat  wrdict  was 
fiirf»l  What  a  tvne  universal!  Come  «nmpthir>ir  mt>re  awarded  Gabriel  L.  Hess,  Hays  chief 


New  York  Herald  Tribune,  leading  writes  Mr.  White.  “What  a  vivid  pic-  j^y  and  his  staff  pointing  with  pride 
opponent  of  the  Administration,  esti-  ture!  What  a  type  universal!  Come  Hollywood  as  something  more  i  ■  .  u  ,  ,u  u  u 

mated  the  crowd  at  25,000.  on  you  Sherwood  Andersons,  you  Er-  ehaste  than  Caesar’s  wife,  I  instinc-  Ihe  Mse  has  b^n  carried 

New  York  Times,  independent  skine  Caldwells,  you  Theodore  Dreis-  lively  give  old  Pete  Harrison  a  tele-  io  a  higher  com  t.  However,  Holly  wo^ 

Democratic,  reported  15,000.  ers — get  in  tlie  game.  See  if  you  can  phone  call  to  find  out  what’s  doing.  very  cockey.  The 

Neio  York  American,  fighting  Roose-  write  in  430  words  a  story  picture  of  Mj.  Harrison,  you  know,  is  the  scout  Cnuicnman  has  ong  been  an  out- 


Mr.  Harrison,  you  know,  is  the  scout 


velt  New  Deal,  said  that  the  crowd  a  life  so  vivid,  so  real,  so  fair,  so  fine  (,{  the  independent  motion  picture  ex-  critic  of  indecent  motion  pic- 


“probably  numbered  about  20,000.” 

New  York  Daily  Neios:  15,000  to 

20,000. 


as  this!” 

Yes,  I  can  see  the  “old  coot” — in¬ 


hibitors.  He  resides  in  New  York  and 


previews  the  films  and  writes  of  them. 


It  seems  to  this  writer  that  what  the 


deed.  I  grew  up  in  a  mid- West  town  his  customers,  the  independent  “lovies  need  is  more,  not  kss,  criti- 

n  mnn  livpH  onlv  he  _  . . i—  If  cism.  I  hope  to  See  the  day  dawn 


All  of  which  knocks  the  spots  off  where  just  such  a  man  lived,  only  he  producers,  in  utter  candor.  If  there 


of  the  argument  that  reporters  esti¬ 
mate  crowds  to  suit  the  policies  of 


was  in  the  drug  store  instead  of  the  i.5  a  decent-minded  man  in  the  motion  every  newspaper  will  employ 

bank.  1  agree  with  Mr.  White  that  picture  business.  I’d  say  it  is  Mr.  Har-  “  all  films, 

«  .1  n  1 _ A  ^  __  .  .  ...  .  .  fAlI  tHo  rkiiKli#»  met  ii/Hut  rkvvwwiA 


their  papers.  The  simple  fact  is  that  Frank  Frost  has  fine  talent,  the  best  risen.  He  is  an  old  exhibitor,  knowing  public  just  what  to  expect 

reporters  estimate  crowds  very  evidence  of  which  is  that  he  saw  solid  business  from  A  to  Z.  His  reports  ^ 

rougiily,  a  10,000  disparity  being  a  '''‘  tue  in  a  town  character  that  most  a,.e  remarkable  analyses  of  picture  children  to  see  lAows  that  tend 

mere  bagatelle.  It  shouldn’t  be  much  writers  would  have  only  made  gro-  values,  realistic,  fearless  and  idealistic.  create  dirty  or  vicious  iinagery  m 
of  a  trick  to  come  within  a  few  thou-  tesque.  Mr.  Harrison  this  week  sent  me  a  minds,  and  esi^cially  to  put 

sand  of  the  correct  number  when  the  ♦  •  •  sheaf  of  recent  i-eports  on  the  trade  ,  ®  ^ 

seating  capacity  of  a  hall  or  stadium  r|^HERE  is  no  Hollywood  pot  hall  so  and  reading  them  I  soon  penetrated 
is  known,  but  in  street  or  park  crowds 


''I'' HERE  is  no  Hollywood  pot  hall  so 
1  black  as  is  the  newspaper  kettle. 


the  Quigley  perturbation.  It  seems 


priate  and  acceptable  in  a  decent  com¬ 
munity,  no  matter  what  the  so-called 


man’s  guess  is  usually  as  good  take  it  from  Martin  Quigley’s  Motion  that  the  game  in  Hollywood  just_  now  sophisticates  of  Broadway 

lat  r\T  •«  I  1  r*n  .  _  _ _  ie  e*r\\rar*  iiT%  rClnnHiiro  Artnio  nnH  »  •' 


as  that  of  another 


—  m  the  office  of  Ae  Emporia  (I^n.)  ""i;  T;™;  ’  among  loose-geared  wiyes  and  way-  t  ““'"y  "7,  « 

Gazette,  the  other  day,  Wilham  Allen  “iper,  condemns  me  American  picss  business  offic*e  coercion  will  be  tned 

White  noticed  a  short  biography  which  on  the  following  ground:  HnllvwooH  making  However,  from  a  plain  business  point 

he  cut  out  and  has  sent  to  me,  saying  (1)  It  publishes  advertisements  P  ^  r  intimate  -inH  era  n  da  Inns  view,  I  believe  it  would  be  profit- 

that  it  is  the  writing  of  an  authentic  showing  girls  smoking  cigarettes,  ad-  ^  .  nvnlain  whv  -‘KlnnHikn  to  sacrifice  any  amount  of  movie 

genius.  It  is  the  life  story  of  a  small-  vertisements  which  laud  89-cent  .  HeKarmd  fmm  th..  Hmrsi  advertising  to  regain  the  critical  func- 

town  banker,  written  by  Frank  Frost,  whisky,  advertisements  on  '  sexual  Annie  was  debarred  from  the  I^^rst  publishers  are  thinlm 

editor  of  the  EskHdge  (Kan.)  Weekly  esoterica  and  the  literature  of  diseased  more  and  more  in  the  terms  of  cin^ 


take  It  irom  jxiarun  iqjuigiey  s  moiion  -ifinndilro  Annio”  -md  sophisticates  of  Broadway  may  think 

Picture  Herald.  That  organ  of  the  film  about  it.  Naturally,  publishers  who 

*  *  *  producer,  often  quite  accuiately  re-  Hood  of  Eldorado.  Mae  j  capable  movie  critics  must  ex- 

BRnwcTMr-  .u  u  flontino  the  nninions  of  Gen  Will  H  Wests  latest  screen  smirk,  calculated  ,  ^  r  ^  1  , 

ROWSING  among  the  exchanges  tlecting  tne  opinions  01  cjen.  win  n.  <■  ■■  ,  .  pect  to  face  an  advertising  war.  It  u 

in  the  office  of  the  Emnorio  tK.n  i  Hays  and  those  who  follow  that  Pied  to  create  a  new  wave  of  discontent  P  ^^at  all  the  oM  tricks  3 

t  .1  A  .  ..• _  _  \i/i\7Ckc  nnrt 


he  cut  out  and  has  sent  to  me,  saying 


It  publishes  advertisements 


that  it  is  the  writing  of  an  authentic  showing  girls  smoking  cigarettes,  ad- 
genius.  It  is  the  life  story  of  a  small-  vertisements  which  laud  8»-cent 


personality.' 


"  ^rsonalitv  ”  I^iend  Hollywood  has  ‘v.on.  o.  cuta.- 

Independent.  Here  it  is:  personality.  lation  revenue.  The  movie  is  unqm^ 

“George  G.  Waugh,  pioneer  Esk-  (2)  Editors  garnish  the  columns  ,  .  .  Un,,®  dn  nr  ♦  Vwsi  fionably  the  chief  form  of  amusement 

ridge  banker,  who  died  last  Saturday  of  the  paper  that  comes  with  the  uireatenea  tne  iw>s  a®  "ot  n^i-  this  country.  The  people  love  good 
night,  was  a  man  of  pronounced  likes  morning  milk  with  the  product  of  re-  t®  ‘"suit  the  publi^er.  "I^e  not  without  reason.  An 

and  dislikes,  yet  he  had  a  kind  heart  porters  sent  out  to  cast  their  nets  m  ..p,  Annin  ”  and  thn  dictriKnt  r  hour  spent  viewing  such  pictures  as 

and  help^  many  a  worthy  person  the  sewers  of  abnormality  of  conduct  Klondike  Annie,  and  ffie  distributor  .  Copperfield,”  “Cavalcade,” 

over  financial  stumbling  blocks  that  and  the  court  catch  basins  of  crime  ^pealed  to  the  Police  Comi^ioner.  Love,”  “Arrowsmith,” 

would  have  wrecked  them  only  for  f®r  the  recording  of  the  current  his-  H®  T^^nn“*f  dozens  more  we  might  mention, 

_ _  re  _  nf  ,.11  fhai  ic  fn.il  ,.nd  urrnna  in  the  gTouiid  that  the  National  Legiou  of  ,  ,  ,  , 


his  kindly  intervention.  If  George  tory  of  all  that  is  foul  and  wrong  in  me  grouna  mat  tne  ivationai  Legion  or  ^  happiness  in  the  life  of 

Waugh  happened  to  take  a  dislike  to  the  world.”  it  "lillions.  Newspapers  ought  to  en- 

you,  you  were  not  undeceived  as  to  his  (3)  They  promote  race  horse  gam-  mr  auuus,  ciassiiymg  ii  merely  as  j^e  production  of  such  grand 

feeling.  He  made  it  very  plain.  There  bling— Irish  Sweepstakes— to  impov-  objectionable  m  spots,  "rae  Legion  jjjg  token,  dis- 

was  little  of  the  diplomat  about  him.  erish  the  poor  in  the  cruel  hope  of  “y.,,  "ghting  the  ggy^age  films  that  degrade  the  public 


Decency”  had  approved  of  the  film  '“HP-vss  ...  uie  luv  « 

for  adults,  classifying  it  merely  as  millions.  Newspapers  ought  to  e^ 
“objectionable  in  spots.”  The  Legion  the  production  of  such  gr^ 


Wcis  little  of  the  diplomat  about  him.  erish  the  pi 
He  cared  nothing  at  all  about  what  easy  money 
people  thought  of  him,  personally,  but  (4)  Edito 


sy  money  Neely-Pettengill  bill  in  Congress 

(4)  Editors  top  off  the  dish  with  though  that  act  would  give  an  exhib 


n  courage  films  that  degrade  the  public 

1  I  SuT’  mind.  The  best  way  to  achieve  this 


fr — V,.  .......  uui  .  -  "-r-  —  —  — . —  .  ..iaUt  tn  cioVi  a  -  ‘‘^sult  is  to  1-eestablish  the  independent 

you  could  cut  him  very  deep  by  any  dime  novels  done  into  cartoon  strips  |’®\  ■*  ^  f  j  .  .u  critic,  now  nearly  obsolete.  It  is  mani- 

ctoicktvianf'  mrirrini.*  rM.lrinci  witli  rl..-  Klondike  Annie  as  not  suited  to  the  f _ _ ]  ,1  _ _ j _ 


statement  reflecting  on  the  Security  and  moronic  comics  reeking  with  de-  '“““T.  ““  festly  absurd  that  newspaper  readers 

bank,  which  was  the  apple  of  his  eye-  structive  inanity.  ^  ‘f  should  be  compelled  to  relV  upon  the 

his  obsession,  his  heart’s- blood,  his  (3)  They  criticize  the  movies.  P  ®  •  ®  ?****'  self-serving  press  announcements  of 

life.  He  never  was  far  from  the  bank  •  •  *  "it.  the  organized  movie  trade  for  in- 

durmg  hours  of  daylight  and  of  sum-  ^.®y  ^  against  other  powerful  fg^mation  concerning  the  character 

mer  evenings  he  sat  in  front  taking  the  V'OU  might  laugh  at  that,  consid-  mgani^ons,  such  ^  ffie  offering.  The  fact  that  some 

air.  Mealtimes,  you  might  say,  were  *  ei  ing  its  source,  but  it  is  the  way  Detroit  Legion  of  Decency,  the  Knighte  g^jj^rs  have  gone  completely  com- 

the  only  occasions  when  he  left  the  many  of  the  pious  Hollywood  doctors  «‘  Columbus,  and  the  Catholic  Daugh-  g^g^cial  and  no  longer  heState  to  hand 

bank.  He  slept  in  a  room  over  it.  The  these  days.  Contempt  of  news-  ters  ot  America.  readers  press  agent  dope 

bank  was  his  home,  his  only  interest  papers  is  manifest  in  nearly  all  direc-  Another  sore  ^‘ut  jn  Holljmood  independent  criticism,  is  no 

outside  of  his  immediate  relatives  and  tions  and  the  busmess,  of  course,  is  to  "ght  now  is  the  fact  that  the  Robin  fg^  ethical  editors,  who  stiU 

friends.  beat  down  the  press  until  no  critical  Ho<^  of  ^dorado  pmture,  Pr^uced  eights,  to  shut  their 

“George  Waugh  was  a  rare  type  of  whisper  is  left  in  it.  If  you  happen  hy  Metro-GoWwyn-Mayer  with  War-  gyesand  follow  ti^ough. 

man.  He  did  not  smoke  or  chew  to-  to  be  a  newspaperman  and  challenge  ®er^  Baxter,  is  condemned  m  Harri- 

bacco,  never  drank  anything  stronger  statements  of  the  moralist  of  the  son’s  reports  as  immoral.  Writing  of  «  «  * 

than  coffee,  did  not  enjoy  a  radio  or  '®ls,  for  instance  essay  to  deny  that  ^his  film,  Mr.  Harrison  ^id:  "The 

any  other  type  of  entertainment  to  any  the  rank  and  file  of  newspapers  are  niotive  for  the  hero’s  acts  is  rape  and  HP  HE  Motion  Picture  Herald’s  indict- 

extent;  he  did  not  fish  or  hunt,  did  anti-social,  immoral,  degrading,  the  ^  lynching.  The  heros  beautiful  wife  1  ment  of  the  press,  put  out  to 


bank,  which  was  the  apple  of  his  eye — 
his  obsession,  his  heart’s- blood,  his 
life.  He  never  was  far  from  the  bank 
during  hours  of  daylight  and  of  sum¬ 
mer  evenings  he  sat  in  front  taking  the 
air.  Mealtimes,  you  might  say,  were 


structive  inanity. 

(5)  They  criticize  the  movies. 


eyes  and  follow  through. 


any  other  type  of  entertainment  to  any  the  rank  and  file  of  newspapers  are  niotive  for  the  hero’s  acts  is  rape  and  HP  HE  Motion  Picture  Herald’s  indict- 

extent;  he  did  not  fish  or  hunt,  did  anti-social,  immoral,  degrading,  the  ^  lynching.  The  heros  beautiful  wife  1  ment  of  the  press,  put  out  to 

not  travel,  took  no  vacations,  had  no  boys  will  run  over  to  the  Hays’  office  raped  by  four  ruffians,  who,  having  cover  temporary  embarrassment,  con- 

motor-car,  never  played  cards  or  went  sind  point  out  an  immense  scrap-book  learned  that  there  was  gold  in  the  tains  elements  of  truth.  As  EkiiTOR  <i 

to  picture  shows,  knew  mighty  little  lhat  faithful  searchers  have  for  years  I^ero  s  ranch,  had  gone  there  to  chase  Publisher  has  frequently  pointed  out 

about  cattle  although  he  had  been  in  been  busy  filling  with  disgraceful  ex-  hero  away  and  confiscate  his  to  its  readers,  there  are  some  rotten 

the  business  for  many  years  with  as-  hibits  cut  from  advertising  and  news  Property.  When  they  espied  his  beau-  booze  ads,  the  Irish  Sweepstakes  lot- 

sociates;  cared  little  about  personal  columns  of  newspapers.  It  is  the  con-  til'll  wife,  they  attacked  her.  The  tery  is  shameful,  and  there  is  no  doubt 

adornment;  held  doctors  in  more  or  stant  refuge,  the  unfailing  alibi,  the  s®ene  shows  the  victim  on  her  bed,  that  dirty  little  inch  of  advertising 

less  contempt,  or  at  least  wouldn’t  pay  dependable  comfort  of  all  movie  folks,  with  a  pathetic  expression  in  her  space  was  once  given  to  an  immoral 

attention  to  their  advice;  never  visited  if  and  when  the  press  finds  fault  with  ®yes;  she  dies.  Later  on  in  the  action  book  in  the  book  section  of  one  of  the 

around  business  institutions  of  the  them.  il^®  brother  of  the  hero  is  lynched - ”  great  New  York  Sunday  newspapers. 


town  (he  never  was  inside  some  of  In  this  chamber  of  horrors  one  finds  ^®f‘  years  Mr.  Harri^n  has  been  Ed  tor  &  Publisher  is  conscious  erf 

them) ;  and  he  never  made  any  at-  a  one-inch  advertisement,  clipped  fighting  the  Hays  booking  system  as  these  and  other  newspaper  faults,  and 

tempt  to  conceal  his  dislike  for  anyone  from  the  book  section  of  a  New  York  practically  forcing  an  independent  ex-  believes  that  most  newspapermen  ^ 

in  whom  he  had  lost  faith.  Yet,  withal.  Sunday  newspaper,  offering  for  .sale  a  fi*bitor  to  ^ow  pictures  like  “Klon-  disposed  to  be  grateful  to  critics, 

he  was  scrupulously  honest  and  fair  tome  in  which  the  author  not  only  dik®  Annie  or  the  M.G.M.  rape  scene,  witiiin  or  without  the  press  fold,  who 

in  all  his  dealings  and  was  a  power  for  depicted  an  ancient  form  of  sexual  whether  he  likes  the  stuff  or  not.  It  point  out  such  defects.  But  Holly- 

good  in  this  community  for  many  perversity,  but  shamelessly  sought  to  is  ai'gued  that  if  the  exhibitor  attempts  wood,  the  impeccable,  stands  above 

years.”  extenuate  it.  So  far  as  I  am  aware,  f®  cancel  such  a  picture,  some  cheap  all  criticism! 


I 
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